Youngstown  Daily  Cleared  of  Charge 
of  Falsifying  Circulation  Reports 

Ohio  Judges  Were  Not  Satisfied  With  Validity  of  Testimony  Presented  by  Prosecution — Telegram 
Attorney  Asked  for  Opportunity  to  Answer  Charges  -No  Defense  Witnesses  Heard 


(By  telcgi  aph  to  Editor  &  Pi-blisher) 

Youngstown,  o..  Nov.  22— 

Four  executives  of  the  Voitufis- 
towi  Telegram  stood  exonerated  to¬ 
day  of  the  charge  of  having  caused 
to  be  published  false  circulation  fig¬ 
ures  to  defraud  advertisers,  as  the  re¬ 
sult  of  the  decision  of  three  common 
pleas  judges  sitting  as  a  tribunal  in 
Mahoning  County  common  pleas 
court. 

The  unanimous  decision  of  the  three 
judges  granted  the  motion  of  counsel 
for  the  four  defendants  to  dismiss  the 
indictments  after  the  state  had  rested 
its  case. 

Although  defense  counsel,  Marcellus 
DeVaughn,  of  Baker,  Hostetler,  Sidlo 
and  Patterson,  had  made  the  motion 
as  a  formality  at  the  conclusion  of  the 
prosecution’s  evidence,  he  also  re¬ 
quested  the  judges  to  defer  ruling  on 
the  motion  to  permit  the  defense  to 
present  its  evidence. 

The  three  judges,  however,  unani¬ 
mously  declined  to  delay  the  trial 
further  and  handed  down  their  opin¬ 
ion  granting  the  motion  and  dismiss¬ 
ing  the  charges  against  all  four  de¬ 
fendants. 

The  trial  was  in  its  second  week 
when  it  came  to  an  abrupt  end  after 
53  witnesses,  including  numerous  em¬ 
ployes  of  the  Voimgslou’H  Vindicator 
and  former  employes  of  the  Telegram, 
had  testified. 

The  defendants  who  were  exoner¬ 
ated  were;  Thomas  J.  Dowling,  cir¬ 
culation  advisor  of  the  Scripps- 
Howard  Newspapers;  John  Watters, 
business  manager  of  the  Telegram; 
James  J.  Morrisey,  circulation  man¬ 
ager,  and  Joseph  A.  Finster,  of  Dallas, 
Tex.,  former  circulation  manager. 

The  charge  on  which  they  were 
tried  was  contained  in  an  indictment 
returned  by  the  grand  jury  and  con¬ 
stituted  a  misdemeanor  under  Ohio 
laws.  Penalty  on  conviction  was  a 
fine  of  $200  and  20  days  in  jail,  or 
both.  . 

Judges  David  G.  Jenkins,  presiding, 
Erskine  Maiden  Jr.,  and  George  H. 
Gessner  heard  the  testimony  and 
concurred  in  the  decision. 

In  their  decision,  the  judges  de- 
clared: 

"This  court  as  the  tryers  of  the  law 
and  facts  have  before  it  the  motions 
of  the  several  defendants  at  the  close 
of  the  state’s  case  to  be  discharged. 

“We  have  considered  the  question 
of  law  carefully  involved  in  these  in¬ 
dictments  and  under  the  statute,  and 
while  we  have  serious  doubts _  as  to 
the  legality  of  one  of  these  indict¬ 
ments  stating  a  crime,  alleging  a 
crime,  we  have  resolved  all  doubts  m 
favor  of  the  state  at  this  stage  of  the 
case. 

“Coming  now  to  the_  question,  as 
tryers  of  the  facts,  we  sitting  here  as 
a  jury,  we  have  have  carefully  noted 
the  witnesses  and  what  they  have 
said. 

“We  have  in  minds  as  tryers  of  the 
facts  we  must  consider  that  on  the 
vital  point,  the  guilty  connection  of 


each  of  the  defendants  with  the  falsity 
of  circulation.  The  witnesses  thereto 
are  accessories,  are  accomplices,  and 
their  testimony  must  lie  weighed  with 
great  caution  and  we  must  be  satis¬ 
fied  beyond  a  reasonable  doubt  of 


nesses  on  numerous  occasions  and  dis¬ 
cussed  the  testimony  they  were  to 
give  from  the  witness  stand; 

That  dictagraphs  were  employed  in 
a  room  at  the  Ohio  Hotel  when  Scott 
met  in  another  room  with  .Abe  Millar, 


JUDGES  DOUBTFUL  OF  TESTIMONY 

E-’^^0N.4BLE  doubt”  as  to  the  validity  of  the  testimony  against  the 
four  former  and  present  Youngstotvn  telegram  officials,  charged  with 
making  false  circulation  reports,  was  the  reason  the  three  judges  who  heard 
the  case  ascribed  to  their  dismissing  the  indictments  immediately  after  the 
state  had  rested  its  rase. 

The  judges’  decision  said  in  part: 

“We  have  in  mind  that  as  triers  of  the  facts  we  must  consider  that  on 
the  vital  point,  the  guilty  connection  of  each  of  the  defendants  with  the 
falsity  of  circulation.  The  witnesses  thereto  are  accessories,  are  accomplices, 
and  their  testimony  must  be  weighed  with  great  caution  and  we  must  be 
satisfied  beyond  a  reasonable  doubt  of  its  truth  and  that  we  can  faith¬ 
fully  act. 

“After  the  entire  consideration  of  all  the  evidence  does  it  leave  the  minds 
of  the  triers  of  the  facts  in  that  condition  that  they  can  say  they  feel  an 
abiding  conviction  to  a  moral  certainty  of  the  truth  of  the  charge  as  to  any 
or  all  of  those  defendants? 

“.\s  triers  of  the  facts  our  minds  are  not  in  that  condition  .  We  have  a 
reasonable  doubt.  The  motion  of  the  several  defendants  are  each  sustained 
and  the  defendants  are  each  and  all  discharged.” 


its  truth  and  that  we  can  faithfully 
act. 

“.After  an  entire  consideration  of  all 
the  evidence,  does  it  leave  the  minds 
of  the  tryers  of  the  facts  in  that  con¬ 
dition  that  they  can  say  they  feel  an 
abiding  conviction  to  a  moral  cer¬ 
tainty  of  the  truth  of  the  charge  as  to 
any  or  all  of  these  defendants.  .As 
tryers  of  the  facts  our  minds  are  not 
in  that  condition;  we  have  a  reason¬ 
able  doubt.  The  motions  of  the  sev¬ 
eral  defendants  are  each  sustained  and 
the  defendants  are  each  and  all  dis¬ 
charged.” 

.Attorney  DeVaughn  made  his  mo¬ 
tion  at  the  completion  of  the  testi¬ 
mony  of  Ola  R.  Scott  “star”  witness 
for  the  state  and  former  circulation 
manager  of  the  Telegram,  who  testi¬ 
fied  he  had  been  employed  by 
Youngstown  Vindicator  until  one 
week  before  the  trial  began. 

Scott  spent  the  entire  day  Monday 
on  the  witness  stand  and  was  re¬ 
called  yesterday  for  further  cross- 
examination  by  DeVaughn.  Under 
cross-examination  by  DeVaughn, 
Scott  admitted  that  he  has  had  nu¬ 
merous  conferences  since  the  trial 
began  with  Walter  Test,  circulation 
manager  of  the  Vindicator  in  the 
offices  of  that  newspaper.  Test  form¬ 
erly  had  been  a  circulation  manager 
of  Scripps-Howard  newspapers  and 
had  been  discharged  before  going  to 
the  Vindicator. 

Other  acknowledgements  made  by 
Scott  under  cross-examination  were; 
That  although  he  had  been  discharged 
by  the  Telegram  on  Jan.  12  of  this 
year,  he  had  met  with  Test  in  the 
middle  of  December  previous  and 
discussed  methods  of  his  own  news¬ 
paper  at  that  time; 

That  both  before  and  since  the  trial 

began  he  has  met  with  state’s  wit- 


former  secretary  of  Finster,  in  discus¬ 
sions  of  the  latter’s  administration  as 
circulation  manager  of  the  Telegram: 

That,  at  the  behest  of  County  Pros¬ 
ecutor  Ray  Thomas,  he  had  written  a 
former  Telegram  employe  in  Belle¬ 
ville,  Ill.,  enclosing  the  prosecutor’s 
personal  check  to  meet  travelling  ex¬ 
penses,  and  later  had  taken  the  em¬ 
ploye  to  the  prosecutor’s  home  for  a 
discussion  of  his  testimony. 

Abrupt  termination  of  the  case  came 
after  DeVaughn  had  urged  the 
judges  to  defer  their  ruling  on  his 
technical  and  formal  motion  to  dis¬ 
miss  the  charges  to  permit  the  defense 
to  present  its  testimony.  In  his  mo¬ 
tion,  DeV’aughn  stated  to  the  court: 

“In  compliance  with  the  United 
States  statutes  requiring  the  submis¬ 
sion  to  the  postmaster  of  sworn  state¬ 
ments  of  circulation,  the  Telegram 
published  a  statement  on  Oct.  1  in 
which  John  Watters  swore  to  the  best 
of  his  knowledge  and  belief  what  the 
facts  were  that  the  average  net  paid 
circulation  was  35,610. 

“In  the  first  indictment  Watters 
and  Finster  are  charged  with  having 
published  a  false  advertisement  for 
the  purpose  of  getting  advertising 
knowing  that  it  was  false. 

“After  the  second  indictment  charg¬ 
ing  Watters,  Morrisey  and  Dowling 
with  unlawfully  causing  to  be  sent 
to  local  advertisers  and  the  Audit 
Bureau  of  Circulations  a  statement 
that  the  circulation  was  34,698,  know¬ 
ing  that  it  was  false  and  deceptive 
and  for  the  purpose  of  selling  ad¬ 
vertising. 

T  don’t  need  to  talk  to  your  hon¬ 
ors  of  the  burden  that  rests  upon  the 
state.  I  do  not  wish  to  enter  into  a 
lengthy  argument  on  this  motion.  I 
stand  here  in  an  anomalous  position. 
"I  ask  the  court  to  defer  ruling  on 


the  motion  until  all  the  evidence  is  in 
because,  as  a  lawyer  for  these  defend¬ 
ants,  I  am  in  a  position  where  certain 
charges  have  been  made  which  we 
would  like  to  meet. 

“Now  I  have  got  to  say  honestly 
to  your  Imnors  that  I  realize  that  the 
courts  of  Mahoning  County  or  any 
other  county  are  not  open  to  try  mat¬ 
ters  for  the  benefit  of  individuals 
under  the  guise  of  being  a  public  mat¬ 
ter.  But  i  am  honestly  in  that  po¬ 
sition  and  I  therefore  make  the  mo¬ 
tion  for  the  record  and  unless  your 
honors  insist,  I  will  ask  that  you  defer 
ruling  on  it  until  all  the  evidence  has 
been  submitted.” 

The  judges  took  De Vaughn’s  mo¬ 
tion  under  advisement  and  after  an 
hour’s  deliberation,  rendered  their  de¬ 
cision. 

Trial  of  the  e.xecutives  of  the  Tele¬ 
gram  attracted  not  only  tremendous 
local  interest,  but  focused  the  eyes 
of  the  newspaper  publishing  world  on 
the  case. 

Observers  of  the  Audit  Bureau  of 
Circulations  and  of  other  newspaper 
organizations  were  in  constant  at¬ 
tendance  from  the  beginning.  Numer¬ 
ous  officials  of  the  A.B.C.  were  under 
subpoena  by  the  defense  and  were 
waiting  to  testify  when  the  case 
ended  suddenly.  Also  under  subpoena 
as  defense  witnesses  were  two  of  the 
officials  of  the  Vindicator  organiza¬ 
tion,  William  F.  Maag,  Jr.,  general 
manager,  and  Arthur  D.  Maag.  They 
were  not  called  to  testify.  Nor  were 
any  of  the  other  defense  witnesses, 
including  scores  of  employes  of  the 
Telegram  and  other  newspaper  cir¬ 
culation  staffs. 

When  the  decision  of  the  judges 
was  announced,  a  joint  statement  was 
issued  over  the  signature  of  the  four 
defendants  and  Felix  Bruner,  editor 
of  the  Telegram. 

The  statement  said — 

“While  we  realize  that  the  decision 
of  the  court  exonorating  the  four 
men  charged  with  fraudulent  adver¬ 
tising  in  connection  with  publication 
of  the  Telegram’s  circulation  state¬ 
ments  is  conclusive  we,  nevertheless, 
had  looked  forward  to  the  opportunity 
to  meet  the  charges  by  presenting  the 
testimony  of  the  defense. 

“The  defense  case  would  have  re¬ 
vealed  that  the  indictments  followed 
a  long  series  of  incidents,  including 
criticism  by  the  Telegram  of  certain 
public  acts  of  the  prosecutor.  It 
would  have  shown  that  the  charges 
were  made  by  the  prosecutor  after  the 
case  had  been  prepared  by  a  number 
of  di.sgruntled  former  Scripps-How¬ 
ard  employes,  who  had  been  dis¬ 
charged  from  this  organization. 

“It  w'ould  have  shown  that  the 
Telegram  found,  as  far  back  as  1928 
that  there  had  been  irregularities  in 
the  circulation  department,  that  a 
circulation  manager  was  discharged, 
and  that  the  situation  was  cleaned  up, 
as  evidenced  by  a  sharp  drop  in  cir¬ 
culation  following  this  action. 

(Continued  on  next  page) 
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“The  indictments  were  based  on  the 
circulation  statement  published  by  the 
Telegram  on  Oct.  1,  1931,  and  the 
corrected  statement  made  to  the 
Audit  Bureau  of  Circulations  on  Dec. 
28  of  the  same  year. 

“The  defense  case  would  have 
shown  that  the  statement  of  Oct.  1, 
was  incorrect,  but  that  John  T. 
Watters,  business  manager,  who 
swore  to  that  statement,  believed  at 
the  time  that  it  was  correct.  It  would 
have  shown  that  following  publication 
of  that  statement  a  representative  of 
the  Audit  Bureau  of  Circulations  ar¬ 
rived  in  Youngstown  to  make  an  in¬ 
vestigation. 

"Mr.  Watters,  Joseph  H.  Finster, 
then  circulation  manager;  Thomas  J. 
Dowling,  circulation  advisor  of  the 
Scripps-Howard  Newspapers,  and 
later  James  J.  Morrisey,  the  present 
circulation  manager,  cooperated  in 
every  possible  way  with  the  .^.B.C. 
representative  in  getting  the  facts. 
This  would  have  been  shown  by  the 
defense. 

“The  defense  would  further  have 
shown  that  Mr.  Dowling  came  from 
New  York  expressly  for  the  purpose 
of  determining  the  facts  and  for  the 
purpose  of  assisting  the  A.B.C.  in 
getting  the  facts.  It  would  have 
shown  that  all  the  defendants  spent 
long  hours  ferreting  out  the  facts, 
obtaining  them  with  difficulty  from 
district  men,  most  of  whom  were 
later  discharged  and  most  of  whom 
were  witnesses  for  the  state. 

“The  defense  case  would  have 
shown  that  in  every  instance  the  de¬ 
fendants  made  every  possible  effort 
to  obtain  the  truth  and  that  they  did 
obtain  the  truth.  The  testimony 
would  have  shown  that  liberal  de¬ 
ductions  from  the  figures,  based  upon 
facts  obtained  in  complete  investi¬ 
gation,  resulted  in  a  deduction  of  912 
copies  from  the  published  statement. 
It  would  have  shown  that  the  .\.B.C. 
believed  that  this  deduction  was  too 
large  instead  of  too  small,  but  that 
Mr.  Dowling  and  the  other  officials 
insisted  that  this  large  deduction 
should  be  made. 

"The  defense  further  would  have 
shown  that  this  correction  was  certi¬ 
fied  to  the  .\.B.C.,  and  that  adver¬ 
tisers,  both  local  and  national,  were 
informed  of  the  deduction. 

“The  defense  case  would  have  re¬ 
vealed  how  the  charges  against  the 
Telegram  were  prepared  by  Ola  R. 
Scott  and  Walter  L.  Test,  two  dis¬ 
charged  Scripps-Howard  employes, 
who  were  working  together.  It  would 
have  shown  how  Scott,  who  was  de¬ 
moted  from  the  position  of  circulation 
manager,  and  whose  place  was  filled 
by  Mr.  Finster,  continually  kept  facts 
from  his  superiors  on  the  Telegram 
and  how  he  attempted  to  use  these 
facts  to  ‘get’  the  men  on  trial.  The 
defense  case  would  have  shown  how 
an  attempt  was  made  to  obtain  evi¬ 
dence  against  at  least  one  Telegram 
man  by  use  of  a  dictagraph  planted 
in  a  hotel  room. 

“The  Telegram  during  the  period 
covered  by  the  state’s  testimony  had 
in  its  circulation  department  a  num¬ 
ber  of  men  who  were  dishonest. 
These  men  engaged  in  a  great  many 
practices  which  would  have  been 
Stopped  instantly  had  Telegram  offi¬ 
cials  discovered  them.  When  they 
were  discovered,  they  were  stopped, 
the  men  discharged,  the  circulation 
built  up  by  dishonest  methods  de¬ 
ducted  from  the  circulation  statement, 
and  the  advertisers  notified  of  the  de¬ 
duction.’’ 

The  indictments  charged  fraudu¬ 
lent  advertising  in  connection  with 
two  circulation  statements  issued  by 
the  Telegram  in  1931. 

One  named  Watters  and  Finster  in 
connection  with  a  statement  issued 
Oct.  1.  The  other  was  issued  by 
Watters,  Morrisey  and  Dowling. 
December  28. 

The  Dec.  28  statement,  it  was 
brought  out,  was  issued  after  an  in¬ 
vestigation  of  the  Telegram  circula¬ 
tion  by  the  .^udit  Bureau  of  Circula¬ 


tions  and  corrected  circulation  dis¬ 
crepancies  in  the  October  statement. 

In  an  effort  to  show  that  the  four 
defendants  had  knowledge  of  alleged 
padding  of  the  statements,  the  pros¬ 
ecutor  called  more  than  50  wit¬ 
nesses.  It  was  revealed  that  more 
than  a  dozen  of  these  were  now  work¬ 
ing  at  the  Vindicator. 

To  combat  the  state  testimony  the 
Telegram  executives  were  prepared 
to  call  the  officials  of  the  Audit 
Bureau  of  Circulations  who  had  in¬ 
vestigated  the  circulation  in  Decem¬ 
ber  of  1931. 

For  the  last  two  years  Thomas  and 
the  Telegram  have  been  at  odds.  The 
fight  started  over  the  domination  of 
public  officials  by  the  power  inter¬ 
ests. 

Thomas  injected  himself  into  a  fight 
with  Harry  Engle,  former  city  trac¬ 
tion  commissioner.  Charges  and 
counter-charges  were  hurled  between 
Engle  and  Thomas.  Thomas  at  one 
time  was  Engle’s  attorney.  It  was 
disclosed  in  a  subsequent  grand  jury 
investigation  Engle  had  a  private  con¬ 
tract  with  the  power  company,  while 
he  was  serving  as  city  traction  com¬ 
missioner.  Thomas  was  indicted  on 
several  charges  including  bribery  as 
a  result  of  the  series  of  grand  jury 
probes  that  were  started.  The  pros¬ 
ecutor  blamed  the  Telegram  for 
much  of  his  trouble,  although  he  was 
acquitted. 

Later  in  1931,  in  December,  the 
.\udit  Bureau  of  Circulations  started 
to  probe  the  Telegram  circulation  at 
the  request  of  the  V'’indicator  and  the 
some  agency  started  an  investigation 
of  the  Vindicator  circulation  at  the 
request  of  the  Telegram. 

The  result  of  the  inquiry  was  the 
A.B.C.  ordering  a  reduction  of  1300 
copies  a  day  in  the  October  statement 
of  the  Vindicator  and  reduction  of 
912  copies  in  the  Telegram  figures. 

Following  the  A.B.C.  probe  the 
Telegram  released  the  circulation 
manager  at  that  time  and  also  dis¬ 
missed  a  score  of  other  employes  in¬ 
cluding  Ola  R.  Scott,  former  city 
circulator,  and  Henry  W.  Schmidt, 
a  bookkeeper  in  the  department. 

Both  Scott  and  Schmidt  attempted 
to  obtain  jobs  with  other  Scripps- 
Howard  newspapers  and  were  re¬ 
jected. 

.\t  the  outset  of  the  trial  Defense 
.\ttorney  Marcellus  De  Vaughn 
charged  that  the  two  ex-employes 
with  VV’alter  Test,  circulation  man¬ 
ager  of  the  Vindicator,  had  slotted 
the  prosecution  to  embarrass  the 
Telegram. 

The  evidence  showed  that  Scott 
had  been  in  the  employ  of  the  Vindi¬ 
cator  until  a  week  before  the  trial  and 
that  he  had  been  brought  here  with 
his  expenses  paid  about  a  month  be¬ 
fore  the  grand  jury  investigation  was 
started  early  in  October. 

It  also  revealed  numerous  confer¬ 
ences  between  Schmidt,  Test  and 
Scott  and  at  one  time  the  defense  at- 
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torneys  attempted  to  make  Scott 
admit  that  he  had  planned  to  frame 
L'inster  in  a  room  at  the  Ohio  Hotel. 

The  plan  was  to  place  a  dictaphone 
in  a  room  to  record  conversations  be¬ 
tween  Scott  and  .Abe  Millar,  Finstcr’s 
former  assistant.  Millar,  however, 
refused  to  say  that  Finster  had  any 
knowledge  of  circulation  padding  in 
the  Telegram. 

Practically  all  the  state’s  evidence 
revolved  about  Scott  and  Smith  with 
the  judges  finally  refusing  to  place 
credence  in  their  stories. 


The  A'oungstown  Vindicator’s  edito¬ 
rial  Wednesday  was  headed,  “The  Tele¬ 
gram.’’ 

The  editorial  follows:  “Good  sports¬ 
manship  dictates  that  a  newspaper  should 
be  generous  with  an  opponent  and  under 
ordinary  conditions  the  Vindicator  would 
be  glad  to  congratulate  the  four  indicted 
Telegram  officials  upon  the  dropping  of 
the  charges  against  them.  However, 
since  the  Telegram  has  persisted  in  bas¬ 
ing  its  defense  upon  the  fiction  that  the 
case  was  a  ‘plot’  against  it  on  the  part 
of  the  Vindicator,  it  is  right  that  sev¬ 
eral  facts  should  be  pointed  out. 

"They  are  as  follows: 

“(1)  The  three  judges  in  their  ruling 
accept  as  a  fact  the  falsity  of  circula¬ 
tion  at  the  Telegram.  This  falsity  was 
admitted  by  the  defense.  While  the 
defense  placed  the  false  claim  at  912, 
the  figure  was  variously  estimated  by 
others  at  from  4,000  upwards. 

The  trial  brought  out  that 
large  numbers  of  persons  connected 
with  the  Telegram,  from  the  news¬ 
boys  who  delivered  papers  to  the 
homes,  up  to  the  secretaries  of  the 
defendants  themselves,  were  aware 
that  the  falsification  was  going  on 
over  a  period  of  at  least  five  years. 

“(3)  The  question  at  issue  in  this 
trial  was:  What  was  the  guilty  con¬ 
nection  of  the  four  defendants  them¬ 
selves  ? 

“(4)  As  to  this  the  three  judges  find 
that  the  witnesses  were  ‘accessories’  and 
accomplices.  An  accessory  is  defined 
by  the  Oxford  dictionary  as  ‘one  aiding 
in  a  crime.  An  accomplice  is  an  asso¬ 
ciate  in  guilt,  a  partner  in  crime.’ 

“(5)  "The  judges  concede  that  crime 
was  committed,  but  since  the  testimony 
of  accessories  and  accomplices  must  be 
weighed  with  great  caution  they  find 
the  evidence  insufficient  and  dismiss  the 
charges. 

“(6)  The  case  w’as  not  instituted  by 
the  Vindicator,  nor  did  any  of  its  em¬ 
ployes  have  anything  to  do  with  it  ex¬ 
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cept  insofar  as  they  were  called  u 
testify,  as  witnesses  are  summoned  ii 
any  other  case. 

"It  will  be  seen,  therefore,  from  al 
this  that  the  excuse  that  the  case  was  : 
plot  to  embarrass  the  Telegram  wa 
absurd,  inasmuch  as  the  detense  ad 
nutted  the  talsification  and  everybod> 
about  the  place  except  the  deiendants 
themselves  knew  of  it.  Instead  ot  this 
being  a  slight  matter,  of  no  public  con¬ 
cern,  it  IS  ot  highest  importance  to  the 
public  to  know  now  its  newspapers  are 
conducted  and  under  what  conditions  its 
newsboys  are  required  to  work. 

"Certainly  the  case  was  of  far  greater 
consequence  to  the  public  than  the 
majority  ot  trials  for  burglary  or  even 
for  murder,  and  the  state  therefore  was 
fully  justified  in  bringing  it  to  trial. 

"ilowever,  all's  well  mat  ends  well, 
and  while  the  X’indicator  believes  that 
it  would  have  been  better  lor  all  con¬ 
cerned  if  the  detense  could  have  pre¬ 
sented  its  side — inasmuch  as  the  issues 
could  then  have  been  threshed  out  which 
are  of  national  even  more  than  of  local 
importance — the  purpose  of  the  trial 
in  bringing  to  light  and  thereby  ending 
evils  ot  long  standing  has  perhaps  been 
accomplished,  and  the  Vindicator  is  as 
relieved  as  its  readers  must  be,  to  have 
this  sorry  matter  disappear  from  its 
pages." 

William  F.  Maag,  Jr.,  general  man¬ 
ager  of  the  Vindicator,  made  the  fol¬ 
lowing  statement  to  Editor  &  Pub¬ 
lisher  after  the  indictments  had  been 
dismissed: 

“It  is  to  be  regretted  for  the  sake  of 
all  concerned  that  the  defense  was 
not  permitted  to  present  its  side.  The 
defense  itself  would  be  in  a  better 
position  if  this  had  been  done,  and 
the  continuance  of  the  trial  would 
have  proven  that  the  prosecution  did 
not  have  revenge  as  its  motive.  A 
bad  condition  had  to  be  cleaned  up, 
and  this,  it  is  to  be  hoped,  has  been 
accomplished.” 

PAID  SPACE  RESISTED  TREND 

Republicans  in  Illinois  Counties 
Found  Advertising  Effective 

Evidence  of  the  merits  of  newspaper 
advertising  as  compared  with  radio 
broadcasting  by  political  candidates  was 
pointed  out  to  Editor  &  Publisher  this 
week  by  John  Lux,  Joliet  (Ill.)  Herald- 
Xeu’s  general  manager,  who  commented 
upon  the  fact  that  state  and  county 
Republicans  carried  most  of  the  offices 
in  northern  Illinois  counties  despite  the 
general  Democratic  landslide.  He  cited 
the  fact  that  in  Will,  Kane,  DuPage 
and  Winnebago  counties,  the  Republican 
candidates  used  considerable  paid  news¬ 
paper  space. 

Eight  weeks  before  the  election  the 
Republican  committee  in  Will  county 
raised  a  $1,100  fund,  and  decided  to  in¬ 
vest  it  all  in  newspaper  space.  The 
radio  stations  were  not  consulted.  Six 
full  pages  of  advertising  were  run  in 
the  Joliet  Herald-Xews,  the  county’s 
only  daily,  and  other  pages  were  run  in 
the  weeklies. 

The  Will  county  Democratic  com¬ 
mittee,  on  the  other  hand,  used  only  a 
small  amount  of  newspaper  advertising 
and  spent  the  bulk  of  its  fund  over  the 
radio. 


URGES  FACTORY  ACTIVITY 


Full-Page  Advertisement  Tells  Plan 
to  Relieve  Unemployment 

A  full-page  advertisement  headed 
“Going  Full  Blast — American  business 
men  can  speed  the  recovery,”  appeared 
Nov.  22  in  the  Nctv  York  Times  and 
the  Chicago  Tribune  over  the  signature 
of  the  Industrial  Rayon  Corporation, 
which  has  general  offices  at  Cleveland. 

The  copy  urged  manufacturers  to  ar¬ 
range  for  plant  reconstruction  and  re¬ 
placement  of  obsolete  equipment,  ‘‘no* 
necessarily  as  a  means  of  increasing 
output  but  rather  with  a  view  of  reduc¬ 
ing  costs  and  refining  products”;  and 
also  to  make  “reasonable  advance  com¬ 
mitments  for  commodities  and  supplies 
as  a  means  of  increasing  employment 
and  purchasing  power. 

The  advertisement  was  placed  by  the 
Bayless-Kerr  Company,  of  Cleveland. 
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SEES  ‘STARTLING’  BOOST  IN  CABLE  TOLLS 


Increase  in  Commercial  Rates,  Resulting:  from  Madrid  Conference,  Will  Be  Followed  by  Press 

Rate  Rise — Present  Radio  Sets  May  Be  Discarded 


Great  Britain  and  the  United 

States  are  standing  back  to  back 
against  the  wall  of  the  ten-letter  code 
at  Madrid.  The  astounding  spectacle 
that  has  been  presented  in  the  great 
Senate  Chamber  of  Spain  for  the  last 
three  months  at  the  International  Radio¬ 
telegraph  Conference  is  drawing  to  a 
close.  But  the  final  results  of  the  radio 
and  code  war  waged  by  continental 
Europe  against  America  in  the  plenary 
sessions  this  week  will  soon  be  apparent 
in  a  startling  increase  of  cable  tolls  that 
will  affect  every  American  firm  that 
uses  the  ocean  cables,  and  if  the  latest 
reports  are  borne  out,  every  American 
listener  on  the  air,  as  well. 

According  to  experts  in  this  country, 
the  increase  in  commercial  cable  code 
rates  will  inevitably  mean  an  increase 
in  press  cable  rates  as  well,  depending 
upon  what  decisions  are  made  in  the 
next  day  or  two  in  plenary  session. 

The  battle  at  Madrid  has  been  on  two 
fronts.  The  first,  and  from  the  stand¬ 
point  of  the  average  business  man  on 
this  side  of  the  Atlantic,  the  most  im¬ 
portant,  was  the  conflict  over  this  five- 
letter  code  sponsored  by  Italy.  The 
second,  and  in  many  respects,  still  more 
important  than  even  the  first  was  the 
question  of  holding  the  ground  gained 
on  the  radio  spectrum  at  the  Washington 
conference  in  1927.  In  particular, 
.America  desired  to  retain  her  marine 
ind  aircraft  channels  against  which 
Europe  has  long  directed  a  hot  fire  of 
attack,  since  several  foreign  govern¬ 
ments  have  hoped  to  force  the  United 
States  off  our  present  frequencies,  in 
order  that  these  could  be  used  for  police 
and  broadcasting  work  abroad. 

This  was  the  problem  that  confornted 
the  American  delegation  when  it  was 
appointed  at  the  eleventh  hour  by  Presi¬ 
dent  Hoover,  and  which  aroused  such 
indignation  because  but  one  full  session 
had  been  held  prior  to  sailing  for 
Madrid. 

On  Oct.  3,  at  the  plenary  session,  the 
chairman  of  the  British  delegation, 
S.  \V.  Phillips.  Under-Secretary  of  the 
British  Post  Office,  stated  to  the  assem- 
Wed  delegates  that  Great  Britain  would 
refuse  to  sign  a  convention  that  did  not 
contain  a  provision  for  the  ten-letter 
code.  A  definite  threat  was  made  that 
if  the  conference  forced  the  adoption  of 
the  five-letter  code.  Great  Britain  would 
drop  out  of  the  Telegraph  Union. 

This  gauntlet  was  thrown  down  by 
the  chairman  in  approximately  the  fol¬ 
lowing  words,  “Great  Britain  will  re¬ 
fuse  to  sign  a  convention  that  does  not 
contain  the  ten-letter  code,  and  as  much 
as  she  hates  to  see  the  Telegraph  Union 
disintegrate,  this  is  bound  to  happen 
unless  the  ten-letter  code  is  retained.” 
Mr.  Phillips  also  added,  “The  United 
States  and  Great  Britain  are  of  one 
mind  on  this  matter,  and  they  represent 
far  more  than  50%  of  the  code  cable 
traffic  of  the  world.” 

The  chairman  of  the  Italian  delega¬ 
tion,  Giuseppe  Gneme,  who  is  also 
president  of  the  Tariff  Committee,  and 
holds  the  position  of  inspector-general 
of  Telegraphs  and  Radio  in  the  Italian 
Ministry,  has  been  called  the  “father  (>f 
the  five-letter  code.”  But  the  drastic 
threat  of  the  British  delegation  at  that 
particular  time  was  so  startling  that  the 
matter  was  again  turned  back  into  com¬ 
mittee.  as  Mr.  Gneme  drclined  to  take 
the  responsibility  of  having  Britain  re¬ 
sign  from  the  Union. 

It  was  therefore  believed  that  the 
tattle  to  retain  the  ten-letter  code  had 
been  won.  Last  week,  however,  at  the 
plenary  session  on  Nov.  17,  the  vote  to 
drop  it  was  29  to  11,  in  favor  of  the 
five-letter  code.  France,  Italy,  Holland, 
Persia,  Roumania,  and  Turkey  favor 
the  five-letter  code.  Stubborn  resistance 
has  met  all  the  subsequent  efforts  of 
American  business  firms  to  force  the  re¬ 
newal  of  the  old  code,  which  as  matters 
stand  now,  is  definitely  out  of  the  pic- 
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ture.  Italy  is  thus  prepared  to  defy 
both  Great  Britain  and  the  United 
States  in  this  matter,  and  if  the  line-up 
at  the  plenary  session  held  Wednesday 
of  this  week  continues  as  it  did  on  Mon¬ 
day,  America  has  lost  the  battle  on  the 
code-cable  front. 

It  is  a  conflict  that  has  lasted  about 
ten  years,  in  all,  and  has  been  waged  at 
every  meeting  of  the  radio  diplomats 
in  session  at  Brussels,  Paris,  Cortina, 
Copenhagen,  Washington,  The  Hague, 
and  for  the  past  three  months  since  the 
conference  convened  on  Sept.  3.  The 
United  States  has  the  most  to  lose  in 
the  matter,  and  at  the  time  of  the  meet¬ 
ing  of  the  technical  committee,  known 
as  the  “C.C.I.R.”  at  The  Hague  in  1929, 
won  quite  a  victory  in  the  adoption  of 
what  was  known  as  “Category  A.” 

This  “Category  A,"  or  the  ten-letter 
system  of  code  cable,  was  supposed  to 
be  used  in  conjunction  with  “Category 
B”  the  five-letter  system,  as  the  com¬ 
munication  companies  hoped  to  obtain 
greater  revenue  thereby.  It  was  soon 
discovered  by  foreign  government 
monopolies,  however,  that  American 
business  firms  were  not  patronizing  the 
five-letter  codes  which  such  nations  as 
Hungary  had  hoped  to  find  in  constant 
use.  On  the  contrary,  American  code 
experts  had  prepared  graphic  charts  for 
their  clients,  so  that  the  minimum  use  of 
the  costly  five-letter  code  was  required. 
In  fact,  it  was  never  used  unless  actu¬ 
ally  cheaper  to  do  so  than  with  the 
ten-letter  code. 

Bitter  protests  against  this  unsparing 
use  of  the  cheaper  code  was  made  this 
year  in  the  reports  of  foreign  nations 
to  the  Telegraph  Union  at  Berne,  as 
shown  in  the  Book  of  Proposals  re¬ 
ceived  in  Washington.  It  was  therefore 
decided  to  force  a  new  and  drastic  code 
down  the  throats  of  the  American  user 
of  codes.  One  bank  alone  in  New  York 
admits  a  cable  toll  of  around  $500,000 
under  the  old  ten-letter  code,  and  private 
firms,  such  as  packers  and  brokerage 
concerns  spend  upwards  of  from  $100,- 
000  to  around  $150,000  a  year  on  their 
average  cable  bills.  The  proposed  in¬ 
creases  with  the  five-letter  code,  which 
have  been  estimated  to  run  around  66% 
and  possibly  75%  differential  for  the 
coefficient  which  has  yet  to  be  decided 
on,  a  vastly  larger  toll  will  be  collected 
by  the  cable  companies  next  year. 

This  will  hit  the  State  Department, 
and  all  other  government  bureaus  that 
send  foreign  cable  messages  to  their 
representatives  abroad.  The  American 
taxpayer  will  thus  pay  doubly  for  the 
new  five-letter  code  forced  on  us  by 
Europe;  first  in  the  direct  payment  of 
a  fraction  more  for  each  article  that 
is  affected  in  any  way  by  cable  transac¬ 
tions  (as  sugar,  coffee,  wool,  silk,  meat, 
etc.),  and  second,  by  larger  taxes  due 
to  the  increased  cost  of  cabling  chalked 
up  against  the  appropriations  asked 
from  Congress. 

If  Madrid  succeeds  in  the  reported 
raid  on  the  channels  used  by  the  Amer¬ 
ican  radio  beacons,  what  will  become  of 
the  vast  investment  that  has  been 
already  sunk  by  Congress  in  the  costly 
installations  set  up  by  the  U.  S.  Depart¬ 
ment  of  Commerce?  As  the  Director 
of  Naval  Communications,  Capt.  S.  C. 
Hooper  pointed  out  in  a  preliminary 
radio  meeting  last  year,  our  vessels 
absolutely  need  all  their  present  fre¬ 
quencies  in  the  marine  band.  None  can 
be  spared. 

It  is  significant  that  neither  of  the 
two  greatest  veterans  in  the  army  and 
navy  radio  services  were  assigned  by 
President  Hoover  to  the  present  con¬ 
ference  at  Madrid.  Both  Major  Wil¬ 
liam  Blair  and  Captain  Hooper  have 
fought  many  a  round  at  the  other  big 
parleys  on  this  radio  matter  with  which 
they  were  so  familiar.  Indeed,  the 
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■American  delegation  this  year*  was 
chiefly  distinguished  by  the  lack  of 
notables  who  had  formerly  been  con¬ 
spicuous  at  all  such  important  events, 
for  no  mention  was  made  in  1932  of 
John  Hays  Hammond,  of  Professor 
Kennelly  of  Harvard,  of  Dr.  Hoyt- 
Taylor,  expert  on  the  short  wave  at 
the  Bellevue  Laboratory,  or  other  out¬ 
standing  radio  veterans  in  Congress. 

It  would  seem  that  this  grave  lack 
in  the  selection  of  our  most  distinguished 
men  to  attend  the  present  mighty  con¬ 
ference,  is  now  bearing  fruit.  On  the 
delegation  were  several  individuals  of 
considerable  attainment,  and  of  some 
experience.  But  their  presence  has  not 
made  up  for  the  serious  loss  of  the 
veteran  fighters  who  manned  the  Amer¬ 
ican  delegation  under  the  administration 
of  President  Coolidge,  and  who  brought 
home  a  victory  in  the  teeth  of  the  com¬ 
bined  weight  of  the  same  European 
nations  that  have  now  won  the  radio 
and  code  war  against  us. 

But  this  is  not  all.  The  rumor  last 
spring  that  the  American  listener  over 
the  air  was  soon  to  find  that  his  receiv¬ 
ing  set  was  useless,  and  that  it  would 
have  to  be  scrapped  or  else  expensively 
remodeled  after  the  close  of  the  Madrid 
conference,  is  now  seemingly  realized. 
For  in  a  recent  report  from  Washing¬ 
ton,  D.  C..  the  U.  S.  Department  of 
Commerce,  radio  manufacturers  are  all 
ready  with  a  new  line  of  receivers,  and 
presumably  transmitters  also,  which  it 
is  announced  “will  be  equipped  to  tune 
in  on  the  long  waves  in  the  event  that 
the  International  Radio  Conference  at 
Madrid  opens  up  the  long  waves  for 
broadcasting  purposes  in  North 
.America.” 

Nothing  is  said  about  the  fact  that 
this  will  cost  the  present  listeners  more 
money.  This  simple  announcement 
sounds,  on  the  face  of  it,  as  though  a 
great  privilege  and  opportunity  were 
about  to  be  presented  to  America  on 
a  silver  platter  by  Europe.  It  is  prob¬ 
ably  just  as  much  of  a  “present”  as 
some  of  the  other  gifts  we  have  had 
in  the  recent  past,  and  the  significant 
fact  that  it  will  cost  us  as  a  nation  a 
large  amount  of  money,  will  soon  be 
evident. 

In  plain  English,  our  present  sets  are 
about  to  be  cast  into  the  discard  if  this 
Madrid  plan  goes  through,  as  would 
seem  more  than  likely.  Manufacturers 
are  a  canny  tribe,  and  would  be  most 
unlikely  to  make  up  any  large  number 
of  radio  receivers  of  a  radically  new 
type,  unless  pretty  sure  that  these  same 
receivers  would  have  a  large  sale  in  the 
near  future. 

America  is  thus  faced  with  an  inter¬ 
esting  situation  in  which  everyone  but 
the  taxpayer  seems  to  have  known  in 
advance,  that  our  money  invested  in 
costly  radio  receivers  on  our  airways; 
on  our  shins,  and  in  our  homes,  was  in 
danger.  The  ten-letter  code  is  now 
washed-up,  and  we  already  know  that 
Madrid  will  cheerfully  charge  the 
.American  user  of  cables  all  that  the 
traffic  will  bear.  It  is  the  American 
taxpayer  who  will  pay.  and  the  smoke 
clouds  of  secrecy,  and  the  official  stamp 
of  censorship  that  has  marked  this  whole 
question  of  the  1932  Radiotelegraph  con¬ 
ference,  is  to  blame. 

Probably  the  one  item  on  the  radio 
list  that  will  arou.se  the  United  States 
more  than  any  other,  will  be  the  dis¬ 
covery  that  it  may  be  necessan,'  to  buy  a 
new  radio  set,  merely  because  Europe 
has  succeeded  in  winning  a  diplomatic 
radio  parley  which  was  deemed  too 
unimnortant  to  bother  about,  until  after 
the  “war”  was  over.  It  may  be  that 
this  particular  decision  may  yet  be  de¬ 
cided  in  our  favor  in  the  next  few  days, 
or  a  week.  Even  so.  the  loss  of  the 
ten-letter  code — to  say  nothing  of  the 


cutting  of  the  marine  frequencies,  affect¬ 
ing  at  least  1,189  ships  now  under  con¬ 
tract  in  a  radio  hook-up,  is  a  loss  that 
may  have  far-reaching  repercussions. 

The  loss  of  the  ten-letter  code  in 
trans-oceanic  cables  is  thus  seen  as  no 
academic  matter  to  the  average  busi¬ 
ness  man  of  New  York,  Philadelphia, 
Chicago,  San  Francisco,  and  New 
Orleans.  It  hits  right  home  to  the 
pocket  book,  and  it  will  be  small  com¬ 
fort  to  the  newspapers  which  have  failed 
to  point  out  this  staggering  loss  to  the 
nation  in  terms  that  its  readers  could 
understand,  when  the  costly  new  tele¬ 
phone  and  telegraph  instalaltions  of 
small  nations  of  Europe  are  paid  for 
from  revenues  derived  from  American 
clients. 

The  second  great  war  in  Madrid,  on 
the  radio  front,  has  ranged  along  the 
wave  lengths  from  roughly  285  K.C.  to 
1500  K.C.  This  would  bring  the  con¬ 
flict  within  that  area  of  about  200 
meters  to  that  of  1100  meters,  and  thus 
include  a  large  number  of  vital  services, 
such  as  marine,  radio  beacons,  and  air¬ 
craft  transmission. 

From  a  recent  report  from  Madrid, 
it  would  now  appear  that  the  Madrid 
Conference  is  trying  to  extend  the  pres¬ 
ent  American  Broadcast  band  from 
about  650  meters  (or  460  K.C.)  up  to 
545  meters,  or  550  K.C.  This  proposal 
to  rob  American  shipping  of  approxi¬ 
mately  110  kilocycles,  in  order  to  assign 
these  frequencies  to  our  neighbors  on 
the  north  and  on  the  south,  is  typical 
of  the  suggestions  that  have  been  backed 
by  the  communication  companies  for  the 
past  five  years. 

Granted  that  both  Canada  and  Mex¬ 
ico  may  deserve  a  larger  share  of  the 
radio  spectrum  than  they  now  have,  it 
is  timely  to  suggest  that  since  synchroni¬ 
zation  was  proved  to  be  highly  success¬ 
ful  in  the  long-continued  tests  made 
from  such  cities  as  Baltimore,  Wash¬ 
ington,  Hartford,  New  York,  and  else¬ 
where,  and  since  radio  engineers  will 
thus  have  a  greater  number  of  fre¬ 
quencies  thus  released  for  use  than  be¬ 
fore,  why  not  assign  these  frequencies 
for  Mexico  and  Canada? 

The  fact  that  the  Telephone  Labora¬ 
tories  has  made  no  big  release  to  the 
public  of  the  glad  tidings  of  the  success 
of  synchronization,  means  exactly  noth¬ 
ing.  Still  less  so,  the  fact  that  the 
Federal  Radio  Commission  issued  a 
“discontinuance”  order  on  the  tests  al¬ 
ready  mentioned,  prior  to  the  departure 
of  the  delegation  for  the  halls  of 
Madrid. 

Since  Congress  has  not  yet  seen  fit 
to  place  substantial  tax  on  the  wave¬ 
lengths  assigned  to  broadcasting  com¬ 
panies,  although  as  Tone  recently 
pointed  out,  the  N.B.C.  had  a  gross  of 
around  $20,000,000  in  the  first  nine 
months  of  1932  (a  year  of  depression), 
no  doubt  these  companies  will  be  inter¬ 
ested  in  placing  channels  at  the  service 
of  the  government.  This  measure  would 
enable  the  United  States  to  preserve 
the  integrity  of  its  present  shipping  and 
aircraft  transmission,  whose  needs  in 
life-saving  far  outweigh  any  possible 
claims  of  the  broadcasters. 

WAVE  PERMITS  HELD  UP 

(Special  to  Editor  &  Publisher) 

Washington,  Nov.  25 — Uncertainty 
over  the  outcome  of  the  Madrid  radio 
conference  this  week  led  the  Federal 
Radio  Commission  to  reduce  temporar¬ 
ily  the  duration  of  all  short-wave  radio 
licenses,  including  the  scores  of  point- 
to-point  permits  held  by  Press  Wireless, 
Inc.  Believing  it  possible  that  inter¬ 
national  disputes  over  assignment  of 
bands  of  wave  lengths  to  various  coun¬ 
tries  may  require  wholesale  changes  in 
allocation  within  different  nations,  the 
Commission  granted  renewal  licenses 
requested  during  the  past  month  for 
only  a  six-month  period  instead  of  the 
usual  one-year  term. 
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PRESIDENT  CANCELS  vniu  dadcn  r-iiccx  nr  wditcdc - 

PRESS  CONFERENCES  _ VON  PAPEN  GUEST  OF  WRITERS _ 

Washington  Correspondents  Have 
Had  No  Contact  With  Chief 
Executive  Since  Sept.  13 — 

Statements  Issued 

By  George  H.  Manning 
(  Washington  Correspondent, 

Editor  &  Publisher) 

Washington,  Nov.  25. — Failure  ot 
President  Hoover  to  hold  a  single 
scheduled  press  conference  between 
Sept.  13  and  Thanksgiving  Day  has 
aroused  considerable  speculation  here 
as  to  whether  hostile  treatment  from 
the  press  prior  to  the  election  has  caused 
the  Chief  Executive  to  abandon  his 
usual  method  of  meeting  frequently 
with  the  press. 

The  last  White  House  pr«s  confer¬ 
ence  was  a  significant  affair,  in  the  view 
of  many  correspondents,  since  it  took 
place  Sept.  13,  just  as  news  arrived  that 
Maine  had  gone  Democratic  in  the  state 
election.  Since  June  1  the  President 
has  met  the  correspondents  only  on 
eight  occasions,  and  since  the  September  Retiring  Chancellor  Von  Papen  of  Germany  on  Nov.  8  was  the  banquet  guest 
conference  all  official  White  House  news  of  Association  of  the  foreign  Press  of  Berlin.  Photo  shows,  second  from 
has  come  through  the  medium  of  state-  right,  the  president  of  the  press  group.  Max  Blokzyl  of  the  AUgemeen  Handels- 
ments  handed  out  by  Theodore  G.  Jos-  bind,  Amsterdam;  Chancellor  Von  Papen,  Minister  of  Foreign  .Affairs  Von 
lin,  press  secretary,  who  has  consistently  Neurath,  S,  Miles  Bouton.  Baltimore  Sun;  Louis  P.  Lochner,  Associated  Press, 
refused  to  elaborate  on  or  e.xplain  any  i,,  background  on  the  left  is  Frederick  T.  Birchall  of  the  New  York  Times. 
formal  White  House  announcement.  -  —  - -  ■ 

VVhile  the  press  of  cami«igning  CAMERAMEN  CHASED  KELVINATOR  BOOSTS 
Se  caStion  of  scheduLl  con-  BY  J.  P.  MORGAN  1933  APPROPRIATION 

ferences  before  the  election,  there  have  - ^ -  - 

l)een  no  apparent  causes  for  such  action  Word-Shy  Financier  Menaced  Pho-  WillUse  Large  Space  in  Metropolitan 
since  the  President  returned  from  his  tographers  and  Hurled  Choice  Newspapers,  Extending  Campaign 

So’had'S;  Epi.h.,.  A.  H.  L.nd.d  Ev,^  Town  Wh.,.  „  H.. 

,  _  1  -  _ I  eLoe  itio  Pr»>cirtcnt  •••  New  York  Sales  Reoresentative 


since  the  President  returned  from  his 
trip  to  Palo  .Alto  a  week  and  a  half  ago. 

Many  correspondents  who  had  pub- 
liclv  expressed  doubt  that  the  President 
would  meet  with  the  press  if  the  elec¬ 
tion  resulted  in  a  Roosevelt  victory 


Newspapers,  Extending  Campaign 
to  Every  Town  Where  It  Has 
Sales  Representative 

Kelvinator  Corporation's  advertising 


would  meet  with  the  press  ii  me  e  -  Newspapermen  and  photographers  Kelvinator  Corporation's  advertising 
tion  '■esulred  m  a  Rwsevelt  xictory  covering  the  return  to  New  York  of  budget  tor  1933  is  the  largest  in  the 
were  startled  to  ^  r  .  J.  P-  Morgan  on  the  Europa  Nov.  17  companv's  historv,  according  to  George 

first  regular  were  treated  to  the  unusual  sight  of  W.  Mason,  president.  There  will  lie 

lowing  *Ir.  oo\  seeing  that  illustrious  financier,  known  a  substantial  increase  in  nietro])olitan 

scheduled  i  nm  the  the  world  for  his  reticence,  newspaiier  advertising  and  in  magazine 

atternoon.  ’cor-  of  a  casual  in-  space.  -N’ewspaiiers  and  other  local 

usual  hour  nut  that  burst  into  a  frenzy  and,  mediums  will  be  used  by  Kelvinator  in 

respondents,  word  ,  brandishing  the  Morgan  umbrella,  chase  everv  town  wliere  it  has  a  sales  repre- 

the  conference  had  been  called  o  ,  persistent  photographers  out  of  his  sentative,  Mr.  Mason  announced, 

no  reason  path.  field  surveys  show  tliat  public 

Another  con  e  Tuesday  but  a  while  he  was  doiiij?  so,  and  the  buying  is  steadily  increasing  and  that 

usual  business  required  ten  minutes  or  more,  tliere  are  approximately  8.(100,000  live 

tew  minutes  e  . ,  .  i  __  ^f  tlie  photographers  heard  themselves  sin-  prospects  for  electric  refrigeration  which 

was  post^ned  ^  ^  J  gled  out  by  the  eminent  banker  as  “You  may  be  readied  bv  our  outlets,”  said 

“new  relatimis  ^ brutes!"  and  “You  devils.”  “Get  out  Mr.  Mason.  “\Ve 'are  going  after  this 

the  White  the  institution  S*  *he  irate  gentleman  said  to  business  in  earnest  and  we  plan  to  spend 

entrance  of  .  r.  ,  virtuallv  * wdien  the  cameramen  saw  the  more  monev  in  advertising  than  ever 

of  the  formal  conference  has  \irma  menacing  umbrella,  and  attempted  to  before. 

passed  out  of  j*  comply  with  the  demand,  they  heard  him  “The  fact  that  Kelvinator  set  an  all- 

that  the  cust  *P.  Vveentive  will  be  ^  •  .  time  record  in  unit  shipments  during 

ings  with  the  i  „  '  ,  a^rninis-  ^-mns  Reinhardt.  .Acme  Xewspictures,  October  indicates  that  conditions  have 

resumed  when  was  one  on  whom  the  great  Morgan  built  up  a  great  reservoir  of  orders, 

tration  takes  o  ce.  vented^  his  spleen.  Mr.  Reinhardt  This  record  reflects  public  demand  for 

climbed  up  to  an  advantageous  jHisition  electric  refrigeration  as  a  modern  neces- 
BONFILS  HEARING  DEC.  3  over  the  gangplank  to  snap  the  depar-  sitv  and  nroves  the  ahilitv  of  the  public 


Publisher  to  Show  Cause  Why  He  Is  jjgp  espied  him.  When  the 

Not  in  Contempt  financier  saw  Ernest  .Sisto,  W'ide  World 

rSj/ felejiraph  to  Editor  &  PcBLisHTO)  Photos,  snap  the  shutter,  he  turned  to 

Denver,  Nov.  23. — Frederick  G.  Bon-  passengers  and  asked,  “Isn’t  it  a 


climbed  up  to  an  advantageous  jHisition  electric  refrigeration  as  a  modern  neces- 
over  the  gangplank  to  snap  the  depar-  a„(|  proves  the  ability  of  the  public 
ture  from  the  ship.  ‘  You  brute !  Mor-  jq  find  cash  for  such  a  convenience.” 


pn  said,  as  lie  espied  him  When  the  Brooke,  .Smith  &•  French.  Detroit 
financier  saw  Ernest  .Sisto,  Wide  World  agency,  handles  the  Kelvinator  account. 

Photos,  snap  the  shutter,  he  turned  to  - 

other  passengers  and  asked,  “Isn’t  it  a  GEN.  CAMPBELL  RESIGNS 


fils,  publisher  of  the  Denver  Post,  hzs  crime?”  Louis  Froelier,  .Wtc  York  — - - 

been  ordered  to  appear  in  Denver  Dis-  Daily  Xescs,  was  another  who  elicited  Leave*  Managing  Directorship  of 
trict  Court  Dec.  3.  to  show  cause  why  Morgan  epithets,  and  Hugh  Illustrated  Newspapers,  London 

he  should  not  be  adjudged  in  contempt  Broderick  and  Joe  Marsland,  Interna-  (Special  to  Editor  &  Publisher) 
of  court  for  refusing  to  answer  ques-  pimtos,  also  found  them-  London,  Nov.  14— Brigadier-General 

tions  at  the  taking  of  his  deposition  in  a  selves  incurring  the  great  man's  dis-  •  Neville  Campbell,  C.S.I.,  C.M.G., 

$200,000  libel  suit  he  brought  against  pleasure.  John  Rooney,  .Associated  D.S.O..  has  resigned  from  the  managing 
the  Rocky  Mountain  \ezt’S,  Charles  E.  Press,  got  his  picture  without  anv  flirectorship  of  Illustrated  Newspapers, 
l.ounsbury,  editor,  and  Roy  W^  Howard  trouble.  Ltd.,  owmers  of  The  Sketch,  The  Br¬ 
and  Robert  P.  Scripps.  .  .  •  When  Mr.  Morgan  started  talking  to  standee.  The  Graphic.  Britannia  and 

District  Judge  E.  A .  Holland  had  reporters  he  was  in  a  jovial  mood  and  Pve,  Illustrated  London  Nett’s,  The 

previously  ordered  Bonfils  to  complete  was  surprisingly  articulate  for  him.  Tatlcr,  and  other  important  periodicals 
his  deposition  before  a  notary  public,  when,  in  one  of  the  ship’s  cafes,  of  the  high-class  illustrated  type.  W.  C. 

hut  30  minutes  after  Col.^  Philip  S.  w'here  the  interview  was  held,  he  saw  Nisbett,  secretary  of  the  firm  becomes 
Van  Cise.  counsel  for  the  News,  began  several  cameramen  getting  ready  to  office  manager,  and  J.  C.  Akerman,  for- 

to  delve  into  Bonfils’  past  historv  the  “shoot,”  he  started  up  “with  surprising  nierly  of  the  Times,  later  with  United 

publisher  was  advised  by  his  Liwyer.  agiijty  ”  as  the  American  said,  and  pur-  Newspapers,  (Dady^  Chronicle  and  the 
Philip  Hornbein,  to  withdraw  from  the  bjs  pursuers.  His  anger  increased  Sunday  Nezos)  has  joined  the  board, 

hearing  room.  ^  as  he  found  cameramen  evervwhere  he  The  “Great  Eight  as  Illustrated 

_  turned.  Newspapers  are  known  to  the  British 

newsprint  HEARING  DEC.  5  He  took  refuge  behind  other  passen-  publishing  world  were  brought  into  ex- 
to  Editor  &  Publisher)  gers  in  an  elevator,  but  when  he  got  istence  by  M  illiam  Harrison,  of  the 


hearing  room. 


as  he  found  cameramen  everywhere  he 
turned. 

He  took  refuge  behind  other  passen- 


NEWSPRINT  hearing  dec.  5  He  took  refuge  behind  other  passen-  publishing  world  were  hrougnt  into  ex- 
tNpeHoI  to  Editor  &  Publisher)  gers  in  an  elevator,  but  when  he  got  istence  by  M  illiam  Harrison,  of  the 

Washington  Nov.  22 — Postponement  out  of  the  lift  he  was  confronted  by  a  Inveresk  Papf"  concern, _  who  amalga- 
for  one  week  of  the  opening  hearing  in  new  group.  Flash  bulbs  exploded  mated  these  illustrated  journals  when 
the  newsnrint  rate  case  was  announced  again,  and  Morgan  returned  to  the  ele-  they  were  s^arate  concerns, 
this  week  bv  the  Interstate  Commerce  vator  for  another  ride.  .  After  the  Daily  Chronicle  crash  Har- 

roititnission.  Reopened  proceedings  Nearly  all  the  cameramen  got  pic-  rison  resigt^d  from  the  chairmanship  of 
■vill  be  brought  before  Examiner  J.  H.  tures.  although  none  got  the  one  shot  the  Great  lught  and  was  succeeded  by 
Howell  at  the  New  'Yorker  Hotel,  New  that  might  have  made  history — the  pic-  Brig.-Gcn.  Campbell,  who  was  ‘J”  the 
York  Dec  5  instead  of  Nov.  28  as  ture  of  Morgan  with  his  umbrella  advertising  side  of  The  Tatler  before 
rSallv  anrounr-Hl.  raised  alK.ve  the  Morgan  head.  he  rejoined  the  Army  during  the  War. 


ONE  MILLION  ADDED 
TO  COCA-COLA  FUND 

Directors  Approve  Plans  for  More 

Advertising  in  1933 — President 
Says  “Under-Spenders”  Are 
Real  Wasters 

(Special  to  Editor*  Publisher) 

Atlanta,  Ga.,  Nov.  22— The  Coca- 
Cola  Company  will  spend  approximately 
$1,000,000  more  in  advertising  in  1933 
than  in  1932,  R.  W.  Woodruff,  its 
president,  announced  here  last  week  fol¬ 
lowing  the  quarterly  meeting  of  his  di¬ 
rectors  and  their  approval  of  the  in¬ 
crease. 

This  approval  was  given  despite  the 
necessity  of  omitting  the  usual  extra 
dividend  of  25  cents  a  share  on  common 
stock  which  had  been  paid  for  sever^ 
quarters.  The  regular  quarterly  divi¬ 
dends  of  $1.75  on  common  and  $1.50  on 
Class  A  stock  were  declared,  however. 

Mr.  Woodruff  said  that  the  company 
had  maintained  its  sales  level  by  a 
steady  increase  in  advertising  appropria¬ 
tion.  He  also  said  that  the  wasters  in 
advertisting  were  the  under-spenders— 
those  who  spend  almost  but  not  quite 
enough  to  get  the  best  results. 

He  would  not  indicate  as  yet  how  the 
1933  appropriation  would  be  distributed 
as  between  newspapers  and  other  media. 

The  company’s  1932  appropriation  is 
unofficially  estimated  at  approximately 
$6,000,000,  but  no  figures  were  directly 
obtainable  here.  On  the  three  .Atlanta 
papers  alone  the  company  spends  close 
to  $70,000  annually. 

It  may  be  interesting  in  this  connec¬ 
tion  as  an  explanation  of  the  company’s 
attitude  toward  advertising  that  it  de¬ 
pends  on  publicity  entirely  for  its  busi¬ 
ness.  Not  a  salesman  is  employed  in 
the  entire  organization.  An  elaborate 
service  department  is  maintained,  whose 
personnel  visits  dealers,  demonstrates 
the  proper  serving  of  Coca-Cola,  and 
teaches  merchandising,  but  these  men  do 
not  solicit  business  or  take  orders  for 
it.  Practically  all  advertising  media  are 
used  instead. 

Mr.  Woodruff  had  the  following  to 
say  about  his  company’s  advertising 
policy ; 

“The  Coca-Cola  Company  maintained 
a  satisfactory  comparison  between  cur¬ 
rent  sales  and  those  of  previous  vears 
through  1930-31  and  half  of  1932,'  and 
I  attribute  this  fact  in  large  measure 
to  the  increase  in  advertising  by  $1,000,- 
000  in  1930  and  $500,000  in  1931  and 
a  material  increase  in  1932.  'This  is 
emphasized  by  the  fact  that  in  previous 
years  of  depressed  business  conditions 
the  advertising  was  usually  cut  when 
there  was  a  loss  in  sales,  and  the  sales 
curve  reflected  general  business  eondi- 
tions  almost  immediately.  Thus  we 
have  been  able  to  substantially  obviate 
this  for  two  and  one-half  years  of  the 
depression. 

“Consequently  I  feel  that  the  action 
of  our  board  of  directors  in  appropriat¬ 
ing  an  increase  of  $1,000,000  for  adver¬ 
tising  w'ill  enable  us  to  capitalize  every 
improvement  in  general  conditions.” 

Earnings  on  common  stock  for  the 
fir.st  nine  months  of  this  year  amounted 
to  $7.30  a  share,  after  payment  of  taxes 
and  dividends  on  class  A  stock,  com¬ 
pared  to  $9.23  a  share  for  the  same 
period  of  1931,  it  was  said. 

President  Woodruff  told  the  board 
that  practically  all  the  decline  in  earn¬ 
ings  was  due  to  an  increase  in  taxatic" 
and  a  decrease  in  sales  during  the  thirl 
quarter,  and  that  the  loss  in  sales  was 
to  have  been  expected  in  view  of  ex¬ 
cessive  purchases  by  the  trade  during 
the  second  quarter  in  anticipation  of  the 
scheduled  imposition  of  a  federal  ex¬ 
cise  tax. 


A.  B.  C.  DIRECTORS  TO  MEET 

Discussion  of  convention  resolutions, 
particularly  the  one  relative  to  pro- 
posetl  interim  circulation  reports,  and 
other  matters  of  business  will  come  be- 
fore  the  Audit  Bureau  of  Circulations 
board  of  directors  at  the  regular  monthly 
meeting  to  be  held  at  Hostel  Astor, 
New  "York,  Dec.  2,  O.  C.  Harn.  man¬ 
aging  director,  announced  in  Chicago 
this  week. 
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FACTS  WIN  CRUSADES,  OLDER  SAYS 


Famous  Militant  Western  Editor  Believes  “Readers  Write  Own  Editorials’*  When  Fully 
Informed — Editorial  Fury  Detracts  From  Campaign’s  Effectiveness 


Fremont  older,  president  and 
editor  of  the  San  Francisco  Call- 
Bulletin,  and  one  of  the  greatest  liberal 
spirits  in  American  newspaper  history, 
now,  alter  a  life  crammed  with  thrilling 
crusades  against  corruption  in  public 
office,  believes  in  the  intelligence  of  the 
public  and  its  capacity  for  assimilating 
facts  and  acting  on  them. 

In  an  interview  with  Editor  &  Pub¬ 
lisher  in  New  York,  Mr.  Older  said 
his  career  had  taught  him  that  un¬ 
adorned  facts,  in  exposures  of  malfeas¬ 
ance,  motivates  the  public  to  action 
where  a  sledge-hammer  editorial  crusade 
diverts  attention  from  the  specific  piece 
of  skulduggery  the  newspaper  wishes  to 
obliterate. 

‘‘People  write  their  own  editorials 
these  days,”  he  said.  “Feed  them  the 
facts.  They’ll  take  to  them.  It  is  sur¬ 
prising  how  well  they  assimilate  facts 
and  act  on  them. 

“But  if,  on  the  other  hand,  it  is  the 
editor  who  gets  mad,  the  people  will 
watch  and  read,  but  will  say  to  them¬ 
selves  :  ‘That  editor  sure  is  mad  as  hell. 
Look  at  the  way  he  is  ripping  into  those 
fellew's.’  The  readers  will  think  the 
crusade  is  interesting,  but  if  the  motive 
is  to  accomplish  some  good  end,  it 
would  be  more  effective  if  the  editorial 
indignation  would  express  itself  in  an 
adroit  presentation  of  the  facts  instead 
of  in  so  many  words.” 

Briefly,  Mr.  Older  outlined  the 
methods  under  which  the  San  Francisco 
Bulletin,  a  few  months  after  the  city 
had  been  laid  waste  by  earthquake  and 
fire  in  1906,  had  saved  the  city  from  a 
conscienceless  horde  of  grafters  in  one 
of  the  most  sensational  exposures  and 
prosecution  of  civic  corruption  on 
record.  During  that  exciting  period 
Mr.  Older  was  kidnapped  with  a  “gun 
in  his  ribs”  and  held  prisoner  for  sev¬ 
eral  days,  the  chief  prosecutor  was  shot 
down  in  the  courtroom  by  an  ex-convict 
believed  to  be  in  league  with  the  wrong¬ 
doers,  and  the  “Big  Boss,”  Ruef,  went 
to  San  Quentin  prison. 

“If  I  were  doing  it  over,”  Mr.  Older 
said.  “I  would  have  handled  the  mat¬ 
ter  differently.  I  was  vicious.  I 
would  have  stayed  cool.  People  don’t 
get  angry  just  because  an  editor  does. 
I  would  not  have  scolded  and  preached. 
1  would  have  let  the  facts  talk  for 
themselves.  In  those  days  I  didn’t  know 
as  much  about  human  nature  as  I  do 
now.” 

Mr.  Older  said  he  might  have  learned 
his  lesson  earlier,  for,  even  in  those 
days,  there  were  signs  to  guide  him. 
He  recalled  as  one  of  the  most  effec¬ 
tive  sidelights  of  the  paper’s  crusade 
was  the  printing  of  a  picture  of  Mayor 
Schmidtz’  luxurious  home,  the  only 
comment  being  the  amount  of  money  it 
had  cost.  Mayor  Schmidtz  was  one  of 
the  objectives  of  the  Bulletin  crusade. 
He  was  eventually  convicted,  though 
later  released  on  a  technicality.  That 
picture,  Mr.  Older  said,  aroused  a  tre¬ 
mendous  amount  of  indignation,  because 
people  thought  of  that  house  as  being 
btrilt  with  their  own  money. 

“Right  now,”  he  observed,  “while  the 
people  are  so  tax-conscious,  it  seems 
to  me  that  there  is  an  opportunity  to 
arouse  them  to  the  waste  and  misuse 
of  the  public  money.” 

.\nd  yet  this  man,  now  75  years  old, 
extraordinarily  tall  and  straight  and 
still  in  fighting  trim,  whose  views  of  the 
world  have  always  been  subject  to  in- 
^t  change  when  he  reasons  with  mo- 
,  lives  and  ways  of  people,  is  doubtful 
t  whrther  newspaper  crusading  against 

I  civic  evils  is  eliminating  misgovernment 
or^the  corrupt  usage  of  public  funds. 

“Graft,”  he  said,  “is  a  universal  vice, 
and  I  doubt  that  newspapers  can  ever 
stamp  it  out.  They  can  continue  ex¬ 
posing  it — which  they  should  do — but  it 
merely  means  that  it  will  turn  up  later 
m  some  other  form.  In  the  old  days 


By  JOHN 

in  .San  Prancisco  there  was  little  pre¬ 
tense  to  keeping  the  graft  secret.  It 
was  all  done  in  the  ‘back  room’  and 
over  the  bars,  in  legislative  halls — any¬ 
where.  Men  who  wanted  favors  from 
the  city  government  asked  for  them 


Fremont  Older  photographed  in  New 
York  last  week  as  he  addressed  the 
American  Civil  Liberties  Union  on  the 
Mooney  ease.  Mr.  Older  is  a  vice- 
rliairman  of  the  Civil  Liberties 

organization. 

openly.  1  remember  that  the  supreme 
court  justices  regularly  received  season 
railroad  passes,  which  were  distributed 
on  their  desks  once  a  year.  Legislative 
members  were  approached  directly  by 
the  interests  and  deals  were  made.  Of 
course  common  decency  demands  that  a 
newspaper  do  all  it  can  to  stamp  out 
such  flagrant  abuses. 

“In  San  Francisco  we  changed  the 
fashion  of  graft.  For  graft,  you  know, 
has  seasonal  fashions  the  same  as 
women’s  shoes  and  men’s  overcoats. 
Today,  where  abuses  such  as  those  in 
San  Francisco  have  been  exposed,  the 
dealings  go  on  under  legitimate  fronts. 
There  is  a  man  in  a  print  shop,  for  in¬ 
stance,  who  gets  all  the  city  contracts. 
Or  a  man  gets  a  job  as  an  attorney  in 
an  advantageous  position  to  get  his 
fingers  in  the  public  funds.  To  all  out¬ 
ward  appearances  there  is  no  graft. 
The  business  of  looting  the  treasury- 
goes  on  in  a  routine  manner  that  has 
all  the  earmarks  of  respectability.  You 
can  root  out  that  malignant  growth, 
and  immediately  find  the  same  thing 
cropping  up  elsewhere. 

“It  is  the  people  themselves  who  have 
the  power  to  overcome  the  evil.  But 
human  nature  will  have  to  change  be¬ 
fore  this  is  accomplished. 

“The  ‘usual’  man  is  the  one  who 
yields  to  pressure  in  public  office,  and 
it  is  the  ‘usual’  man  who  seeks  and 
obtains  positions  of  public  trust.  There 
are  forces  outside  of  the  mere  office¬ 
holders  that  are  responsible  for  the 
temptations  to  public  officers.  It  takes 
an  unusual  man  to  resist  them. 

“If  I  were  doing  that  San  Francisco 
expose  and  prosecution  over  again,  I 
never  would  have  fought  so  hard  to  get 
people  in  jail.  Instead,  I  would  have 
collected  my  facts,  and  when  there  was 
enough  evidence  I  would  have  had  the 
criminals  make  a  clean  breast  of  the 
whole  thing,  and  then  published  it. 
In  the  San  Francisco  business,  I  would 
have  had  the  city  council  members  tell 
of  the  tremendous  pressure  that  had 
been  put  on  them  by  the  stockholders  of 
the  traction  company,  and  thus  exposed 
the  condition  that  had  paved  the  way  for 
open  corruption.  The  exposure  of  the 
complete  background  would  have  been 


N.  PERRY 

more  effective  than  putting  people  in  the 
penitentiary.” 

Mr.  Older  believes  that  present-day 
newspaiier  readers  are  much  different 
in  thought  from  those  of  a  few  genera¬ 
tions  ago. 

"Old-fashioned  leaders  of  thought, 
such  as  Greeley,  Raymond  and  Watter- 
-son.”  he  said,  “would  be  out  of  place 
in  this  age.  For  people,  today,  have 
become  accustomed  to  newspapers 
through  constant  reading,  and  they 
have  learned  to  form  their  own  opinions. 
Think  of  some  of  those  interminable 
editorials  of  Watterson,  printed  in  small 
type,  in  a  modern  newspaper!  You 
probably  couldn’t  find  a  person  who 
would  read  it. 

“.And  it  is  because  of  this  change  in 
Iieople — their  ability  to  understand  and 
interpret  facts — that  precludes  the  emer¬ 
gence  of  leaders  of  thought  among  edi¬ 
tors,  such  as  there  were  several  gen¬ 
erations  ago.  If  there  is  a  single  man 
who  might  be  called  a  ‘leader’  now,  I 
think  it  must  be  William  R.  Hearst. 
He  certainly  has  interested  himself  and 
his  readers  in  national  politics,  more  so, 
I  would  say,  than  any  other  editor.  His 
policies  embrace  every  phase  of  life.  I 
think  he  comes  the  nearest  to  leadership 
of  all  American  editors.” 

■Although  bis  newspaper  life  has  been 
filled  with  campaigns  against  corrup¬ 
tion  and  its  side  issues,  and  against  in¬ 
justice,  Mr.  Older  seems  to  have  no 
inclination  to  stop  his  work,  even  at 
an  age  when  most  men  would  have  re¬ 
tired.  Just  at  present  he  is  keenly 
interested  in  helping  to  obtain  the  free¬ 
dom  of  Thomas  Mooney  and  Warren 
K.  Billings.  In  fact,  that  was  one  of 
the  reasons  he  and  Mrs.  Older  came  to 
New  York  at  this  time.  Mr.  Older 
spoke  before  a  luncheon  of  the  Civil 
Liberties  Union,  and  told  of  a  new 
effiort  that  was  being  made  to  obtain 
the  men’s  release.  He  said  it  was 
found  that  there  was  one  indictment 
against  them  on  the  calendar,  and  it 
was  hoped  that  they  might  be  tried 
on  this  indictment,  acquitted,  and  par¬ 
doned  or  paroled  on  the  new  evidence. 

Mr.  Older’s  advocacy  of  the  Mooney- 
Billings  case,  was,  as  a  matter  of  fact, 
the  reason  for  his  resigning  from  the 
Bulletin  in  1916  to  join  the  Call.  It 
was  in  that  year  that  the  two  men  were 
arrested  after  several  persons  were 
killed  and  scores  wounded  in  a  Pre¬ 
paredness  Day  explosion  in  San 
Francisco. 

At  first  Mr.  Older  believed  Mooney 
and  Billings  were  guilty,  but  a  thorough 
investigation  indicated  that  the  chief  w  it¬ 
nesses  had  perjured  themselves.  Mr. 
Older  in  his  columns  flatly  accused  Dis¬ 
trict  Attorney  Charles  M.  Fickert  of 
“framing”  the  suspects. 

But  many  official  and  business  leaders 
in  San  Francisco  were  against  him. 
Pressure  was  brought  to  bear  against 
the  owners  of  the  Bulletin,  and  they 
attempted  to  “clip”  Older’s  authority. 
A  refusal  to  back  Mr.  Older  in  his 
fight  for  Mooney  and  Billings’  release 
resulted  in  the  editor’s  retirement  from 
the  Bulletin. 

Mr.  Older’s  ability  to  analyse  situa¬ 
tions  and  act  on  his  convictions,  even 
if  they  are  in  opposition  to  those  he  had 
held  before  and  advocated  in  his  news¬ 
paper  columns,  has  had  a  great  effect 
on  his  career. 

His  change  of  heart  on  the  Mooney- 
Billings  case  is  an  illustration.  Once 
his  mind  was  made  up  that  the  men 
were  innocent,  nothing  could  stand  in 
the  way  of  his  espousing  their  cause. 

Another  illustration  of  this  trait  was 
his  change  of  heart  in  regard  to  Ruef. 
In  that  vicious  campaign  against  bribery 
in  San  Francisco,  Mr.  Older  fought 
tooth  and  nail  to  imprison  him.  Co¬ 
operating  with  the  bench  and  prosecut¬ 


ing  officials,  Mr.  Older  finally  succeeded 
in  getting  Ruef,  who  was  a  lawyer  and 
the  alleged  “pay-off”  man  of  the  trac¬ 
tion  interests,  sent  up  for  14  years. 
That  accomplished — and  it  was  con¬ 
sidered  a  great  victory — Mr.  Older  be¬ 
gan  reconsidering  his  action.  He  came 
to  a  conclusion  that  Ruef  was  a  “goat” 
and  that  an  injustice  had  been  done  in 
making  him  take  the  brunt  of  the  pun¬ 
ishment. 

Accordingly,  he  came  out  in  a  page- 
one  editorial  in  the  Bulletin  asking  for 
Ruef’s  parole.  He  went  to  San  Quen¬ 
tin  and  made  friends  with  the  prisoner. 
The  change  in  the  paper’s  attitude 
toward  Ruef  brought  much  criticism 
from  both  those  who  had  helped  con¬ 
vict  Ruef  and  from  readers.  The  Bulle¬ 
tin  management  wanted  to  keep  the 
halo  that  had  descended  on  the  paper  as 
the  result  of  its  victorious  fight.  But 
the  halo  was  not  relished  by  Mr.  Older. 
He  came  to  realize,  as  he  has  said  in 
his  book  “My  Own  Story”  that  in  his 
zeal  to  imprison  Ruef,  he  had  descended 
to  means  of  which,  on  thinking  them 
over,  he  could  not  be  nroud.  For  years 
he  kept  asking  for  Ruef’s  parole,  but  it 
was  not  granted.  He  served  seven  of 
the  14  years. 

The  story  of  Mr.  Older’s  career  is  a 
long  and  exciting  one.  It  has  often 
been  told,  and  has  come  to  be  a  classic 
of  newspaper  crusading.  The  strong, 
vigorous  personality  of  Mr.  Older  stands 
out  in  all  the  exciting  episodes. 

But  there  is  another  side  of  the  man 
that  certainly  has  counterbalanced  the 
depressing,  though  exciting,  business  of 
exposing  rascals.  Over  a  long  period 
of  time  he  has  interested  himself  in  the 
reformation  of  criminals  and  aiding  the 
downtrodden.  His  suburban  ranch  near 
San  Francisco  gives  haven  to  these  un¬ 
fortunates  on  numerous  occasions. 

In  fact,  the  evolution  of  his  per¬ 
sonality  is  as  interesting  as  the  story 
of  his  fights.  After  years  of  battling 
with  the  underworld,  and  viewing  rot¬ 
tenness  at  its  core,  he  was  led  to  con¬ 
clude  his  “My  Own  Story”  with  these 
cogent  words: 

“I  am  not  at  all  sure  about  remedies. 
.An  intelligent,  economic  readjustment 
will  help,  but  I  cannot  resist  the  belief 
that  the  ill-working  of  our  social  sys¬ 
tem  is  due  to  causes  that  are  deeply 
rooted  in  ourselves.  Malice,  hate,  envy, 
greed  and  hypocrisy,  and  a  desire  to 
get  even  for  wrongs — real  or  fancied — 
are  deep-seated  qualities  that  make  it 
impossible  for  us  to  achieve  a  higher 
and  a  finer  life.  The  task  of  overcom¬ 
ing  these  persistent  traits  of  character 
is  a  discouraging  one,  and  it  is  a  task 
that  belongs  to  each  one  of  us.  Con¬ 
stant  vigilance  and  effort  is  necessary, 
even  through  a  long  life,  to  materially 
lessen  these  qualities  in  ourselves.  To 
make  any  progress  at  all  it  would  re¬ 
quire  all  our  time,  and  unless  we  loafed 
on  the  job  we  would  have  none  to  devote 
to  the  conduct  of  the  other  fellow.  If 
we  undertook  this  struggle  in  real 
earnest  we  should  soon  discover  in  our¬ 
selves  the  same  attributes  we  had  con¬ 
demned  in  our  neighbor,  and  we  should 
no  longer  judge,  ‘leaving  justice  to 
God,  who  knows  all  thini^s,  and  content 
ourselves  with  mercy,  whose  mistakes 
are  not  so  irreparable.’  ” 

.At  the  conclusion  of  the  interview 
Editor  &  Publisher’s  representative 
asked  Mr.  Older  whether,  if  he  had  his 
life  to  live  over,  he  would  be  a  news¬ 
paperman  : 

“Yes,”  he  said.  “It  is  an  interesting 
life.  And  something  interesting  is 
about  all  you  can  get  out  of  life.  News¬ 
paper  work  keeps  you  occupied  continu¬ 
ally,  and  keeps  your  mind  off  yourself. 
If  I  were  doing  it  over  my  methods 
would  be  different,  as  I  have  said.  I 
used  to  think  I  could  reform  the  world 
a  week  from  Wednesday.  That  was 
because  I  didn’t  know  human  nature." 
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“RESOLUTIONS  FUTILE”  A.N.A.  SAYS 
AND  ADOPTS  NONE  AT  MEETING 

Better  Products,  Better  Selling  and  Better  Advertising 
Needed  Now,  Convention  Is  Told  by  Curtis 
Executive,  Who  Sees  Better  Times 


(Special  to  Editor  &  Publisher) 
ATLANTIC  CITY,  Nov.  21.— ‘We 
./xbelieve  that  business  and  advertising 
have  traveled  to  the  bottom  of  the  world’s 
greatest  depression,  with  losses  to  be 
sure,  but  without  disaster,  and  are  now- 
on  the  road  to  better  times,”  Fred  A. 
Healy,  of  Philadelphia,  advertising  di¬ 
rector  of  the  Curtis  Publishing  Com- 
piany,  told  the  .Association  of  National 
.Advertisers  at  the  closing  session  of 
their  convention  here  Nov.  18. 

“Better  products,  better  selling  and 
better  advertising  will  help  to  lead  the 
way,”  he  asserted. 

“We  are  living  in  an  era  of  advertis¬ 
ing  where  everything  must  be  proved. 
In  efforts  to  furnish  proof,  science  and 
mathematics  are  being  widely  distorted 
to  make  a  point.  Advertising  is  a  busi¬ 
ness  that  does  not  need  to  rest  its  case 
on  such  premises.  We  need  to  get  back 
again  to  the  simple  and  sound  vision. 

“Advertising  was  founded  on  a  sound 
foundation  of  good  product  and  truthful 
advertising.  Our  problem  today  is  to 
hold  to  these  ideals.  We  have  no  fpr 
for  the  future  of  magazine  advertising 
as  long  as  these  ideals  are  maintained — 
in  other  words,  we  have  no  fear  for  the 
future  of  advertised  merchandise  un¬ 
less  those  who  have  created  acceptance 
for  it,  destroy  that  which  they  have 
built. 

“Let  us  further  that  fine  relationship 
of  go^  faith  that  exists  between  the 
consumer,  the  publisher  and  the  adver¬ 
tiser  to^y.  The  building  up  of  this 
faith  has  been  a  long  process  and  it  is 
just  as  priceless  to  the  manufacturer  as 
it  is  to  the  publisher,  and  the  way  to 
hold  this  faith  is  forceful  but  honest 

“As  long  as  education  depends  pri¬ 
marily  upon  the  printed  page  to  teach 
our  children,  it  is  a  reasonably  sure 
statement  that  most  of  our  people  will 
depend  for  their  most  reliable  and  effec¬ 
tive  information  upon  the  printed  page. 

“Whatever  methods  of  getting  and 
holding  circulations  are  recognized  by 
the  advertisers’  dollars  will  determine 
the  course  of  the  publisher  in  his  sales 
activities.” 

The  advertising  manufacturer  must 
assume  the  responsibility  for  the  in¬ 
roads  of  “price”  merchandise  on  highly 
advertised  private  brands  during  the 
depression  through  his  negligence  in 
ignoring  such  competition,  Paul  S. 
Willis,  of  New  York,  president  of  the 
.Associated  Grocery  Manufacturers  of 
America,  told  the  association. 

The  business  outlook  for  the  next 
six  months  is  “cloudy,”  W.  M.  Kip- 
linger,  of  Washington,  D.  C.,  head  of 
the  Kipliiiger  Washington  Agency,  as¬ 
serted. 

Kiplinger  declared  that  “doubtless 
there  will  be  a  slow  rise,  but  it  will  be 
irregular,  and  business  men  must  count 
on  recurring  periods  of  uncertainty. 

“Christmas  trade  will  be  less  than 
last  year.  Industries  making  consumer 
goods  cannot  show  much  permanent 
pick-up  until  there  is  rise  in  the  heavy 
industrial  or  capital  industries,  such  as 
automobiles,  steel  and  construction. 

“Congress  is  in  no  mood  to  extend 
the  moratorium  for  foreign  war  debts 
beyond  Dec.  15  and  the  situation  at 
present  indicates  either  payment  or  com¬ 
plete  default. 

“This  country  will  see  an  approxima¬ 
tion  of  a  coalition  government  this  win¬ 
ter,”  he  declared.  “The  economic,  situa¬ 
tion  will  be  precarious  and  will  enforce 
this  policy  of  bi-partisan  cooperation. 

“Prohibition  repeal  or  resubmission 
will  be  debated  this  winter  but  will  not 
be  enacted  until  the  subsequent  special 
session.  The  prospects  for  legalization 
of  beer  before  March  4  are  just  a 
little  stronger  than  fifty-fifty. 

“The  problem  for  business  leaders 
and  political  leaders  is  to  determine 
V  hi  ther  the  slow  normal  progress  of 


business  should  be  accepted  as  the  de¬ 
sirable  course,  or  whether  some  arti¬ 
ficial  ‘big  push’  should  be  devised.  The 
decision  probably  will  be  in  favor  of 
a  new  ‘big  push’.” 

In  a  discussion  period  following  Mr. 
Kiplinger’s  talk,  he  was  asked  what  the 
prospects  of  advertising  are  in  1933. 
“.Although  competition  in  business  will 
be  considerably  keener  ne.xt  year,  the 
theory  is  in  Washington  that  advertis¬ 
ing  will  pick  up  considerably  in  vol¬ 
ume,”  he  replied. 

Bernard  Lichtenberg,  vice-president 
of  the  .Alexander  Hamilton  Institute, 
New  York,  speaking  on  “What  .Are  We 
Going  to  Do  .About  It?”  offered  a  six- 
point  program:  (1)  Make  what  the 
consumer  wants ;  (2)  price  it  properly ; 
(3)  merchandise  it;  (4)  put  sales  pro¬ 
motion  back  of  it;  (5)  advertise  it,  and 
(6)  sell  it. 

“Those  si.x  points  boiled  down  fur¬ 
ther.”  he  said,  “mean  ‘Let's  simplify  our 
business  and  stick  to  fundamentals’.” 

Mr.  Lichtenberg  spoke  from  the 
standpoint  of  the  retailer,  telling  of 
losses  suffered  in  many  departments  of 
department  stores,  and  recounting  past 
instances  of  overloading  dealers.  He 
urged  manufacturers,  in  their  own  in¬ 
terest,  to  try  to  improve  the  promotion 
of  their  goc^s. 

The  value  of  newspaper  advertising 
to  the  small  retail  dealer  was  stres.sed 
at  the  convention  by  Arthur  H.  \'an 
V’oris,  of  Cobleskill,  N.  Y..  a  partner 
in  I.  Van  V^oris  &  Sons,  hardware  and 
automobile  dealers,  in  his  address, 
“What  the  Manufacturer  Can  Do  to 
Help  the  Small-Town  Dealer  Sell 
More  Profitably.” 

“You  w'ho  maintain  an  elaborate  ad¬ 
vertising  department  and  who  spend 
thousands  of  dollars  each  year  in  na¬ 
tional  advertising  may  often  be  inclined 
to  feel  that  the  local  advertising  of  the 
average  small-town  dealer  is  futile  and 
almost  insignificant,”  Mr.  Van  V'oris 
said.  “Compared  to  your  thousands,  his 
advertising  dollars  are  few  indeed,  but 
in  his  field  they  are  his  best  and  his  all. 

“.Also  I  fear  that  some  of  us  appear 
not  only  ignorant  of  the  value  of  news¬ 
paper  advertising — we  are  even  care¬ 
less,  indifferent  and  shiftless  in  common 
judgment. 

“It  is  my  contention  that  your  average 
small-town  dealer  is  not  only  willing, 
but  very  glad  to  avail  himself  of  your 
advertising  service  to  help  out  in  his 
local  newspaper  work. 

“Too  often  he  is  neither  capable  nor 
fitted  for  writing  his  own  advertise¬ 
ments  in  a  manner  to  attract  favorable 
attention,  and  right  here  is  where  your 
service  department  comes  in  for  some 
good  practical  assistance  by  offering 
him  made-up  electros  or  mats  of  the 
merchandise  in  question. 

“With  these  prepared  advertisements 
at  hand,  he  is  not  compelled  to  turn  a 
mental  hack-flip  in  trying  to  bring  forth 
some  of  those  delightful  words  and 
phrases  he  knows  do  not  exist  in  the 
back  of  his  own  head.” 

“One  of  the  first  tests  of  retail  selling 
is  to  loosen  the  dollars  now  idle  hut 
which  might  well  come  into  the  market 
in  case  of  vigorous  promotion  and  sell¬ 
ing  activity  on  the  retail  front.”  .Allyn 
B.  Mclntire,  of  Boston,  vice-president 
of  the  Pepperell  Manufacturing  Com¬ 
pany,  asserted. 

“The  real  problem  facing  advertisers 
today  is  that  of  reduced  buying  power 
in  the  hands  of  the  housewife  and  her 
husband.”  Mr.  Mclntire  declared.  “Even 
the  most  intensive  retail  selling  cannot 
provide  the  keystone  which  will  add  to 
the  wages  or  salaries  of  these  people. 

“Intensive  promotion  methods  do  not 
necessarily  increase  the  total  units  of 
goods  soli  but  they  do  tend  to  concen¬ 
trate  into  a  few  outlets  the  major  divi¬ 
sion  of  the  business  which  is  available, 
and  it  is  our  intention  to  do  just  this 


Lieutenant-General  Sadan  .Araki,  Jap¬ 
anese  Minister  of  War,  photographed 
recently  with  Glenn  Babb,  chief  of  the 
Tokio  bureau  of  the  .Associated  Press. 
General  .Araki  is  virtual  dictator  of 
Japan's  foreign  policy. 


for  the  reason  that  having  devcloiied 
exceptionally  strong  accounts  during  a 
I>eriod  of  curtailed  buying  jKiwer,  the 
strength  of  these  accounts  grow  in  pro¬ 
portion  to  the  increase  of  the  money  that 
is  circulated  in  all  .stores.” 

-An  optimistic  keynote  was  sounded  by 
Lee  H.  Bristol,  of  New  York,  vice- 
president  of  the  Bristol-Myers  Com¬ 
pany,  and  retiring  president  in  a  post- 
convention  statement. 

“I  believe  that  business  men  through¬ 
out  the  nation  are  getting  down  to 
brass  tacks !”  he  declared.  “They  have 
stopped  their  playing  and  are  now  look¬ 
ing  for  a  profit  in  every  move.  The 
waste  and  extravagance  of  former  years 
is  no  longer  tolerated  and  we  are  set¬ 
tling  down  to  build  on  a  firmer  basis 
the  structures  shaken  down  by  the  eco¬ 
nomic  distress  of  the  last  two  years.” 

Economy  was  the  theme  of  the  three- 
day  meeting  which  accomplished,  ac¬ 
cording  to  to  the  out-going  president, 
more  real  constructive  work  than  any 
of  the  previous  sessions  which  he  has 
attended.  .Advertising,  like  any  other 
business,  must  be  able  to  show  the  in¬ 
vestor  a  profit,  he  asserted.  He  pointed 
out  that  it  is  no  longer  a  hit  or  miss 
proposition. 

Mr  Bristol’s  opinions  were  the  senti¬ 
ment  of  the  gathering  in  general,  who 
saw  in  the  lack  of  resolutions  an  indi¬ 
cation  of  the  materialistic  wave  that 
has  swept  over  business 

•A  letter  to  Mr.  Bristol,  signed  by 
William  .A.  Wolff,  Af  the  Western 
Electric  Comi>any,  chairman  of  the 
resolutions  committee,  read  in  part : 

“The  resolutions  committee  has  au¬ 
thorized  me  to  state  for  it  that  it  heart¬ 
ily  concurs  in  the  suggestion  offered 
by  the  board  of  directors  to  eliminate 
at  this  time  the  offering  of  resolutions 
to  the  members  of  the  association. 

“In  the  consideration  of  major  ques¬ 
tions  involving  association  policy  such 
action  as  may  be  deemed  desirable  can 
best  be  cared  for  by  the  board  as  a 
whole  or  by  committees  appointed  by 
it.  Resolutions  covering  other  matters 
may  well  be  considered  futile.” 

EAGLE  ON  S-DAY  WEEK 

The  Brooklyn  Daily  Eagle  this  week 
instituted  a  five-day  week  for  its  em¬ 
ployes  in  the  commercial  printing  and 
newspaper  departments.  The  change 
was  accompanied  by  a  reduction  in  pay 
of  slightly  more  than  half  a  day’s  salary. 
The  only  employes  not  affected  are 
union  members,  practically  all  of  whom 
are  already  w’orking  on  the  five-day 
week  basis.  In  an  announcement  the 
Eagle  said  the  plan  “has  been  under 
consideration  for  some  time  and  its 
adoption  will  result  in  increased  employ¬ 
ment  in  certain  cases.” 


ROTHERMERE  GROUP 
SELLS  14  PAPERS  1 

Associated  Newspapers,  Ltd.,  Takes 
Over  Most  of  Former  Northcliffe 
Group  —  Price  Paid  Was 
£2,500,000 

{Sprcitil  to  Editor  &  Pi'bli.shkr) 
Londo.x,  Nov.  14 — Most  of  the 
Northcliffe  newspaper  properties  have 
been  sold  to  the  .Associated  Newspapers 
Ltd.,  owners  of  the  Daily  Mail,  the 
Evening  News  and  the  iVeekly  Dis¬ 
patch  for  more  than  £2,500,000.  The 
concern  started  by  Lord  Rothermere 
brother  of  the  late  Lord  Northcliffe  a 
little  more  than  four  years  ago  to  pub¬ 
lish  a  chain  of  evening  newspapers 
throughout  the  provinces  of  Britain  is 
to  go  into  voluntary  liquidation. 

•Associated  Newspapers  have  there-  1 
fore  acquired  these  papers:  the  Hull  • 
Daily  ^  Mail,  Gloucester  Citisen.  Hull 
and  Yorks  Times,  Gloucester  Journal, 
Gloucester  Echo,  Staffordshire  Weekly 
Sentinel,  Staffordshire  Evening  Sentinel, 
Saturday  Telegraph,  Cambria  Leader 
Herald  of  Wales,  South  Wales  Daily 
Post,  Sports  Mail,  Cheltenham  Chroni¬ 
cle,  and  Grimsby  Daily  Telegraph. 
Northcliffe  Newspapers  retain  the 
Leicester  Evening  Mail,  Bristol  Eve¬ 
ning  World,  and  the  Derby  Daily  Tele¬ 
graph,  which  will,  however,  be  man¬ 
aged  by  the  .Associated  Newspapers. 

By  two  new  capital  issues  of  £1,500,-  . 
000  in  10-year  notes  at  41%  and  2,061,-  ! 
350  deferred  shares  of  5s.  each  .Asso¬ 
ciated  Newspapers  has  raised  finances 
for  its  purchase  of  the  Northcliffe  prop¬ 
erties.  The  Daily  Mail  Trust  and  Daily 
Mirror  Newspapers  (the  latter  held 
considerable  interest  in  Northcliffe 
Newspapers)  have  purchased  the  de-  , 
ferred  shares.  i 

The  Daily  Mail  Trust  is  raising  the 
capital  required  for  its  purchase  of 
these  shares  in  Associated  Newspapers 
(at  18s.  per  share,  it  is  stated)  by  the 
issue  of  further  shares  of  its  own. 
.Associated  Newspapers  and  Daily  Mir¬ 
ror  Newspapers,  both  of  which  come,  of  ■ 
course,  under  the  Rothermere  group,  are 
relieved  by  the  purchase  of  Northcliffe 
Newspapers,  of  their  guarantee  of  the 
Northcliffe  Newspapers’  debentures. 

Associated  Newspapers  point  out  that 
the  consolidation  of  the  interests  of  the  ' 
group  achieved  by  the  present  opera-  ' 
tion  “will  lead  to  economy  and  at  the 
same  time  enable  advantage  to  be  taken 
of  the  present  low  rate  of  money.” 

According  to  the  particulars  it  pub¬ 
lishes  of  its  own  position  .Associated 
Newspapers  advertising  revenue  for  the 
four  weeks  ended  Oct.  22  last  showed 
an  increase  of  more  than  £31,000  over 
the  same  period  in  1931.  Profits  for 
the  six  months  ended  in  October  last 
were  higher,  it  is  stated,  than  for  the 
corresponding  period  in  1931.  It  is 
also  estimated  that  for  the  financial 
year  ended  in  March,  19.33,  Associated 
Newspapers  profits  should  amount  to 
£700,000. 


FLORIDA  MEETING  DEC.  3 

Associated  Dailies  Preparing  Pro¬ 
gram  For  Jacksonville  Convention 

.A  discussion  of  “How  to  Get  Your 
Local  Merchants  to  Thinking  .About 
Something  Other  than  .Adverti.sinc 
Rates,”  by  Howard  J.  Wisehaupt  of 
Cleveland,  will  be  a  feature  of  the  meet¬ 
ing  of  the  .Associated  Dailies  of  Florida 
at  Jacksonville  Dec.  3. 

.Among  Florida  newspapermen  who 
will  address  the  convention  are  R.  .A. 
Reeder,  W.  A.  Elliott.  .A.  H^  Chapman, 
A'ictor  Morgan,  J.  S.  Mims,  F.  P.  Bed- 
dow,  H.  D.  Leavengood.  Clay  Codring- 
ton.  C.  C.  Carr  and  J.  Edwin  Baker. 

The  Florida  Times-V nion  and  Jack¬ 
sonville  Journal  will  be  ho.sts  at  a 
luncheon. 


BECOMES  SEMI-WEEKLY 

The  Argus,  tabloid  weekly  of  Rock- 
away,  N.  Y.,  for  the  past  18  vears. 
entered  the  semi-weekly  field  this  week. 
George  VVolpert  is  president  and  man¬ 
aging  editor,  and  Joseph  Pearlson  i‘ 
business  manager. 
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JUSTIFICATION  OF  SALE  OF  WORLD 

asserted  in  appeal  argument 

Attorneys  Say  Pulitzer  Heirs  Have  Received  $1,000,000  in 
Cash  as  Result  of  Purchase — Barrett,  Gilroy  Say 
Surrogate  Wrote  “New  Will”  By  His  Decision 
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Argument  of  an  appeal  from  the 
.decision  of  Surrogate  Janies  A. 
Poley,  New  York,  authorizing  the  sale 
of  the  old  New  York  World  and 
Evening  World  to  Roy  VV.  Howard, 
chairman  of  the  board,  Scripps-Howard 
Newspapers,  was  heard  before  the  ap¬ 
pellate  division.  New  York,  Nov.  22. 
Decision  was  reserved.  Surrogate 
Foley  authorized  the  sale  of  the  World 
papers  Feb.  27,  1931,  and  they  were 
merged  with  the  Telegram,  under  the 
name  New  York  World-Telegram, 
Feb.  28. 

The  appeal  was  taken  by  James  Bar¬ 
rett,  former  World  city  editor,  and  now 
city  editor  of  the  Neiv  York  American, 
and  Foster  Gilroy,  World  assistant 
business  manager,  who  contended  that 
as  members  of  a  class  of  employes  en¬ 
titled  to  payments  under  the  will  they 
had  an  interest  in  the  sale  which  en¬ 
titled  them  to  be  parties  to  the  pro¬ 
ceeding.  They  asserted  that  because 
the  Surrogate  had  ruled  them  out  the 
judgment  permitting  the  sale  should  be 
reversed. 

Vincent  Leibell,  appearing  for  minor 
grandchildren  of  Joseph  Pulitzer,  told 
the  court  that  if  the  property  had  not 
been  sold  18  months  ago  the  assets  of 
the  Newspai)er  Trust  established  by 
Mr.  Pulitzer  for  his  heirs  would  have 
vanished  and  that  the  (rersons  entitled 
to  nine-tenths  of  the  income  from  the 
newspapers  would  have  seen  the  prop¬ 
erty  "evaporate  before  their  eyes.” 

He  declared  that  even  when  Mr. 
Howard  was  testifying  in  the  proce^d- 
ing  he  was  hesitating  about  buying. 
The  management  of  the  World  had  at¬ 
tempted  the  most  drastic  economies  and 
had  employed  experts  in  an  effort  to 
help  the  papers  regain  their  earning 
power,  but  without  success,  he  said. 

"Your  Honors  probably  remember  the 
World  during  its  last  days,”  Mr.  Leibell 
said.  “It  was  printed  on  the  cheapest 
kind  of  paper,  a  rusty  color.  Negotia¬ 
tions  were  made  in  an  effort  to  sell  it 
to  other  newspapers  in  New  York,  in¬ 
cluding  Mr.  Gchs  of  the  Times.  We 
finally  sold  it  to  the  Scripps-Howard 
Newspapers  at  a  $5,000,000  selling  price. 
Already  $1,000,000  in  cash  has  been 
paid.  There  is  no  Confederate  or  stage 
money  involved. 

"Instead  of  wasting  money  by  try¬ 
ing  to  continue  the  World,  the  trus¬ 
tees  stopped  the  loss  and'  got  cash 
for  the  assets.  At  the  time  of  the 
sale  the  World  had  reserve  funds  that 
would  permit  its  publication  for  90  dn^-s 
more  only.  If  it  had  not  been  pur¬ 
chased  before  that  time,  its  assets  would 
have  gone  up  in  smoke.” 

The  attorney  said  the  Press  Pub¬ 
lishing  Company  had  a  surplus  of 
J3.000.000  to  $4,000,000  about  12  years 
ago,  but  it  disappeared  with  the  advent 
of  tabloid  journalism.  The  newspapers 
lost  money  even  in  1929,  he  said,  and 
in  the  last  year  of  their  existence  lost 
$1,700,000. 

Justice  Martin  asked  if  the  issue  in 
the  case  was  not  simply  whether  the 
appellants  had  a  right  to  appear  in  the 
case  and  thus  was  “very  narrow.”  Mr. 
Leibell  replied  that  was  the  issue  to  be 
decided.  He  pointed  out  that  the  will 
gave  the  trustees  sole  right  to  determiiie 
which  of  the  employes  should  share  in 
a  distribution  of  newspaper  income.  The 
codicil  under  which  the  distribution  was 
made  provided  that  the  “principal  edi¬ 
tors  and  managers”  should  share,  in  the 
discretion  of  the  trustees. 

The  sum  thus  distributed  between 
1919  and  1930  was  $949,887,  slightly  in 
!  excess  of  10  per  cent  of  the  income,  but 
neither  Mr.  Barrett  nor  Mr.  Gilroy  ever 
*as  included.  It  was  conceded  that  they 
were  in  the  class  provided  for  in  the 
wdicil,  but  the  failure  of  the  trustees  to 
include  them  in  exercising  their  dis¬ 
cretion  was  held  to  be  not  subject  to 
court  review. 


John  G.  Jackson,  counsel  for  the 
trustees,  argued  that  accordingly  the 
two  appellants  had  no  interest  in  the 
matter  of  selling  the  papers  which  gave 
them  any  right  to  be  made  parties  in 
the  case. 

“The  court  will  not  decide  a  moot 
question  of  no  public  interest  or  prac¬ 
tical  importance,  and  the  claims  of 
Barrett  and  Gilroy  are  moot,”  said  Mr. 
Jackson.  “Since  they  have  been  dis¬ 
charged  they  no  longer  have  any 
interest.” 

Gustavus  A.  Rogers,  attorney  for  the 
former  employes  of  the  World,  argued 
that  this  was  no  answer  to  the  demand 
of  his  clients.  He  contended  that  an 
offer  by  Paul  Block  to  buy  the  papers 
had  received  “scant  attention,”  and  that 
an  offer  by  the  employes  to  buy  the 
papers  had  not  been  considered. 

"The  Surrogate  wrote  a  new  will  for 
Pulitzer,”  Mr.  Rogers  said  in  closing 
his  argument. 

DEADLOCK  CONTINUES 

Typographical  Union  Again  Reject* 
Proposal  of  Its  Committee 

The  deadlock  in  negotiations  between 
Typographical  Union  No.  6  and  the 
Printers’  League  .Section  of  the  New 
York  Employing  Printers’  Association 
persisted  this  week,  when  the  local 
union,  at  a  stormy  session  Nov.  20, 
again  refused  to  accept  the  proposal  of 
their  wage  .scale  committee  which  it 
was  expected  might  be  placed  before 
the  employers. 

A  motion  ordering  the  committee  to 
continue  negotiations  for  an  arbitration 
of  differences  and  to  report  back  to  the 
union  Nov.  27  was  passed. 

.Another  motion  to  appropriate  $15,000 
for  the  launching  of  a  rival  paner  to 
La  Prensa,  now  o|)erating  as  an  open 
shop,  was  passed. 

SPRAGUE,  WARNER  APPOINTS 

The  advertising  of  Sprague,  Warner 
&  Co.,  Chicago,  nationally  known  whole¬ 
sale  grocers,  will  be  handled  by  the 
Chicago  office  of  Erw’in,  Wasey  &  Co., 
according  to  an  announcement  made  this 
week  by  D.  B.  Hause,  advertising  man¬ 
ager  for  Sprague,  Warner. 

JUNIOR  CLUB  BROADCASTING 

The  .Wii'  Bedford  (Mass.)  Standard- 
Times  Junior  Club  for  boys  and  girls 
is  now  broadcasting  a  program  ev;ery 
Friday  over  Station  WNBH,  New 
Bedford. 


CRAIGS  VISITING  EUROPE 

VVilliam  Craig,  managing  editor, 
Philadelphia  Bulletin,  and  Mrs.  Craig, 
sailed  last  week  for  England  to  be  gone 
a  month. 

DOHEI^^TAKE’  HELD 
COSTLY  TO  PUBLIC 

Wallace  Casey  Continues  Testimony 
in  Deposition  in  Suit  by  Utilities 
Man  Against  Kansas  City 
Star 


MARTIN  NEW  EDITOR 
OF  CLEVELAND  NEWS 


Has  Previously  Served  as  Newspaper 
Executive  in  City  20  Year* — 
Left  Newspaper  Work  for 
City  Job  in  1928 


(By  telegraph  to  Kditor  &  Publisher) 

Kansas  City,  Mo.,  Nov.  22 — Wal¬ 
lace  Casey,  reporter  for  the  Kansas 
City  Star,  who  wrote  most  of  the  arti¬ 
cles  published  in  that  newspaper  during 
an  expose  of  high  gas  rates  in  Kansas 
City,  upon  which  the  Cities  Service  Gas 
Company  seeks  to  base  a  damage  suit 
for  $30,000,000,  continued  his  testimony 
this  week  in  a  deposition  being  taken 
before  a  special  commissioner  of  the 
circuit  court. 

In  his  testimony,  the  reporter  denied 
that  he  sought  to  “prejudice  the  public” 
by  the  use  of  certain  terms.  T.  J.  Mad¬ 
den,  of  counsel  for  the  Cities  Service 
Gas  Company,  questioned  the  reporter 
on  the  sources  of  the  information  con¬ 
tained  in  the  news  articles. 

A  line  of  Federal  court  decisions  re¬ 
lating  to  rates  of  interstate  gas  lines 
as  bearing  upon  state  regulations  and 
the  40-cent  rate  for  gas  at  the  gate  re¬ 
ceived  much  attention  in  today’s  hear¬ 
ing.  Mr.  Casey  was  asked  what  he 
meant  in  one  of  the  articles  that  referred 
to  the  gas  company  holding  itself  above 
state  regulation. 

“I  knew  there  had  been  a  tussle  by- 
pipe  line  concerns  for  many  years  with 
public  service  commissions  over  rates,” 
the  reporter  testified. 

Mr.  Casey  testified  that  the  language 
of  his  articles  was  used  to  show  that  the 
pipe  line  companies  were  evading  or 
denying  the  jurisdiction  of  the  state 
regulatorv  bodies  to  fix  rates. 

"rhe  l|%  management  fee  paid  to 
Henry  L.  Doherty  &  Co.  came  in  for 
discussion,  in  which  the  witness  testified 
he  had  been  told  this  fee  was  deducted 
from  the  gross  revenue  of  the  Kansas 
City  Gas  Company  before  any  other 
deductions  were  made.  This  “skimming 
of  the  cream”  by  Doherty  was  an  im¬ 
portant  element  in  making  up  the  gas 
rates  here,  Mr.  Casey  testified. 

“If  this  single  item  of  IJ  per  cent  had 
been  eliminated,  it  would  have  meant 
something  like  a  reduction  of  $1  a  year 
tf)  each  consumer,”  he  answered  to  one 
question. 

Employes  of  the  Henry  L.  Doherty 
Company  had  told  him,  he  said,  that 
Henry  L.  Doherty  &  Co.  was  Doherty- 
operating  as  an  individual,  with  a  con¬ 
tract  with  the  Kansas  City  Gas  Com¬ 
pany. 


BAGGED  DEER  IN  ARKANSAS 


Earle  Martin 


Earle  Martin,  whose  career  as  a 
newspaper  editor  was  interrupted  in 
1928  when  he  became  industrial  man¬ 
ager  of  the  Cleve¬ 
land  Chamber  of 
Commerce,  was 
appointed  editor 
of  the  Clez'elami 
News  Nov.  21  by 
D.  R.  Hanna, 
publisher.  A.  E. 
M.  Bergener, 
managing  editor 
of  the  daily,  and 
Hugh  Kane,  man¬ 
aging  editor  of 
the  Sunday  Nexes, 
retain  their  posi¬ 
tions  under  Mr. 

Martin. 

Mr.  Martin  had  been  an  executive  of 
Cleveland  newsj^pers  for  20  years 
previous  to  taking  the  Chamber  of 
Commerce  post,  which  was  second  in 
importance  in  the  city’s  affairs  to  the 
city-  manager. 

He  had  been  editor  of  the  Cleveland 
Press,  editor-in-chief  of  the  Scripps- 
Howard  papers  in  Ohio,  president  of 
NEA,  and  publisher  of  the  Cleveland 
Times. 

He  took  the  position  with  the  Cham¬ 
ber  of  Commerce  when  the  Times 
suspended. 

Before  going  to  Cleveland  he  was 
managing  editor  of  the  Imiianapolis 
Nexes,  Indianapolis  Star  and  Cincinnati 
Post.  He  also  served  with  the  Wash¬ 
ington  (D.  C.)  A'cws. 

In  1929  Mr.  Martin  organized  a  cam¬ 
paign  to  obtain  a  modern  system  of 
taxation  for  Ohio.  The  uniform  rule 
system  had  been  in  force  for  78  years, 
and  unsuccessful  attempts  to  substitute 
a  modern  measure  for  it  had  been  made 
ten  previous  times.  Mr.  Martin,  inex¬ 
perienced  in  politics,  organized  a  staff 
of  newspapermen,  who  conducted  a  suc¬ 
cessful  campaign. 


This  is  one  morning’s  kill  during  the  annual  deer  hunt  given  hy  J.  O.  E.  Beck, 
Arkansas  planter,  at  his  Belle  Meade  plantation,  near  Hughes,  Ark.  In  the 
picture  (1.  to  r.)  are:  Mr.  Beck,  the  host;  Tom  Sharp,  editor,  Buffalo  Times’, 
Roy  W.  Howard,  chairman,  Scripps-Howard  board;  George  B.  Parker,  editor-in- 
chief,  Scripps-Howard  newspapers;  I.  A.  Long,  of  the  Mercantile-Commerce  Co., 
St.  Louis.  John  Sorrells,  Scripps-Howard  executive  editor,  also  was  a  member 

of  the  party. 


PRESS  HELD  “INDIFFERENT" 

Murphy  Says  Dailies  Share  in  Gen¬ 
eral  Attitude  Toward  Farmers 

Newspapers  were  characterized  as 
“indifferent”  to  the  agricultural  prob¬ 
lem  in  an  address  by  Frederick  E.  Mur¬ 
phy,  publisher  of  the  Minneapolis  Tri¬ 
bune,  before  the  annual  meeting  of  the 
.Academy-  of  Political  Science  in  New 
York  Nov.  18. 

After  making  the  point  that  industry 
in  general  is  indifferent  to  the  farmers’ 
plight,  Mr.  Murphy,  whose  efforts  to 
aid  the  farmers  in  Alinnesota  and  adja¬ 
cent  states  have  received  wide  attention, 
said ; 

“I  presume  that  my  own  profession 
— journalism — is  as  much  to  blame  for 
this  indifference  as  any  other.  Our 
newspapers  pay  great  attention  to  the 
other  details  of  our  economic  life — ship¬ 
ping,  financing,  manufacturing,  mining, 
si)orts  and  jwlitics — while  little  or  no 
thought  is  given  to  agriculture.  What 
thought  is  given  to  agriculture  is  a 
reflection  of  the  attention  paid  to  farm 
politicians  in  Washington.  Your  Wash¬ 
ington  correspondent  has  the  political 
view-point  rather  than  the  economic. 
When  our  metropolitan  newspapers  re¬ 
alize,  as  they  must  some  day,  the  na¬ 
tional  importance  of  the  economic 
phases  of  this  nation’s  farm  problem, 
we  will  begin  to  see  the  light.  The 
best  brains  of  the  country  w-ill  be  loaned 
to  agriculture,  not  because  of  altruism, 
but  because  industry  will  understand 
that  it  must  help  develop  its  sales  mar¬ 
ket  as  well  as  exploit  it.” 

JOINS  OPERA  COMPANY 

Walter  Kirchhoff,  former  publisher, 
Nexvark  (N.  J.)  Freie  Zeitung,  is  now 
a  member  of  the  Prussian  Opera  Com¬ 
pany  in  Berlin,  according  to  word  re¬ 
ceived  bv  his  friends  in  Newark. 
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JUDGE  UPHOLDS  RIGHT  OF  DAILIES 
TO  DISCUSS  UNPAID  TAXES 

Court  of  Appeals  Reverses  Decision  of  Lower  Court  in 
Libel  Action  Against  Westchester  Newspapers — 

Sees  Press  as  Safeguard 


(Special  to  Editor  &  Publisher) 

Albany,  n.  y.,  nov.  22— a  victory 

.  for  the  press,  upholding  the  right  of 
newspapers  to  discuss  unpaid  taxes  with 
impunity,  was  granted  bj-  the  Court  of 
Appeals  today  in  an  opinion  written 
by  Judge  Frederick  E.  Crane. 

The  opinion  brought  to  a  climax  a 
long-standing  litigation  between  Briar- 
cliff  Lodge  Hotel,  Inc.,  and  the  West¬ 
chester  Xewspajiers,  Inc.,  of  which  J. 
Noel  Macy  is  president.  Orders  of  the 
Appellate  Division  striking  out  three 
complete  defenses  in  the  newspapers’ 
answers  to  a  libel  action  were  reversed. 

Judge  Crane  took  each  of  the  defenses 
and  discussed  them  in  this  fashion : 

“The  heading  is  true.  Tlie  statement 
that  ‘Briarcliff  Lodge  has  been  using 
Briarcliff  water  for  si.x  months  and 
hasn’t  paid  a  cent’  also  is  true.  That 
the  Lodge  is  ‘nationally  known'  is  a 
puff  and  not  a  libel ;  and  the  statement 
‘$2,100,  not  a  large  sum  for  that  Lodge,’ 
is  a  financial  compliment. 

“We  then  have  this  statement  :  ‘.\nd 

if  the  Lodge  fails  to  pay  its  bill  in  10 
days  the  board  will  peremptorily  turn 
the  water  off.’  This  is  not  a  statement 
of  a  fact  so  much  as  a  prophecy  of  a  fu¬ 
ture  event ;  it  is  not  a  comment,  but  a 
statement  of  what  the  municipal  au¬ 
thorities  will  do  in  10  days.  VV'^as  it 
justified?  We  must  assume  that  the 
newspaper  had  in  its  jjossession  the 
ordinance  giving  the  village  the  power 
to  do  this  thing  within  10  days  after 
mailing  of  notice.  The  newspaper  also 
had  before  it  the  written  notice  sent  the 
Mayor,  and  by  him  sent  to  the  plaintiff. 
Here  was  action  taken  by  an  official 
body  given  as  news  to  the  public. 

“Continuing :  ‘But  it  may  trouble 

officers  of  the  hostelry  when  they  re¬ 
ceive  the  ultimatum  o{  the  Water 
Board.’  Can  we  say  as  a  matter  of 
law  that  such  an  aside  in  a  news¬ 
paper  article  on  official  action  of  a  pub¬ 
lic  matter  is  not  fair  comment  or  just 
criticism  on  the  action  of  a  delinquent 
ta.xpayer?  The  comment  does  not  im¬ 
press  us  as  being  at  all  unreasonable 
or  unfair,  but,  rather,  the  result  to  be 
expected  from  such  a  notice,  in  view 
of  all  the  circumstances,  and  the  delay 
in  paying  the  water  charges. 

“Then  comes  the  following :  ‘The 
matter  goes  back  to  last  Fall  when  the 
I-odge  failed  to  pay  the  first  bill  ren¬ 
dered  for  the  season.  The  officers 
ignored  a  subsequent  bill  and  the  W  ater 
Board  held  its  jieace.’  The  claim  of  the 
plaintiff  is  that  this  is  libelous  because 
the  word  ‘ignored’  means  something 
more  than  ‘failed  to  pay.’  The  in¬ 
nuendo  is  that  it  casts  aspersions  upon 
the  officers  of  the  plaintiff.  To  make 
this  a  libel  by  any  such  innuendo  is 
refining  the  libel  law  beyond^  all  means 
of  practical  application.  Whether  or 
not  the  word  ‘ignored’  was  used  in  any 
such  sense  was  at  least  a  question  for 
the  jury  to  iiass  upon,  and  cannot  be 
taken  as  libelous  as  matter  of  law. 

“.\gain  as  we  approach  the  end.  we 
find  these  words:  ‘But  in  these  times 
of  depression.  $2,100  is  a  lot  of  money.’ 
Who  will  deny  it?  ‘So  the  Water 

Board  is  eagerly  awaiting  a  reply, 
preferably  a  check.’  Can  this 
doubted?  ‘Board  members  are  certain 
that  the  situation  will  be  averted.’ — \ 
generous  hope,  reflecting  a  belief  in  the 
plaintiff’s  good,  and  not  bad.  inten¬ 
tions.” 

Thus.  Judge  Crane  concluded,  there 
is  no  libel  in  the  publication  and  the 
answer  is  good  as  a  justifiption :  it  i- 
good  as  fair  comment ;  and  it  is  good  as 
a  fair  and  true  report  of  official  pro¬ 
ceedings. 

“The  payment  of  taxes  is  a  matter 
quite  viul  to  all  of  us.”  Judge  Cram- 
commented.  “Where  all  are  expected 
to  pav  on  the  due  date,  it  is  a  matter 
of  public  concern,  and  surely  of  public 
interest,  to  whether  a  large  amount  of 


taxes,  especially  in  small  communities, 
remains  unpaid.  To  furnish  the  news 
upon  these  matters  is  the  justification 
for  the  existence  of  a  newspaper.  These 
matters  constitute  news  and  may  be 
printed,  when  accurately  stated,  with 
impunity. 

“Village  officers  have  a  duty  to  per¬ 
form  which  must  be  impartially  admin¬ 
istered.  The  fact  that  the  press  is  ever 
ready  to  publish  any  irregularities  or 
acts  of  favoritism  has  a  tendency  to 
keep  officials  up  to  the  high  mark  of 
iffieir  calling.” 

Later.  Judge  Crane  remarked  in  his 
opinion :  “Mere  exaggeration,  slight 
irony  or  wit,  or  all  those  delightful 
touches  of  style  which  go  to  make  an 
article  readable,  do  not  push  beyond  the 
limitations  of  fair  comment.  Facts  do 
not  cease  to  be  facts  because  they  are 
mixed  with  the  fair  and  expectant  com¬ 
ment  of  the  story  teller,  who  adds  to 
the  recital  a  little  of  his  piquant  pen.” 

MARQUIS  RECOVERS  SIGHT 

Writer,  Stricken  Blind,  Has  Re¬ 
covered  Normal  Vision 

Don  Marquis,  well-known  writer  and 
for  many  years  conductor  of  “The  Sun 
Dial”  column  in  the  Xew  York  Sun, 
and  later  a  columnist  on  the  New  York 
Herald  Tribune,  who  was  stricken  with 
blindness  as  a  result  of  overwork  sev¬ 
eral  weeks  ago,  was  reported  this  week 
to  have  recovered  from  his  illness. 

Editor  &  Publisher  was  told  by  Mr. 
Marquis’  secretary  that  the  writer  had 
recovered  his  normal  eyesight,  and  had 
of  recent  days  been  able  to  take  walks 
alone.  It  was  said  he  spent  considerable 
time  at  the  New  Amsterdam  Theatre 
last  week  where  his  new  play,  “The 
Dark  Hours,”  was  produced.  The  play, 
dealing  with  the  last  days  of  Christ  on 
earth,  opened  Nov.  14  and  closed 
Nov.  19. 

Mr.  Marquis  was  stricken  while  he 
was  at  the  Players’  Club  in  New  York. 
.\t  first  he  was  reported  totally  blind. 

In  a  letter  to  Franklin  P.  Adams, 
which  was  printed  in  “The  Conning 
Tower”  in  the  Herald  Tribune  Nov.  23, 
Mr.  Marquis  said  that  “two  months  ago 
I  could  not  see  anything  smaller  than  a 
sirloin  steak :  now  I  am  able  to  recog¬ 
nize  a  cheese  sandwich  at  60  paces.” 


STARTS  DAILY  PUBLICATION 

Daily  publication  of  the  Sayre 
(Okla.)  Headlight-Journal  was  started 
Nov.  21.  The  new  publication  is  pub¬ 
lished  each  afternoon  e.xcept  Sunday 
and  is  a  five-column  tabloid  size  paper. 


ARBITER’S  DECISION 
EXPECTED  SOON 


Ruling  of  Judge  Barnet  in 
Negotiations  Between  Chicago 
Pressmen  and  Publishers 
Out  This  Week 

(Special  to  Editor  &  Publisher) 
Chicago,  Nov.  22 — Federal  Judge 
John  P.  Barnes,  chairman  of  the  arbi¬ 
tration  board  in  the  proceedings  between 
the  Chicago  Newspaper  Publishers' 
Association  and  Web  Pressmen’s  Union 
No.  7,  is  expected  to  announce  his  deci¬ 
sion  late  this  week  in  answ-er  to  the 
union’s  original  motion  to  strike  out  the 
publishers’  counter  proposal  relative  to 
a  15  per  cent  reduction  in  the  wage 
scale.  The  union  has  asked  that  only 
the  sections  referring  to  the  manning 
of  the  press  crews  be  considered. 

In  opening  the  contract  with  the  pub¬ 
lishers,  the  union  sought  to  increase  the 
number  of  men  on  the  press  crews, 
asking  for  three  additional  men  on  the 
octuple  presses  and  more  men  on  the 
larger  press  runs.  The  union’s  proposal 
further  suggested  that  on  color  or  maga¬ 
zine  presses  the  manning  be  specified  in 
the  contract  with  Chicago  Local, 
A.N.P.A.  The  publishers  objected  to 
mention  of  magazine  presses  in  the  con¬ 
tract,  pointing  out  that  publishing  con¬ 
cerns  operating  this  type  of  presses  are 
not  parties  to  the  contract  in  question. 

The  publishers’  brief  showed  that  if 
the  union’s  manning  was  granted,  in 
order  to  effect  a  15  per  cent  saving  in 
operating  expenses,  the  newspapers 
would  have  to  dispense  with  the  pro¬ 
ductive  capacity  of  approximately  50 
per  cent  of  their  presses  and  make  a 
reduction  in  the  number  of  men  em¬ 
ployed.  The  publishers  further  stated 
that  if  the  arbitrator  granted  the  full 
15  per  cent  reduction  in  wages  and  at 
the  same  time  permitted  the  union  to 
add  one  man  to  an  octuple  press  crew, 
it  would  wipe  out  the  entire  15  per 
cent  saving  and  add  1.5  per  cent  to  the 
ojierating  expense. 

Serving  with  Judge  Barnes  on  the 
arbitration  board  are  Lewis  B.  Rock, 
Chicago  Daily  Nezvs  business  manager, 
and  John  Park,  Chicago  Tribune  pro¬ 
duction  manager,  representing  the  pub¬ 
lishers  and  Ebert  Chant  and  James  R. 
March,  representing  the  union. 


McCORMICK  SPEAKS  IN  PHILADELPHIA 


After  giving  an  address  before  the  Philadelphia  Chamber  of  Commerre  at  a 
luncheon  in  the  Bellevue-Stratford  last  week.  Col.  R.  R.  McCormick,  publisher, 
(■hicafto  Tribune  was  entertained  by  Philadelphia  editors  and  publishers.  Photo 
shows  H.  to  r.) :  Charles  M.  Morrison,  editor.  Public  Ledger;  Robert  L.  Mcl.,ean, 
secretary-circulation  manager.  Bulletin;  Col.  McCormick;  Philip  H.  Gadsden, 
president.  Chamlier  of  Commerre;  John  T.  Custis,  managing  editor.  Inquirer; 

J.  S.  Holton.  Chamber  of  Commerre. 


NATIONAL  PRESS  CLUB 
HOST  TO  ROOSEVELT 

President-Elect  Is  Guest  of  Honor 

At  Dinner  Nov.  22  in  Wash¬ 
ington — His  Remarks  “Off 
the  Record’’ 

Bv  George  H.  Manning 
( Washiiifiton  Correspondenl, 
Editor  &  Publisher) 

Washington,  Nov.  23— Members  of 
the  National  Press  Club  won  the  honor 
of  being  the  first  group  of  Washing¬ 
tonians  to  play  host  to  President-elect 
Roosevelt  last  night  with  a  dinner  on 
the  occasion  of  the  New  York  Gov¬ 
ernor’s  visit  to  discuss  war  debts  with 
President  Hoover. 

With  more  than  500  of  its  member¬ 
ship  in  attendance,  the  club  entertained 
the  President-elect,  Speaker  John  N. 
Garner,  and  other  prominent  Demo¬ 
cratic  leaders  and  associates  of  Gov, 
Roosevelt  at  an  elaborate  reception  and 
banquet  in  the  club’s  quarters.  A  brief 
extemporaneous  talk  “off  the  record" 
was  given  by  the  guest  of  honor  who 
thanked  the  newspapermen  for  their  past 
cooperation  and  kindness.  Similar  re¬ 
marks  were  made  by  James  A.  Farley, 
chairman  of  the  Democratic  National 
Committee  and  Frank  Walker,  commit¬ 
tee  treasurer.  Other  members  of  the 
Governor’s  party  included  Louis  Mc¬ 
Henry’  Howe,  confidential  secretary; 
Prof.  Raymond  Moley,  of  Columbia, 
economic  advisor;  and  M.  H.  McIntyre! 
press  contact  man.  The  Governor  and 
his  party  were  met  by  a  reception  com¬ 
mittee  headed  by  Bascom  N.  Timmons, 
corresprindent  for  the  Cleveland  Newt 
and  other  pa^rs,  president  of  the  club, 
and  other  officers.  Entertainment  was 
furnished  by  the  National  Broadcasting 
Company  and  Eddie  Dowling. 


TEXAS  PRESS  ELECTS 

R.  J.  Edwards  Heads  Group,  Suc¬ 
ceeding  C.  C.  Hudson 

R.  J.  Edwards,  Denton  Recorder 
Chronicle,  was  elected  president  of  the 
Texas  Editorial  Association  at  its 
meeting  Nov.  17-19  at  Edinburg,  Tex. 
He  succeeded  C.  C.  Hudson,  Iowa  Park 
Herald. 

Other  officers  elected  were  R.  Frank 
Cates,  Bartlett  Tribune-News,  first 
vice  -  president ;  Jack  Estes,  Dallas 
Morning  News,  second  vice-president; 
Arthur  Lefevre,  Texaco  Star,  Houston, 
assistant  president ;  Col.  P.  L.  Downs 
of  Temple,  corresponding  secretary; 
and  Hamp  Cook  of  Houston,  recording 
secretary. 

Entertainment  features  included  din¬ 
ners  given  by  three  land  development 
companies,  the  Edinburg  Chamber  of 
Commerce,  and  utility  firms,  and  a 
lircakfast  at  which  the  Edinburg  Val¬ 
ley^  Rcvieiv,  the  Mission  Times,  the 
Mission  Enterprise  and  the  Cameron 
County  News  were  hosts. 

Reports  were  adopted  endorsing  the 
Texas  Centennial  celebration  in  1936; 
Progressive  Texans,  a  state  industrial 
development  organization:  low  taxes:  a 
national  advertising  campaign  setting 
forth  the  opportunities  offered  bv  the  | 
state;  and  the  use  of  Texas-made  : 
products.  ^ 

C.  C.  Hudson,  in  the  president’s  ad¬ 
dress,  stressed  the  need  for  responsi¬ 
bility  in  the  personnel  of  the  press. 

GETS  INJUNCTION  ON  TITLE 

Justice  Joseph  M.  Callahan,  sitting  in 
Special  Term,  Manhattan  Supr^ 
Court,  this  week  granted  an  injunction 
order  to  the  Street  &  Smith  Publica¬ 
tions  against  the  Clayton  Magazines 
Inc.  The  suit  was  over  alleged  in- 
f ringements  because  of  the  similarity  of 
magazine  titles.  “The  name  ‘My  Dive 
Story  Magazine,’  ”  ruled  Justice  Calla¬ 
han,  “is  so  similar  to  ‘Dive  Story 
Magazine’  as  to  constitute  unfair  com¬ 
petition  in  that  it  is  calculated  to  de¬ 
ceive  the  public  and  may  result  in  loss 
to  the  plaintiff.  The  plaintiff  is  not,  of 
course,  entitled  to  the  exclusive  use  of 
the  word  ‘love’  to  an  extent  which  will 
prevent  others  from  using  it  as  pad 
of  the  title  of  a  magazine.” 
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POLITICAL  NEWS,  FEATURES,  SAVINGS 
ARE  DISCUSSED  BY  EDITORS 

Members  of  A.S.N.E.  Tell  Views  in  Society  Bulletin — 
Coverage  of  Campaign  This  Year  About  the  Same 
as  in  Past — Features  Reduced 


Members  of  the  American  So¬ 
ciety  of  Newspaper  Editors  were 
questioned  recently  by  the  society’s 
Bulletin  on  three  topics:  Handling  of 
political  news  and  publicity,  editorial 
economies  and  selection  of  features. 
Their  answers  appear  in  the  current  is¬ 
sue  of  the  Bulletin. 

Marvin  H.  Creager,  managing  edi¬ 
tor,  Mihi'aukec  Journal,  said  his  pajjer 
handled  political  news  before  the  elec¬ 
tion  in  the  same  way  as  in  the  past,  and 
edited  the  material  regardless  of 
whether  it  had  been  heard  over  the 
radio.  “We  are  printing  as  much  news 
and  as  many  features  as  we  did  three 
\tars  ago — in  fact  our  editorial  content 
is  somewhat  larger  on  the  average  than 
it  was  three  years  ago,”  he  said.  The 
staff  has  not  been  "pared”  he  said,  ex¬ 
cept  that  personnel  replacements  were 
not  made.  He  said  he  believed  fiction 
“is  fully  as  important  to  newspaper  cir¬ 
culation  as  it  ever  was.” 

Capt.  J.  M.  Patterson,  .Veto  York 
Daily  Nnvs,  said,  “We  are  printing  as 
much  news  and  as  many  features  as  we 
did  three  years  ago.”  The  lesson  taught 
by  the  depression,  he  said,  has  been  to 
shorten  news  stories. 

Economy  had  been  effected  on  the 
St.  Paul  Disfatch  and  Pioneer  Press 
by  not  trying  to  cover  distant  events 
with  special  staff  men,  R.  J.  Dunlap, 
managing  editor,  reported.  He  said 
that  instead  of  reducing  number  of  fea¬ 
tures  his  papers  have  increased  them. 
However,  much  greater  care  is  taken  in 
selecting  them. 

“In  our  state,”  he  said,  “we  have  been 
insisting  that  siseeches  to  be  made  on 
the  radio  at  night  be  released  for  after¬ 
noon  pajsers  preceding  delivery.”  Fic¬ 
tion  continues  important,  lie  said,  be¬ 
cause  women  read  it,  and  “wlien  you 
have  held  the  women’s  interest  circula¬ 
tions  are  bound  to  increase.” 

more  compact  and  readable  news¬ 
paper  has  resulted  by  the  forced  econo¬ 
mies  brought  about  by  the  depression,” 
.\rthur  S.  Draper,  assistant  editor,  Ncio 
York  Herald  Tribune,  said.  “News¬ 
papers  were  running  wild  in  1928-29.” 
The  Herald  Tribune,  he  said,  had 
effected  economies  by  reducing  salaries, 
reducing  the  size  of  the  Sunday  paper, 
eliminating  minor  features,  and  by  more 
careful  handling  of  wire  and  cable  tolls. 
The  political  campaign,  he  said,  was 
bandit  the  same  as  in  past  years. 

.V  0.  H.  Grier,  editor,  IPilmiiuilon 
(Del.)  Every  Evening,  held  that  fiction 
is  not  as  important  to  a  newspaper  as 
it  once  was.  “Our  editorial  and  news 
staffs  have  not  been  curtailed,”  he  said, 
and  “we  are  printing  as  much  news 
and  about  as  many  features  as  we  did 
three  years  ago.” 

George  F.  Milton,  editor,  Chatla- 
woga  Xnvs,  said : 

“It  seems  to  me  that  one  item  of  in¬ 
terest  in  newspaper  editorial  rooms  in 
the  past  three  years  has  been  the  way 
jnpers  have  learned  to  treat  some  of  the 
sacred  cows  of  the  profession. 

“Features  which  we  once  thought  in- 
iSspensahle  have  had  to  be  dropped  be- 
tanse  of  economic  necessity,  and  this 
dropping  has  been  without  any  of  the 
.  ttpected  protest  from  our  readers. 

!  “More  than  this,  we  discontinued 
®ng  with  our  Saturday  papers  a  four- 
I*fe  comic  section  in  colors,  and  began 
'  Anting  it  in  black  ink  on  pink  paper, 
“e  thought  this  would  have  a  very 
^ful  effect  on  our  Saturday  circula- 
-  n«,  but  to  our  surprise  the  new  presen- 
^on  was  even  more  pleasing  than  the 
*1  one  in  colors. 

^M1  of  this  brings  me  to  the  thought 
^perhaps  we  newspaper  editors  have 
“Wi  over-emphasizing  the  value  of  fea- 
and  under-emphasizing  the  value 
,  ?“***•.  1  *111  becoming  convinced  that 
“•era  in  which  reader  interest  focused 
^  vitally  on  amusement  features 
***  as  comics,  is  on  the  wane,  and  that 


emphasis  upon  a  broader  and  more  vital 
news  presentation,  embracing  a  wider 
horizon,  is  more  appreciated  than  are 
these  features.” 

The  Los  Angeles  Times  has  made  a 
“considerable  reduction”  in  its  reading 
matter,  “although  it  has  not  been  cut 
in  proportion  to  the  decrease  in  adver¬ 
tising,”  Ralph  \V.  Trueblood,  manag¬ 
ing  editor,  said.  Fewer  cuts  and  fea¬ 
tures  and  less  out-of-town  correspond¬ 
ence  are  also  effecting  economies,  he 
added. 

"The  main  lesson  of  the  depression,” 
he  said,  “has  been,  vicariously,  that  a 
newspaper  cannot  Ik;  cut  down  like  the 
output  of  any  other  industry,  in  pro¬ 
portion  to  the  loss  of  business.  In  the 
long  run  it  costs  more  than  the  savings 
come  to.” 

Donald  J.  Sterling,  managing  editor, 
Portland  Oregon  Journal,  said  that  he 
tried  to  dist)ense  with  crossword  puz¬ 
zles  three  times  and  had  been  compelled 
to  restore  them.  He  stated  the  Journal 
had  a  “more  rigid  policy”  in  regard  to 
publishing  political  radio  speeches  than 
hitherto. 

“I  do  not  think  fiction  is  as  iminirtant 
as  it  once  was.”  A.  J.  O’Malley,  man¬ 
aging  editor,  Scranton  Times,  reported. 
On  his  paper,  he  said,  there  had  been 
no  pay  cuts  or  personnel  reductions. 

M.  V.  .\twood,  associate  editor.  Gan¬ 
nett  Newspapers,  was  of  the  same 
opinion  in  regard  to  serial  fiction  as 
Mr.  O'Malley,  adding:  “I  am  sur¬ 
prised  that  more  papers  do  not  print 
daily  short  stories.  I  believe  their  ap¬ 
peal  is  great.” 

“Papers  are  all  printing  a  larger  per¬ 
centage  of  news  than  three  years  ago.” 
he  said,  “but  the  total  volume  is  prob¬ 
ably  smaller  because  of  the  smaller 
size  of  the  average  daily  issue.” 

Others  who  answered  the  question¬ 
naire  were  .-yrthur  K.  Remmel.  editor. 
Port  lYayne  (Ind.)  .\'e‘Zi  s-Sentinel  ; 
E.  J.  Stackpole,  editor-in-chief,  Harris¬ 
burg  Telegraph;  W.  Bailey,  editor, 
Kansas  City  Kansan,  and  Willis  J.  .\b- 
bot,  Christian  Science  Monitor. 

WEEKLY  82  YEARS  OLD 

The  Toms  River  (N.  J.)  Courier,  has 
just  celebrated  its  82nd  year  of  publica¬ 
tion.  William  H.  Fisher  is  editor. 


FILM  FIRM  EXPANDS 
ITS  ADVERTISING 


Warner  Bros.  Reports  Tremendous 
Response  To  Copy  Promoting 
“I  Am  A  Fugitive”  Motion 
Picture 


Two  members  of  the  national  council 
of  Theta  Sigma  Phi,  women’s  journal¬ 
istic  organization,  photographed  at  the 
meeting  of  the  council  at  Kansas  City  re¬ 
cently,  At  the  left  is  Miss  Gladys  Whit¬ 
ley,  national  organizer  and  editor  of 
the  Future  Farmer  News,  Austin,  Tex. 
At  the  right  is  Miss  Dorothea  Lohoff, 
secretary  of  the  council.  She  is  news 
editor  of  the  West  Plains  (Mo.)  Journal. 

AGREE  ON  JUDGES 

.A  stipulated  agreement  in  the  matter 
of  selecting  a  judge  to  hear  the  motion 
tor  a  new  trial  in  the  contest  of  the 
will  of  Byron  H.  Canfield,  newspaper 
publisher,  has  been  filed  in  Santa  Bar¬ 
bara  by  counsel  for  proponents  and  re¬ 
spondents.  Judges  McCiomb,  Tappaan, 
Stutsman  and  Fox.  all  of  Los  Angeles 
county  superior  courts,  are  acceptable 
as  judges,  according  to  the  agreement. 
Mrs.  Canfield  won  the  first  skirmish  in 
the  legal  battle  for  the  $2,0(X),0(X) 
estate. _ _ 

MISSOURI  A.  P.  ELECTS 

J.  B.  Jeffries,  publisher  of  the  Hanni¬ 
bal  Courier-Post,  was  elected  presi¬ 
dent  of  the  Missouri  .Associated  Press, 
at  the  fall  meeting  in  St.  Louis.  Thurs¬ 
day  evening.  Nov.  17.  W.  J.  Sewall, 
publisher,  Carthage  Evening  Press,  was 
re-elected  vice-president,  and  Kenneth 
H.  Clark,  chief  of  the  .St.  Louis  bureau, 
secretary.  The  visitors  were  dinner 
guests  of  the  St.  Louis  Post-Dispatch. 


IN  A  COUPLE  OF  YEARS— 

By  BOB  SIBLEY 


“T_TKV,  Maguire!  There’s  a  four- 
X  J.  alarm  fire  down  in  Western  .Ave¬ 
nue  and  it’s  getting  late  for  the  story. 
Did  you  call  up  somebody  on  television 
to  sec  what  it  looks  like?” 

“Well,  I  just  tried  to  get  a  drug  store 
on  the  corner  near  there,  but  I  didn’t 
get  a  look-in.  They  didn’t  answer.” 

“Too  bad.  I  hate  to  waste  a  re¬ 
porter’s  time  when  we  can  do  so  well 
on  the  ’vision,  but  you’d  better  send 
someone.” 

“I  did,  boss ;  Kane  called  in  and  I 
told  him  to  get  going  on  it  15  minutes 
ago  .  .  .  here  he  is  now  on  Mirror  24 
.  .  .  Hello,  Kane!  What  in  the  world 
happened  to  you?  You  look  like  a 
drowned  rat  in  that  Mirror.” 

“Hello,  Maguire:  of  course  I  do.  -A 
hose  line  just  broke  right  next  to  me 
while  I  was  starting  to  look  for  a  tele¬ 
vision  booth.  Say,  this  is  quite  a  fire: 
one  dead  and  half  a  dozen  hurt ;  apart¬ 
ment  house,  stores  and  warehouse.” 

".All  right,  Kane.  I’ll  handle  it  while 
somebody  throws  a  head  together.  Can 
you  put  the  pictures  on  the  wire  first?” 

"Oh,  a  couple,  I  guess:  it’s  late,  isn’t 
it?" 

"Sure,  but  we’ve  got  a  few  minutes: 
time  enough.” 

"All  right,  put  Joe  on  with  a  camera 
.  .  .  Step  into  the  booth,  you  .  .  .  Hey. 


Joe!  Can  you  see  this  cop  here? 
Camera  all  set  ?  Shoot !  Don’t  grin  at 
the  office  camera,  you  idiot !  Hold  it  a 
minute.  This  is  Officer  Philmore 
O’Brien  of  Precinct  14,  Maguire.  He 
discovered  the  fire.  A  little  too  late  to 
help  much,  but  never  mind  that.  You 
can  say  he's  badly  affected  by  smoke 
from  warning  occupants  of  tbe  apart¬ 
ments  .  .  .  barely  escaped  with  his  own 
life.  Beat  it,  Phil. 

“Next !  Step  right  in.  Can  you  see. 
Joe?  This  guy  here  with  his  arm  in  a 
sling  is  Wallace  Jones,  who  jumped 
into  a  net  from  the  fourth  floor  .  .  . 
how’s  he  look  in  your  mirror.  Joe? 
Hold  it  .  .  .  shoot  .  .  .  He  bounced 
right  into  the  net  and  bounced  right 
out  again  .  .  .  thanks,  Wallace. 

“I’ll  hold  up  this  snapshot  for  you. 
Joe.  See?  This  is  Mrs.  Fannie  Fresco 
who  died  from  smoke  and  gas  trying 
to  save  the  family  canary  .  .  .  suffo¬ 
cated  .  .  .  first  floor  back  .  .  .  hurry 
up,  there’s  three  other  guys  waiting  for 
this  picture. 

“Say,  Maguire,  give  the  damage 
about  a  million,  tons  of  water,  brave 
fire  laddies,  threatened  the  district,  tied 
up  traffic,  and  now  when  I  find  a  ’vision 
near  a  window  I’ll  fix  it  up  for  Joe  to 
make  a  picture  of  the  blaze  if  vou  still 
want  it.” 


Warner  Bros.  Pictures.  Inc.,  launch¬ 
ing  a  largely  expanded  newsi>ai)er  ad¬ 
vertising  campaign  immediately  after 
the  election,  has  had  a  tremendous  re¬ 
sponse  on  its  picture,  "I  am  a  Fugitive 
From  a  (Jhain  Gang,”  according  to  S. 
Charles  Einfeld,  director  of  advertising 
and  publicity. 

The  "Fugitive”  campaign,  described 
as  being  the  most  extensive  carried  on 
by  the  company  since  last  winter,  is  to 
be  followed  by  other  heavy  advertising, 
concentrated  on  about  one  feature  pic¬ 
ture  each  month,  he  told  Editor  &  Pub¬ 
lisher.  The  next  in  the  series  will  be 
"Silver  Dollar,”  to  be  released  about 
Dec.^  22,  then  “20,(XX)  Years  in  Sing 
Sing”  about  Jan.  15,  and  “Forty-Second 
Street”  about  the  end  of  February. 

The  national  campaign  reaches  about 
M  cities,  the  local  exhibitors  in  each 
instance  matching  the  producer’s  ad¬ 
vertising  with  equal  space  of  their  own. 

"Fugitive”  was  originally  scheduled 
to  open  on  Nov.  19.  but  the  date  was 
advanced  a  week  by  Major  .Albert  War¬ 
ner,  vice-president  in  charge  of  dis¬ 
tribution,  when  Mr.  Einfeld  pointed  out 
the  timely  possibilities  caused  by  end¬ 
ing  of  the  Presidential  campaign.  Movie 
attendance  had  reached  low  levels  dur¬ 
ing  the  summer,  and  after  a  slight  rise 
in  September,  had  suffered  from  public 
concentration  on  iwlitics  and  from  the 
competition  of  campaign  broadcasts. 

I  ariety  last  week  quoted  un-named 
"box-office  authorities”  as  estimating 
that  in  two  months  preceding  election 
the  political  speeches  cut  film  receipts 
$50.(X)0,000. 

Election  Day  itself  was  bad  for 
theatres,  but  the  next  day  was  better, 
and  after  that  the  desire  for  entertain¬ 
ment  was  given  full  swing,  according 
to  the  reports  reaching  Mr.  Einfeld. 

Taking  advantage  of  this  trend,  the 
advertising  campaign  for  “Silver  Dol¬ 
lar”  will  be  on  an  even  larger  scale 
than  that  for  “Fugitive,”  he  said.  If 
business  justifies,  it  is  possible  that 
plans  will  be  again  enlarged  to  provide 
two  camjiaigns  each  month  instead  of 
one. 

“We  at  Warner  Bros,  believe  firmly 
in  newspaper  advertising.”  Mr.  Einfeld 
said.  “Three-fourths  of  our  national 
budget  is  spent  in  newspapers. 

“The  motion  picture  pages  of  the 
newspapers,  with  their  reviews,  an¬ 
nouncements,  and  Hollywood  gossip, 
draw  the  attention  of  all  the  fans  who 
find  the  films  a  major  concern.  Through 
the  newspapers  we  know  we  reach  our 
market. 

“Incidentally,  the  newspaper  attitude 
toward  movie  news  has  changed  greatly 
from  that  of  years  ago.  Instead  of 
editors  complaining  that  it  ought  to  be 
in  paid  advertising  space,  they  are 
recognizing  the  definite  reader  interest 
in  it.  The  Associated  Press,  the  United 
Press,  and  other  news  organizations  are 
carrying  film  news  regularly,  and 
Hollywood  correspondence  is  an  estab¬ 
lished  feature  of  most  papers.  Of 
course  this  has  been  aided  by  the  fact 
that  the  old  circus  type  of  publicity  has 
given  way  to  better  reporting. 

“Despite  this  great  reader  interest,  the 
film  companies  need  to  advertise.  The 
paid  advertising  helps  not  only  to  de¬ 
velop  interest  in  a  picture,  but  also  to 
clinch  the  idea  of  attending.  It  is 
necessary  to  carry  the  definite  invita¬ 
tion  to  the  public  to  go  to  a  certain 
theater  at  a  certain  time." 


RECEIVED  CHRISTMAS  CHECKS 

Checks  totaling  approximately  $145.- 
000  were  distributed  this  week  to  Chi¬ 
cago  Tribune  employees  who  are  mem¬ 
bers  of  the  Dearborn  Mutual  Benefit 
.Association.  The  organization,  oper¬ 
ated  as  a  bank  and  a  Christmas  savings 
club,  has  been  in  existence  more  than 
20  years  and  had  a  membership  during 
1932  of  1,450  men  and  women. 
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STOCK  PUFFS  DENIED 
BY  CHICAGO  WRITER 


PHOEBE  HEARST  SCHOOL  DEDICATED  IN  WASHINGTON 


Two  Factual  Stories  Written  For 
Real  Estate  Firm  With  Consent 
of  Superiors,  Vanderpoel  Says 
Refuting  Trial  Testimony 

(Special  to  Kditou  &  Publisher) 

Chicago,  Xov.  21 — The  name  of 
Robert  P.  V'anderpoel,  Chicago  Ameri¬ 
can  linaiicial  editor,  was  again  brought 
into  the  trial  of  nine  officials  of  H.  U. 

Stone  &  Co.,  defunct  real  estate  invest¬ 
ment  house,  charged  with  using  the 
mails  to  defraud,  when  David  A.  Cole¬ 
man,  one  of  the  defendants,  charged  last 
Saturday  that  X'anderpoel  had  accepted 
$100  for  writing  publicity  for  the  Stone 
company. 

Coleman  testified  that  early  in  1929 
when  Vanderpoel  was  financial  editor 
of  the  Chicago  Evening  Journal,  Van¬ 
derpoel  bought  60  shares  of  stock  of 
H.  O.  Stone  &  Co.  at  $100.  Mr. 

X’anderpoel  had  previously  testified  that  William  Randolph  Hearst,  and  constitut-  memorial  to  Phoebe  Apperson  Hearst 
he  paid  $1,000  and  took  up  ten  shares  ing  the  latest  addition  to  Washington’s  and  that  it  was  particularly  fitting 


T 


Phoebe  .4pperson  Hearst  School  in  Washington 
HE  Phoebe  Apperson  Hearst  School,  period.”  He  said  it  was  fitting  that 


of  the  stock,  but  did  not  take  up  the 
rest.  Coleman  also  stated  that  \’ander- 
poel  had  prepared  newspaper  copy  for 
him  to  be  sent  to  all  Chicago  news¬ 
papers.  He  produced  a  photostatic  copy 


public  school  system,  was  dedicated  last  that  the  monument  should  be  a  public 
week,  while  two  grandsons  of  Mrs.  school. 

Hearst  participated  in  the  ceremonies.  He  said  her  accomplishments  in  the 
The  school,  located  at  37th  and  Til-  field  of  education  had  been  remarkable, 
den  streets,  northwest,  is  regarded  as  pointing  out  she  had  established  kinder- 


of  a  ch(^k  for  $100  made  out  to  Vander-  a  model  of  architectural  beauty,  as  well  garten  classes  for  the  poor  in  San  Fran- 


jxiel,  with  an  accompanying  requisition 
marked  “on  account  of  Stone  Finance 
Company  publicity,  messengers  and 
stenography.” 

Mr.  Vanderpoel  had  apjieared  previ¬ 
ously  before  Federal  Judge  Charles  h'. 
Woodward  and  testified  that  he  had 
refused  to  accept  a  $100  bribe  to  pub¬ 
lish  a  favorable  publicity  item  about  the 
Stone  stock. 

The  Chicago  American  financial  edi¬ 
tor  has  denied  that  there  was  any 
“salary  agreement”  between  him  and 
Coleman.  He  said  that  at  Coleman’s 
request  he  had  written  two  factual  pub¬ 
licity  stories,  one  a  digest  of  the  com¬ 
pany’s  financial  statement  and  the  other 
a  statement  issued  by  the  president. 
Both  stories  were  prepared,  he  said, 
with  the  knowledge  and  approval  of  his 
superiors  and  was  at  the  time  when  he 
owned  stock  in  the  company. 

“Later  the  high  pressure  methods  of 
stock  distribution  became  apparent,” 
said  Mr.  Vanderpoel.  “I  called  these 
to  the  attention  of  the  Chicago  Stock 
Exchange,  sent  a  bill  to  the  Stone  com¬ 
pany  for  my  services,  and  notified  Cole¬ 
man  that  I  did  not  care  to  have  any¬ 
thing  further  to  do  with  the  company. 
I  also  sold  my  stock  at  that  time.” 

BARTON  ADDRESSES  CLUB 


as  embodying  the  latest  practical  de-  cisco,  a  manual  training  school  in  San 
tails  of  a  modern  school  structure.  Francisco,  a  training  school  for  kinder- 
Senator  Royal  S.  Cojieland.  of  New  garten  teachers  in  Washington,  and  had 
York,  made  the  principal  address.  Keys  built  at  her  own  e.xpense  the  now 
of  the  building  were  presented  by  famous  National  Cathedral  School  for 
Municipal  .Architect  A.  L.  Harris,  who  Girls. 

designed  it,  to  Miss  Sarah  B.  Holland,  William  Randolph  Hearst,  Jr.,  and 
principal.  John  Randolph  Hearst,  sons  of  William 

The  New  York  Senator  paid  high  Randolph  Hearst,  were  introduced  to 
tribute  to  Mrs.  Hearst  and  referred  to  the  audience  by  Mrs.  Philip  Sydney 
the  school  as  a  “worthy  monument  to  Smyth,  member  of  the  Board  of  Edu- 
the  most  public-spirited  woman  of  her  cation. 


HEALTH  GROUP  BUYS  SPACE 


ILLINOIS  AWARDS  MADE 


William  Randolph  Hearst,  Jr.  (left), 
and  John  Hearst,  sons  of  W’.  R.  Hearst, 
standing  beside  the  fountain  and 
aquarium  presented  by  their  father  to 
the  Phoebe  -Apperson  Hearst  School, 
Washington. 

The  former  made  a  brief  talk  in 
which  he  declared  his  father  “has  the 
same  warm  spirit  in  his  heart  for  this 
school  that  my  brother  and  1  have,  for 
it  bears  the  name  of  his  mother.”  His 
father,  young  Hearst  said,  had  given  a 
fountain  and  aquarium  in  the  kinder¬ 
garten  room  “as  a  slight  expression  of 
his  appreciation  for  the  action  taken  by 
the  school  authorities  in  iierpetuating 
the  name  of  Phoebe  Hearst.” 

15,000  AT  STORE  OPENING 


Possibility  of  Clash  With  Physicians 
Discussed  In  New  Orleans 

The  possible  development  of  a  con¬ 
troversy  with  the  New  Orleans’  medical 


Weeklies  and  Dailies  Given  Ratings 
In  Newspaper  Contests 

The  following  awards  in  the  State 
Newspaper  Contest  were  made  at  the 


profession,  as  the  result  of  the  publica-  Illinois  Press  .Association  convention 
tion  of  the  first  paid  announcement  of  held  at  the  University  of  Illinois, 
the  new  Public  Health  Institute,  re-  Nov.  10-12. 

cently,  is  being  discussed  in  New  Or-  Class  .A,  Weeklies,  in  towns  over 
leans  newspaper  circles.  2,000:  First.  La  Crangc  Citicen;  second. 

The  institute  is  incorporated  under  Sullivan  Progress;  third,  Harvard 
the  state  laws  and  is  being  sponsored  Herald. 

by  a  directorate  comiiosed  of  leading  Class  B,  Weeklies,  in  towns  under 
business  men  of  the  city.  The  first  2,000:  First,  Ranloul  Press;  second, 
announcement  presented  the  aim  and  Chadwick  Review;  third.  Areola 
object  of  the  institute,  which  is  to  com-  Record-Herald,  and  Washington  Taze- 
bat  the  spread  of  “social  diseases,”  on  a  well  County  Reporter — tie. 


Manager  of  Major  Markets  News¬ 
papers  Discusses  Advertising 

-Asserting  that  newspaper  advertising 
has  accumulative  value,  L.  M.  Barton, 
manager  of  Major  Market  Newspapers, 
Inc.,  declared  that  “there  is  no  honest 


non-profit  basis. 

.Among  the  directors  are  two  former 
well-known  New  Orleans  newspaper¬ 
men,  D.  D.  Moore,  for  a  number  of 
years  managing  editor  of  the  Titnes- 
Picayune  and  James  E.  Edmonds,  sec¬ 
retary,  one  time  co-publisher  of  the 


Class  C,  Miscellaneous  Papers,  pub¬ 
lished  semi-weekly,  tri-weekly,  etc. : 
First,  Greenville  Advocate. 

Class  A,  Dailies,  in  cities  over  100,- 
000:  First,  Peoria  Transcript. 

Class  B,  Dailies,  in  cities  between 
20,000  and  100,000:  First,  Evanston 


Baton  Rouge  State-Times  and 'Kho  •wz.s  Xews-Index;  second,  Rockford  Register- 
iegitimate  business  that  cannot  make  with  the  New  Orleans  Item  in  an  execu-  Republic;  third.  East  St.  Louis  Journal. 
newspaper  advertising  pay”  in  his  talk  tive  capacity.  Class  C,  Dailies,  in  cities  under 

before  the  Milwaukee  Advertising  Club  The  health  institute  project  when  20,000:  First,  Kewanee  Star-Courier; 
late  last  week  on  the  “Newspaper  Day”  launched  in  Chicago  some  time  ago,  second,  Macomb  Journal  and  Canton 
program  of  that  organization.  resulted  in  vehement  opposition  and  Ledger,  tie;  third,  IJixon  Telegraph. 

Touching  upon  the  cost  of  advertising  antagonism  from  the  physicians  of  that  Best  Weekly  Editorial:  First,  La 


today,  Mr.  Barton  said  in  part: 

“I  have  heard  a  lot  of  users  of  news¬ 
paper  advertising  and  other  media  as 
well,  give  their  ideas  about  what  adver¬ 
tising  costs,  but  in  every  instance  these 


city  because  advertising  was  used. 


Grange  Citizen;  second,  Sullivan  Prog¬ 
ress;  third,  Carthage  Hancock  County 
Journal. 

Best  Daily  Editorial:  First,  West 
Frankfort  Daily  American;  second. 


ART  WORK  EXHIBITED 

Paintings  and  drawings  by  artists  on 
Los  Angeles  newspapers  were  ex¬ 
ideas  have  been  predicated  upon  the  hibited  last  week  in  the  F.  Suie  One  Chicago  Daily  Times;  third  Moline 
cash  cost  of  the  white  space  before  Art  Gallery.  Represented  were  Arthur  Daily  Dispatch. 

anything  is  put  into  it.  This  is  a  de-  B.  Dodge,  Charles  Owens,  Athol  L.  Best  Weekly  News  Stories:  First, 
cidedly  wrong  conception.  The  actual  Ewing  and  Arthur  Millier  of  the  Times,  Carthage  Hancock  County  Journal;  sec- 
cost  of  any  type  of  advertising  should  R.  Leo  Cotton,  Walt  Lee,  Howard  ond.  Cobden  Revietc;  third,  Greenville 

Burke,  Ray  Shuman  of  the  Examiner,  .Advocate. 
and  Arthur  L.  Wilhelm,  Paul  Wildaber 
and  Joseph  Grant. 


Newspaper  Space  Praised  By 
Phoenix,  Ariz.,  Merchant 

When  John  H.  .Allison  opened  a 
“fixtureless”  grocery  store  in  I’hoeni.x, 
Ariz.,  Nov.  12,  the  opening  preceded  by 
page  advertisements  in  the  Arizona 
Republic  and  Phoenix  Gazette,  15,000 
persons  were  customers. 

“I  can’t  say  too  much  for  newspaper 
advertising,”  Mr.  .Allison  said.  “I  had 
anticipated  several  thousand  customers, 
but  I  didn’t  expect  anything  quite  like 
this.” 

The  store  carries  only  nationally  ad¬ 
vertised  canned  and  fiackage  goods  dis¬ 
played  in  or  atop  the  boxes  in  which 
they  were  shipped.  No  meats  or  perish¬ 
able  fruits  or  vegetables  are  carried, 
although  the  store  carries  a  line  of 
dairy  products. 

Mr.  Allison’s  idea  of  a  fixtureless 
store  was  based  on  “the  normally  high 
overhead  of  most  markets  for  fixtures, 
and  the  value  shrinkage  on  perishable 
goods.” 

PAID  FOOTBALL  WAGER 

John  L.  McCarty,  editor  and  pub¬ 
lisher,  Dalhart  (Tex.)  Texan,  lost  a 
football  wager  made  with  a  subscriber 
at  Dumas,  Tex.,  when  the  Dumas  high 
school  defeated  the  Dalhart  high  school. 
The  bet  consisted  of  making  a  speech 
on  Communism  from  a  soap  box  dressed  1 
in  a  pair  of  red  pajamas.  The  wager  v 
was  paid  before  a  large  crowd. 


be  based  upon  the  business  it  produces 
for  the  merchant  or  advertiser.” 


BACKED  FOR  CABINET 

Appointment  of  James  M.  Thomson, 
publisher,  New  Orleans  (I^.)'  Item- 


HOUGHTON  RETURNS 

William  M.  Houghton,  editorial 


Tribune,  as  Seerrtary  of  War  in  Presi-  writer,  New  York  Herald  Tribune,  who 

dent-elect  Franklin  D.  Roosevelt’s  caffi-  has  been  on  vacation  for  the  past  few  paper  in  1882,  is  editor.  Bailey, 
net  was  urged  at  a  mating  of  the  offi-  weeks  in  Bermuda,  returned  to  New  has  supervised  the  make-up  of  the  i 


cers  of  the  National  Rivers  and  Har 
bors  Congress  in  New  Orleans  recently. 


York  this  week. 


WEEKLY  SO  YEARS  OLD 

The  West  Liberty  (O.)  Banner,  a 
weekly,  celebrated  its  50th  anniversary, 
recently.  Don  C.  Bailey,  who  with 
Hamilton  founded  the  news- 
who 
paper 


CELEBRATES  50TH  YEAR  , 

The  Milwaukee  Journal,  in  observ¬ 
ance  of  its  5()th  anniversary  Nov.  16, 
issued  a  special  golden  anniversary  edi¬ 
tion,  reproducing  a  facsimile  of  the 
first  issue  of  the  daily  printed  Nov.  16. 
1882.  In  addition  to  the  special  num¬ 
ber  the  daily’s  station  WTMJ  spon¬ 
sored  a  three-hour  broadcast. 


since  1882,  has  missed  only  12  issues. 


CINCO  CIGARS  TO  AYER 

Webster  Eisenlohr,  Inc.,  New  York 
City,  manufacturers  of  Cinco  cigars. 


LA  PATRIE  TO  BROADCAST 

LaPalrie,  Montreal,  was  recently 
granted  permission  to  ojierate  a  100-watt  have  placed  their  advertising  account 
broadcasting  station,  under  the  call  of  with  N.  W.  .Aver  &-  Son,  Inc.,  Phila 
CKLP.  delphia 


SPONSORING  MILK  FUND 

The  Joliet  (Ill.)  Herald-News  is 
sixmsoring  a  siiecial  fund  to  prmdde 


1.500  school  children  with  milk, 
child  receives  a  pint  daily. 


Each 


TRIBUNE  MAN  WINS  CAR 

E.  D.  Kruse,  production  manager  of 
Chicago  Tribune  Newspaper  Advertis¬ 
ing  Service,  won  first  prize,  a  Cadillac 
automobile,  in  the  Frigidaire  Corpora¬ 
tion  sentence  building  contest.  Fourth 
prize  in  this  contest  went  to  Nelson  B. 
W^ells,  contributing  editorial  writer  for 
the  Ottinev  (Mass.)  News. 
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A  typical  Southern  California  breakfast  scene,  with  all  the 
members  of  a  family  reading  their  morning  paper.  One  copy 
is  reaching  four  potential  buyers.  This  was  made  possible 
because  the  paper  was  delivered  to  their  home. 


This  shows  what  would  have  happened  had  the  father  bought 
his  morning  paper  on  the  way  to  work.  The  family  at  home 
is  out  of  the  picture,  and  father  himself  can  barely  skim  the 
headlines..  Advertisers  sutfer  a  75%  reduction  in  coverage. 


These  Two  Pietures 

Explain  Why  Los  Angeles  Department  Stores  for  the  First  Ten 
Months  of  1932  Used  1,000,000  More  Lines  of  Space  in  the  Los 
AngelesTimesThan  in  Both  Other  Morning  Newspapers  Combined 


They  illustrate  the  difference  between  “coverage”  and 
“circulation” — a  distinction  sometimes  overlooked,  but 
never  in  Los  Angeles,  where  it  is  recognized  and  acted 
upon  by  the  whole  advertising  fraternity. 

Coverage,  in  this  market,  is  understood  to  signify 
people,  and  means  the  actual  number  of  readers  that 
a  newspaper  reaches.  Circulation,  on  the  other  hand, 
is  understood  to  signify  copies  of  a  paper,  and  means 
the  total  press  output  that  a  newspaper  claims  to  sell. 

Coverage  is  computed  by  taking  such  copies  as  are 
genuinely  distributed  to  the  public,  and  multiplying 
these  by  the  average  number  of  readers  per  copy. 
Circulation,  even  when  designated  as  “net  paid,” 
includes  copies  loaded  onto  newsdealers  but  never  seen 
by  the  public,  and  it  accords  equal  rank  to  the  street 
extra  and  the  copy  that  is  delivered  to  a  home.  In  the 
eyes  of  Los  Angeles  business  men,  coverage  represents 
what  they  get  for  their  money;  circulation  represents 
the  basis  on  which  they  must  pay. 

This  distinction  is  particularly  important  in  Southern 
California  because  the  semi-tropical  climate  has  pro¬ 
duced  an  outspreading  community  made  up  of  single¬ 
family  dwellings,  instead  of  a  compact  community 


made  up  of  skyscraping  apartment  houses — a  condition 
that  materially  affects  newspaper  habits.  Family  life 
is  centered  in  the  home,  family  opinion  is  the  deciding 
influence  back  of  almost  all  household  or  personal  ex¬ 
penditures,  and  the  family  source  of  information  is  the 
newspaper  that  is  subscribed  to  and  delivered  regularly 
to  the  door.  Due  to  the  same  physical  conditions — the 
spread  of  population  and  the  consequent  distance  be¬ 
tween  the  average  home  and  a  newsdealer — prac¬ 
tically  all  morning  papers  sold  on  the  streets  are 
bought  by  people  on  their  way  to  work — copies  read 
by  individuals  only,  and  carried  directly  away  from 
the  wives  and  mothers  who  above  all  others  are  the 
dominant  factors  in  buying. 

That  is  why  Los  Angeles’  big  stores  buy  coverage. 
Each  morning  through  the  Los  Angeles  Times  they 
are  breakfast  guests  in  nearly  200,000  local  homes. 
Reaching  from  two  to  five  adults  per  copy,  they  secure 
the  largest  coverage — the  largest  newspaper  audience 
— west  of  Chicago. 

Space  measurements  show  that  in  every  major  city  the  news¬ 
papers  foremost  in  coverage  are  the  leaders  in  advertising, 
while  those  which  have  been  most  audacious  in  inflating  their 
circulation  are  invariably  relegated  to  the  tag-end  of  the  news¬ 
paper  procession. 


Los  Angeles  Times 

Williams,  Lawrence  &  Cresmer  Co.,  285  Madison  Ave.,  New  ^'ork,  N.  860  N.  Michigan  Ave., 
Chicago,  Ill.;  10-169  Cieneral  Motors  Bldg.,  Detroit,  Mich.;  210  Chronicle  Bldg.,  San  Francisco 
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How  Things  Stand 

in  PITTSBURGH 

During  the  first  10  months  of  this  year^  ac¬ 
cording  to  the  reports  of  Media  Records: 

THK  published  25.0%  MORE  Total  advertising  than  any  other 

Pittsburgh  newspaper,  leading  in  25  of  the  35  standard  classifications — 71.4^  of 
the  total  number.  In  14  of  the  classifications  (40^  of  the  total)  The  Press  publish¬ 
ed  more  advertising  than  the  other  two  papers  combined. 

THE  PRESS  published  16.1%  MORE  Retail  (^lAwal)  advertising  than  any 
other  Pittsburgh  newspaper,  leading  in  17  of  the  27  classifications  (63%  of  the 
total  number)  and  published  more  Retail  advertising  than  the  other  two  papers 
combined  in  11  classifications — 40.7%  of  the  total  number. 

THE  PRESS  published  211.T%  MORE  Department  Store  advertising  than 
any  other  Pittsburgh  newspaper,  and  22.4%  MORE  Upstairs  Department  Store 
linage  appeared  in  The  Press  than  in  any  other  Pittsburgh  newspaper. 

THE  PRESS  published  MORE  Retail  advertising  (exclusive  of  Department 
Stores)  than  the  other  two  papers  combined,  the  linage  volume  of  The  Press 
being  33.9%  greater  than  any  other  paper. 

THE  PRESS  published  49.1%  MORE  General  {National)  advertising  than 
any  other  Pittsburgh  newspaper,  leading  in  18  of  the  21  General  classifications — 
85.8%  of  the  total  number.  In  11  classifications  (52.4%  of  the  total)  The  Press 
published  more  advertising  than  the  other  two  papers  combined. 
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THE  PRESS  published  32*3%  HflORE  Automotive  advertising  than  any  other 
Pittsburgh  newspaper,  leading  in  6  of  the  7  classifications  (85.7%  of  the  total 
number).  In  new  Passenger  Car  advertising.  The  Press  linage  volume  was  22.4% 
greater  than  any  other  paper. 

THE  PRESS  published  the  second  largest  volume  of  Financial  advertising,  its 
volume  being  only  40,279  lines  less  than  the  leading  (morning)  paper. 

THE  PRESS  published  63.4%  of  all  the  Rotogravure  advertising,  appearing  in 
the  Pittsburgh  Sunday  newspapers,  The  Press  linage  volume  exceeding  that  of  the 
other  paper  by  127%. 

THE  PRESS  published  o4.1%  of  all  the  Classified  advertising  appearing  in 
Pittsburgh  newspapers,  its  linage  volume  exceeding  that  of  the  other  two  papets 
combined  by  18%.  The  Press  printed  42.9%  MORE  individual  classified  adver¬ 
tisements  than  did  the  other  two  papers  combined. 


.  .  .  as  usual,  THE  PRESS  is  predominantly 

FIRST  in  PITTSBIJRCH 


in  advertising  volume. 


All  figures  exclusive  of  American  Weekly  linage  and  advertising  of  publisher's  own 
enterprises  in  second  paper,  and  Metropolitan  Sunday  Newspapers  linage  in  The  Press. 


The  Pittsburgh  Press 

A  Scripps  •  Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS. HOWARD 
NEWSPAPERS 
230  PARE  AVENUE,  N.  Y.  C. 


MEMBER  OF  THE  UNITED 
PRESS*.  -OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
a  hJ  •/ 

MEDIA  RECORDS.  INC. 


eaiCACO  •  **nvB.i«ci*co  *  Los.ncBLsa  dallbi  •  obtboit 


BOrVAio  btlaiitb 


'dm on  •H  'jjmrnt  I  ^tcrpri  ^'/ournut^hcji  vfiNaiii  H 


jfemfkiperjrclttectutr  ^  CnginfenfKj 

ySiffi  Carn(’(j(eJ\jr  Cievdand  Ohio 


Tini£^f!m*i<giidOdC!ijb^ 


K.  L.  HAMMAN  TO  RETIRE 


WITNESSED  GORGOULOFF  EXECUTION 

Bj  ANN  R.  SILVER 


VO  fashion  features  and  the  rest  of  her  Fra^i«can  Announce*  Dit*olu> 

ay  is  devoted  to  straight  reporting.  Hamman-Letan  Co.  Dec.  31 

She  is  spending  a  month  in  the  States,  tel^rai>h  to  Editor  &  Publisher) 

isiting  her  friends  and  meeting  for  San  Francisco,  wov.  23 — Two  years 
le  first  time  the  U.  P.  editors  to  whom  liquidation  will  culminate  Dec.  31  in 
ie  cables  her  material.  On  Nov.  8,  retirement  from  the  advertising 

le  addressed  the  National  Women’s  agency  field  of  K._  L.  Hamman  and  the 
■ress  Qub  at  Washington.  ^ssolution  of  his  organization,  the 

■  ..  - _ _ _  Hainman-Lesan  Company,  an  organiza- 

RADIO  STATION  CRITICIZED  tion  which  at  one  time  had  national 

-  connections  and  offices  in  major  coast 

ditor  Scores  WSPD  For  Failure  To  cities. 

Announce  Program  Change  Hamman  entered  advertising  in  a  one- 

Another  instance  of  a  radio  station  niaii  office  at  Oakland  and  in  1916  ac- 
utting  a  newspaper  “on  the  spot”  by  quired  the  Johnston-Ayres  Company, 
irnishing  incorrect  program  schedules  San  Francisco,  which  had  been  estab- 

•as  recorded  in  Toledo  recently,  and  lished  in  1904.  Evans  &  Barnhill  was 


Joe  Collier,  radio  editor  the  was  given  the  of  the  company's 
Toledo  N ews-Bee,  devoted  a  large  part  gradual  liquidation.  Eastern  affiliations 
Qf  j,is  (lajiy  column,  “Radio  Chatter,”  were  severed  and  coast  offices  gradually 
to  an  explanation  of  the  error  and  a  sold,  the  last  being  the  Los  .Angeles 
castigation  of  Station  WSPD,  Toledo,  office,  acquired  by  S.  S.  Bowman,  now 
.c;  •  ,  In  its  program  schedule  the  station  had  president  of  Bowman  -  Deute  -  Cum- 

•'t '  ^B  listed  the  Xotre  Dame-N'orthwestern  niings,  Inc.  _ 

—a ^  football  game  for  Saturday  afternoon.  Final  disposition  of  several  accounts 

;|^BBH^BH" ^  £  and  the  News-Bee  carried  the  an-  >s  undecided.  The  Bank  of  America 

nouncement.  account  has  gone  to  C.  R.  Stuart  of 

Early  in  the  afternoon  came  a  flood  Los  .Angeles  and  the  Pennzoil  account  is 
w.  w  IT  •  u,  j  ,L  j-  ■  u  ,  .u  of  phone  calls  to  the  News-Bee  from  de^ribed  as  temjwrarily  inactive. 

Miss  .Mary  Knight  and  the  disguise  she  wore  to  the  execution  readers  who  said  a  Toledo  high  school  Closing  of  the  San  Francisco  office  of 

IT  took  an  .American  newspaperwoman  "It  leaked  out  that  next  afternoon  game  was  being  broadcast.  Blackett-Sample-Hun^ert,  Inc.,  Jan.  1 

to  flabbergast  sophisticated  France  while  I  was  having  tea  with  soir^-  Mr.  Collier  took  WSPD  officials  to  announced.  The  onwe  will  be 

recently  when  the  news  leaked  out  women,"  she  recalled  with  an  amused  task  for  failing  to  notify  the  newspaper  ^ken  over  by  WeMco  Advertising 

that  she  had  witnessed  the  guillotining  smile,  “.^fter  I  had  told  them  about  it,  of  the  correction,  and  further  revealed  C^nipany,  with  E.  E.  Sylvestre  in 

of  President  Doumer’s  mad  assassin,  I  noticed  one  of  the  guests — whose  name  that  the  high  school  officials  had  made  charge.  _ 

Gorgouloffi  But  to  Mary  Knight.  I  had  not  caught — leave  in  a  great 
United  Press  reporter,  it  was  just  an-  hurry.  Instinctively, 
other  experience — and  not  the  most  going  to  do  something  about  the  story- 
gruesome  at  that.  and  I  asked  about  her  with  some  appre- 

But  the  fact  that  she  herself  was  hension.  reporter  from  the  Chicago 
scooped  on  her  own  story  is  what  will  Tribune,  I  was  told,  and  sure  enough, 
stamp  the  adventure  indelibly  in  her  the  next  morning  her  paper  had  spread 
mind.  it  on  the  front  page. 

In  New  York  recently  for  her  first  knowledge  after  that, 
visit  since  she  began  working  in  Paris,  were  surprisingly  lenient  about  it.  1 
Miss  Knight  preferred  to  talk  about  the  could  have  been  imprisoned  for  mas- 
excitement  of  Manhattan  and  the  con¬ 
trast  it  offered  to  Paris  than  to  dwell 
on  her  extraordinary  experience  before 
the  Sante  Prison  on  the  Left  Bank  that 
gray  ejawn. 

“It  was  exciting,  of  course,  but  it 
wasn't  my  worst  e.xperience  in  Paris,” 
she  admitted  in  an  interview  wdth  Edi¬ 
tor  &  Publisher.  “I  had  a  more  grue¬ 
some  time  the  week  following  the  execu¬ 
tion  when  the  bodies  of  the  two  Ameri¬ 
can  writers  were  discovered  after  they 

had  been  lying  in  a  bathtub  for  three  the  return  passage  soon  dwindled  to  the 
weeks.  The  guillotining?  All  that  im-  last  franc — and  there  was  still  no  job 
pressed  me  were  the  three  distinct  plops  in  the  offing.  She  made  her  final  plea 
made  by  the  knife,  the  head  and  the  to  Ralph  Heinzen,  head  of  the  U.  P. 
body.  "  bureau  for  France.  .And  to  her  joyful 

Because  she  felt  that  the  French  ban  amazement,  she  was  immediately  given 
on  women  witnessing  the  execution  was  a  job. 

a  challenge,  Mary  Knight,  still  full  of  With  no  knowledge  of  French  what- 
Southern  pride — she's  an  Atlanta  girl —  ever,  she  started  to  report  Parisian 
decided  to  put  one  over  on  the  govern-  doings.  At  night  she  went  to  the  .Alli- 
ment.  How  she  disguised  herself  in  ance  Francaise  and  studied  frantically 
masculine  clothes  and  edged  her  way  until  finally  she  caught  the  swing  of  the 
stealthily  into  the  group  of  witnesses  language. 

has  been  told  already  in  the  daily  press.  She  is  the  only  woman  on  the  Pari^ 

Rut  the  fact  that  Mary  was  scoop^  on  U.P.  staff. 

it  is  revealed  here  for  the  first  time.  Newspaper  work  in  Paris  is  “grand." 


the  radio  station  promise  not  to  notify  r-MiinPFM  riAiivc:  riircxc 
I  knew  she  was  the  newspapers  of  the  change,  so  that  CMlLUKtN  UAlEi  S  uUbSTS 

no  one  would  stay  away  from  the  high  Battle  Creek  school  children  under  16 
school  game  to  hear  it  over  the  radio.  were  guests  of  the  Battle  Creek  (Mich.) 

Mr.  Collier  declared  the  action  of  the  Moon-Journal  Nov.  19  at  a  bazaar  spon- 
station  and  the  school  officials  was  sored  by  the  Battle  Creek  Civic  Indus- 
“indefensible.”  trial  League. 

It  was  common  Ralph  Phelps,  radio  editor  of  the  - T — 

But  the  French  Toledo  Blade,  also  has  pointed  out  AIDED  BRIDGE  PLAYERS 

I  from  time  to  time  in  his  daily  column  The  Winnipeg  (Man.)  Tribune  re- 

j-  how  the  failure  of  stations  to  give  news-  cently  distributed  score  cards  embodying 

querading  as  a  man,  you  know,  if  they  papers  program  corrections  destroys  the  the  new  scoring  system  following  the 

had  caught  me,  and  for  breaking  their  value  of  radio  programs  in  newspapers,  announcement  of  the  new  bridge  rules, 

ban  against  women.” 

With  no  journalistic  experience  be¬ 
yond  a  shopping  column  for  the  A'ctu 
i'ork  American  and  a  brief  assistant 
editorship  on  a  mazagine  to  her  credit. 

Miss  Knight  went  to  Paris  in  1930,  fell 
in  love  with  the  city,  sold  her  return 
ticket  at  once  so  that  she'd  have  to  stay, 
and  set  out  to  look  for  a  newspaper  job. 

The  hundred  dollars  she  received  for 
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The  shades  of  night  were  falling  fast,  as 
through  an  Alpine  village  passed  a  youth, 
who  bore,  ’mid  snow  and  ice,  a  banner 
with  the  strange  device.  Excelsior!  His  brow 
was  sad;  his  eye  beneath,  flashed  like  a  fal¬ 
chion  from  its  sheath,  and  like  a  silver 
clarion  rung  the  accents  of  that  unknown 
tongue.  Excelsior!  In  happy  homes  he  saw 
the  light  of  household  fires  gleam  warm  and 
bright;  above,  the  spectral  glaciers  shone, 
and  from  his  lips  escaped  a  groan.  Excelsior! 


Linotype  Excelsior  has  been  designed  to 
meet  the  demand  of  newspapers  faced 
with  the  problem  of  getting  a  body  face 
that  would  meet  the  modern  printing 
conditions  of  high  speed  presses  and  rub¬ 
ber  rollers. 

It  has  large,  clear  lower  case  letters 
■with  deep,  cleaner  counters.  This  is  a 
physical  printing  attribute  in  addition 
to  its  excellent  design  for  easy  reading 
qualities.  It  means  that  the  face  doesn't 
smear  or  smudge  in  printing.  Letters  do 
not  continually  “fill  up,”  neither  do  they 
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The  shades  of  night  were  falling  fast, 
as  through  an  Alpine  village  passed  a 
youth,  who  bore,  ’mid  snow  and  ice,  a 
banner  with  the  strange  device,  Ex¬ 
celsior!  His  brow  was  sad;  his  eye  be¬ 
neath,  flashed  like  a  falchion  from  its 
sheath,  and  like  a  silver  clarion  rung 
the  accents  of  that  unknown  tongue. 
Excelsior!  In  happy  homes  he  saw  the 
light  of  household  fires  gleam  warm 
and  bright:  above  the  spectral  glaciers 
shone,  and  from  his  lips  escaped  a 
groan.  Excelsior!  “Try  not  the  Pass!” 
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Linotype  Excelsior  has  been  designed  to 
meet  the  demand  of  newspapers  faced 
with  the  problem  of  getting  a  body  face 
that  would  meet  the  modern  printing  con¬ 
ditions  of  high  speed  presses  and  rubber 
rollers. 

It  has  large,  clear  lower  case  letters  with 
deep,  cleaner  counters.  This  is  a  physical 
printing  attribute  in  addition  to  its  excel¬ 
lent  design  for  easy  reading  qualities.  It 
means  that  the  face  doesn’t  smear  or 
smudge  in  printing.  Letters  do  not  con¬ 
tinually  “fill  up,”  neither  do  they  break 
down  in  the  processes  of  mat  making  or 
stereotyping. 


Linotype  Excelsior  has  been  designed  to 
meet  the  demand  of  newspapers  faced 
with  the  problem  of  getting  a  body  face 
that  would  meet  the  modern  printing  con¬ 
ditions  of  high  speed  presses  and  rubber 
rollers. 

It  has  large,  clear  lower  case  letters  with 
deep,  cleaner  counters.  This  is  a  physical 
printing  attribute  in  addition  to  its  excel¬ 
lent  design  for  easy  reading  qualities.  It 
means  that  the  face  doesn’t  smear  or 
smudge  in  printing.  Letters  do  not  con 
tinually  “fill  up,”  neither  do  they  break 
down  in  the  processes  of  mat  making  or 
stereotyping. 


The  shades  of  night  were  falling  fast,  as 
through  an  Alpine  village  passed  a  youth, 
who  bore,  ’mid  snow  and  ice,  a  banner 
with  the  strange  device.  Excelsior!  His 
brow  was  sad;  his  eye  beneath,  flashed 
like  a  falchion  from  its  sheath,  and  like 
a  silver  clarion  rung  the  accents  of  that 
unknown  tongue.  Excelsior!  In  happy 
homes  he  saw  the  light  of  household  fires 
gleam  warm  and  bright;  above,  the  spec¬ 
tral  glaciers  shone,  and  from  his  lips  es¬ 
caped  a  groan.  Excelsior!  “Try  not  the 
Pass!”  the  old  man  said;  “Dark  lowers 
the  tempest  overhead,  the  roaring  tor¬ 
rent^  deep  and  wide!”  And  loud  that 


The  shades  of  night  were  falling  fast.  The  shades  of  n 
as  through  an  Alpine  village  passed  a  as  through  an 
youth,  who  bore,  ’mid  snow  and  ice,  a  youth,  who  bor 
banner  with  the  strange  device.  Ex-  banner  with  th 
celsior!  His  brow  was  sad;  his  eye  be-  celsior!  His  br 
neath,  flashed  like  a  falchion  from  its  neath,  flashed  1 
sheath,  and  like  a  silver  clarion  rung  sheath,  and  lik 
the  accents  of  that  unknown  tongue,  |  the  accents  of  t| 
Excelsior!  In  happy  homes  he  saw  the  Excelsior!  In  h 
light  of  household  fires  gleam  warm  light  of  househ 
and  bright;  above,  the  spectral  glaciers  and  bright;  abol 
shone,  and  from  his  lips  escaped  a  groan,  shone,  and  fro 
Excelsior!  “Try  not  the  Pass!”  the  old  j  Excelsior!  “Tr 
man  said;  “Dark  lowers  the  tempest  |  man  said;  “Dar 
overhead,  the  roaring  torrent  is  deep  i  overhead,  the  r 


Linotype  Excelsior  has  been  designed  to  meet  the  demand  of 
newspapers  faced  with  the  problem  of  getting  a  body  face  that 
would  meet  the  modern  printing  conditions  of  high  speed  presses 
and  rubber  rollers. 

It  has  large,  clear  lower  case  letters  with  deep,  cleaner  counters. 
This  is  a  physical  printing  attribute  in  addition  to  its  excellent 
design  for  easy  reading  qualities.  It  means  that  the  face  doesn’t 
smear  or  smudge  in  printing.  Letters  do  not  continually  “fill  up,” 
neither  do  they  break  down  in  the  processes  of  mat  making  or 
stereotyping. 

The  lessons  learned  in  conservation  of  space  and  in  obtaining 
the  necessary  clearness  of  design  for  legibility  that  were  a  part 
the  process  of  designing  Ionic  No.  5  have  been  put  to  good  use 
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★  Talks  With  Famous  Advertising  Men  on 
The  PRIMACY  of  NEWSPAPER  ADVERTISING 


^Based  on  an  interview  with 
FRANK  W.  HARWOOD 


War  and  famine  have 
smashed  many  idols. 
Times  of  stress,  that  try 
men’s  souls,  show  man¬ 
kind  of  the  worth  of  all 
human  institutions. 


long  way  is  doing  another  job  for  the  news* 
paper — giving  its  advertisements  more  readers, 
and  more  eager  readers. 


One  of  the  few  rocks  of  Gibraltar  left  to  us, 
with  “life  in  revolt,”  according  to  Henry  Ford, 
“bursting  old  confining  molds  and  seeking  some¬ 
thing  new  and  alive,  more  fitting  in  its  intelli¬ 
gence  and  moral it>%”  is  the  newspaper. 


The  wants  of  the  individual  are  so  far  ahead 
of  his  ability"  to  gratify  them,  as  he  did  a  few 
years  ago,  that  newspaper  advertisements  have 
a  new  interest — a  new  meaning — to  men  and 
women  alike — perform  a  daily  economic  service 
that  most  families  would  be  badly  off  without. 
The  newspaper  is,  today,  the  “budget  sheet”  ofi* 
the  American  family. 


Hard  times  have  not  reduced,  but  increased 
its  power  and  spreading  influence.  Every'^  new 
day  that  passes,  every  new  invention,  even  the 
radio,  seems  to  whet  our  thirst  for  news.  House 
to  house  delivery  of  newspapers  by  automobile, 
fifty  to  a  hundred  miles  out  of  town,  is  fast  win¬ 
ning  even  the  farmer’s  family  to  the  enchanted 
daily  newspaper  circle.  In  a  few  years  the 
aeroplane  will  have  completed  what  the  auto¬ 
mobile  has  so  well  begun.  The  daily  news  will 
be  every">vhere. 


And  in  business  circles,  the  newspaper  mavi  f 
almost  be  said  “to  have  held  a  revival.”  I  \ 


And  the  present  need  of  making  a  dollar  go  a 


When  the  history  of  the  great  depression  is 
written,  among  its  major  lessons  will  be  the 
“success  stories”  of  those  gallant  leaders  of  in¬ 
dustry  who  never  faltered  for  an  instant,  but 
girded  up  their  loins  and  went  into  action.  With 
vision  to  see  the  possibilities,  even  in  difficult 
times,  of  that  time-honored  institution,  news¬ 
paper  advertising,  and  the  courage  of  their  con¬ 
victions,  they  planned  sensibly  and  spent  wisely. 


THESE  KEY  NEWSPAPE 


iW'm 


Akron  Beacon-Journal 
Altoona  Mirror 
Booth  Newspapers,  Inc. 
Boston  Herald-Traveler 
Bridgeport  Post-Telegram 
Chattanooga  Times 
Chicago  Tribune 
Cincinnati  Enquirer 
Cleveland  Plain  Dealer 
Cleveland  Press 
Dallas  News 


Dallas  Journal 
Detroit  News 
Gannett  Newspapers 
Hartford  Courant 
Indianapolis  News 
Louisville  Courier-Journal 
Louisville  Times 
Milwaukee  Journal 
Nashville  Banner 
New  Bedford  Mercury 
New  Bedford  Standard-Times 


New  York  Daily  News 
New  York  Herald  Tribune 
New  York  Sun 
'•Ew  York  Times 
New  York  World-Telegram 
Omaha  World-Herald 
Pittsburgh  Press 
Providence  Journal 
Providence  Bulletin 
^^HMOND  (Va.)  News  Leader 
Salt  Lake  City  Telegram 


Salt  Lake  City  Tribune 
Spokane  Spokesman^Review 
Spokane  Daily  Chronicle 
St.  Paul  Dispatch 
St.  Paul  Pioneer  Press 
Trenton  Times  Newspapers 
Westchester  Newspapers,  Inc. 
(8  Dailies) 

Waterbury  American 
Waterbury  Republican 
Youngstown  Vindicator 


ews-*  Results  surprised  superficial  observers. 

Newspaper  advertising  has  not  only  held 
organizations  together  and  kept  ships  of  com- 
head  merce  off  the  rocks,  but  it  has  paid  cash  profits. 
few 

New  foods  have  been  created  and  have  won 
into  the  home;  new  oil  burners  and  electric 
pyjjjg  refrigerators  have  bid  successfully  for  public 
bout,  attention;  new  automobiles  have  been  built  and 
t”  off  have  been  made  popular. 


by  competition  for  many  years,  turned  to  news¬ 
papers  for  the  first  time  and  found  newspapers 
the  open  sesame  to  the  good  graces  of  the  ladies. 


And  most  recently,  an  item  for  men  that  has 
always  relied  upon  other  media,  as  have  its  com¬ 
petitors,  has  tried  out  newspaper  advertising  in 
a  great  city  with  such  marked  success  that  it  is 
hailed  as  “a  great  discovery” — and  newspapers 
in  fifteen  cities  will  be  used  at  once. 


The  last  three  years  have  demonstrated  anew 
to  many,  who  have  been  wooed  by  false  gods, 
that  the  first  and  most  important  factor  in 
advertising  is  THE  MEDIUM,  and  that  the 
medium  of  ready  access  to  the  family  purse  is 
THE  NEWSPAPER. 


may  i 
) 


Within  the  narrow  limits  of  one  man’s  recent 
personal  experience,  newspaper  advertising  has 
worked  miracles  during  the  years  of  depression. 


The  sales  of  a  new  cigarette  were  boosted  into 
the  billions.  Its  sponsors  paid  dividends  while 
do-naughts  sat  about  waiting  for  the  abyss  to 
open  and  engulf  them. 


A  gasoline  of  wide  repute  concentrated  on 
newspaper  advertising  and  soon  was  basking  in 
the  sunshine  of  growing  sales. 


A  popular  antiseptic  that  has  been  hard  pushed 


MDVERTISE  IN  NEWSPi^ERS 
ti  family  circle  -IHB 
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THE  NEW  DEAL 

IF  THE  governing  powers  of  this  country  re¬ 
ceived  a  mandate  from  the  people  for  a  “new 
deal”  on  Nov.  8.  shall  we  not  suppose  that  this 
spirit  carried  with  it  an  implied  message  to  our 
press?  Many  thoughtful  men  think  so — that,  indeed, 
the  portals  have  opened  for  a  new  era,  with  pro¬ 
found  prospective  changes  in  our  methods  and  pre¬ 
cepts. 

It  would  be  vain  to  deny  that  the  crazed  inflation 
period,  even  now  recorded  in  history  as  the  most 
delirious  riot  of  materialism  ever  experienced  among 
men,  put  a  heavy  stamp  upon  the  newspaper.  It  was, 
of  course,  a  fairly  accurate  mirror  of  the  amazing 
jamboree.  Some  newspapers,  guided  by  sober  men, 
remained  reasonably  aloof  from  the  whirlpool  of 
reckless  individualism,  and  nearly  all  new'spapers 
resisted  the  speculative  capital  schemes  that  swal¬ 
lowed  nearly  everything  else  that  possessed  value, 
real  or  potential.  However,  there  is  no  doubt  that 
numbers  of  our  newspapers  became  socially  cold, 
profit-minded,  decidedly  conformist  and  to  a  degree 
lost  those  qualities  of  heart  and  soul  that  may 
inhibit  material  success  but  surround  the  individual 
with  friends  and  admirers  and  result  in  high  civic 
achievement. 

If  there  is  a  new  spirit  abroad  in  the  land,  we 
think  it  has  something  to  do  with  the  humanities, 
rather  than  the  mere  material  fortunes  of  men.  This 
is  the  fourth  year  of  depression,  and  humankind 
sobers  under  adversity.  It  is  scarcely  conceivable 
that  the  dizzy  stuff  that  was  valid  press  goods  in 
1928  would  be  received  with  the  same  reader  inter¬ 
est  today,  and  the  prospect  is  for  an  increasing  public 
distaste  for  the  jazzed-up  page.  We  do  not  believe 
that  the  Valentino  incident  could  occur  today,  half 
of  first  pages  given  to  the  demise  of  a  movie  actor, 
with  the  death  of  President  Eliot  crowded  into 
obscure  position. 

Newspapers,  like  men,  fail  and  pass  away  when 
the  blood  runs  thin,  vitality  ebbs,  new  ideas  are  re¬ 
sisted  and  a  status  quo  is  accepted  as  final.  In  New 
York  we  recently  saw  a  great  press  property  actually 
die  on  its  feet.  To  survive  newspapers  must  keep 
“young,”  meaning  they  must  sense  not  only  the  public 
feeling  of  the  present,  but  a  bit  in  the  future. 

How  are  the  people  feeling  today?  We  know 
they  are  demanding  changes,  all  summarized  in  the 
slogan  “new  deal.”  If  you  want  to  know  what  that 
means,  study  the  elements  in  our  society  that  have 
most  seriously  plagued  and  embittered  the  vast 
majority,  in  short  have  been  anti-social,  resulting  in 
wholesale  defeat  of  popular  rights  and  aspirations. 
From  such  study  any  newspaperman,  filled  with 
ambition  and  purpose,  may  take  his  cue.  He  may 
be  sure  that  one  invariable  law  of  nature  has  not 
and  will  not  change:  People  reward  worthy  leader¬ 
ship. 

No  doubt  there  will  be  some  startling  revisions 
of  thought  concerning  news  values  in  the  immediate 
future.  Some  of  this  is  in  evidence  now.  Economic 
problems  press  on  every  side,  and  folk  w'ho  used  to 
be  talking  about  trivialities  are  discussing  and  read¬ 
ing  of  vital  affairs.  We  have  learned  something  about 
how  intimately  our  individual  fortunes  are  bound  up 
with  the  general  welfare,  and  something  about  the  in¬ 
terdependence  of  nations  in  the  modern  world.  There¬ 
fore,  matters  that  seemed  dull  in  1928  are  bristling 
with  interest  today.  For  proof  of  this,  compare 
first  pages  of  this  week,  with  first  pages  of  this 
week  four  years  ago.  It  is  no  exaggeration  to  say 
the  people  are  speaking  another  language. 

We  think  the  average  reader  expects  more  of  his 
newspaper  than  ever  before  in  history.  He  demands 
more  exact  information,  on  topics  which  heretofore 
have  been  considered  “heavy”  in  most  news  rooms. 
Expert  evidence  and  free  writing  are  at  a  premium. 
The  specialist  has  come  into  his  own.  The  drooler 
and  guesser  are  on  their  way  out.  ^Routine  operation 
isn’t  good  enough.  Independent  leadership  is  the 
high  command.  These  are  some  of  the  elements  we 
see  in  journalism’s  role  in  the  new  deal.  However 
imperfectly  we  may  have  interpreted  it  here,  it  is  a 
valid  study  for  those  who  propose  to  survive  and 
play  a  part  in  a  new'  and  we  fain  would  believe 
better  order. 

The  President-elect  is  fond  of  telling  re¬ 
porters  that  he  used  to  be  a  newspaperman  him¬ 
self,  editor  of  Han>ard’s  Crimson. 
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A  man’s  life  consisteth  not  in  the  abundance 
of  the  things  which  he  possesseth. — Luke. 
XII :  15. 

YOUNGSTOWN  CASE 

Newspapermen  live  in  glass  houses,  yet 

throw  many  stones.  The  results  are  some¬ 
times  exciting.  Take  the  circulation  “pad¬ 
ding”  case  at  Youngstown,  for  instance.  There 
Youngstown  Telegram,  a  Scripps-Howard  news¬ 
paper,  attacked  the  public  prosecutor,  always  a 
powerful  official  in  any  community,  and  virtually 
drove  him  from  public  life.  In  the  last  hours  of 
his  regime  the  prosecutor,  hedged  about  by  some 
former  employes  of  the  Scripps-Howard  newspapers, 
staged  criminal  suits  against  employes  of  the  Tele¬ 
gram,  charging  circulation  frauds.  The  cases  were 
unprecedented  and  on  their  face  were  in  doubtful 
good  faith.  Admittedly,  an  error  had  been  made 
in  A.B.C.  reports,  which  the  Telegram  properly  ac¬ 
knowledged,  but  the  prosecutor  proposed  to  show  a 
deep,  dark  conspiracy,  and  so  keen  was  the  desire 
for  a  good  sound  pelting  of  the  enemy  that  it  was 
proposed  that  the  federal  government  should  prose¬ 
cute  the  Telegram  employes  for  their  act  in  send¬ 
ing  a  false  A.B.C.  report  through  the  mails.  .\11  of 
which  made  fancy  reading  for  those  who  think  ill 
of  newspapers  in  general,  but  didn’t  fool  anyone 
experienced  in  newspaper  work.  It  was  just  a  few 
more  shattered  panes  in  a  glass  house. 

After  the  alleged  criminal  practices  of  newspaper 
circulation  men  had  been  paraded  in  the  press  of  the 
nation,  during  the  week  required  for  the  presenta¬ 
tion  of  the  astounding  case  of  the  prosecutor,  the 
three  judges  hearing  the  evidence  abruptly  threw 
the  whole  business  out  of  court  on  Tuesday,  chal¬ 
lenging  the  credibility  of  the  prosecution  witnesses, 
former  employes  with  grudges.  The  defense  asked 
to  go  on,  in  order  to  clear  the  record  with  proper 
rebuttal,  but  the  court  refused.  The  nauseous  mat¬ 
ter  ended  there. 

It  is  regrettable  that  the  case  was  not  fought  to 
a  finish.  Newspaperdom  needed  to  have  it  all  smoked 
out.  Circulation  padding,  with  tall  stories  about 
how  this  or  that  newspaper  is  cheating  A.B.C., 
throwing  papers  into  the  river  or  storing  them  in 
Aunt  Laura’s  attic  or  Uncle  Joe’s  barn,  is  the  kind 
of  stuff  that  too  many  cynical  space  buyers  like  to 
chew  on.  It  has  become  a  bit  tiresome,  especially 
to  those  who  know  that  most  newspaper  bookkeep¬ 
ing  is  as  honest  as  bank  auditing.  Youngstown 
Telegram  was  obviously  imposed  upon  by  some  dis¬ 
loyal  or  incompetent  circulation  people.  The  matter 
was  magnified  into  an  alleged  crime.  A  self-serving 
politician  made  the  most  of  it.  He  is  welcome  to 
the  result,  in  our  view.  Newspaperdom  can  learn 
from  the  incident  that  those  who  live  in  glass  houses 
and  throw  stones  are  required  to  keep  their  circula¬ 
tion  accounts  more  accurately  than  the  average 
mortal  counts  his  dollars. 

Do  your  Christmas  shopping  early,  and  in 
the  spirit  of  sharing! 

RECKONING  WITHOUT  HOST 

Big  advertisers,  eager  to  get  their  hands  on 
part  or  all  of  the  commissions  paid  to  adver¬ 
tising  agents  by  newspapers,  magazines,  and 
other  advertising  media,  seem  to  have  overlooked 
the  publisher’s  side  of  the  matter  altogether. 

The  publisher,  of  course,  not  the  advertiser,  pays 
the  commission  both  in  theory  and  in  fact,  as  James 
A.  Coveney,  newspaper  representative,  pointed  out 
to  the  Association  of  National  Advertisers  in  At¬ 
lantic  City  last  week.  If  the  advertiser  should  suc¬ 
ceed  in  wresting  the  commission,  or  part  of  it, 
from  the  agent,  there  is  no  guaranty  that  the  pub¬ 
lisher  w'ould  continue  to  provide  any  commission. 
Certainly  the  advertiser  who  decides  on  his  own 
initiative  to  buy  a  certain  amount  of  space  has  done 
no  developing  of  advertising  comparable  to  that  ac- 


ctnnplished  by  an  agent  who  starts  with  a  .selling 
idea,  takes  it  to  a  business  firm,  and  persuades  the 
latter  that  a  certain  plan  for  advertising  holds  rea¬ 
sonable  promi.se  of  being  profitable. 

The  advertiser  who  cannot  bear  to  see  his  agency 
make  money,  should  not  overlook  the  fact  that  he 
already  gets  a  vast  quantity  of  service  and  advice 
without  paying  for  it.  Nor  should  he  forget  the 
possibility  that  if  he  kicks  over  the  present  sy.stem 
he  may  increase  the  newspaper’s  selling  costs  or 
reduce  linage  to  a  point  where  rates  will  have  to 
be  increased. 

A  different  point  was  raised  by  Lee  H.  Bri.stol, 
president  of  the  A.N.A.,  in  intimating  at  the  con¬ 
vention  that  the  commission  system  warps  agency 
recommendations.  The  answer  to  that  is  that  the 
system  is  open  and  above  board,  with  the  advertiser 
quite  aware  of  what  and  how  his  agency  collects— 
and  most  advertisers,  especially  in  these  days,  are 
quite  able  to  say  “No.”  That’s  all  it  takes  for  any 
advertiser  to  protect  himself  against  biased  or  ex¬ 
travagant  proposals  to  spend  his  money. 

Commission  systems  of  one  sort  or  another  are 
well  recognized  as  legitimate  business  instruments, 
designed  to  create  business,  particularly  in  fields 
where  intangible  factors  take  a  lot  of  selling.  They 
are  not  to  be  uprooted  without  serious  consideration 
of  all  the  results. 

Raymond  Clapper,  of  United  Press,  whose 
expose  of  nepotism  at  Washington  was  excel¬ 
lent  public  service,  now  reveals  that  60  mem¬ 
bers  of  the  House  and  Senate  who  kept 
relatwcs  on  Government  payrolls  ivill  not  be  in 
the  next  Congress. 

AFTER  PROHIBITION,  WHAT? 

The  old  liquor  question,  with  all  its  implica¬ 
tions,  seems  likely  to  step  again  to  the  middle 
of  the  public  stage,  unless  public  opinion  is 
crystallized  soon  upon  .some  other  phases  than  the 
return  of  beer  and  the  potential  tax  revenue  there¬ 
from.  Neither  of  these  is  of  more  than  passing  im¬ 
portance,  compared  w'ith  the  broad  question  of  mak¬ 
ing  alcoholic  beverages  again  legally  available  to  all. 
To  date,  the  public  discussion  of  the  question  in 
political  platforms,  from  pulpits  and  in  the  press  has 
generally  reflected  prejudices.  Frank,  sober  treat¬ 
ment  of  the  question  has  been  lacking,  with  the 
propaganda  stressing  cither  the  economic  benefits 
through  taxation,  or  standing  behind  the  old  dry 
breastworks  of  absolute  aridity. 

In  the  past  13  years  the  old  arguments  which  were 
gradually  converting  the  nation  to  temperance  have 
been  forgotten,  forceful  though  they  were.  The 
evil  social  force  of  the  saloon,  not  paralleled  in 
today’s  metropolitan  speakeasies,  is  an  unknown  fac¬ 
tor  to  a  generation  of  1932  voters.  The  saloon  is 
discussed  sentimentally  by  all  parties,  exclamatorily 
expressing  universal  hatred  of  the  institution — ^but 
no  one  has  yet  placed  before  the  public  an  adequate 
substitute  for  the  saloon  as  a  retail  outlet  under  the 
expected  repeal  legislation.  Few  spokesmen  of  the 
public  have  dared  a  guess  as  to  how  beer  and  light 
wines  can  be  divorced  from  hard  liquor  in  these 
retail  sales  outlets,  or  how  the  bootlegger  can  be 
kept  from  plying  his  trade. 

There  can  be  no  question  that  the  mass  of  the 
electorate  want  an  end  of  the  prohibition  farce,  but 
there  is  great  question  as  to  whether  they  are  willing 
to  face  the  consequences  of  their  new  desires.  It  is 
a  question  in  which  the  social  interests  of  the  nation 
at  large  transcend  any  special  interests  of  either  wet 
or  dry  group.  The  pendulum  has  swung  far  back 
from  the  point  where  many  believed  a  deep-set 
human  habit  could  be  uprooted  by  law.  It  is  now 
almost  static  on  its  course  and  the  impetus  given 
during  the  next  few’  months  may  determine  whether 
the  next  generation  will  have  liquor  as  its  principal 
political  topic,  or  whether  the  question  can  be  settled 
rationally  now,  giving  us  time  and  mind  for  much 
more  important  subjects. 

fx’t  adj'crtisers  who  still  see  merit  in  medi¬ 
cine  and  sideshow  ballyhoo  copy,  shameless  ex¬ 
aggeration  of  merits  of  their  goods,  take  heed 
of  the  warning  uttered  at  the  Atlantic  City 
convention  of  national  advertisers  that  the  old 
game  is  played  out,  the  people  disgusted  and 
all  advertising  embarrassed. 
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PURELY  PERSONAL 


COL.  FRANK  KNOX,  Chicago 
Daily  News  publisher,  addressed 
members  of  the  Association  of  Com¬ 
merce  at  Klgin,  Ill.,  Nov.  17  on  “Some 
Fundamentals  of  the  American  Form  of 
Government.” 

S.  E.  Thomason,  publisher  of  the 
Chicago  Daily  Times  and  the  Tampa 
-  (Fla.)  Tribune,  was  in  Tampa  this 
week  on  business. 

David  Lawrence,  publisher,  IVashing- 
•  Ion  United  States  Daily,  addressed  the 
■  third  Purdue  University  Industrial  Con¬ 
ference  at  Lafayette,  Ind.,  Nov.  19. 

Robert  P.  Holliday,  publisher,  San 
prancisco  Call-Bulletin,  has  been  ap- 
[lointed  by  Governor  James  Rolph  as  a 
1  member  of  the  San  Francisco-San  Mateo 
'  bunty  Fair  Board. 

Eugene  Lorton,  publisher,  T  ulsa 
(Okla.)  World,  and  Mrs.  Lorton  spent 
Thanksgiving  at  Washington  with  their 
son,  Robert,  who  is  a  student  in  St. 
Alban’s  School  there.  Before  return¬ 
ing  to  Tulsa,  Mr.  Lorton  will  confer 
with  James  A.  Farley,  chairman.  Demo¬ 
cratic  National  Committee,  in  New 
York. 

Victor  Murdock,  publisher,  Wichita 
(Kan.)  Eagle,  addressed  the  Tulsa, 
Okla.,  Chamber  of  Commerce  dinner, 
Nov.  16,  celebrating  the  silver  anni¬ 
versary  of  Oklahoma  statehood. 

A.  L.  Miller,  president  of  Federated 
Publications,  Inc.,  and  publisher.  Battle 
Creek  (Midi.)  Enquirer-News,  has  been 
appointed  to  the  state  crippled  children’s 
commission  by  Gov.  Wilber  M.  Brucker. 

Ted  Davis,  editor.  Prince  Albert 
(Sask.)  Herald,  was  a  recent  visitor  in 
Regina. 

S.  P.  Gebhart,  editor,  Pratt  (Kan.) 
Union,  has  recovered  his  eyesight  after 
a  year  of  blindness  during  which  time 
he  underwent  two  operations. 

George  D.  Carney,  co-publisher.  Fort 
Smith  (Ark.)  Southwest  American  and 
Times-Record,  addressed  the  Rogers 
(Hiamber  of  Commerce  meeting  Nov.  17. 
Mr.  Carney  is  president  of  the  Fort 
Smith  Chamber  of  Commerce. 

'  W.  L.  MacTavish,  editor,  Winnipeg 
(Man.)  Tribune,  has  returned  from  a 
j  lecture  tour  through  eastern  Canada. 

M.  L.  Cottingham,  for  41  years  edi¬ 
tor,  Tremont  (Ill.)  News,  and  Mrs. 
Cottingham,  celebrated  their  52nd  wed¬ 
ding  anniversary  Nov.  16.  Friends  were 
S  guests  at  an  open  house  during  the  day. 
!  Vern  J.  Brown,  editor,  MaJO«( Mich.) 
Ingham  County  News,  addressed  the 
Grand  Ledge,  Mich.,  Chamber  of  Com¬ 
merce  Nov.  14,  on  the  work  of  the 
investigating  committee  on  state  expen¬ 
ditures,  of  which  he  is  a  member. 

Mr.  and  Mrs.  Thomas  E.  Thompson, 
publishers  of  the  Howard  (Kan.) 
Courant,  celebrated  their  golden  wedding 
anniversary  Nov.  14  at  Howard. 

Will  R.  Sharkey,  publisher,  Martinez 

!(Cal.)  Contra  Costa  Gazette,  was  re¬ 
elected  to  the  California  state  senate. 
Elected  to  the  state  assembly  at  the 

i  November  election  were  William  F. 
Knowland,  assistant  publisher,  Oakland 
Tribune;  F.  M.  Roberts,  Los  Angeles 
nwspaperman  and  Ford  A.  Chatters, 
Lindsay  Gazette. 

Mrs.  Harriett  Ristine  Pierce,  pub¬ 
lisher.  Clinton  (Ind.)  Clintonian,  was 
reappointed  last  week  by  Governor 
■  Harry  G.  Leslie  as  a  member  of  the 
state  juvenile  advisory  commission  for 
another  term. 

Irving  Brant,  editor  of  the  editorial 
page,  St.  Louis  Star  and  Times, 
addressed  the  faculty  seminar  of  the 
St  Louis  University  School  of  Medicine 
on  the  recent  Presidential  election, 
I  Nov.  10. 

Frank  P.  Rollins,  editor,  Danbury 
fConn.)  Times,  spoke  at  a  meeting  of 
the  Ridgefield,  Conn.,  Young  Republican 
:  Qub  Nov.  14. 

R.  H.  Gillespie,  publisher,  Stamford 
(Conn.)  Adi>ocate,  spoke  on  “News¬ 
papers,  Their  Business,  Make-Up  and 
Background,”  at  a  meeting  of  the  Stam¬ 
ford  Y.M.C.A.  recently. 


IN  THE  BUSINESS  OFFICE 

HIDEN  RAMSEY,  general  man- 
.  ager,  Asheville  (N.  C.)  Citizen- 
Times,  has  been  nominated  as  a  mem¬ 
ber  of  the  board  of  directors,  Asheville 
Chamber  of  Commerce. 

F.  E.  Cottrell,  vice-president  and 
treasurer,  Toledo  Blade,  is  recovering 
in  Harper  Memorial  hospital,  Detroit, 
following  an  operation. 

Mrs.  Elda  S.  Gerlat,  national  adver¬ 
tising  manager,  Sheboygan  (Wis.) 
Press,  has  recovered  from  an  attack  of 
the  grippe. 

John  J.  Sullivan,  advertising  man¬ 
ager,  Worcester  (Mass.)  Evening  Post, 
was  elected  president  of  the  St.  John’s 
■Alumni  Association  in  Worcester  last 
week. 

Harry  J.  Ford,  business  manager, 
Regina  (Sask.)  Daily  Star,  has  re¬ 
turned  from  a  business  visit  to  Calgary. 

W.  J.  Ellis,  promotion  manager, 
Regina  (Sask.)  Leader-Post,  is  on 
vacation  in  eastern  Canada. 

J.  C.  Davis,  circulation  manager, 
Whittier  (Cal.)  Neivs,  and  Mrs.  Davis 
visited  Berkeley  for  the  Califomia- 
Stanford  football  game. 

James  M.  Kirkham,  assistant  general 
manager.  Salt  Lake  City  Deseret  Netvs; 
H.  R.  Robinson,  general  manager.  Salt 
Lake  Tribune;  and  Arthur  L.  Fish, 
general  manager.  Salt  Lake  Telegram, 
were  among  the  group  of  Utah  business 
men  who  met  last  week  to  discuss  pro¬ 
posed  changes  in  the  national  trans¬ 
portation  act. 

Morley  Maddox,  business  manager, 
Visalia  (Cal.)  Times-Delta,  was  a  re¬ 
cent  business  visitor  in  San  Francisco. 

A.  M.  Spong,  formerly  with  the  ad¬ 
vertising  staff  of  the  Richmond  (Va.) 
Times-Dispatch,  is  now  with  the  Rich¬ 
mond  News-Leader  advertising  depart¬ 
ment. 

C.  E.  Deese,  national  advertising  man¬ 
ager,  Little  Rock  Arkansas  Gazette, 
addressed  the  Cooperative  Club  lunch¬ 
eon  in  that  city  Nov.  16  on  “The  Power 
of  Publicity.” 

Marvin  Goforth,  of  the  Chicago 
Tribune  classified  department,  attended 
the  Missouri-Kansas  football  game  in 
Columbia,  Mo.,  Nov.  12,  and  visited 
the  University  of  Missouri  School  of 
Journalism. 

Ralph  Whitney,  circulation  manager. 
Salt  Lake  City  Deseret  News,  is  home 
suffering  from  an  attack  of  influenza. 


IN  THE  EDITORIAL  ROOMS 

EORGE  B.  ARMSTEAD,  manag¬ 
ing  editor,  Hartford  (Conn.)  Cou¬ 
rant,  has  returned  to  work  after  being 
confined  to  the  hospital  with  bronchitis. 

Paul  V.  Ford,  former  reporter  on  the 
Grand  Rapids  (Mich.)  Press,  has  been 
elected  prosecutor  of  Howard  County, 
Ind.,  with  headquarters  at  Kokomo. 


FOLKS  WORTH  KNOWING 


OSEPH  FRANKLIN  BIDDLE, 
publisher  of  the  Huntingdon  (Pa.) 
Daily  News,  and  a  director  of  the 
National  Edito¬ 
rial  .Association, 
was  recently 
elected  a  United 
States  Represen¬ 
tative,  winning 
over  Meredith 
Meyers,  editor  of 
the  Leunstown 
Sentinel.  Mr. 
Biddle’s  opfwnent 
in  the  primary 
was  also  a  news¬ 
paperman,  B.  K. 
Focht,  president 
Joseph  F.  Biddle  tbc  Lewisburg 

Saturday  News. 
Mr.  Biddle  practiced  law  21  years 
after  being  graduated  from  Millersville 
State  Teachers  College  and  Dickenson 
School  of  Law  in  1897.  During  this 
time,  however,  his  interest  in  the  news¬ 
paper  business  was  growing.  He  had 
bought  a  half -interest  in  a  weekly  at 
Everett,  Pa.,  and  some  time  later  bought 
out  his  partner.  In  1911  he  purchased 
the  Semi-Weekly  News  of  Huntingdon 
and,  during  the  years  1917  and  1922, 
consolidated  two  daily  newspapers,  the 
semi-weekly  and  five  weekly  newspapers 
in  Huntingdon  and  Mifflin  counties  into 
the  Daily  News. 

He  is  a  charter  member  of  the  Penn¬ 
sylvania  New’spaper  Publishers’  Asso¬ 
ciation,  and  has  long  been  active  in  its 
affairs.  He  attend^  the  World  Press 
Congress  at  Geneva  several  years  ago 
and  has  traveled  extensively  abroad. 
He  is  a  past  president  of  the  Hunting¬ 
don  Rotary  Club  and  Chamber  of  Com¬ 
merce,  and  is  active  in  fraternal  orders. 

Mr.  and  Mrs.  Biddle  have  five 
children.  Two  of  them  are  now  with 
the  Daily  News,  John  Hunter  as  editor 
and  Sarah  Jane  as  circulation  manager. 


J.  A.  Murrin,  of  the  Franklin  (Pa.) 
News-Herald,  has  been  appointed  chair¬ 
man  for  Northwestern  Pennsylvania, 
State  American  Legion  publicity  com¬ 
mittee. 

Paul  Henderson,  New  Orleans  Item. 
has  resigned  to  take  a  position  aboard 
a  steamship  as  second  engineer. 

Denis  Tilden  Lynch,  of  the  Nezv 
York  Herald  Tribune  staff,  is  on  vaca¬ 
tion  in  the  Catskills. 

Vivian  Chesley,  formerly  editor,  Ap¬ 
pomattox  (Va.)  Times,  has  been  named 
assistant  editor  of  the  Antioch  (Ill.) 
Neivs. 

John  Mason  Brown,  drama  critic. 
New  York  Evening  Post,  spoke  before 
the  Cosmopolitan  Club  in  Philadelphia 
last  week. 

(Continued  on  next  page) 


Good  News! 

In  case  you  haven’t  heard  it — you  can  now  get 
Dixie  Dugan  in  a  Sunday  color  page. 

And  what  a  page! 

Art  by  John  H.  Striebel,  who  does  the  Dixie 
Dugan  daily  strip. 

This  is  the  J.  P.  McEvoy  feature  requested  by 
many  editors  who  have  seen  Dixie  succeed  in 
the  strips. 

The  McNaught  Syndicate,  Inc* 

v.  V.  McNiTT  TIMES  BUILDING  Charles  v.  mcadam 

ChAlrman  YORIC  N  Y  President 
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and  Charlie  Plumb 


it  TOTAL  of  11,359,014  cir- 
culation  is  represented 
(Editor  ft  Publisher  Year  Book 
fisurcs)  by  the  171  newspapers 
running  the  Ella  Cinders  daily 
comic  strip  and  the  Sunday 
color  page.  Taking  an  average 
of  four  readers  to  a  newspaper, 
the  papers  in  which  Ella  Cinders 
appears  reach  a  combined 
circulation  of  45,436,096. 

ELLA  CINDERS  rates  94  per 
^  cent  in  reader  interest.  The 
94  per  cent  rating  was  estab« 
lished  in  the  scientific  test  of 
reader-interest  made  by  Prof. 
Emery  H.  Ruby  for  the  Des 
Moines  Register  and  Tribune. 

If  this  ratio  of  reader-interest  is 
maintained  everywhere  —  as  is 
likely  —  on  the  basis  of  45,000,- 
000  reader  circulation,  there 
are  41,300,000  actual  readers  of 
Ella  Cinders  every  week  in  the 
United  States,  or  more  than 
one-third  of  the  110,000,000 
population. 

I  iLLWAYS  amusing,  always 

I  exciting,  Ella  Cinders  keeps 
sweeping  the  country  with 
laughs  and  heart-throbs. 

1  For  Terms  and  Samples,  Please 
Write  to 

UNITED  FEATURES 

j  MONTE  BODRJAILY. 

General  Manager 

I  220  Eait  42nd  Street 

New  York 
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Charles  Van  Housen,  formerly  radio 
editor,  Philadelphia  Public  Ledger,  has 
joined  the  John  B.  Geraghty  Agency, 
Philadelphia. 

Paul  Hedrick,  oil  editor,  Tulsa 
(Okla.)  World,  covered  the  semi-an¬ 
nual  meeting  of  the  American  Petroleum 
Institute  opening  at  Houston,  Nov.  15. 

Merryle  Stanley  Rukeyser,  financial 
columnist  and  editorial  writer  for  the 
New  York  American  and  other  Hearst 
newspapers  and  member  of  the  teaching 
staff  of  Columbia  University,  will  de¬ 
liver  a  series  of  radio  broadcasts  on 
“Your  Investments  and  the  Recovery" 
over  Station  WINS,  News  York,  be¬ 
ginning  at  6:30  p.m.,  Tuesday,  Nov.  29. 

Edward  Angly,  of  the  reportorial 
staff.  New  York  Herald  Tribune,  will 
return  from  his  vacation  Uec.  3. 

Cleon  Walfoort,  siwrts  editor,  She¬ 
boygan  (Wis.)  Press,  attended  the 
Minnesota- Wisconsin  football  game  at 
Madison,  Nov.  12. 

Keith  Temple,  cartoonist.  New  Or¬ 
leans  Times-Picayune ,  is  on  vacation. 

Eugene  Roper,  tri-state  news  editor, 
Memphis  Commercial  Appeal,  covered 
the  Memphis  conference  session  open¬ 
ing  at  Union  City,  Terin.,  Nov.  17. 

Dave  Dryburgh,  sports  editor,  Regina 
(Sask.)  Leader-Post,  and  Mrs.  Dry¬ 
burgh,  recently  returned  from  a  vaca¬ 
tion  spent  on  the  Pacific  coast. 

William  Schachtel,  veteran  reporter 
for  the  U tica  ( N.  Y. )  Daily  Press,  who 
has  been  ill,  has  returned  to  work. 

G.  J.  Johnson,  city  hall  reporter, 
Regina  (Sask.)  Leader-Post,  has  re¬ 
turned  from  a  three  weeks’  vacation. 
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THE  OLDEST  PUBU8HER8*  AND  ADVERTISERS' 

_ JOURNAL  IN  AMERICA _ 

EtUbliafced  bp  AUan  Forman  in  1884 _ 

Marlen  E.  Pew,  ffd/ter;  Arthur  T.  Rnbb.  Managing 
Editor;  Warren  L.  Bassett.  Sewa  Editor;  Robert  8. 
Mann,  Aaaoriote  Editor  ;  John  W.  Perry,  Foaturo  Editor 
Charles  B.  Oroomea.  Raemess  and  Adrortiting  Man- 
ogor ;  James  Wright  Brown.  Jr.  Fromot%on  Managor; 
George  H.  Strata.  Cirenlation  Manager;  S.  L.  Dare, 
ClooMiited  Managor;  Ellaabeth  McMaiwn,  Ceafcter. 
London.  England,  offlce:  Walter  House.  418/23 
Strand,  W.  C.  2.  Miss  Muriel  Q.  Atkins.  Manager. 
London  Editor:  Allan  Delufons.  154-lsi  Cheapslde. 
B.  C.  2.  Paiit.  Prance,  office:  74  rne  dr$  Pciits 
Champa,  Sydney  R.  Clarke.  Manager.  Paris  Editor: 
George  Langelaan.  IS  r«e  Fortal,  Rngkien  lt$  Baina, 
Beino  at  Oiae.  Tokyo  Correspondent,  Clarence  A. 
Darls.  e/o  Japan  Adreitlser.  Washington  Corres¬ 
pondent:  George  R  Manning.  Sational  Press  Club 
Building.  Chicago  Office:  9tt  London  Ouarantoo 
and  Accident  Buildingt  S60  North  Michigan  Arenue, 
George  Brandenburg.  Correapondent ;  Otto  L.  Bruns, 
Adcertiaing  Reprvaontatioo.  Paclfle  Coast  Repre- 
aentatlres:  R.  J.  Bldwell  A  Co..  74t  Market 

Street,  San  Francisco;  Chamber  of  Commerce  Bldg., 
Los  Angeles;  and  Stuart  Bldg.,  Seattle.  Washington. 

international  Year  Book  last  Saturday  In  January — 
*'A.N.P.A.‘*  numbers  last  two  Saturdays  in  April — 
Advertising  Conrentlon  number  flrst  Saturday  In  June— 
Advertising  linage  records  In  March  and  September — 
Newspaper  rates  and  circulations  In  January  and  July— 
Market  Guide  containing  standardised  merchandising 
and  marketing  data  on  1,444  newspaper  markets 
third  Saturday  In  November — 

SIse  of  type  8%  s  13  Inches— 148  agate  lines 
(12%  ems)  on  four  columns — total  of  473  agate 
lines  to  the  page — 

Largest  type  page  la  the  business  paper  field— 
Display  advertising  rates:  transient,  75e.  per  agate 
line,  or  series  of  Inaertlona  as  follow;— 
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The  single  column  forty-two  line  rate  maker  card  at 
a  cost  of  $14  per  week  earns  as  low  a  rate  on  a 
83-tlme  basis  as  any  other  sdsedule,  namely.  $148 
per  page;  |9S  half  page;  $55  quarter  page. 
Classified  rates:  TSc.  per  agate  line  one  time:  60c. 
per  agate  line  four  times.  ^ 

Situations  Wanted:  84c.  per  agate  line  one  time; 
44c.  per  agate  line  three  times  (count  sis  words  to 
tbe  line). 

Bubecrlptlon  rates:  By  mall  payable  In  advance 
United  States  and  Island  Possessions  $4  per  year; 
Canada  14.54;  Foreign  88. 

Charter  Member  of  the  Audit  Bureau  of  Circulations 
with  a  certified  **A.B.C.**  as  follows: 
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Pete  Hearty,  turf  expert.  New  Or¬ 
leans  Item,  has  been  transferred  to  the 
sports  department  of  the  Morning 
Tribune  in  the  same  capacity. 

Marjorie  Mellen  has  joined  the  Hart¬ 
ford  (Conn.)  Times  staff. 

D.  G.  Rogers,  librarian  of  the  New 
York  Herald  Tribune,  who  has  been  ill 
for  the  past  month  is  expected  to  return 
to  work  soon. 

Harold  Kritzwiser,  police  reporter, 
Regina  (Sask.)  Leader-Post,  has  been 
appointed  an  associate  editor  of  the  Co- 
Operative  I^bor  Party  weekly,  the 
Citizen. 

Attorney  John  C.  Blackall,  at  one 
time  with  the  Hartford  (Conn.)  Times 
staff,  was  elected  to  the  legislature 
from  Hartford. 

Drew  Pearson,  former  Washington 
newsi)aperman  and  co-author  of  “Wash¬ 
ington  Merry-Go-Round,”  discussed  na¬ 
tional  politics  at  the  Wilson  theatre  in 
Detroit  Nov.  16. 

George  Mackintosh,  sports  editor, 
Edmonton  (Alta.)  Journal,  and  Dave 
Dryburgh,  sports  editor,  Regina  (Sask.) 
Leader-Post,  recently  covered  the  west¬ 
ern  Canada  rugby  football  finals  at  Cal¬ 
gary,  Alta.  “Steppy”  C.  H.  Fairman, 
siMjrts  editor,  Regina  (Sask.)  Daily 
Star  was  present  at  Moose  Jaw  for  the 
junior  semi-finals. 

Charles  J.  Parker,  of  the  Raleigh 
(N.  C.)  News  and  Observer  staff,  was 
at  Kitty  Hawk,  N.  C.,  Nov.  18  covering 
the  dedication  of  the  Wright  memorial. 

Royal  Cortissoz,  art  critic.  New  York 
Herald  Tribune,  will  give  the  first  of 
a  series  of  talks  at  the  Whitney  Mu¬ 
seum  of  American  Art,  10  West  8th 
street,  Nov.  28  on  “The  Basis  of  Ameri¬ 
can  Taste.” 

Walter  J.  Stahl,  city  editor,  Columbus 
(O.)  Dispatch,  and  Mrs.  Stahl,  are 
parents  of  a  daughter,  born  recently. 

Dillon  Purcell,  city  editor,  Colton 
(Cal.)  Daily  Courier,  recently  addressed 
the  Colton  Rotary  Club  on  “The  News¬ 
paper  Business.” 

James  H.  Heffron,  sports  editor,  Ana¬ 
heim  (Cal.)  Bulletin,  has  been  elected 
adjutant  of  the  Anaheim  Post,  Ameri¬ 
can  Legion. 

Miss  Edna  Warren  of  the  St.  Louis 
Globe-Democrat  staff,  is  the  author  of 
a  sketch,  “Nightmare  of  a  Club  Editor,” 
recently  presented  in  St.  Louis  before 
the  Missouri  Federation  of  Women’s 
Clubs.  Mrs.  Fay  Profilet,  of  the  Post- 
Dispatch,  and  Mrs.  Edith  L.  Matthews, 
of  the  Star  and  Times,  were  in  the  cast. 

David  Bloom,  sports  reporter,  Mem¬ 
phis  Commercial  Appeal,  covered  the 
Vanderbilt  University  of  Tennessee 
football  game,  Nov.  12  at  Nashville. 

Miss  Marion  Koch,  librarian,  Sheboy¬ 
gan  (Wis.)  Press,  attended  the  Wiscon- 
sin-Minnesota  football  game  at  Madi¬ 
son,  Nov.  12. 

Miss  Virginia  Battle  has  joined  the 
women’s  activities  department,  Rich¬ 
mond  (Va.)  Times-Dispatch. 

William  E.  Mullins,  political  writer, 
Boston  Herald,  addressed  the  Massa¬ 
chusetts  Civic  League  last  week. 

Kenneth  T.  Knoblock,  formerly  of 
the  New  Orleans  Times-Picayune,  now 
a  free-lance  writer  and  author  of  sev¬ 
eral  mystery  stories,  has  returned  to 
New  Orleans  with  Mrs.  Knoblock  after 
spending  a  number  of  months  in  Eu¬ 
rope,  during  which  they  made  a  bicycle 
tour  from  Paris  to  Budapest. 

Mrs.  Katherine  Salmon,  wife  of  Clark 
Salmon,  managing  editor.  New  Orleans 
Item,  is  author  of  a  series  of  articles 
“Old  Plantation  Games,”  to  be  pub¬ 
lished  by  Ladies  Home  Journal. 

Sue  Sartain  Barnett,  reporter,  has  re¬ 
turned  to  work  on  the  Houston  (Tex.) 
Press  after  a  vacation.  She  accom¬ 
panied  her  husband,  Clayton  A.  Barnett 
on  an  automobile  trip  to  Memphis,  and 
points  in  Arkansas  and  Missouri. 

Henry  Barrow,  staff  artist.  New  Or¬ 
leans  Times-Picayune,  has  published  a 
portfolio  of  20  sketches  selected  at  ran¬ 
dom  from  a  series  of  sketches  he  com¬ 
pleted  last  year  for  the  Times-Picayune 


entitled  “An  .Artist  Looks  at  New 
Orleans.” 

Mr.  and  Mrs.  Fredric  Pitts,  both  for¬ 
merly  members  of  the  staff  of  the  Buf¬ 
falo  Evening  Netos,  are  parents  of  a 
son,  their  third  child,  born  last  week. 

Mrs.  L.  E.  Fisher,  society  editor. 
Asheville  (N.  C.)  Citizen,  has  returned 
to  her  desk  after  attending  the  national 
convention  of  the  United  Daughters  of 
the  Confederacy  in  Memphis. 

H.  Richmond  Campbell,  telegraph  edi¬ 
tor,  Yonkers  (N.  Y.)  Statesman,  spent 
his  vacation  recently  in  New  Orleans. 
La.,  visiting  Richard  G.  Harris,  federal 
reporter.  New  Orleans  Daily  States. 
Campbell  and  Harris  formerly  worked 
together  on  the  Elizabethton  (Tenn. ) 
Star. 

Duncan  Wall,  farm  editor,  Tulsa 
(Okla.)  Tribune,  is  teaching  a  new 
course  in  journalism  offered  by  the  Uni¬ 
versity  of  Oklahoma  extension  division 
in  Tulsa. 

William  Wiegand.  columnist.  New 
Orleans  Item,  was  made  a  colonel  in  the 
Confederate  Veterans  of  Louisiana  last 
week,  an  honorary  office. 

F.  E.  Hebert,  columnist,  Neio  Or¬ 
leans  States,  is  ill  at  his  home. 

Tom  Buckley,  police  reporter,  Xnv 
Orleans  Item  celebrated  his  S2nd  birth¬ 
day  last  week.  Friends  presented  him 
with  a  large  birthday  cake  in  the  press 
room  of  the  criminal  district  court 
building. 

M.  Mortimer  Kreeger,  federal  run 
man;  P.  J.  Derbes,  real  estate  editor: 
Herman  Deutsch,  political  writer ;  Mel 
Washburn,  columnist  and  Misses  Helen 
Hyman  and  Elizabeth  Kell,  general 
assignments,  all  of  the  Neto  Orleans 
Item  staff,  were  absent  last  week  be¬ 
cause  of  illness. 

Jimmy  Lovell,  columnist  on  the  Dal¬ 
las  (Tex.)  News,  was  in  New  Orleans 
last  week  visiting  Col.  George  Justin 
Martin,  federal  reporter  for  the  Times- 
Picayune,  formerly  of  the  Dallas  News. 

Jack  Carberry  has  been  named  sports 
editor  of  the  Denver  (Colo.)  Roeky 
Mountain  Nezvs.  He  succeeds  George 
Burns. 

Robert  C.  Barton,  telegraph  editor, 
Springfield  (O.)  Daily  Nezos  and  Mrs. 
Barton,  are  the  parents  of  twins,  a  boy 
and  a  girl,  born  Nov.  11  in  the  Spring- 
field  hospital.  They  have  been  named 
Elizabeth  Jane  and  Robert  James. 

Clarence  W.  Griffin,  news  editor. 
Forest  City  (N.  C.)  Courier,  was 
elected  to  the  North  Carolina  general 
assembly  by  the  largest  vote  ever  ac¬ 
corded  a  candidate  for  this  office. 

Tom  Watkins,  of  the  Charlotte 
(N.  C.)  Observer  staff,  was  host  last 
week  to  a  group  of  friends  on  an  out¬ 
ing  to  Catawba  River  near  Charlotte. 

Edward  C.  McAdams  has  been  named 
managing  editor  of  the  Lynn  (Mass.) 
Telegram-Nezvs,  a  position  he  held  five 
years  ago,  succeeding  Arthur  B.  Pea¬ 
body,  who  is  now  local  representative  of 
the  International  News  Service  and 
Boston  Sunday  Advertiser. 

Miss  Mildred  Reichert,  Lynn  (Mass.) 
Telegram-News  reporter,  has  succeedetl 
Mrs.  Betsy  Landick,  as  society  editor. 

Charles  G.  Ross,  chief  Washington 
correspondent  of  the  St.  Louis  Post- 
Dispatch,  spent  several  days  in  St. 
Louis  recently.  He  accompanied  Presi¬ 
dent  Hoover  from  Washington  to  St. 
Louis  and  then  from  St.  Louis  returned 
to  Washington. 

William  Schachtel,  reporter,  Utica 
(N.  Y.)  Daily  Press,  has  been  con¬ 
fined  to  his  home  by  illness. 

O.  N.  Malmquist,  reporter,  Salt  Lake 
Tribune,  has  been  appointed  city  editor, 
succeeding  Wade  M.  Condon,  who  be¬ 
comes  feature  editor  of  the  Tribune 
and  the  Telegram. 

John  Ziegler,  society  editor,  Nezv 
York  World-Telegram,  recently  spent 
a  vacation  in  Southern  Pines,  N.  C. 

Charles  Manson,  formerly  of  ^  the 
Boston  Traz’eler  copy  desk,  is  substitut¬ 
ing  on  the  Boston  Record  copy  desk. 

W.  A.  Cochel,  editor,  Weekly  Kansas 


City  Star,  and  president  of  the  general 
alumni  association  of  the  University  of 
Missouri,  spoke  at  the  Silver  .Anni¬ 
versary  Homecoming  banquet  of  the 
Missouri  class  of  1907,  Nov.  12. 

Miss  Louise  Donnelly,  society  editor 
of  the  Sedalia  (Mo.)  Democrat,  is  ill 
in  St.  Mary’s  hospital,  St.  Louis. 

Edson  B.  Smith,  financial  editor, 
Boston  Herald-Traz-eler,  is  giving  a 
course  of  lectures  in  the  state  university 
extension  course  on  “Investments  for 
Women.” 

Thomas  Bunyan,  feature  and  makeup 
editor,  Boston  Sunday  Advertiser,  is  on 
vacation. 

Charles  Duffy  and  Arthur  Hughes  i 
of  the  Boston  American  night  copy  desk,  ' 
have  been  shifted  to  the  day  desk. 

Hila  V’an  Hook,  formerly  with  the 
Topeka  (Kan.)  Daily  Capital,  now  is 
working  for  the  United  Press  in  its 
Topeka  office. 

Charles  Villency,  reporter,  Bingham-  ? 
ton  (N.  Y.)  Press,  underwent  an  eye 
ojteration  Nov.  15. 

John  A.  McGowan,  copy  desk  chief, 
Boston  Record,  has  taken  over  the  same 
work  for  the  Sunday  Advertiser.  Frank 
O’Connor  has  taken  over  the  makeup 
editor’s  duties. 

R.  E.  Lewis,  city  editor,  Topeka 
(Kan.)  State  Journal,  has  returned  to 
work  after  an  illness  of  two  w'ceks. 
During  his  absence  Arthur  J.  Carruth, 
Jr.,  managing  editor,  sat  in  for  him. 

Eileen  Reinhardt  has  joined  the 
Topeka  (Kan.)  State  Journal’s  news 
staff,  working  in  a  part  time  capacity 
while  attending  Washburn  College. 

Mrs.  Bertha  H.  Campbell,  society 
editor,  Topeka  (Kan.)  State  Journal 
for  several  years,  has  resigned  to  be¬ 
come  manager  of  a  women’s  ready-to- 
wear  department  in  a  Topeka  depart¬ 
ment  store. 

W.  Chesley  Worthington,  Sunday 
feature  editor.  Providence  (R.  1.)  Jour¬ 
nal.  and  John  Henry,  of  the  Prozndence 
Bulletin  sports  staff,  flew  to  New  York 
to  attend  the  Brown-Columbia  football 
game. 

James  Muir,  drama  critic,  Dayton 
(O.)  Daily  News,  has  returned  from 
a  vacation  spent  in  New  York. 

William  Pierce,  reporter,  Binghamton 
(N.  Y.)  Press,  was  shifted  to  the 
Oneonta,  N.  Y.,  bureau  of  the  Press 
Nov.  14  to  take  the  place  of  James 
Corby,  bureau  manager,  during  Corby’s 
vacation. 

W.  P.  Weller,  city  editor,  Bingham¬ 
ton  ( N.  Y. )  Press,  underwent  a  leg 
operation  Nov.  14.  During  his  absence 
Gerrit  P.  Rogers,  state  editor,  has  moved 
to  the  city  desk  and  Sidney  R.  Cav¬ 
anaugh,  county  reporter,  is  handling  the 
state  pages.  Weller  suffered  a  leg  in¬ 
jury  last  year  in  an  automobile  accident. 

John  Bishop  of  the  Boston  Record 
editorial  staff,  has  returned  from  vaca¬ 
tion. 


SCHOOLS 

SPEAKERS  at  the  twelfth  conven¬ 
tion  of  the  Northern  Interscholastic 
Press  Association  recently  at  the  Uni¬ 
versity  of  North  Dakota,  Grand  Forks, 
included  W.  P.  Davies,  editor;  W.  B. 
Allen,  city  editor;  Mrs.  Edith  Thomp¬ 
son,  society  editor,  and  J.  H.  Pearson, 
advertising  manager.  Grand  Forks 
Herald;  and  H.  D.  Paulson,  editor,  and 
Eugene  Fitzgerald,  sports  editor,  Fargo 
(N.  D.)  Forum. 

Vicki  Baum,  author  of  “Grand  Hotel,” 
was  recently  initiated  as  an  hon¬ 
orary  member  of  Iota  Sigma  Epsilon, 
women’s  journalistic  sorority  of  North¬ 
western  University. 

Robert  S.  Mansfield  has  been  ap¬ 
pointed  instructor  in  journalism  at  the 
University  of  Washin^on.  Seattle.  Mr. 
Mansfield  was  graduated  from  the  Uni¬ 
versity  of  Michigan  in  1926,  receiving 
the  M.A.  degree  in  1931.  He  has  been 
editor  of  the  Lakezvood  (O.)  Suburban 
News  and  Herald,  correspondent  for 
Detroit  and  Chicago  newspapers  and  a 
free  lance  writer  of  juvenile  fiction. 
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CROSSLEY  NEW  HEAD 
OF  MISSOURI  PRESS 


Succeed*  W.  J.  Sewell  of  Carthage 
Prets  —  St.  Loui*  Newspaper 
Publisher*  Hosts  At  a 
Luncheon 


(Special  to  Kditor  &  Publisher) 

St.  Louis,  Nov.  21. — Wallace  Cross- 
ley,  of  the  IVarrensbiirg  Star-Journal, 
former  lieutenant-governor  of  Missouri, 
was  elected  president  of  the  Missouri 
Press  Association  at  the  annual  meet¬ 
ing  in  Hotel  Statler,  here,  Nov.  18-19, 
succeeding  W.  J.  Sewall,  of  the 
Cart  ha  ye  Press.  Clint  Denman,  of 
Sikeston  Herald,  was  elected  vice- 
president,  and  Wilson  Bell,  Potosi  In¬ 
dependent -Journal,  treasurer.  Mrs.  W. 
H.  Henderson,  of  the  La  Plata  Home 
Press,  was  re-elected  secretary. 

J.  S.  Hubbard,  of  Columbia,  execu¬ 
tive  secretary,  who  had  held  this  office 
for  ten  years,  resigned.  President 
Crossley  said  that  the  board  of  direc¬ 
tors  will  appoint  his  successor,  but  that 
the  position  would  be  left  vacant  for 
some  time. 

Directors  were  elected  as  follows : 
W.  J.  Sewall,  the  retiring  president ; 
James  Todd,  Moberly  Monitor;  F.  H. 
Hollmann,  IVarrenton  Banner;  W.  L. 
^uchard.  Plat  River  Lead  Belt  Xeti’s; 
Marvin  T.  Crawford,  California  Demo¬ 
crat,  and  A.  G.  Taubert,  lyarrensburg 
Standard-Herald. 

The  visitors  were  guests  of  the  St. 
Louis  Newspaper  Publishers'  .Associa¬ 
tion  at  luncheon  on  Friday.  E.  Lansing 
Ray,  president  and  editor  of  the  St. 
Louis  Globe-Democrat,  presided.  The 
principal  address  was  delivered  by  Col. 
Charles  M.  Pope,  of  St.  Louis,  Missouri 
chairman  of  the  National  Economy 
League. 

President  Walter  Williams  of  the 
University  of  Missouri  was  toastmaster 
at  the  annual  banquet,  Friday  evening. 

John  Morris,  manager  of  the  United 
Press  in  Mexico  City,  accentuated  the 
part  which  the  press  takes  in  cultivat¬ 
ing  international  good-will.  He  said 
that  the  Mexican  government  is  on  a 
sound  basis,  and  the  country  is  ready  to 
enjoy  commercial  prosperity. 

The  program  was  made  up  largely 
of  addresses.  H.  W.  Blakeslee,  of  Chi¬ 
cago,  Western  manager  of  the  Bureau 
of  Advertising,  spoke  on  ".Advertising.” 
The  topic  of  Sidney  Carter,  of  the  Rice- 
Stix  Dry  Goods  Company.  St.  Louis, 
was  “Merchandising  and  Advertising.” 

Other  features  were :  “Community 
Building,”  C.  F.  Jewell,  Taylorville 
(111.)  Breeze;  “Random  Thoughts.” 
Barney  Finn,  Sarcoxie  Record;  “Press 
Thoughts,”  Philip  Coldren.  Joplin 
Globe;  “Adventures  of  a  Reporter,” 
Harry  Brundidge,  St.  I^ouis  Star  and 
Times;  “Office  Records  and  Forms,” 
B.  E.  Freeman,  Boivling  Green  Times; 
"How  the  Rural  Newspaper  Woman 
Serves,”  Mrs.  Frances  Jacobi  O’Meara, 
Hartinsburg  Monitor;  “How  the  Mer¬ 
chandising  Law  Works  in  Kansas,” 
John  Redmond,  Burlington  (Kan.)  Re¬ 
publican.  and  readings  by  Miss  Mar¬ 
garet  Finn,  Sarcoxie  Record. 

Elzey  Roberts,  publisher,  St.  Louis 
Star  and  Times,  and  Paul  Greer,  state 
editor  of  the  St.  Louis  Post-Dispatch, 
delivered  addresses  of  welcome  at  the 
luncheon. 


MONTAGUE  INDICTED 

In  an  indictment  returned  recently, 
the  grand  jury  at  Joneslioro,  .Ark.,  held 
Walter  Montague  for  trial  on  an  as¬ 
sault  charge  filed  after  an  alleged  at¬ 
tack  upon  James  F.  Young,  Jr.,  pub¬ 
lisher  of  the  Craighead  County  Journal 
and  former  publisher  of  the  Jonesboro 
Daily  Tribune.  Montague  is  alleged  to 
have  fired  upon  Y’oung  three  _  months 
ago  as  climax  to  religious-political  dif¬ 
ferences.  The  bullet  struck  Young  in 
the  left  arm,  injuring  him  seriously. 


WEDDING  BELLS 

MISS  FRANCES  BRYSON,  gen¬ 
eral  assignments,  Xew  Orleans 
(La.)  Tribune,  to  William  Moore,  chief 
of  the  copy  desk,  in  July,  1931.  The 
couple  kept  the  marriage  secret  until 
it  was  announced  recently  in  the  society 
columns  of  New  Orleans  newspapers. 

Harrison  O.  Wilson,  of  the  Eaton 
(O.)  Bulletin,  to  Miss  Josephine  Wolf 
of  .Ansonia,  a  fiction  writer,  recently. 

Miss  Maxine  Holloway,  part  owner 
of  the  Colusa  (Cal.)  Daily  Herald,  to 
Wilmer  G.  Brill,  Herald  city  editor, 
recently  at  Reno. 

Harry  Irwin  Finley,  of  the  editorial 
staff  and  columnist,  Atlantic  City 
(N.  J.)  Press,  to  Miss  Viola  Heyhoe, 
of  Atlanta,  Ga.,  Nov.  IS. 


BATES  RANEY  RESIGNS 

Bates  Raney,  feature  writer  for  the 
Buffalo  Times,  and  former  member  of 
the  United  Press  staff,  has  resigned. 
John  McNamara,  former  copy  editor  of 
the  Times,  has  rejoined  the  staff  as  a 
district  reporter. 


Thomas  J.  Moran,  Jr.,  circulation 
manager.  Oil  City  (Pa.)  Derrick,  to 
Miss  Anna  M.  Kilroy  also  of  Oil  Clity, 
Nov.  15. 


E.  M.  Boyd,  telegraph  editor,  Cincin¬ 
nati  Enquirer,  to  Miss  Mary  Rita  Har¬ 
rington,  of  Boston,  in  Cincinnati, 
Nov.  18. 


Joe  Pigney,  sports  editor  and  re¬ 
porter,  Klanuith  Falls  (Ore.)  News,  to 
Margaret  Gierhart  in  Portland  recently. 

Miss  Margureta  Addicks,  business 
office,  Rome  (Ga.)  News-Tribune,  to 
James  Vernon  Webb,  county  agent,  re¬ 
cently. 

Miss  Maude  Clegg,  who  was  secre¬ 
tary  for  several  years  to  Dr.  John  W. 
Cunliffe,  former  Director  of  the  Colum¬ 
bia  School  of  Journalism,  is  now  Lady 
Cunliffe.  She  recently  was  married  to 
Dr.  Cunliffe’s  brother.  Sir  Herbert  Cun¬ 
liffe,  K.C.,  a  noted  lawyer  in  London. 
They  live  on  an  estate  in  Essex  about 
20  miles  from  London.  Dr.  Cunliffe, 
who  relinquished  his  Columbia  post  last 
year,  returned  to  New  York  City  early 
in  October  after  several  months  in 
England. 

Harry  E.  Bertram,  classified  man¬ 
ager,  Milwaukee  Leader,  to  Miss  Edna 
Lantz  in  Faith  Lutheran  church,  Mil¬ 
waukee,  Nov.  12. 


PRESS  ASSOCIATION  NOTES 

David  FERNSLER,  head  of  the 
Associated  Press  bureau  in  Har¬ 
risburg,  is  planning  to  spend  the  (Thrist- 
mas  holidays  in  London,  England. 

Steve  Richards  of  tMe  Indianapolis 
bureau  of  the  United  Press  has  returned 
from  a  two  weeks’  vacation  in  Ohio. 


CHANGES  OF  OWNERSHIP 

Karr  shannon  has  purchased 
the  Melbourne  (Ark.)  Times  from 
E.  A.  Smith. 

Gerald  Forbes  is  no  longer  with  the 
Holdenville  (Okla.)  Neivs.  Tom  R. 
Phillips,  publisher,  has  purchased  back 
the  interest  in  the  paper  he  sold  to 
Forbes  early  in  October, 

J.  W.  Brown,  Jr.,  managing  editor, 
Bedford  (la.)  Times-Press,  has  pur¬ 
chased  the  outstanding  stock  of  the 
Times-Republican  &  Bedford  Free  Press 
Co.  and  with  .A.  W.  Hamblin,  business 
manager,  is  now  sole  owner. 

Sale  of  the  Lemoore  (Cal.)  Ad¬ 
vance,  a  weekly,  to  Mr.  and  Mrs. 
Hobart  M.  Powell  of  San  Diego,  is 
announced  by  Harold  and  M.  L.  Waltz, 
its  publishers  since  1915. 

Arthur  J.  Towner  has  sold  the  Avoca 
(N.  Y.)  Herald,  a  weekly,  to  J.  J.  Wal¬ 
lace  of  Meriden,  Conn. 

William  Due  has  leased  the  Loomis 
(Cal.)  Placer  Gold  from  F.  E.  Denton 
and  Edgar  Allen  Forbes. 


store  Christmas  Gift  section,  Sunday, 
Nov.  20. 


SPECIAL  EDITIONS 

Richmond  (Va.)  times-dis- 

PATCH,  16-page  tabloid  roto¬ 
gravure  Miller  &  Rhoads’  department 


FOR  SALE  CHEAP— California 
new.spaper  printing  plant  com¬ 
plete,  Including  5  machines,  24 
page  color  press,  stereotype  plant, 
type,  office  furniture  and  equip¬ 
ment.  In  perfect  mechanical  con¬ 
dition — reasonable  terms.  Give 
references  first  letter.  Write  Box 
D-671,  care  of  Editor  &  Publisher. 


Utica  (N.  Y. )  Daily  Press,  Nov.  15, 
16  pages,  special  tabloid  supplement  for 
Columbia  Street  Merchants'  exposition. 

St.  Petersburg  Times,  seven  “Mail- 
It-Away  Week”  papers,  Nov.  7-13,  all 
issues  telling  of  St.  Petersburg  as  a 
winter  vacation  land. 


ASSOCIATIONS 

Lynn  (Mass.)  PRESS  CLUB  will 
J  hold  its  second  annual  Christmas 
Basket  fund  entertainment,  Dec.  13,  and 
endeavor  to  furnish  more  than  500 
Greater  Lynn  families  with  Christmas 
dinners.  Committee  plans  are  being 
made  by  Osman  W.  Brown,  president, 
Charles  B.  McGhee,  chairman,  Harold 
D.  Valpey,  Arthur  B.  Peabody,  William 
E.  Brawders,  Miss  Florence  D.  Belli- 
veau,  Charles  D.  MaePherson,  John  H. 
Twomey,  Miss  Hazel  Anderson  and 
John  A.  McManus. 

Representatives  of  the  Student 
Press  Association  of  Southfjin  Cali¬ 
fornia  met  for  an  all-day  convention 
Nov.  19  at  Los  Angeles  High  School. 
Speakers  included  Harry  Carr,  Los  An¬ 
geles  Times  columnist,  and  Elliott  Hen- 
sel,  director  of  advertising,  Los  Angeles 
Illustrated  Daily  News. 

Buffalo  Press  Club  is  opening  club 
rooms  this  week  at  33  Niagara  street, 
in  the  downtown  section.  The  club  re¬ 
cently  was  reorganized. 

One  hundred  delegates  attended  the 
annual  convention  of  the  Califminia 
Junior  College  Press  Association  at 
Compton,  CaL,  Nov.  19.  Braven  Dyer 
of  the  Los  Angeles  Times  sports  depart¬ 
ment  and  Frank  Goss,  city  editor.  Long 
Beach  (Cal.)  Press-Telegram,  were 
among  the  speakers. 

Fifth  annual  supper  dance  of  the 
Ottawa  Press  (Zlub  held  in  the 
Chateau  Laurier,  Nov.  19,  was  attended 
by  8(X)  persons.  Marshall  D.  Yarrow, 
day  telegraph  editor,  Ottawa  (Ont.) 
Citizen,  president  of  the  group,  made  the 
welcome  address.  Executives  in  charge 
of  arrangements  were :  W.  D.  Adamson, 
Ottawa  Journal,  vice-president ;  William 
Macdonald,  Ottawa  Citizen,  secretary- 
treasurer;  George  G.  Greene,  L.  L. 
Jones,  Ottawa  Journal :  W.  H.  Van 
Allen,  publicity  department.  Department 
of  Trade  and  Commerce;  A.  Potvin, 
LeDroit,  and  R.  K.  Carnegie,  Canadian 
Press,  directors  of  the  club. 

Southwest  district,  Arkansas  Press 
Association  held  its  annual  meeting 
Nov.  12  at  Hope.  Twenty  members 
attended  and  informal  addresses  were 
made  by  L.  B.  White,  publisher,  Benton 
Courier,  and  Charles  Goslee,  editor.  Hot 
Springs  Nezv  Era. 

Paul  T.  Mayo,  millionaire  professor 
at  Denver  University,  and  former 
newspaperman,  has  been  elected  treasurer 
of  the  Denvfji  Press  Club,  to  succeed 
the  late  Charles  McAllister  Willcox. 

Carl  Barkow,  Banning  Record,  was 
elected  president  of  the  Riverside-San 
Bernardino  Counties  unit,  California 
Newspaper  Publishers’  .Association 
at  a  recent  meeting.  H.  J.  Kuhn,  Beau¬ 
mont  Gazette,  was  re-elected  secretary. 


R.  H.  .Arnett,  Yucaipa  News,  retiring 
president,  pre.sided. 

Members  of  the  executive  committee 
of  the  Orego.n  State  Editorial  .Asso¬ 
ciation  held  their  semi-annual  busi¬ 
ness  meeting  in  Corvallis  Nov.  12. 
W.  \’erne  McKinney,  president,  pre¬ 
sided. 


.Annual  dinner  of  the  Brooklyn 
Chapter  of  Baseball  Writers  will 
be  held  in  the  Leverich  Towers,  Brook¬ 
lyn,  Dec.  12.  Judge  Stephen  W.  Mc- 
Keever,  president  of  the  Brooklyn 
Dodgers  will  be  guest  of  honor.  Clin¬ 
ton  Hoard,  16  Court  street,  is  in  charge 
of  reservations. 


NEW  PUBLICATIONS 

JAMAICA  (N.Y.)  LONG  ISLAND 
TIMES,  a  weekly,  made  its  appear¬ 
ance,  Nov.  11.  ilerle  E.  Carter  is 
editor;  D.  V.  McGuirk,  general  man¬ 
ager  ;  T.  R.  McGuirk,  business  manager, 
and  Fred  Peabody,  advertising  manager. 
The  issue  contained  14  eight-column 
pages. 

Teaneck  (N.  J.)  Forum,  weekly,  has 
started  publication  with  Charles  A. 
Wiener,  as  business  manager  and  treas¬ 
urer.  Frank  A.  Jennings  is  advertis¬ 
ing  manager  and  Walter  O.  McGrath, 
circulation  manager. 


NEW  PLANTS  &  EQUIPMENT 

ST.  JOSEPH  (Mo.)  News-Press  and 
Gazette  recently  installed  a  new  Goss 
decuple  press.  ()n  Sunday,  OcL  30, 
19  industrial  plants  purchased  a  double 
truck  advertisement  to  convey  their  con¬ 
gratulation  to  the  daily.  H.  A.  Sprague 
is  publisher  and  L.  L.  Reynolds  adver¬ 
tising  manager. 


BOSTON  VETERAN  RETIRES 

George  H.  Hudson,  veteran  water¬ 
front  reporter  of  the  Boston  Herald 
was  guest  of  honor  at  a  testimonial 
dinner  given  him  last  week  at  the  Bos¬ 
ton  Chamber  of  Commerce.  Mr.  Hud¬ 
son,  better  known  as  “Pop,”  is  retiring 
after  nearly  50  years  of  covering  the 
waterfront.  He  received  a  marine  type 
lamp  in  honor  of  the  occasion.  Among 
the  speakers  were :  Herbert  Murkland 
of  the  Boston  Traveler,  who  was  toast¬ 
master  ;  Charles  Drury,  city  editor,  Bos¬ 
ton  Herald;  Daniel  Carroll,  assistant 
city  editor,  Boston  Transcript;  Roy  At¬ 
kinson,  Boston  Post;  Nat  Barrows, 
Boston  Globe  and  Frank  Whelton,  Bos¬ 
ton  American. 


GRAND  RAPIDS  CHANGES 

Mrs.  Eleanor  Pettersch,  society  edi¬ 
tor.  Grand  Rapids  (Mich.)  Herald,  has 
resigned  and  has  been  succeeded  by 
Miss  Frances  Harlan  formerly  of  the 
Cadillac  (Mich.)  Neivs  staff.  Miss 
Beatrice  Huckel  of  the  Battle  Creek 
(Mich.)  Enquirer- Nezi’S  succeeds  Miss 
Harlan  on  the  Cadillac  News.  Herbert 
G.  Hart,  financial  editor  of  the  Grand 
Rapids  Herald  for  the  past  12  years 
has  resigned  and  will  be  succeeded  by 
Walter  E.  Burton,  former  news  editor 
of  the  Herald.  Howard  Solomon, 
cashier  and  credit  manager  of  the  daily 
for  20  years  has  resigned  and  the  post 
was  filled  by  J.  M.  Fox  of  Detroit. 


CERTIFIED  PROOF 

The  best  proof  of  each  and  every  Certified  mat  is  the  printed  page,  but  the 
amount  of  work  that  it  necessary  to  produce  good  plates  can  only  be 
demonstrated  thru  actual  performance. 

We  believe  that  the  fine  working  characteristics  of  Certifieds,  particularly 
their  easy  molding,  quick  scorching,  freedom  from  chills  and  buckles  and 
facile  casting,  will  appeal  to  you. 

This  combination  of  fine  working  qualities  and  good  printing  has  won  and 
retained  the  confidence  of  to  many  publishers  diet  we  believe  it  ought  to 
appeal  to  you,  too. 

Why  not  try  tome  samples  which  are  yours  free  of  charge  and  without 
obligation  to  that  you  can  prove  it  tolyourself? 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  ^  ^  New  York,  N.Y 
for  dependable  sfereofypinq  use  Ceriified  Dry  Mats 
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DAILIES^  FINANCES  SOLID  DESPITE 
SHARP  DECREASE  IN  REVENUES 


Audit  Firm  Finds  Publishers  Have  Shown  Some  Degree  of 


Profit  by  Reducing  Costs — Advertising 
Rates  Maintained 


By  R.  A.  BARTLETT 
Newspaper  Audit  and  Research  Bureau 


A  STUDY  of  the  results  of  opera¬ 
tions  over  the  past  two  years  of 
representative  daily  newspapers  through¬ 
out  the  country  served  by  our  organi¬ 
zation  discloses  that  the  publishers  have 
not  only  been  able  to  avoid  substantial 
losses  but,  in  most  instances,  have  shown 
some  degree  of  profit;  and  this  in  the 
face  of  almost  unprecedented  decreases 
in  revenues.  Generally  speaking,  these 
newspapers  have  thus  far  weathered  the 
depression  in  a  splendid  way  without 
seriously  impairing  their  financial  con¬ 
dition. 

The  comparative  general  statistics 
prepared  by  our  organization,  covering 
the  operating  results  of  32  selected 
“normal”  daily  newspapers  with  cir¬ 
culations  ranging  from  2,500  to  105,100 
for  the  year  1931,  serve  to  illustrate 
some  of  the  foregoing  facts,  although 
of  course  not  reflecting  trends  of  1932. 

For  statistical  purposes,  the  32 
selected  newspapers  have  been  divided 
into  four  groups  as  follows: 

Group  1 — Circulations  2,500  to  6,200. 
Group  2 — Circulations  6,950  to  11,000. 
Group  3 — Circulations  12,600  to  19,600. 
Group  4 — Circulations  28,500  to  105,100. 

Some  of  the  pertinent  facts  disclosed 
by  a  comparison  of  these  statistics  with 
those  for  the  year  1930  are  as  follows : 

1.  Advertising  rates  were  well  main¬ 
tained. 

2.  Advertising  revenues  were  substan¬ 
tially  decreased. 

3.  Circulation  revenues  were  almost 
without  exception  not  only  well  main¬ 
tained,  but  in  most  instances  somewhat 
increased. 

4.  Operating  expenses  were  substan¬ 
tially  decreased. 

5.  Net  profits  in  general  suffered  sub¬ 
stantial  decreases. 

6.  Actual  net  losses  from  operations 
were  comparatively  few. 

A  general  comparative  schedule  of 
the  results  of  operations  of  each  group 
of  the  aforementioned  newspapers  for 
tho  years  1931  and  1930,  expressed  in 
average  percentages  of  total  revenues, 
follows : 


Gboup  1. 


(I  represent*  increase.  D  decrease) 


1931. 

1930, 

Differ¬ 

ence. 

Per 

Per 

Per 

Cent 

Cent 

Cent 

AdTsrtisiDC  Revenue: 
Lo^ . 

54.15 

53.25 

.90  I 

NstionsI . 

15.86 

16.41 

.55  D 

CIsssified  and  LeesI 

6.65 

7.39 

.74  D 

Tots)  Advertising 

Revenue . 

76.66 

77.05 

.39  D 

Cireuletion  Revenue . . 

20.89 

19.56 

1.33  I 

Other  Revenue . 

2.45 

3.39 

.94  D 

Total  Revenues.... 

100.00 

100.00 

Totftl  Operating  Ex- 
penaea . 

97.98 

92.85 

5.13  I 

Net  Profit . 

2.02 

7.15 

5.13  D 

Gboup  2. 

1931. 

Per 

Ont 

Advertiping  Revenue: 

1930, 

Per 

Cent 

Differ¬ 

ence, 

Per 

X  Cmt 

Local . 

51.77 

52.85 

1.08D 

National . 

13.80 

14.44 

.64  D 

Classified  and  Legal 

8.45 

9.28 

.83  D 

Total  Advertising 

Revenue . 

74.02 

76.57 

2.55D 

Circulation  Revenue.  . 

22.60 

19.83 

2.77  I 

Other  Revenue . 

3.38 

3.60 

.22  D 

Total  Revenuer  . . 
Total  Operating  £b- 

100.00 

100.00 

peoeee . 

93  30 

89  44 

3.86  I 

Net  Profit . 

6  70 

10  .56 

3.86  I) 

Gboup  3. 

1931, 

Per 

Cent 

AdvertisinK  Revenue: 

1930, 

Per 

Cent 

Differ¬ 

ence, 

Per 

Cent 

Local . 

52.69 

50.18 

2.51  I 

National . 

13.78 

16.37 

2.59  D 

Classified  and  Legal 

7.75 

7.75 

Total  Advertising 

<(evenue . 

74.22 

74.30 

.08  D 

Circulation  Revenue.... 

24.79 

23.23 

1.56  1 

Other  Revenue . 

.99 

2.47 

1.48  D 

Total  Revenues... 
Total  Operating  Ex- 

100.00 

100.00 

penses . 

93.64 

90.48 

3.16  I 

Net  Profit . 

6.36 

9.52 

3.16  D 

Gboup  4. 

Differ- 

1931, 

1930, 

enoe. 

Per 

Per 

Per 

Advertiaing  Revenue: 

Cent 

Cent 

Cent 

Lo^ . 

51.46 

50.44 

1.02  I 

National . 

15.57 

16.43 

.86D 

Classified  and  Legal 

10.02 

10.96 

.94D 

Total  AdvertiaioK 

Revenue . 

77.05 

77.83 

.78  D 

Circulation  Revenue. . 

22.68 

21.10 

1.581 

Other  Revenue . 

.27 

1.07 

.80  D 

Total  Revenues.. 
Total  Operating  Ex- 

100.00 

100.00 

penaea . 

89.93 

89.91 

.02  I 

Net  Profit . 

10.07 

10.09 

.02  0 

Total  All  Gboups 

Differ- 

1931, 

1930, 

ence. 

Per 

Per 

Per 

Advertising  Revenue: 

Cent 

Cent 

Cent 

Local . 

51.73 

50.78 

.951 

National . 

15.24 

16.22 

.98  0 

Classified  and  L«gal 

9.50 

10.32 

.82  0 

Total  .Ydvertising 

Revenue . 

76.47 

77.32 

.85  0 

Circulation  Revenue. . 

22.79 

21.11 

1.681 

Other  Revenue . 

.74 

1.57 

.83  O 

Total  Revenuea . . . 
Total  Operating  Ex- 

100.00 

100.00 

penaee . 

90.98 

90.05 

.93  I 

Net  Profit . 

9.02 

9.95 

.93  O 

Average  advertising  revenues  for  the 
year  1931  as  compared  witli  the  year 
193U,  decreased  as  follows: 


Uhoup  1 

Local . 

National . 

Classified  and  Legal. 
Total  Advertising . . . 
Ubocp  2 

Local . 

National . 

Classified  and  Legal . 
Total  Advertising... 
Gboup  3 

Local . 

National . 

Classified  and  Legal . 
Total  Advertising... 
Gboup  4 

Local . 

National . 

Classified  and  Legal. 
Total  Advertising... 
Au.  Gboups 

Local . 

National . 

Classified  and  Legal. 
Total  .\dvertising.,. 


Percent  of  Decrease 


.fiy 

s.ao 

12.29 

3.03 

8.05 

10.25 

14.53 

9.25 


2.63 

21.96 

7.26 

7.38 


.99 

8.03 

11.26 

3.92 


1.90 

9.51 

11.30 

4.75 


The  average  percentage  of  increase 
or  decrease  in  circulation  revenues  for 
the  year  1931  as  compared  with  the  year 
193U  were  as  follows: 


Gboup 

1 

2 

3 

4 

All  Gboups 


Percent 
4 . 12  Increase 
6.95  Increase 
.69  Decrease 
4.32  Increase 
3.98  Increase 


Average  revenues  and  average  oper¬ 
ating  expenses  for  1931  as  compared 
with  1930  decreased  as  follows: 


Gboup 


- - Percent  Average  Decreases - » 

Total  Revenues  Total  Operating 
Expenses 


2  5.92 

3  5.87 

4  2.17 
All  Gboups  2.88 


2.86* 

2.07 

4.03 

2.94 

2.69 


•(Increase) 


REPUBLICANS  GIVEN  SPACE 
TO  ANSWER  CHARGES 
<<  A  PAPER  within  a  paper”  was 
a*,  a  pre-election  feature  of  the 
Willows  (Cal.)  Journal,  a  Demo¬ 
cratic  daily.  The  feature  was 
started  with  the  Republicans  of 
the  community  being  given  a  de¬ 
partment  in  the  Journal  for  what¬ 
ever  comment  they  wished  to  make. 
The  Republican  comments  ap¬ 
peared  under  the  title  of  “The 
Republican  Gazette.” 

Although  there  are  two  semi¬ 
weeklies  and  one  weekly,  all  Re¬ 
publican,  in  the  county,  the  Re¬ 
publican  committee  felt  they 
needed  a  forum  to  answer  the 
partisan  charges  made  by  the 
Journal.  E.  M.  Sehorn,  editor, 
offered  the  committee  free  space 
in  his  paper.  The  department  ap¬ 
peared  three  or  four  times  a  week. 


From  the  foregoing  it  is  evident  that 
the  decreases  in  average  total  revenues 
have  been  substantial  and  of  some  effect 
upon  the  entire  financial  operations  of 
the  newspapers.  At  the  same  time  it  is 
most  interesting  to  note  the  extent  to 
which  publishers  were  able  to  offset  the 
effects  of  these  declines  in  revenue 
through  the  reduction  of  operating 
expenses. 

The  methods  which  were  employed 
by  publishers  to  reduce  operating  ex¬ 
penses  during  1931  and  recent  months 
varied  considerably  more  than  in  previ¬ 
ous  periods,  but  the  result  in  practirally 
all  cases  has  been  a  downward  adjust¬ 
ment  of  expenses.  Generally,  expense 
reductions  have  been  made  primarily 
with  the  idea  of  eliminating  all  «- 
travagances  and  unnecessary  items  which 
crept  into  the  operations  during  the 
prosperous  years,  and  next,  in  order  to 
prevent  losses,  effecting  all  possible  sav¬ 
ings  in  the  normal  operating  expenses 
where  that  could  be  done  without  sac¬ 
rificing  quality  of  product.  Most  pub¬ 
lishers  have  been  unalterably  opposed 
to  sacrificing  the  quality  of  their  pub¬ 
lication. 

Perhaps  the  most  important  factor  in 
maintaining  operations  on  a  profitable 
basis,  although  reduced  in  amount,  as 
we  have  observed  it,  is  the  more  pro¬ 
nounced  inclination  of  publishers  and 
those  responsible  for  the  financial  suc¬ 
cess  of  the  newspapers,  to  seek  the  facts 
and  to  take  whatever  action  seemed 
necessary  to  alleviate  the  exigencies  of 
the  situation.  We  have  observed  a  larger 
use  of  budgets  than  ever  before,  and 
have  noted  evidence  of  greater  interest 
in  the  operating  results,  month  by 
month. 

Some  of  the  principal  methods  which 
publishers  are  using  to  reduce  operating 
expenses  and  which  are  therefore  a 
distinct  factor  in  avoiding  losses,  afe 
the  following: 

1.  Wage  reductions,  particularly  out¬ 
side  the  mechanical  departments;  reduc¬ 
tions  in  number  of  employes;  adoption 
of  the  “stagger”  system;  shortening  of 
working  hours;  vacations  without  pay. 

2.  Curtailment  of  news  volume  as  far 
as  reasonably  possible  in  order  to  cut 
down  the  number  of  pages  per  issue, 
thereby  effecting  savings  in  newsprint 
and  other  mechanical  costs;  effectually 
checking  tendency  to  replace  decrease  in 
advertising  space  by  increase  in  news 
volume;  the  stating  of  news  in  a  more 
condensed  and  summary  form. 

3.  A  general  “tightening”  of  the 
entire  paper  to  further  reduce  mechani¬ 
cal  costs. 

4.  The  elimination  of  expensive  cir¬ 
culation  campaigns  by  confining  solici¬ 
tors  principally  to  the  larger  communi¬ 
ties  within  the  territory. 

5.  The  elimination  of  the  less  impor¬ 
tant  advertising  features  and  services. 

6.  Temporary  suspension  or  reduction 
of  bonuses,  prizes  and  premiums. 

7.  Reduction  of  delivery  and  trucking 
expenses  wherever  possible. 

8.  General  curtailment  of  expenses  in 
all  departments  insofar  as  possible  with¬ 
out  impairing  efficiency. 

As  is  evident,  some  of  the  foregoing 
methods  are,  due  to  their  very  nature. 


intended  as  temporary  measures  only 
since  their  prolonged  use  might  not  be 
to  the  best  interests  of  the  paper.  How¬ 
ever,  the  proper  use  of  these  methods 
and  others,  when  put  into  effect  based 
on  definitely  known  facts  by  which  their 
effect  might  be  measured,  have,  so  far 
during  the  present  depression,  resulted, 
in  most  instances,  in  the  avoidance  of 
losses  which  would  have  otherwise  been 
incurred. 

BANKS  BUYING^ SPACE 
TO  REASSURE  PUBLIC 

Reading,  Pa.,  Institutions  and  Irving 

Trust,  New  York  Bank,  Running 
Educational  Series  in 
Newspapers 

Use  of  paid  newsiiaper  space  to  edu¬ 
cate  the  public  in  matters  of  banking 
and  to  discuss  frankly  the  various 
phases  of  commercial  banking  in 
language  that  the  layman  can  under¬ 
stand  is  being  made  to  good  advantage 
by  the  members  of  the  Clearing  House 
.Association  at  Reading,  Pa.,  and  the 
Irving  Trust  Company  of  New  York. 

In  Reading,  a  series  of  14  cooperative 
newspaper  advertisements  have  been 
run  to  date.  The  campaign  began  last 
July  and  has  been  continued  with 
marked  success.  The  advertisements 
are  designed  to  drive  home  to  the 
people  of  Reading  the  ill-effects  of 
withdrawing  inoney  for  the  purpose  of 
hoarding.  The  Clearing  House  Asso¬ 
ciation  determined  upon  a  three-months' 
series,  copy  to  appear  twice  a  week  in 
the  daily  papers.  The  association  has 
not  mentioned  the  word  “fear”  or 
“hoarding”  in  any  of  the  advertise¬ 
ments,  according  to  George  D.  Synder, 
manager  of  the  Reading  and  Berks 
County  Credit  Bureau. 

“In  these  six  weeks  we  have  made 
a  gain  in  deposits,”  states  Mr.  Synder. 
“Although  the  gain  is  not  large,  it  is 
very  heartening  for  the  reason  that  the 
deiwsits  showed  a  decline  over  a  long 
period.  We  feel  that  the  public  at  large 
has  been  brought  to  realize  through 
these  advertisements  that  the  banks  of 
Reading  are  cooperating  and  that  de¬ 
posits  in  said  banks  are  safe  and 
secure.” 

The  Irving  Trust  Company  of  New 
York  City  based  its  campaign  on  the 
belief  that  the  public’s  conception  of 
banking  theory  and  practice  has  been 
misguided.  The  first  advertisement  of 
the  series,  headed  “A  Message  to  De¬ 
positors  and  Borrowers,”  outlines  the 
project  and  criticizes  the  attitude  of 
evasion  that  prevailed  in  the  past.  l..ast 
spring  the  Irving  Trust  Company  pub¬ 
lished  a  scries  of  advertising  articles 
describing  the  policies  and  practices  fol¬ 
lowed  in  its  administration  of  estates 
and  trusts.  It  is  now  proposed  to  treat 
the  basic  activities  of  commercial  bank¬ 
ing  with  similar  thoroughness  by 
means  of  paid  advertising  in  news¬ 
papers. 


COURT  BARS  CAMERAMEN 


Judge  Issue*  Strict  Rules  Governing 
Capone  Hearing 

Federal  Judge  E.  Marvin  Underwood, 
presiding  at  the  habeas  corpus  hearing 
of  A1  Capone  last  week  in  Atlanta, 
ruled  that  no  pictures  could  be  made 
in  the  courtroom  and  further  that  any 
pictures  made  anywhere  in  the  federal 
building  would  constitute  contempt  of 
court.  Photographers  were  then  forced 
to  remain  outside  the  building.  A  press 
table  was  provided  and  but  one  seat 
allotted  to  each  paper  and  press  service. 
Afternoon  reporters  fighting  deadlines 
were  not  allowed  to  leave  their  seats 
while  they  sought  telephones. 

However,  reporters  got  around  this 
by  writing  bulletins  and  sending  them 
out  of  the  courtroom  by  bailiffs  to  fel¬ 
low  workers  in  the  halls  who  relayed 
them  to  the  rewrite  men  by  phone. 


NEW  AGENCY  OPENS 

Roberts  &  Fabian,  a  new  advertising 
agency,  has  ojtcned  offices  at  118  East 
28th  street.  New  York  City. 
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Super  Service 
High  Speed 
Efficient  Printing 

Manhattan  Rubber 
Printing  Rollers 


Have  by  sheer  force  of  merit  of  performance,  secured  the  good 
will  of  practical  pressmen,  who  appreciate  quality  printing, 
with  the  least  wear  and  tear  on  their  presses. 

This  Special  Resilient  Rubber  Structure  Printing  Roller,  de¬ 
livering  quality  printing,  with  type  sharp  and  black,  half  tones 
clean  cut  and  clear,  is  now  installed  on  some  of  the  fastest,  heavy 
duty  presses  delivering  huge  runs  at  a  tremendous  speed. 

Good  Roller  Equipment  Is  A  Real  Economy. 

This  roller  is  not  only  a  husiness  builder,  but  is  a  money  saver 
as  well — ^its  accuracy  in  grinding  and  smoothness  of  finished 
surface  increase  the  ease  of  its  performance.  For  full  informa¬ 
tion  write  to  anv  of  the  distributors  below  or  to  the  mill  direct. 


THE  MANHATTAN  RUBBER  MEG.  DIVISION 

OK  RAYBESTOS-MAMIATTAN.  IM'. 

MECHANICAL  RUBBER  GOODS 

PASSAIC,  N.  J. 

niSTRIBUTORS 

SAM  E  BINGHAM’S  SON  MFG.  CO. 

Chicaco,  111.  Atlanta,  Oa.  Indiaiiupolls,  Ind. 

Cleveland,  Ohio  Detroit,  MIrh.  MlnneapolU,  Minn. 

Uea  Molnea,  Iowa  Kaniia*  City,  Mo.  lit.  LoaU,  Mo. 

Kalamazoo,  MIrli.  1‘ltlabarKh,  Ka.  Sprlnicfleld,  Ohio 

NaHhvllle,  Tenn.  Dallaa,  Tex.  t'iiirinnati.  Ohio 


GODFREY  ROLLER  COMPANY 

■311-%13-!eiS  No.  Camae  St. 
Philadelphia,  Pa. 


FRANK  A.  REPPENHAGEN 

:i:t»  Oak  street,  BiifTalo.  N.  A’. 


WILD  &  STEVENS,  INC. 

,%  Piirehaae  Street,  Boaton.  Maaa. 
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OVN  Voi5Lr> 

or  Letters 


WHEN  two  different  publishers 
give  us  books  on  the  same  sub¬ 
ject  we  are  sure  the  subject  is  of  some 
importance,  and  with  any  luck  at  all 
there  is  so  likely  to  be  a  difference  in 
point  of  view  and  treatment  that  reading 
the  two  volumes  is  far  more  than  twice 
as  enlightening.  This  particular  pair  is 
on  contemporary  economic  problems 
and  the  contrast  between  the  two  books 
is  striking.  “Facing  the  Facts :  .\n 

Economic  Diagnosis"  (G.  P.  Putnam's 
Sons)  is  12  chapters  on  as  many  sep¬ 
arate  topics  of  the  day  by  12  members 
of  the  Princeton  faculty  of  economics. 
“A  Guide  Through  World  Chaos" 
(Alfred  A.  Knopf)  is  a  much  more 
closely  knit  work  by  a  single  author. 
G.  D.  H.  Cole,  Reader  in  Economics  at 
Oxford,  well-known  for  his  earlier 
books  on  Guild  Socialism — and  even 
more  widely  known  as  co-author  with 
his  wife  of  several  popular  mystery 
stories.  The  American  professors  deal 
almost  exclusively  with  today's  eco¬ 
nomic  questions  in  the  United  States — 
and  they  seldom  proceed  beyond  a  diag¬ 
nosis:  the  chapter  on  Reparations  and 
War  Debts  is  an  exception  in  both  re¬ 
spects — it  must  deal  with  European 
finances  and  economies,  and  it  urges 
cancellation.  The  Oxford  Reader  de¬ 
scribes  a  “world  chaos”  and  gives  us  a 
"guide  through” ;  and  besides  shows  the 
sources  of  the  chaos — in  a  capitalist 
system  which  he  judges  no  longer  work¬ 
able.  Neither  txrak  is  merely  academic 
theorizing.  The  Princeton  book  seems 
to  me  full  of  suggestive  material  for 
any  one  who  writes  on  economic  sub¬ 
jects  or  politics. — R.W. 

•  *  * 

A  COMMON-SENSE,  immediate  and 
nationalist  point  of  view  on  the 
tariff — that’s  the  article  in  the  Decem¬ 
ber  Forum  called  “The  Twilight  of  Free 
Trade.”  by  Willis  J.  Ballinger,  who 
teaches  economics  at  Williams.  The 
depression  is  going  to  settle  the  ques¬ 
tion  of  free  trade,  he  says,  becau.se  the 
real  cause  of  the  slump  was  ‘'too  much 
free  trade  .  .  .  behind  the  custom  house 
.  .  .  in  our  forty-eight  states."  Com¬ 
petition  is  just  another  word  for  free 
trade.  Competition  is  out  of  control  in 
the  United  States.  We  need  economic 
planning:  the  most  obvious  and  neces¬ 
sary  plan  is  to  shut  out  g(HKis  that  are 
competitive  with  our  own  industries. 
Forget  European  debts.  Reorganize  in¬ 
ternal  business  so  that,  instead  of  our 
present  annual  income  of  50  billions,  we 
get  back  to  the  90  billion  income  of  our 
prosperity  peak.  Then  “we  could  prob¬ 
ably  pay  all  those  European  debts  to 
ourselves  in  a  year.” — R.W. 

*  *  * 

IN  THE  Deceml)er  Scribner’s,  another 
college  professor.  Dean  Christian 
Gauss  of  Princeton,  treats  the  same  sub¬ 


ject  from  the  opposite  pole  in  “Re¬ 
covery — a  Longer  View.”  He  criticizes 
the  general  assumption  that  our  ills  are 
purely  economic  and  some  of  the  special 
remedies  proposed.  .\s  an  educator  he 
is  particularly  scornful  of  Secretary 
Doak's  extreme  application  of  protec¬ 
tion  for  .-Kmerican  industry  by  exclud¬ 
ing  student  immigrants  who  work  their 
way  through  college.  Dean  Gauss  says 
that  this  decision  was  enthusiastically 
received  only  by  the  older  generation ; 
American  students,  subject  to  this  com- 
I)etition.  condemned  the  ruling,  because 
they  “sense  a  promise  in  our  present 
civilization  and  already  see  in  the  dim 
distance  a  new  way  of  life.”  What  the 
R.F.C.  is  doing  is  “only  laying  down 
a  cushion  ...  a  wise  precaution  but  not 
preventive  medicine.”  What,  the  Dean 
asks,  is  the  major  force  that  is  making 
the  change  in  our  civilizations?  He 
answers :  “Science  and  its  derivative 
technologies  .  .  .  Competition  is  the  life 
of  trade,  but  cooperation  to  the  exclu¬ 
sion  of  private  profit,  cooperation  even 
beyond  natural  limits  is  the  life  of 
science.”  So  increased  tariffs  and  slo¬ 
gans  like  “Buy  British”  are  just 
anachronisms.  Nations  can't  act  alone 
and  in  competition  to  solve  world  prob¬ 
lems — for  e.xample,  what  good  are 
national  bounties  on  sugar  beets  when 
Dutch  planters  in  Java  have  applied 
the  scientific  discoveries  of  Mendel  to 
produce  cane  sugar  at  half  the  cost  of 
making  beet  sugar? 

Stuart  Chase  does  a  double  somer¬ 
sault  in  this  issue  of  Scribner’s.  He 
who  has  always  criticized  waste — ^he 
calls  himself  “a  hound  for  waste”  and 
“an  almost  congenital  foe  of  economic 
waste" — now  opposes  the  organized 
effort  to  reduce  taxes  and  operating 
expenses  of  government.  Federal  oper¬ 
ating  costs  have  decreased,  he  says, 
from  3.9  billions  in  1921  to  2.9  in  1930: 
total  expenditures  have  decreased  from 
4.8  billions  to  3.8  in  the  same  decade: 
and  total  net  taxes  fr<im  4.9  billions  to 
3.5.  Taxes,  like  interest  and  long  term 
leases  and  public  utility  rates,  just  can¬ 
not  come  down  as  rapidly  as  wages  and 
commodity  prices.  The  reason  why 
taxes  are  chosen  to  “pick  on”  is  that 
“our  best  people  arc  members  of  the 
creditor  classes  .  .  .  who  concentrate  on 
the  one  fixed  charge  which  does  not 
appear  on  both  sides  of  their  balance 
.sheets."  .\nd  we  get  more  for  our  taxes 
all  the  time. — A  rather  strained  argu¬ 
ment  !— R.W. 


CHICAGO  AD  MEETING 

The  Insurance  .Advertising  confer¬ 
ence  has  selected  Chicago  as  its  1933 
meeting  place.  The  regular  meeting  of 
the  e.xecutive  committee  will  be  held 
Dec.  5  at  the  Hotel  Pennsylvania,  New 
York. 


Cuthman  Offset  Motors  are  every  day  contributing  to 
the  more  economical  operation  of  newspapers  by  con¬ 
serving  current,  delivering  the  maximum  of  power 
required  and  maintaining  the  flexibility  necessary  to 
the  efficient  operation  of  typesetting  machines. 

Many  publishers  who  are 
equipped  up  to  100%  with  Cush¬ 
mans  started  with  a  trial  instal¬ 
lation.  Can  we  put  a  trial  motor 
in  for  you? 

A 

CUSHMAN  ELECTRIC 
COMPANY 

Concord,  N.  H. 

Toronto  Foundry  Co.,  Toronto,  Coo. 
Canadian  Diatribotora 


U.  S.  CITES  MAGAZINE 


Trade  Commiaaion  Chargea  Mia- 
repreaentation  In  Advertiaing 

(Special  to  Editor  &  Publisher) 

Washi.ncton,  Nov.  22— The  Federal 
Trade  Commission  has  issued  a  com¬ 
plaint  against  H.  &  S.  Publishing  Com¬ 
pany,  Chicago,  publishers  of  a  monthly 
magazine,  Ei'cryday  Life,  alleging  false 
and  misleading  representations  in  adver¬ 
tisements  seeking  subscriptions. 

-According  to  the  commission  the  pub¬ 
lishing  house  offered  a  year’s  subscrip¬ 
tion  and  a  packet  of  “domestic  coffee” 
seeds,  all  for  35  cents.  For  60  cents 
the  magazine  would  be  sent  for  one  year 
and  three  packets  of  seeds  thrown  in, 
and  for  $1  the  magazine  and  12  packets 
of  seeds  would  be  sent. 

Prospective  subscribers  were  urged  to 
grow  their  own  coffee  and  sell  their 
surplus  to  their  neighbors,  at  a  cost 
of  one  cent  a  pound.  The  coffee  could 
be  successfully  grown  in  any  climate, 
the  publisher  represented. 

The  joker  was,  the  commission  said, 
that  the  seeds  w’ere  a  type  of  soy  bean, 
which  will  not  produce  coffee. 

STEVENSON  JOINS  U.  P. 

Charles  M.  Stevenson,  formerly  Wash¬ 
ington  correspondent  for  the  Philadel¬ 
phia  Efcning  Bulletin,  this  week  joined 
the  Washington  bureau.  United  Press. 


PRUNE  CAMPAIGN  PLANNED 

Breaks  in  Trade  and  Farm  Papers _ 

Little  Newspaper  Copy  Now 

( By  teleyraph  to  Editor  &  Publisher) 

San  Francisco,  Nov.  23 — Except  for 
campaigns  in  several  cities  in  conjunc¬ 
tion  with  dealer  activities,  there  will  be 
no  newspaper  advertising  by  the  newly 
organized  United  Prune  Growers  of 
California  until  after  Jan.  1,  Lord  & 
Thomas  offices  announced. 

Initial  copy  of  an  estimated  $450,0(X) 
campaign  will  go  to  trade  journals, 
farm  magazines  and  possibly  one  gen¬ 
eral  magazine. 

LISTS  TAX  DELINQUENTS 

-A  series  of  maps  are  being  presented 
by  Chicago  Tribune,  showing  parcels 
of  property  in  the  Chicago  loop  district 
upon  which  no  19.1(1  taxes  have  bein 
jiaid.  The  facts  and  figures  given  in 
the  maps  and  accompanying  stories  are 
gathered  from  the  county  treasurer’s 
tax  books. 


FORMS  “TEXAS  TRIANGLE” 

-A  new  organization  known  as  the 
Texas  Triangle  has  been  organized  by 
three  Texas  advertising  agencies,  Pit- 
luk  .Agency  of  San  .Antonio,  Ratcliffe 
.Advertising  .Agency  of  Dallas,  and  the 
Skinner  .Advertising  Agency  of  Hous¬ 
ton. 


He  is  calling  You! 


You  are  likely  to  think  of  the 
telephone  from  your  individ¬ 
ual  point  of  view,  as  a  conve¬ 
nience,  as  a  necessity,  as  a 
means  of  transmitting  to  others 
your  own  thoughts  and  desires. 

But  your  telephone  is  of 
equal  importance  to  those  who  wish 
to  get  in  touch  with  you.  Right  now 
as  you  are  reading,  someone,  some¬ 
where,  may  he  calling  yon.  It  may 
he  merely  a  friendly  greeting  ...  or 
news  of  importance  to  change  the 
course  of  your  life. 

“Have  dinner  with  us  tomorrow.” 
. .  .  The  greater  part  of  social  goings 
and  comings  are  maintained  hy  tele¬ 
phone.  “Come  quickly!  You  are 
needed.” ...  In  crises  and  emergen¬ 
cies  the  telephone  is  indispensable. 


“That  contract  is  entirely  satisfac¬ 
tory.”  .  .  .  Wheels  of  industry  mov* 
in  direct  response  to  messages  re¬ 
ceived  by  telephone. 

In  a  moment  your  telephone  may 
ring.  It  may  he  a  call  from  across 
the  street,  across  the  continent, 
across  the  sea.  As  you  receive  this 
message,  of  vital  importance  or  mere 
daily  detail,  you  share  in  the  bene¬ 
fits  of  the  great  chain  of  communi¬ 
cation  which  links  up  the  activities 
of  the  world. 


AMERICAN  TELEPHONE  AND  TELEGRAPH  COMPANY 
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change  to  open  shop 

COST  DAILY  $1,337 

John  Borg  Telia  Details  of  His 
Composing  Room  Operation 
Since  Negotiations  With 
Union  Ended  Oct.  1 

It  cost  the  Hackensack  (N.  J.)  Ber- 
gtn  Evening  Record  $1,337  to  institute 
jn  “open  shop”  policy  in  its  composing 
room,  John  Borg,  publisher,  said  in  a 
I  jjtter  this  week  to  members  of  the  daily 
newspaper  unit  of  the  New  Jersey 
Press  .Association. 

On  Oct.  1  when  the  Record’s  nego¬ 
tiations  with  the  local  typographical 
union  were  terminated,  H.  W.  Flagg, 
cliairman  of  the  open  shop  division  of 
the  A.N.P.A.,  furnished  a  nucleus  crew 
of  20  operators  and  compositors.  Eight 
other  open  shop  men  also  went  to  work 
on  tliat  day,  the  28  replacing  the  normal 
crew  of  26  union  men. 

"Under  our  agreement  with  Mr. 
Flagg,”  the  letter  said,  ‘‘we  paid  his 
crew  $50  per  week  for  the  first  two 
weeks,  plus  traveling  expenses  and  main¬ 
tenance.  Thereafter  the  Flagg  crew  re¬ 
ceived  the  open  shop  scale  of  $40  per 
44-hour  week,  without  maintenance.  The 
total  expense  of  the  entire  operation, 
excepting  salaries,  was  $1,337  which 
includes  approximately  $650  for  travel¬ 
ing  expenses  and  $687  for  board  and 
lodgings  for  his  crew  during  the  initial 
two  weeks’  period. 

"Based  on  the  former  union  scale  of 
$55  per  week  for  26  men,  compared 
with  the  present  $40  scale,  the  entire 
expense  of  going  to  an  open  shop  basis 
will  be  amortized  in  a  month.  Two 
extra  compositors  to  assure  peak-load 
flexibility  are  carried  instead  of  day 
substitutes  formerly  furnished  by  the 
union. 

“Press-time  schedules  have  been  main¬ 
tained  with  greater  regularity  than  be¬ 
fore.  Per  capita  machine  production  is 
25  per  cent  greater  now  at  $40  per  week 
than  under  union  conditions  at  $55  per 
week.  On  the  floor  we  had  some  con- 
I  fusion  during  the  first  week  due  to  lack 
of  familiarity  with  type  styles  and  loca¬ 
tions  of  type  cases,  but  that  soon  dis¬ 
appeared  and  the  compositors  are  now 
practically  as  efficient  as  our  former 
compositors.” 

Efforts  of  the  union  to  curtail  circu¬ 
lation  and  advertising  in  the  paper 
proved  “negligible,”  the  letter  said.  He 
estimated  that  possibly  400  daily  cir¬ 
culation  had  been  lost  because  of  the 
anion’s  efforts.  Advertising  volume  in 
')ctober  decreased  14  per  cent  below  last 
)tar,  comparing  with  an  average  loss  of 
23  per  cent  in  the  first  nine  months  of 
flie  year,  the  letter  said. 

The  Bergen  Record  this  week  ex¬ 
ecuted  a  contract  with  the  Bergen 
County  Pressmen’s  Union,  which  calls 
ior  $44  for  a  44-hour  week.  Under  the 
oM  contract  $50  for  a  48-hour  week  was 
nid. 


PROGRAM  AIDS  NEEDY 

Chicago  Daily  News  Sponsoring 
Carnival  of  Nations 

^Special  to  Editor  &  Publisher) 
Chicago,  Nov.  21 — The  Carnival  of 
^ons,  a  series  of  theatrical  programs 
Bttn  by  21  national  groups  under  the 
sponsorship  of  Chicago  Daily  .Vcrc.c. 
]*?an  this  week.  There  will  be  one 
Sal  performance,  with  a  representative 
*t  from  each  of  the  national  group 
Ifogranis,  given  at  Chicago  Stadium, 
Jec.  10. 

The  series  is_  being  given  for  the  poor 
^ng  the  various  participating  groups. 

proceeds  of  each  performance  are 
®be  entirely  devoted  to  relief  for  the 
*«ly  of  the  group  staging  the  produc- 
^  -All  costs  of  the  final  production  at 
>  Qiicago  Stadium  are  to  be  paid  by 
^  Daily  News  and  the  entire  receipts 
^  to  be  turned  over  to  the  Emergency 
^wf  Fund  of  Cook  County. 

The  18  national  groups  that  took 
W  a  year  ago  have  increased  to  21. 
^mpster  MacMurphy  of  the  news 
Paul  Watkins,  promotion  depart- 
^t.  and  Donald  Walsh,  secretary  to 
'wisher  Frank  Knox  are  in  charge. 


LEHMAN  PICKS  CANAVAN 


Former  News  Man  Will  Be  Secretary 

to  Governor-Elect  of  New  York 

New  York  State  will  have  a  city  edi¬ 
tor  in  charge  of  the  Governor’s  press 
conferences  after  Jan.  1.  This  was 
made  virtually  certain  this  week  when 
Governor-elect  Herbert  H.  Lehman  in¬ 
dicated  his  first  appointment  will  be  that 
of  Joseph  J.  Canavan  as  his  private 
secretary.  Mr.  Canavan  has  been  Mr. 
Lehman’s  “right  arm”  for  the  four 
years  of  his  term  as  lieutenant  governor. 
His  new  position,  will  mean  a  salary  of 
$12,000  a  year  with  the  additional  title 
of  “Assistant  to  the  Governor.” 

The  first  call  to  the  field  of  politics 
was  issued  to  Mr.  Canavan  by  former 
Gov.  Alfred  E.  Smith  who  wanted  a 
publicity  expert  for  his  1928  Presi¬ 
dential  campaign.  Mr.  Canavan  was 
then  night  city  editor  of  the  World, 
He  was  “borrowed”  and  returned  to 
the  city  room  for  a  short  time  before 
becoming  private  secretary  to  Lieuten¬ 
ant  Governor  Lehman. 

Twenty-eight  years  ago  Mr.  Canavan 
joined  the  staff  of  the  Brooklyn  Daily 
Eagle.  He  went  from  there  to  the 
New  York  Herald,  then  succeeded 
“Boss”  Clark  as  night  city  editor  of 
the  Morning  Sun.  His  next  post  was 
as  city  editor  of  the  new  morning 
Herald.  In  1922  he  went  to  the  World. 


VLADIMIR  PROMOTED 

Irwin  A.  Vladimir  has  been  appointed 
a  vice-president  of  Rudolf  Mosse,  Inc., 
New  York  agency.  Mr.  Vladimir  joined 
the  New  York  office  of  Rudolf  Mosse 
as  an  account  executive  in  1928.  He 
was  formerly  advertising  manager  of 
the  Japan  Advertiser,  Tokio,  and  is  a 
graduate  of  the  School  of  Journalism  of 
the  University  of  Missouri. 

ERWIN,  WASEY  APPOINTED 

The  Hecker  H-0  Company,  Inc., 
Buffalo,  N.  Y.  has  appointed  Erwin, 
Wasey  &  Co..  New  York,  to  handle  the 
advertising  of  a  new  product  to  be  an¬ 
nounced  later. 


MODERN  MACHINES 
FOR  YOUR 
STEREOTYPING 
DEPARTMENT 

Speed  Mould  for  casting 
flat  plates. 

Single  and  Two  Speed 
Matrix  Rollers. 

Stereotype-Metal 

Furnaces. 

Flat  Shaving  Machines. 
Type  High  Planers. 

Saw  Tables. 

Monorail  Trimming 
Machines. 

Routing  Machines. 


Complete  Line  of  Accessories 
and  Supplies 


Send  for  the  latest  Hoe 
Stereotypers’  Catalog 

R.  HOE  &  CO.,  Inc. 

Oeneral  OIBees 

138th  St.  and  East  River 


NEW  HAVEN 

CONNECTICUT 
An  Excellent  Try -Oat  Field 

Doing  14.82%  of  all  Retail  Sales  and  26.67% 
of  all  wholesale  sales  in  the  State,  New  Haven  is 
one  of  the  most  important  selling  centers  in  the 
country.  Add  to  this  the  volume  of  business  done 
in  the  40  cities  and  towns  adjacent  to  New  Haven 
and  properly  considered  as  part  of  the  New  Ha¬ 
ven  market,  the  importance  of  New  Haven  as  a 
consumer  of  advertised  goods  should  appeal  with 
force  to  all  alert,  progressive  sellers  of  merchan¬ 
dise. 

This  Great  Market  Is  Completely 
Covered  by 


THE 


REGISTER 


which  has  an  average  net  paid  circulation  every 
night  at  the  present  time  exceeding  by  a  SUB¬ 
STANTIAL  MARGIN 


60,000 


Copies 


PER  ISSUE 


Advertisers  in  The  Register  reach  a  full  100 
per  cent  buying  power  in  New  Haven  and  vicinity 
and  at  a  price  per  thousand  circulation  far  lower 
than  prevails  in  any  other  New  England  city. 

The  Register’s  circulation  is  real  circulation 
among  substantial,  well-to-do  readers  who  pay 
for  the  paper  themselves,  who  have  the  money  to 
spend  and  spend  it. 

New  Haven  Register 

Quality  and  Quantity  Circulation 

Represented  by 

The  Julius  Mathews  S  pedal  Agency 

New  York  —  Boston  —  Chicago  —  Detroit 
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CLASSIFIED  SHOWING  BEST  SINCE  JUNE 

Index  of  Total  Linasre  Is  Below  September’s  but  Ahead  of  August’s — Retail  Trend  Is  Similar 
Financial  Continues  Advance — General  Gains  on  1931  but  Drops  Behind  Year  Average 

CLASSIFIF:I)  advertising  was  the  ALBANY,  N.  Y.  (Cont’d)  CAMDEN.  N.  J.  DETROIT,  MICH. 

bright  spot  in  the  newspaper  linage  iq^i  r.»inori>w«  iq«  iq?i  1932  1931  GainorU 


CLASSIFIED  advertising  was  the  ALBANY,  N.  Y.  (Cont’d) 

bright  spot  in  the  newspaper  linage  1932  1931  Gain  or  Ix** 

statistics  for  October.  Its  rise  of  800,-  t.io  j  wnm  »■  ici 

000  lines  from  September  to  October  . 

(for  the  new.spa^rs  measured  by  Grand  ToW  ...  I. 300  2.368  607  401.307  L 
j-  ij>  j  I  o  •  •  1  ’Sunday  Timee-union  ngure*  include  American 

Media  Records.  Inc.,  m  52  principal  ,, 

.  ..  L,  V  iL,  Weekly  linage.  1932  —  91.016  lines;  193  —  87.063 


ALBUQUERQUE,  N.  M. 


Journal . 

. .  249,097 

294,270 

45,173  L 

Timee . . 

..  271,490 

State  Tribune . 

166,450 

229,933 

63,483  L 

News . 

. .  405.725 

Journal . . . 

48,927 

47,425 

1,502  G 

Times . 

134,136 

Total  Daily . 

..  415,547 

524,203 

108,656  L 

Total  Daily . 

.  677,215 

Total  Sunday. . . . 

.  48,927 

47,425 

1,502  G 

Total  Sunday.... 

134,136 

Grand  Total . 

.  464,474 

571,628 

107,154  L 

Grand  Total . 

.  811,351 

cities)  was  considerably  more  than  the 
seasonal  ri.se,  and  as  a  result  the  index 
of  classified  linage  rose  to  84.2  per  cent 


both  comparisons  the  October  per-  - 

centage  was  the  best  since  June,  and  Total  Daily .  415.547  524.203  108.656  L 

the  fourth  best  yet  recorded  in  1932.  Total  Sunday .  48.927  47.425  1.502  G 

Financial  advertising  made  small  Grand  Total .  464.474  571,628  107,154  L 

gains,  but  at  its  present  low  level  re-  .  ^  . 

mains  unimpressive.  However,  it  may  "  *  LAN  1  A,  UA. 

be  noted  that  October  financial  linage,  at  Constitution .  467,488  565,419  97.931  L 

67.6  per  cent  of  October,  1931,  made  a  Georgian .  294,201  358,237  64,036  L 

better  comparison  with  last  year  than  Journal .  605,048  1,009,104  404.056  L 

any  previous  month  of  1932  has  made.  Constitution .  219,064  229,816  10,752  L 

As  compared  with  the  four-year  aver-  ’American .  185,306  152,796  32,510  G 

age.  Octolier  financial  did  not  come  up  Journal .  189,703  177,685  12,018 G 

to  July  and  August,  but  marked  the  - 

fifth  consecutive  month  to  outdo  May’s  Total  Daily .  1,366,737  1,932,760  566,023  L 

low  percentage.  Total  Sunday .  594,073  560,297  33,776  G 

In  total  newspaper  advertising  the  Grand  Total .  1,960,810  2,493,057  532,247  L 

October  trend  lines  fell  off  sliirhtlv  ‘Sunday  American  figures  include  American 


CAMDEN.  N.  J. 

1932  1931  Gain  or  Loss 

’Courier .  709,135  773,222  64,087  L 

*Courier  (evening)  and  Poet  (morning)  sold  in 
combination  only.  Linage  of  evening  edition  is 
shown . 

CHATTANOOGA,  TENN. 


Free  Press . 

.  513,724 

564,116 

News . 

_  1,094,532  1,470,033 

Times . 

....  560,253 

711,178 

Mirror . 

187,253 

Free  Press . 

....  162,051 

177,595 

’Times . 

....  215,685 

197,820 

News . 

....  334,164 

375,986 

Mirror . 

30,691 

fifth  consecutive  month  to  outdo  May’s  Total  Daily .  1,366,737  1,932,760  566,023  L 

low  percentage.  Total  Sunday .  594,073  560,297  33,776  G 

In  total  newspaper  advertising  the  Grand  Total .  1,960,810  2,493,057  532,247  L 

October  trend  lines  fell  off  slightly  ‘Sunday  American  figures  include  American 
from  .September  levels,  but  remained  Weekly  Image,  1932  —  91,016  lines;  1931  —  85,139 
ahead  of  August  by  both  methods  of  *'"**• 

comparison.  As  compared  with  the  ATLANTIC  CITY,  N.  J. 

months  of  1931,  October  was  also  ahead  ’Press-l'nion .  439,436  607,153  167,717  L 

of  May  and  July.  Press-Union .  84,046  104,646  20,600  L 

The  same  holds  true  of  retail  linage.  - - 

In  general  advertising,  the  compari-  Grand  Toul .  523,482  711,799  188,317  L 

sons  with  1931  show  that  October,  al-  ’Press-Union  sold  in  morning-evening  com- 
though  lower  than  September,  was  bination.  Linage  of  morning  edition  only  is  shown, 
ahead  of  all  previous  months  since  last 

February.  On  the  other  hand,  check-  BALTIMORE,  MD. 

ing  this  year  against  the  four-year  News .  433,1 11  627,475  194,364  L 

average,  we  find  that  October  set  a  Post .  580,266  331,221  249,045  G 

new  low  mark  for  general  advertising  Sun .  1.227.069  1,671,540  444,471  L 

at  62.4  per  cent.  .Actual  linage  rose  gun.. .  511,133  618,251  I07,II8L 

fre.-m  15,606,206  in  September,  this  year,  ’American .  323,219  282,877  40,342G 

to  18,890,714  in  October,  but  the  four-  Sun .  470,457  499,511  29,054  L 

year  average  increased  nearly  twice  as  - 

fast,  aided  by  an  uprush  in  October.  Toul  Daily .  2,751,579  3,248,487  4%,908L 

1929.  which  set  a  record  more  than  five  Total  Sunday .  793,676  782,388  1 1, 288 G 

million  lines  ahead  of  any  other  month  Grand  Total .  3,545,225  4,030,875  485,620  L 

since  the  beginning  of  1928.  ’Sunday  American  figures  include  American 

.Automotive  linage,  although  slightly  Weekly  linage,  1932  —  91,016  lines;  1931  —  87,063 
ahead  of  September  in  comparison  with  lines. 


1931,  set  a  new  low  record  when 
matched  against  the  averages  of  the  last 
four  years. 

The  following  tables  give  details; 


Pet.  of 

Pet.  of 

1»31  by 

4-year 

months 

averapps 

Total  Advertising 

Oi'tober  .  . . 

. 78  n 

O.A.S 

September  , 

. 81.0 

6«.4 

lO.IS  low. . 

.(Auruet)  74.3  (August)  64.0 

Retail  Advertising 

October . 7S.«  «P..3 

September . 82.1  71.2 

19.22  low.  ..  (August)  74.4  (August)  6S.7 
General  Advertising 

October  . 79.7  62.4 

‘^ptember . 8.2.6  04.7 

1932  low . (July)  68.7  (October)  02.4 

,  Automotive  .Advertising 

October  . 01.6  3.2.9 

Sepicmber . 00.9  40.1 


BIRMINGHAM,  ALA. 

Age-Herald .  298,065  513,719  215,654  L 

News .  464,257  685,531  221,274  L 

Poet .  245,620  354,067  108,447  L 


Total  Daily .  1.007,942  1,553,317  545,375  L 

ToUl  Sunday .  184,260  221,621  37,361  L 

Grand  Total .  1,192,202  1,774,938  582,736  L 

BOSTON,  MASS. 

Record .  214,637  279,117  64,480  L 

American .  414,449  464,852  50,403  L 

’Globe .  702,382  932,763  230,381  L 

Herald .  916,4111,155,502  239,091  L 

Poet .  597,758  826,430  228,672  L 

Transcript .  380,356  513,225  132,869  L 


19.32  low  (September)  60.9  (October)  33.9  Traveler .  1,116,669  1,269,699  153,030  L 

Financial  Advertising  ’’Advertiser .  207,3%  190,647  16,749 G 

^rnemW-ii-ii^OVO  3?:7  ^lobe .  443,801  360,697  83.104G 

1932  low.  ...  (April)  48.6  (May)  33.6  Herald .  349,158  297,255  5I,903G 

riasHlfied  Advertising  Poet .  160,808  146,511  I4,297G 

October  . 84.2  70  .3 

September . 82.8  68.1 

19.32  low ...  (AuCTIst  79.0  (August)  67.6 


19.32  low.'.'.'('AuCTist'79'o  (August)  67.6  Total  Daily .  4,342,662  5,441,588  1,098,926  L 

T-  ,  £  t-  Total  Sunday .  1,161,163  995,110  I66,053G 

Total  linage  figures  by  cities  follow:  Grand  Total .  5,503,825  6,436,698  932,873  L 

AKRON  OHIO  *Globe  sold  in  morning-evening  combination. 

•  T  Linage  of  morning  edition  is  shown, 
amor  xise  „  Sunday  Advertiser  figures  include  American 

Times-Press .  602,467  657,059  54,592  L  Weekly  figurea,  1932  —  91,016  lines;  1931  —  87,063 

Beacon-Journal .  992,035  1,170,129  178,094  L  lines. 

Timee-Preas .  130,516  106,159  24,357G  Herald  and  Traveler  sold  in  morning-evening 

combination,  or  either  may  be  used  in  combination 

Total  Daily .  1,594,502  1,827,188  232,686  L  with  the  Sunday  Herald. 

f  Total  Sunday.  130,516  106,159  24.357G 

Grand  Total .  1.725.018  1,933,347  208,329  1.  BUFFALO,  N.  Y. 


Total  Daily . 

f  Total  Sunday.. . 
Grand  Total  . . . . 


ALBANY.  N.  Y. 


BUFFALO,  N.  Y. 

Courier-Express _  483,200  540,936  57,736  L 

News .  984.739.1,314,472  329,733  L 


Knickerbocker  Press  405,181  474,582  69,401  L  Times .  423,373  566,806  143,433  L 

News .  691,982  831.0%  139,114  L  Courier-Express .  200,752  238,972  38,220  L 

Times-Union .  595,130  731,778  136,648  1.  Times .  72,269  62,369  9,900G 

Knickerbocker  Preas  102,747  159,870  57,123  L  - 


sTimea-Union .  172,260  171,281 


Total  Daily .  1,692,293  2,037,456  345,163  L 


Total  Daily .  1.891,312  2.422.214  530,902  L 

Total  Sunday .  273,021  301,341  28,320  L 

Grand  ToUl .  2,164,333  2,723,555  559,222  L 


CHICAGO.  ILL. 

Tribune .  972,303  1.183,473  211,170  L 

Herald  A  Examiner.  525,747  484,927  40.820  G 

News .  1,137,405  1,433,228  295,823  L 

Poet .  223,628  309,376  85,748  L 

American. .  682.379  1,105.816  423,437  L 

Times .  258,545  416,851  I58,3%.L 

Tribune .  504,313  566,353  62,040  L 

’Herald  A  Examiner  351,669  281,916  69,753  G 

Times. . .  56,884  . 

Total  Daily .  3,800,007  4,933,671  1,133,664  L 

Total  Sunday .  912,866  848,269  64,597  G 

Grand  Total .  4,712,873  5,781 .940  1 ,069.067  L 

’Sunday  Herald  A  Examiner  figures  include 
.American  Weekly  linage,  1932  —  91,016  lines;  1931 
—  85,139  lines. 

CINCINNATI.  OHIO 

Enquirer .  480,837  474,067  6,770  G 

Poet .  548,547  807,584  259,037  L 

Timee-Star .  877,908  1,135,859  257,051  L 

Enquirer .  482,787  486,998  4,211  L 

Total  Daily .  1,907,292  2,417,510  510,218  L 

Total  Sunday .  482,787  486,998  4,211  L 

Grand  Total .  2,390,079  2,904,508  514,429  L 

CLEVELAND.  OHIO 

Plain  Dealer .  616,631  867,377  250,746  L 

.Newa .  516,756  794,246  277,490  L 

Press .  1,014,049  1,388,710  374,661  L 

Plain  Dealer .  246,291  297,226  50,935  L 

News .  45,772  98,046  52,274  L 

Total  Daily .  2,147,436  3,050,333  902,897  L 

Total  Sunday .  292,063  395,272  103,209  L 

Grand  Total .  2,439,499  3,445,665  1,006,106  L 

COLUMBUS,  OHIO 

Dispatch .  833,302  990,837  157,535  L 

Citiien .  648,910  836,824  187,914  L 

Ohio  State  Journal..  225,906  307,175  81,269  L 

Journal-Dispatch...  206,825  211.875  5,590  L 

Ohio  .State  Journal .  48,462  . 

Total  Daily .  1,708.118  1,134,836  426,718  L 

Total  Sunday .  206,825  260,337  54,052  L 

Grand  Total .  1.914.403  2,395.173  480,770  L 

DALLAS,  TEXAS 

News .  543,867  492,286  51,581  G 

Timee-Herald .  824,210  991,424  167,214  L 

Journal .  433,571  444,349  10,778  L 

Dispatch .  287,821  375,353  87,532  L 

Newa .  243,807  232,050  II.757G 

Timee-Herald .  293,145  315,340  22,195  L 

Dispatch .  123,959  . 

Total  Daily .  2,089,469  2,303,412  213,943  L 

Total  Sunday .  660.911  547,390  113,521  G 

Grand  Total .  2,750,380  2,850,802  100,422  L 

DAYTON.  OHIO 

Journal .  203,735  273,124  69,389  L 

Herald .  795,613  948,394  152,781  L 

News .  775,461  1,057,934  282,473  L 

Journal .  135,171  166,768  31,597  L 

Newa .  130.595  182,658  52,063  L 

Total  Daily .  1,774.008  2.279,452  504,643  L 

Total  Sunday .  265,766  349,426  83,660  L 

Grand  Total .  2,040,575  2,628,878  588,878  L 

DENVER.  COLO. 

Rocky  Mt.  Newra....  443,027  473,944  30,917  L 

Post .  790,990  1.032.711  241,721  L 

Rocky  Mt.  News....  71,871  80,818  8,947  L 

Poet .  218,911  212,892  6,019  G 

Total  Daily .  1,234,017  1,506,655  272,638  L 

Total  Sunday .  290,782  293,710  2,928  L 

Grand  Total .  1,524,799  1,800,365  275,566  L 


Total  Daily .  2,168,509  2,932,580  764,071  L 

Total  Sunday .  711,899  782,092  70,1931, 

Grand  Total .  2,880,408  3,714,672  834.2641 

’Sunday  Times  figures  include  American  Weekly 
linage,  1932  —  91,016  lines;  1931  —  87,043  lines. 
Detroit  Mirror  suspended  Aug.  9,  1932. 

EASTON.  PA. 

Express .  572,389  788,254  215,8651 

EL  PASO.  TEXAS 

Times .  340,363  363,990  23,627  L 

Herald-Poet .  343,228  540,878  197,6501 

Times .  121,669  146,413  24,744  L 

Total  Daily .  683,591  904,868  221,2771 

Total  Sunday .  121,669  146,413  24,744  L 

Grand  Total .  805,260  1,051,281  246.0211, 

ERIE.  PA. 

Dispatch-Herald _  458,312  576,646  1 18,3)4  L 

Times .  432,820  583,894  151,074  L 

Dispatch-Herald _  68,129  66,030  2,099G 

Total  Daily .  891,132  1.160.540  269,4081 

Total  Sunday .  68,129  66,030  2.099  G 

Grand  Total .  959,261  1.226.570  267.309  L 

EVANSVILLE.  IND. 

Courier .  420,379  598,815  178,4361 

Journal .  216,242  336,118  119,8761 

Preas .  360,649  583,334  222,685  L 

Ourier .  99,182  103,891  4,709  L 

Preas .  60,480  67,063  6,5831 


Total  Daily . 

997,270  1,518,267 

520,997  L 

Total  Sunday.....' 

159,662  170,954 

1 1,292  L 

Grand  Total . 

1,156,932  1,689,221 

532,2891 

FORT  WAYNE,  IND, 

Journal-Gasette . 

393,258  . 

News-Sentinel . 

713,823  . 

Journal-Gasette . 

154,861  . 

Total  Daily . 

1,107,081  . 

Total  Sunday . 

154,861  . 

Grand  Total . 

1.261.942  . 

FORT  WORTH,  TEXAS 

Star-Telegram . 

213,870  259,222 

45,352  L 

Star-Telegram . 

410,683  526.814 

1 16,131  L 

Preas . 

374,188  488,973 

114,7851 

Star-Telegram . 

144,910  162,674 

17,764  L 

Total  Daily . 

998,741  1,275,009 

276,268  L 

Total  Sunday . 

144,910  162,674 

17,764  L 

Grand  Total . 

1,143,651  1,439,683 

294,032  L 

FREEPORT-HEMPSTEAD, 

N.  Y. 

Nassau  Review . 

366,536  3%.887 

30,351  L 

GLENS 

FALLS,  N,  Y, 

’Post-Star . 

405,188  504,732 

99,544  L 

’Post-Star  (morning)  and  Times  (evening)  sold 

in  combination.  Linage  of  morning  edition  shown. 

HARRISBURG,  PA. 

,  wmi 

’Patriot .  508.549  702,857  194,3081 

Telegraph .  336,455  403,143  66,688  L 

'  '  Sfiiti 

Grand  Total .  845,004  1,106,000  260.9WL  ^ 

^Evening  News  carries  the  same  amount  of  s<I' 
vertising  as  Patriot. 

HARTFORD,  CONN. 

Courant .  338.597  524.800  186.203  L 

Times .  1,178,851  I.M5,477  366,6261  j 

Courant .  301,971  326,143  24,1721  ^ 

—  — —  ~ 

Total  Daily .  1,517,448  2.070,277  552.829  L 

Total  Sunday .  301,971  326,143  24,1721 

Grand  Total .  1,819,419  2,3%,420  577,0011 

HOUSTON,  TEXAS 

Chronicle .  637,859  858,207  220,3481 

Poet .  409,950  673,067  263.117  L 

Press .  447,338  547,504  100,1661 
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ilar 


ur  I/Mt 

'5.501  L 
0,9251 


5.544  L 
17.0650 
>1.0231 


>4,071  L 
<0.1931 
>4.2641 

Weekly 

3<1. 


1 5.165  L 


!3,627L 
'7,650  L 
14.744  L 

!1,277  L 
M.7441 
>6.021  L 


18,334  L 
>1.074  L 
2.0990 


>9,408  L 
2,0990 
37,3091 


>8.4361 
19,876  L 
22,685  L 
4.709  L 
6483  L 


20,997  L 
ll,292L 
32,289  L 


HOUSTON.  TEXAS  (Cont’d) 


1932 

1931  Gain  or  Loss 

162,878 

254,355 

91,477  L 

169,333 

215,545 

46,212  L 

Total  Daily . 

..  1,495,147  2 

,070,778 

583,631  1. 

Total  Sunday... 

. .  332,21 1 

469,900 

137,689  1. 

Grind  Total  ... 

..  1,827,358  2 

,548,678 

721,320  1. 

INDIANAPOLIS 

>.  IND. 

..  911,034  1 

,193,695 

282,661  1. 

. . 

..  500,840 

569,173 

68,333  L 

. .  424,019 

600,599 

176,580  L 

SOT.. . 

..  285,105 

298,523 

13,418  L 

ToUl  Daily .  1,835,893  2,363,467  527,574  L 

To»l  Sunday .  285.105  298,523  13,418  L 

Grand  Total .  2,120,998  2,661,990  540,992  L 


JACKSONVILLE,  FLA. 


Times-Union . 

476,631 

521,439 

44,808  L 

juumal  . 

.  424,052 

464,897 

40,845  1. 

Times-Union . 

191,247 

181,081 

I0,I66G 

Total  Daily . 

90,683 

986,336 

85,653  I. 

Total  Sunday.. . 

191,247 

181,081 

I0,I66G 

Grand  Total . 

.  1,091,930 

1,167,417 

75,487  1. 

KANSAS  CITY 

,  MO.* 

loumal-Post . 

. .  360,435 

414,063 

53,628  1. 

Sttf . 

.  749,224 

843,740 

94,516  1. 

sw... . . 

.  788,806 

955,997 

167,191  1. 

Jonmal-Poet . 

91,372 

88,951 

2,421 G 

Joumal-Poet . 

380,328 

388,522 

8,194  1. 

Total  Daily . 

,  1,898,465  2,213,800 

315,335  1. 

Total  Sunday.. . . 

472,700 

477,473 

5.773  I, 

Grand  Total . 

2,370,165  2,69l,273‘ 

321,108  1. 

•Figures  supplied  by  Publishers 

KNOXVILLE, 

TENN, 

Journal . 

292,020 

340,838 

48,818  1. 

.Snm-Sentinel . 

. .  408,837 

520,441 

111,604  1. 

Journal . 

105,763 

87,070 

18,693  G 

.Sess-Sentinel . 

.  93,461 

122,688 

29,227  L 

Total  Daily . 

. .  700,857 

861,279 

160,425  1. 

Total  Sunday.. . . 

199,224 

209,758 

10,534  1. 

Grand  Total . 

. .  900,081 

1,071,037 

170,956  1. 

LOS  ANGELES, 

,  CALIF. 

Euminer . 

.  528,618 

846,152 

317,534  1. 

IDoitrated  News. 

275,666 

291,626 

15,960  L 

Tunes . 

.  765,317 

1,023,660 

258,343  L 

Express . 

494,497 

Beald-Express  . . 

.  818,152 

1,141,132 

322,980  1. 

Bteord . 

.  221,988 

327,544 

105,556  1. 

'Eraminer . 

.  491,883 

522,649 

30,766  1. 

Times . 

417,084 

432,927 

15,843  1. 

45,352  L 
16,131  L 
14.785  L 
1 7.764  L 


76.2681 
17,764  L 
94,032  L 

L  Y. 

30,351  L 


99,544  L 
ng)  lold 
I  sbovD. 


94,3081 

66,6881 


60,9961. 
it  of  ad- 


86,203  L 
66,626  L 
24,1721 

52,829  L 
24,1721 
77,0011. 


20.3481 

63.1171. 

00,1661. 


Total  Daily .  2,609,741  4.124.611  1,514.870  1. 

Total  Sunday .  908.%7  955,576  46,609  1, 

Grand  Total .  3,518,708  5,080,187  1,561,479  I. 


•Sunday  Blxaminer  figuree  include  American 
•»kly  linage,  1932  —  101,341  lines;  1931  —  %,864 

iM. 

Eiprtss  discontinued  Dec.  8,  1931. 


MANCHESTER,  N.  H. 


Tuion . 

361,671 

454,081 

93,410  1. 

MEMPHIS.  TENN. 

Cbnmercial  Appeal. 

411,838 

543,030 

133,192  1. 

LTeoinf  Appeal . 

395,006 

562,376 

167,368  1. 

frms-Soimitar . 

439,831 

529,852 

90,021  1. 

Commercial  Appeal. 

268,649 

245,455 

23,194  G 

Total  Daily . 

1,246,677 

1,637,258 

390,581  L 

Total  Sunday . 

268,649 

245,455 

23.I94G 

(md  Total . 

1,515,326  1,882,713 

367,387  L 

MILWAUKEE 

,  WIS. 

atinel . 

403,777 

653,000 

249,223  L 

irmal .  ...  . 

812.087 

1,140,391 

328,304  L 

■•dfr . 

174,120 

216,585 

42,465  L 

Wnsin  News . 

476,570 

691,853 

215,283  L 

Smtinel . 

182,972 

221,672 

38,700  L 

lamal . 

256,071 

283,582 

27,511  L 

Total  Daily . 

1,866,554  2,701,829 

835,275  L 

Total  Sunday . 

439,043 

505,254 

66,211  L 

C*and  Total . 

2,305,597  3,207,083 

901,486  L 

'Sunday  Sentinel  figures  include  American 
<«Uy  linage.  1932  —  91,016  lines;  1931  —  85,139 
aa. 

Ststinel  (morning)  and  Wisconsin  News  (even¬ 
’ll  aold  in  combination  or  either  may  be  used 
"■6  Sunday  Sentinel  except  for  Financial  and 
^fied. 

MINNEAPOUS.  MINN. 


^ .  718,099  914,927  1%,828  L 

■Tnliuae .  620,368  857,002  236,634  L 

.  483,584  731,567  247,983  L 

‘^al .  110.394  129,861  19,467  L 


MINNEAPOLIS,  MINN.  (Cont’d) 

1932  1931  Gain  or  Ixrss 


OAKLAND,  CALIF. 

1932  1931  Gain  or  Loss 


PROVIDENCE,  R.  I.  (Cont’d) 

1932  1931  Gain  or  Loss 


Tribune .  189,502  233,997  44,495  L 


Total  Daily .  1,822,051  2,503,4%  681,445  1. 

Total  Sunday .  299,8%  363,858  63.%2  1. 

Grand  Total .  2,121,947  2,867,354  745,407  1. 

*Tribune  sold  in  morning-evening  combination. 
Linage  of  evening  edition  is  shown. 

MONTREAL,  CANADA 


Star . . 

...  1,115,237  1,478,959 

363,722  L 

Gasette . 

. . .  409,936 

5%.643 

186,707  L 

Iji  Presse . 

...  912,588 

1,157,389 

244,801  L 

La  Patrie . 

217,717 

319,113 

101,3%  L 

Grand  Total. . . , 

...  2,655,478  3,552,104 

8%,626  L 

NASHVILLE. 

TENN, 

Banner . 

...  363,180 

552,230 

189.050  1. 

♦Tenneesean . 

.  381,305 

467,618 

86,313  L 

Banner . 

. .  136,162 

126,820 

9,342  G 

Tennennean . 

97.902 

109,076 

11,174  L 

Total  Daily . 

744,485 

1,019,848 

275,363  L 

Total  Sunday . 

234,064 

235,8% 

1,832  L 

Grand  Total . 

987,549 

1,255,744 

277,195  L 

NEW  BEDFORD 

1,  MASS. 

Standard-Times _ 

388,369 

327,9% 

60,373  G 

Mercury  . 

375,270 

Times.. . 

497,891 

Standard-Times. . . . 

44,067 

62,562 

18,495  L 

Times . 

73,491 

Total  Daily . 

763,639 

825,887 

62,248  L 

Total  Sunday . 

44,067 

136,053 

91,986  L 

Grand  Total . 

807,706 

%  1,940 

154,234  L 

NEW  ORLEANS,  LA. 

Times-Picayune _ 

828,784 

1,047,502 

218,718  L 

Tribune . 

584,837 

530,329 

54,508  G 

Item . 

617,462 

665,866 

48,404  L 

States . 

403,002 

457,528 

54,526  L 

Times-Picayune.  . 

309,208 

298,219 

10,989 G 

Item-Tribune . 

277,649 

232,716 

44,933 G 

States . 

131,166 

130,486 

680  G 

Total  Daily . 

2,434,085  2,701,225 

267,140  L 

Total  Sunday.  . . . 

718,023 

661,421 

56,602  G 

Grand  Total . 

3,152,108  3,362,646 

210,538  L 

NEW 

YORK. 

N.  Y. 

Times . 

936,202 

1,355,497 

419,295  L 

Herald  Tribune . 

626,995 

1,003,303 

376,308  L 

.\merican . 

580,813 

775,050 

194,237  L 

News . 

930,183 

1,174,482 

244,299  L 

Mirror . 

226,436 

373,550 

147,114  L 

278,081 

Journal . 

913,284 

1 ,507,009 

593,725  L 

Post . 

253,574 

375,025 

121,451  L 

Sun . 

1,295,765 

1,519,525 

223,760  L 

World-Telegram..  . 

1,147,714 

1,478,601 

230,887  L 

Bronx  Home  News. 

293,704 

355,268 

61,564  L 

Herald  Tribune . 

498,214 

543,997 

45,783  L 

♦.American . 

456,074 

586,310 

130,236  L 

News . 

413,610 

489,436 

75,826  L 

••.Mirror  . 

74,042 

Bronx  Home  News.. 

140,826 

153,223 

12,397  1. 

Total  Daily .  7,204,670  10,195,391  2,990,721  L 

Total  Sunday .  2,379,995  2,624,811  244,816  1. 

Grand  Total .  9,584,665  12,820,202  3,235,537  L 

*Sunday  American  figures  include  American 
Weekly  linage,  1932  —  91,016  lines;  1931  —  87,063 
lines. 

**Sunday  Mirror  established  Jan.  10,  1932. 


BROOKLYN.  N.  Y. 


Eagle .  1,081,475  1,259,243  177,768  L 

•Standard  Union .  267,937  . 

Times-Union .  459,485  539,391  79,906  1. 

fiagle .  251,023  289,504  38,481  L 

Times-Union .  53,750  55,469  1,719  1. 


Total  Daily .  1,540,960  2,066,571  525,611  L 

Total  Sunday .  304,773  344,973  40,200  L 

Grand  Total .  1,845,733  2,411,544  565,811  L 

•Standard  Union  merged  with  Times  March  10, 
1932. 


NIAGARA  FALLS,  N.  Y. 

Gasette .  623,052  845,753  222,701  L 


NORFOLK,  VA. 


Ledger  Dispatch. . . .  628,590 

Virginian  Pilot .  414,697 

Virginian-Pilot .  251,777 


863,985  235,395  L 
523,265  108,568  L 
271,822  20,045  L 


Total  Daily .  1,043,287  1,387,250  343,%3  L 

Total  Sunday .  251,777  271,822  20,045  L 

Grand  Total .  1,295,064  1,659,072  364,008  L 


Poet-Enquirer . 

464,041  736,220 

270,179  L 

Tribune . 

732,959  1,092,066 

359,107  L 

Tribune . 

118,997  162,363 

43,366  L 

Total  Daily . 

1,199,000  1,828,286 

629,286  L 

Total  Sunday . 

118,997  162,363 

43,366  L 

Grand  Total . 

1,317,997  1,990,649 

672,652  L 

OKLAHOMA  CITY,  OKLA. 

Oklahoman . 

441,425  530,459 

89,034  L 

Times . 

531,934  662,945 

131,011  I, 

Oklahoma  News. . . . 

354,745  539,454 

184,709  L 

Oklahoman . 

170,878  161,486 

9,392  G 

Oklahoma  News. . . . 

153,094  . 

Total  Daily . 

1,328,104  1,732,858 

404,754  L 

Total  Sunday . 

323,972  161,486 

162,486  G 

Grand  Total . 

1,652,076  1,894,344 

242,268  L 

OMAHA,  NEB. 

♦♦Bee-News . 

462,973  507,392 

44,419  L 

tWorld-Herald . 

797,423  978,272 

180,849  L 

•Bee-News. . 

220,741  199,424 

2I,3I7G 

World-Herald . 

220,001  224,552 

4,551  L 

Total  Daily . 

1,260,3%  1,485,664 

225,268  L 

Total  Sunday . 

440,742  423,976 

16,766 G 

Grand  Total . 

1,701,138  1,909,640 

208,502  L 

♦♦Hee-News  is  sold  in  morning-evening  com- 

bination.  Linage  of  evening  edition  only  is  shown. 

tWorld-Herald  is  sold  in  morning-evening  com- 

bination.  I.inage  of  evening  edition  only  isshown. 

•Sunday  Bee-New 

s  figures  include 

American 

Weekly  linage.  1932 

-  91,016  lines;  1931 

—  85,139 

lines. 

PEORIA,  ILL. 

Journal  . 

474,%3  742,703 

267,740  L 

Transcript . 

338,266  583,144 

244,878  L 

Star .  . 

531,653  726,162 

194,509  L 

Journal-Transcript. . 

113,955  130,530 

16,575  L 

Star . 

106,391  139,107 

32,716  L 

Total  Daily . 

1,344,882  2,052,009 

707,127  L 

Total  Sunday . 

220,346  269,637 

49,291  L 

Grand  Total . 

1,565,228  2,321,646 

756,418  L 

PERTH 

AMBOY,  N.  J 

News . 

375,618  510,536 

134,918  L 

PHILADELPHIA,  PA. 

Bulletin . 

990,415  1,778,097 

787,682  L 

Inquirer  . . 

739,372  785,160 

45,788  L 

.News  . 

593,779  725,141 

131,362  L 

Public  Ledger . 

1,150,885  941,628 

209,257 G 

Public  Ledger . 

528,544  642,631 

114,087  L 

Record . 

550,944  642,936 

91,992  L 

Inquirer  . 

622,667  500,648 

122,019  G 

Public  Ledger . 

286,860  241,181 

45,679 G 

Record .  . . 

358,387  227,914 

1 30,473 G 

Total  Daily . 

4,553,939  5,515,593 

%l,654  L 

Total  .Sunday . 

1,267,914  %9,743 

298,171 G 

Grand  Total . 

5,821,853  6,485,336 

663,483  L 

PHOENIX,  ARIZ, 

Republic . 

393,713  577,066 

183,353  L 

Gazette . 

428,862  518,524 

89,662  L 

Republic . 

90,258  100,995 

10,737  L 

Total  Daily . 

822,575  1,095,590 

273,015  L 

Total  Sunday . 

90,258  100,995 

10,737  L 

Grand  Total . 

912,833  l,l%,585 

283,752  L 

PITTSBURGH,  PA. 

Poet-Gazette . 

516,958  601,907 

84,949  L 

Prees . 

1,173,421  1,407,269 

233,848  L 

Sun  Telegraph . 

932,898  1,136,209 

203,311  L 

Press . 

251,488  299,772 

48,284  L 

♦Sun  Telegraph . 

279,465  330,153 

50,688  L 

Journal . 

. . .  225,934 

227,391 

1,457  L 

Total  Daily.... 

.  I,7%,93l  : 

2,434,339 

637,408  L 

Total  Sunday.. 

225,934 

227,391 

1,457  L 

Grand  Total  . . 

.  2,022,865  2,661,730 

638,865  L 

READING, 

PA. 

Eagle . . 

.  614,116 

834,462 

220,346  L 

Times . 

. .  469,279 

744,697 

275,418  L 

Eagle . 

39,819 

52,750 

12,931  L 

Total  Daily  . . . 

...  1,083,395  1,579,159 

495,764  L 

Total  Sunday.. 

39,819 

52,750 

12.931  L 

Grand  Total. . . 

...  1,123,214 

1,631,909 

508.695  L 

RICHMOND. 

VA. 

New8-l.eader . 

736,742 

923,388 

186,646  L 

Times-Dispatch. 

....  444,044 

544,324 

100,280  L 

Times-Dispatch. 

221,205 

218,783 

2,422  G 

Total  Daily.. . . 

..  1,180,786 

1,467.712 

286.926  L 

Total  Sunday.. 

.  221,205 

218,783 

2,422  G 

Grand  Total  . 

.  1,401,991 

1,686,495 

284,504 

ROCHESTER. 

N.  Y. 

Democrat  « 

Chronicle . 

668,952 

866,203 

197,251  L 

Journal . 

529,116 

768,840 

239,724  L 

Times-Tnion.. 
Democrat  & 

.  749,544 

1,062,309 

312,765  L 

Chronicle . 

...  213,855 

280,701 

66,846  L 

•.American . 

200,451 

189,879 

10,572 G 

Total  Daily.  . 

.  1,947,612  2,697,352 

749,740  L 

Total  Sunday. 

..  414,306 

470,580 

56,274  L 

Grand  Total. . 

2,361,918  3,167,932 

806,014  L 

♦Sunday  .\merican  figures 

include 

American 

Weekly  linage,  1932  —  91,016  lines;  1931 

—  87,063 

lines. 

SALT  LAKE  CITY,  UTAH 

Tribune . 

.  512,641 

705,914 

193,273  L 

Deeeret  News. . . 

307,063 

444,407 

137,344  L 

Telegram . 

. . . .  367,916 

463,910 

95.994  L 

Tribune . 

....  197,642 

191,753 

5,889 G 

Total  Daily... 

...  1,187,620 

1,614,231 

246,611  L 

Total  Sunday. 

...  197,642 

191,753 

5,889 G 

Grand  Total. . 

. .  1,385,262 

1,805,984 

420,722  L 

SAN 

ANTONIO,  TEX. 

Express . 

. . . .  289,885 

455,841 

165,956  L 

News . 

....  486,418 

694,391 

207,973  L 

Light . 

. . . .  492,786 

587,943 

95,157  L 

Express. . . 

. .  192,637 

226,345 

33,708  L 

•Light . 

237,869 

264,215 

26,346  L 

Total  Daily.  . 

....  1,269,089 

1,738,175 

469,086  L 

•  Total  Sunday. 

. . . .  430,506 

490,560 

60,054  L 

Grand  Total. . 

....  1,699,595  2,228,735 

529,140  L 

SAN 

DIEGO. 

CALIF. 

Union . 

...  456,880 

581,724 

124,844  L 

Sun . 

.  .  472,702 

613,283 

140,581  L 

Tribune . 

....  712,466 

866,194 

153,728  L 

Union . 

....  262,515 

254,380 

8,135 G 

Total  Daily.. . 

....  1.642.048  2,061,201 

419,153  L 

Total  Sunday. 

....  262,515 

254,380 

8,135  G 

Grand  Total. . 

....  1,904,563  2,315,581 

411,018  L 

SAN  FRANCISCO,  CALIF. 

Chronicle . 

446,122 

664,810 

218,688  L 

Examiner . 

,  559,446 

938,615 

279,169  L 

Call-Bulletin... 

.  588,648 

865,594 

276.946  L 

News . 

.  ..  521,591 

716,606 

195,015  L 

Chronicle . 

..  .  178,%! 

182,884 

3,925  1. 

♦Examiner . 

....  442.841 

471,286 

28,445  L 

Total  Daily .  2,623,277  3,145,385  522,108  1. 

Total  Sunday .  530,953  629,925  98,972  1. 

Grand  Total .  3,154,230  3,775,310  621,080  L 

•Sunday  Sun  Telegraph  figures  include  American 
Weekly  linage,  1932  —  91,016:  1931  —  87,043  lines. 

PORTLAND,  ORE. 


Oregonian. . 

.  374,410 

556,862 

182,452  L 

Journal . 

.  538,811 

749,456 

210,645  L 

News- Telegram  — 

.  357,371 

534,008 

176,637  L 

Oregonian . 

.  309,835 

228,740 

81 ,095 G 

Journal . 

.  116,274 

94,415 

21. 859 G 

Total  Daily . 

..  1,270,592  1,840,326 

569,734  L 

Total  Sunday  .. 

..  426,109  323,155 

102,954  G 

Grand  Total.,.. 

..  I.6%,70l  2,163,481 

466,780  L 

PROVIDENCE,  R.  1. 

Bulletin . 

..  1,103,399  1,422,650 

319,251  L 

..  330,062  504,382 

174,320  L 

News  Tribune.  ... 

. .  363,470  507,307 

143,837  L 

Total  Daily .  2,115,807  3,085,625  %9,818  1. 

Total  .Sunday .  621,802  654,170  32,368  1. 

Grand  Total .  2,737,609  3,739,795  1,002,186  L 


•Sunday  Examiner  figures  include  American 
Weekly  linage,  1932  —  101,341  lines;  1931  —  %.864 
lines. 

SEATTLE.  WASH. 


Post-Intelligencer. . . 

308,511 

458,681 

150,170 

L 

Star . 

355,018 

543,047 

188,029 

L 

Times . 

704,7% 

946,704 

241.908 

L 

•Post-Intelligencer. . 

222,076 

205,106 

16,970 

G 

Times . 

175,717 

191,241 

15,524 

L 

Total  Daily . 

1,368,325 

1,948,432 

580,107 

L 

Total  Sunday . 

397,793 

3%,347 

I.446G 

Grand  Total . 

1,766,118  : 

1,344,779 

578,661 

L 

•Sunday  Post-Intelligencer  figures  include 
American  Weekly  linage,  1932  —  I0I34I  lines;  1931 
—  %,864  lines. 

(Continued  on  page  SS) 
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NEWSPAPERS  PLAYED  LARGE  PART 
IN  SALES  SUCCESS  OF  NORGE 


By  GEORGE  A.  BRANDENBURG 


Merchandising  and  advertis¬ 
ing  men  who  are  seeking  to  learn 


iVl  ing  men  who  are  seeking  to  learn 
the  most  effective  means  of  reaching 
_  the  greatest  num¬ 


ber  of  customers 
at  the  point  of 
sale  with  a  fresh 
and  convincing 
story  in  t  h  is 
()eriod  of  business 
recovery  are  di¬ 
rected  to  the 
words  of  Howard 
E.  Blood,  presi¬ 
dent  of  Norge 
Corporation,  De¬ 
troit,  who  en¬ 
dorsed  the  news- 
H.  E.  Blood  paper  as  the  pri¬ 

mary  advertising 
medium  in  an  interview  with  Editor  & 
Publisher. 

“Daily  newspapers  have  been  allotted 
the  major  share  of  our  advertising  bud¬ 
get  because  the  newspaper  offers  that 
point-of-decision  contact  which  is  ob¬ 
tainable  through  no  other  medium,” 
said  Mr.  Blood,  who  heads  the  com¬ 
pany  which  is  manufacturing  and  selling 
Norge  Rollator  refrigerators.  In  1931, 
the  Norge  refrigerator  jumped  from  a 
comparative  unknown  to  fourth  place 
in  its  field.  Mr.  Blood  outlined  the 
Norge  merchandising  success  to  Editmi 
&  Publisher  following  his  talk  re¬ 
cently  before  the  Chicago  Advertis¬ 
ing  Council  on  “Merchandising  a 
Mechanism.” 

The  mainspring  of  this  outstanding 
“depression-period”  success  is  found  in 
an  advertising  appeal  based  on  an  un¬ 
usual  mechanical  principle,  known  as 
the  Rollator  compressor.  This  prin¬ 
ciple  has  been  backed  by  careful  financ¬ 
ing  and  put  on  the  market  through  an 
aggressive  advertising  and  merchandis¬ 
ing  program  in  which  newspapers  have 
played  the  most  prominent  part.  In 
addition  to  newspapers,  Norge  adver¬ 
tising  has  appeared  in  national  maga¬ 
zines,  trade  papers  and  has  been  broad¬ 
cast  over  the  radio.  The  Norge  sales 
organization  numbers  more  than  15,000 
men.  Distribution  is  on  a  national 
scale. 

“Our  main  efforts,  however,  have 
been  concentrated  in  newspapers,”  said 
Mr.  Blood.  “Our  advertising  has  been 
aimed  to  urge  people  to  ‘see  the  Norge 
before  you  buy’  and  has  stressed  the 
use-value  of  the  Rollator.” 

Commenting  upon  the  flexibility  of 
dailies.  Mr.  Blo^  declared  that  the 
newspaper  is  the  best  medium  to  meet 
changing  conditions  in  a  period  of  busi¬ 
ness  recovery. 

“Based  upon  our  experience  during 
the  past  two  years.”  he  said,  “w-e  have 
found  that  newspaper  advertising  can  be 
placed  at  the  right  time,  the  right  place 
and  aimed  straight  at  our  market  where 
the  selling  is  to  be  done.” 

.\t  the  present  time,  use-values  and 
economies  effected  by  a  product  arc  the 
two  most  important  factors  to  be 
stressed  in  any  sound  advertising  pro¬ 
gram,  according  to  Mr.  Blood,  who 
believes  that  every  advertisement  has  a 
three-fold  message  to  tell,  namely.  Cl) 
What  the  product  will  do  for  you;  (2) 
who  makes  it;  (3)  where  it  can  be 
bought.  He  is  convinced  of  the  value 
of  listing  dealers’  names  in  newspaper 
advertising.  He  finds  that  such  a  plan 
meets  with  the  enthusiastic  approval  of 
the  dealei.-  and  aids  the  customer  in 
making  a  personal  contact  with  them. 

Mr.  Blood  pointed  out  the  necessity 
of  an  advertiser  first  understanding  the 
needs  of  a  potential  customer  and  then 
knowing  how  the  product  for  sale  fits 
into  these 

It  is  the  Norge  executive’s  contention 
that  it  is  not  wise  for  a  manufacturer 
to  enter  a  national  market  before  it  has 
reached  the  10  jier  cent  saturation  point. 


“BETTER  SERVICE”  CONTEST 

The  Atlanta  Georgian-American  is 
conducting  a  “better  service”  contest  for 
carriers.  At  the  conclusion  the  28  lead¬ 
ers  will  be  given  a  trip  through  Florida 
after  Christmas  by  the  daily. 


OCTOBER  LINAGE  FIGURES 
FOR  PRINCIPAL  CITIES 


President  of  Refrigrerator  Firm  Says  Dailies  Allotted  Major 
Share  of  Budget  Because  of  Their  Point-of-Sale 
Effectiveness — Sales  Rose  In  1931-32 


(Continued  from  page  31) 


“Until  the  ‘threshold  of  expansion’ 
has  been  reached,  a  company  should  not 
enter  the  national  field.”  he  said.  “Fail¬ 
ure  to  observe  this  principle  often  lays 
a  company  open  to  unnecessary  expense 
that  may  result  in  the  ultimate  col¬ 
lapse  of  an  otherwise  worthwhile  en¬ 
terprise. 

“We  were  attracted  to  the  refrigera¬ 
tion  field,  not  as  salesmen,  but  as 
mechanics,”  he  said  in  explaining  the 
history  of  the  new  type  of  refrigeration 
compressor  known  as  a  Rollator.  Upon 
this  mechanical  principle  was  created 
the  basis  for  Norge  distinction,  he  said. 
As  a  result,  his  company  has  been  able 
to  concentrate  its  advertising  and  sell¬ 
ing  around  a  particular  “use-value”  fea¬ 
ture.  A  strong  feminine  appeal,  de¬ 
signed  to  identify  the  refrigerator  and 
inspire  confidence,  has  marked  the  1932 
series  of  Norge  advertisements. 

Mr.  Blood  related  how  the  Rollator 
principle,  the  “heart”  of  the  Norge 
electric  refrigerator,  came  to  his  atten¬ 
tion  in  1925.  How  it  became  his  “pet” 
and  all  was  risked  for  the  organization 
of  a  new  refrigerator  company  at  De¬ 
troit.  He  told  of  the  “Norge  Mara¬ 
thon  Run”  which  proved  the  sturdiness 
of  this  mechanism  and  how  in  1929  the 
merger  with  Borg-Warner  Corporation 
made  more  financial  resources  available, 
making  it  possible  for  Norge  to  adopt 
an  aggressive  merchandising  policy  and 
enter  the  national  field  of  a  highly  com¬ 
petitive  industry. 

Norge  sales  for  this  year  are  in  ex¬ 
cess  of  the  1931  record,  Mr.  Blood 
stated.  These  sales  were  greatly  stimu¬ 
lated  by  the  Extra  Power  Sales  Con¬ 
test  for  distributors,  dealers  and  sales¬ 
men  and  the  nation-wide  Consumer 
Cross  Word  Puzzle  Contest,  advertised 
in  newspapers  in  all  key  cities,  during 
the  summer.  Commenting  on  these  con¬ 
tests,  Mr.  Blood  said  in  part :  . 

“Some  of  the  individual  selling  rec¬ 
ords  constituted  a  convincing  demon¬ 
stration  that  sales  can  be  made  even  in 
the  so-called  slack  season,  if  the  prod¬ 
uct  answers  a  real  need  and  correct 
selling  methods  are  employed.  Norge 
Corporation  is  entering  the  final  quarter 
under  favorable  circumstances.  This 
year’s  end  should  find  our  distributors 
and  dealers  low  in  inventory  and  ready 
for  the  new  Norge  line,  which  will  be 
announced  late  this  fall  at  the  annual 
convention.” 

Mr.  Blood  was  one  of  ten  Republican 
business  and  financial  leaders  from  the 
Detroit  area  who  spoke  over  the  radio 
late  last  week  after  election  and  prom¬ 
ised  the  general  public  that  the  return 
of  prosperity  will  be  aided  and  abetted 
by  those  who  voted  the  losing  ticket. 
He  summarized  the  thoughts  expressed 
by  the  group  as  follows: 

“That  radio  program,  dedicated  to  the 
citizens  of  the  whole  United  States,  was 
symbolic  of  the  way  in  which  good 
Republicans,  everywhere,  have  ranked 
themselves  alongside  the  new  President. 
Though  Mr.  Roosevelt’s  tenets  differ 
from  those  of  the  Republicans,  there 
can  be  no  doubt  that  both  major  parties 
see  eye  to  eye  on  the  question  of  the 
country’s  welfare.” 


ST.  LOUIS,  MO. 


Globe-Democrat. . . .  557,884  648,720  90,836  L 

Poet-Dispatch .  917,657  1,130,284  212,627  L 

Star  4  Times .  693,218  683,221  9,997G 

Times .  286,611  . 

Globe-Democrat....  185,691  184,546  1,I45G 

Poet-Dispaub .  370,578  383,420  12,842  L 


SYRACUSE,  N.  Y. 


Herald .  591,084  799,932  208,848  L 

Journal .  579,015  797,077  218,062  L 

Poet-Standard .  390,669  599,154  208,485  L 

Herald .  99,507  144,324  44,817  L 

•American .  147,756  159,416  11,660  L 

Poet-Stondard .  76,777  84,371  7,594  L 


TACOMA,  WASH. 

Ledger .  259,138  344,584  85,446  L 

News-Tribune .  405,207  689,163  283,956  L 

Times .  293,013  432,724  139,711  L 

Ledger .  120,345  131,865  11,520  L 


TOLEDO,  OHIO 

Times .  126,644  180,408  53,764  L 

Blade .  779,714  934,595  154,881  L 

News-Bee .  354,048  499,662  145,614  L 

Times .  182,882  202,144  19,262  L 


Total  Daily .  1,260,406  1,614,665  354,259  L 

Total  Sunday .  182,882  202,144  19,262  L 

Grand  Total .  1,443,288  1,816,809  373,521  L 


TORONTO,  CANADA 

Globe .  318,160  395,489  77,329  L 

Mail  A  Empire .  364,734  451,283  86,549  L 

Star .  1,300,645  1,545,998  245,353  L 

Star  Weekly .  109,160  141,%7  32,807  L 

Telegram .  1,356,966  1,667,152  310,186  L 


PRINTER  HONORED 

In  recognition  of  his  45  years  of  serv¬ 
ice,  the  employes  and  executives  of  the 
Portland  Morning  Oregonian  last  week 
presented  a  gold  watch  to  David 
Foulkes,  mechanical  superintendent.  It 
was  presented  by  O.  L.  Price,  manager 
of  the  Oregonian  at  a  ceremony,  be¬ 
tween  editions,  in  the  composing  room. 


Grand  Total .  3,449,665  4,201,889  752,224  L 


TRENTON,  N.  J. 


Times .  577,261  702,403  125,142  L 

Times-Advertiser. . .  88,265  105,601  17,336  L 


TULSA,  OKLA. 


Total  Daily .  938,283  1,249,110  310,827  L 

Total  Sunday .  245,264  204,485  40,779  G 

Grand  Total  1,183,547  1,453,595  270,048  L 


WASHINGTON,  D.  C. 

1932  1931  GainorUs 


281,568  371,398  89,8311  ROI 

tar  jno  rrs  »»» 


SIOUX  CITY,  IOWA 

1932  1931  Gain  or  Loss 

•Journal .  329,537  416,165  86,628  L 

Tribune .  371,498  415,287  43,789  L 

Journal .  65,311  83,393  18,082  L 


Timas .  593,796  735,368  I4|,572i  U1 

Poet .  244,458  458.343  213,885 1 

Star .  1,564,020  1.919,075  355,0551  S7‘‘* 

•Herald .  296,375  250,223  46  isjr  To 

Post .  162.003  189.681  27i67Jl 

Star .  532,615  469.601  6JJ)M(; 


Total  Daily .  701,035  831,452  130,417  L 

Total  Sunday .  65,311  83,393  18,082  L 

Grand  Total .  766,346  914,845  148,499  L 

^Journal  is  an  all-day  paper,  advertising  appear¬ 
ing  in  all  editions.  Linage  of  one  edition  only  is 
shown. 

SOUTH  BEND,  IND. 


Total  Daily .  3,027,251  3.809,707  782,4561 1 

Total  Sunday .  990,993  909,505  8I,488G 

Grand  Total .  4,018,244  4,719,212  TOO^t  \ 

•Sunday  Herald  figures  include  American  Wesklt  i 
linage,  1932  —  91,016  lines;  1931  —  87,063  line.. 


WESTCHESTER  COUNTY  (N  Yl 
GROUP 


Nerra-Timee .  381,392  570,829  189,437  L 

Tribune .  463,204  664,065  200,861  L 

News-Times .  68,991  63,812  5,I79G 

Tribune .  79,742  67,705  1 2,037  G 


Total  Daily .  844,596  1,234,894  390,298  L 

Total  Sunday .  148,733  131,517  I7,2I6G 

Grand  Total .  993,329  1,366,411  373,082  L 


SPOKANE,  WASH. 
Spokesman-Review.  269,920  374,352  104,432  L 

Chronicle .  496421  734,434  237,913  L 

Press .  198,297  339.953  141,656  L 

Spokesman-Review.  129,917  157,188  27,271  L 


Mamaroneck  Times. 
Mt.  Vernon  Argus... 
New  Rochelle 

Standard-Star _ 

Ossining  Citiien- 

Sentinel . 

Port  Chester  Item . . 

Tarrjrtown  News _ 

•Yonkers  Herald.... 
Yonkers  Statesman . 
White  Plains  Press. . 
White  Plains 
Reporter . 


188,584  203,874  |5,aii 
566.785  741,589  |74,8WI 


451,8%  648.678  196,7621 


186,712  200,190  I3,471l 

357,958  483,252  I25.2J41 

248,034  399,260  151,2261 

.  499,485  . 

373,519  533,663  160,1441 
343,748  347,479  3,73H 


489.895  713,976  224,0*11 


Total  Daily .  964,738  1,448,739  484,001  L 

Total  Sunday .  129,917  157,188  27,271  L 

Grand  Total .  1,094,655  1,605,927  511,272  L 


Grand  Total .  3,207,131  4.771.4461,564.3151 

•Yonkers  Herald  merged  with  Yonkers  StslM. 
man  March  14,  1932. 


WICHITA,  KAN. 


Beacon .  531,825  707,207  175,3*2L 

Eagle . .  358,563  449,395  90, *321 

Eagle .  389,490  466,887  77,3971 

Beacon .  203,175  145,476  57,699G 

Eagle .  166,540  150,678  15,*62G 


Total  Daily .  1,168,759  2,748,836  580,077  L 

Total  Sunday .  556,269  567,966  1 1,697  L 

Grand  Total .  2,725,028  3,316,802  591,774  L 


Total  Daily .  1.279,878  1,623.489  343,61 1 L 

Total  Sunday .  369,715  2%,  1 54  73.561  G 

Grand  Total .  1,649,593  1.919,643  270,0501 


WILKES-BARRE,  PA. 

Record .  813,117  1,016,318  203.201  L 

Times  A  I.eader .  856,762  1,005,063  148,3011 

News .  402,333  476,768  74,435  L 

Independent .  207,552  166,178  41,374G 

•Telegram .  32,520  . 


Total  Daily .  2,072,212  2,498,149  425,9371 

Total  Sunday .  207,552  198,698  8,854G 

Grand  Total .  2,279,764  2,6%,847  417,0831 


Total  Daily .  1,560,768  2.1%,I63  635,395  L 

Total  Sunday .  324,040  388,111  64,071  L 

Grand  Total .  1,884,808  2,584,274  699,466  L 


WORCESTER.  MASS. 

Telegram .  499^81  755,591  256,0101 

Gasette .  552,522  777,351  224,8291 

Post .  375,847  512,122  136,2751 

Telegram .  170,194  160,131  I0,063G 


Total  Daily .  1,427,950  2,045,064  617,1 14  L 

Total  Sunday .  170,194  160,131  I0.063G 

Grand  Total .  1,598,144  2,205,195  607,0511 


Total  Daily .  957,358  1,466,471  509,113  L 

Total  Sunday .  120,345  131,865  11,520  L 

Grand  Total .  1,077,703  1,598336  520.633  L 


YOUNGSTOWN,  OHIO 

Vindicator .  436,867  658,692  221,8251 

Telegram .  391.%5  614,714  222,7491 

Vindicator .  %,I9I  103.733  7,5421 


Total  Daily .  828,832  1,273,406  444,5741  X 

Total  Sunday .  %,191  103,733  7,542  L  til 

Grand  Total .  925,023  1,377,139  452,1161  Q 


Grand  Total .  665,526  808,004  142,478  L 


JOINS  REINCKE-ELLIS  « 

(Special  to  Editou  &  Publisher) 
Chicago,  Nov.  22 — Joseph  H.  Finn, 
for  the  past  14  years  first  vice-president  The 
of  the  Mejunkin  Advertsing  Company,  mh 
Chicago,  and  prior  to  that  head  of  tus  (its 
own  agency,  has  joined  the  Reincke- 
Ellis  Company,  Chicago  advertising 
agency,  A.  B.  Reincke,  president,  an¬ 
nounced  this  week.  Charles  C.  Young- 
green,  formerly  of  Mejunkin  agency,  ae 
joined  Reincke-Ellis  Company  last  gj 
week.  Mr.  Finn  has  been  identified  *  \ 
with  both  the  creative  and.mercl^dis-  rt 
ing  sides  of  advertising.  He  is  the 
author  of  the  book  “Master  Merchan-  iIk 
dising  and  the  Dominant  Idea.” 


Tribune .  452,429  649,041  I%.6I2  L 

World .  485,854  600,069  114,215  L 

Tribune .  85,696  76,986  8,7100 

World .  159,568  127,499  32,069  0 


APPOINTS  “SPECIAL”  , 

The  Brooklyn  (N.  Y.)  Chat  has  ap- 
(lointed  the  Hamilton-Delisser,  Inc, 
New  York,  as  its  national  advertising 
representative.  trti 


VAN  VALKENBERG  ILL 

E.  A.  Van  Valkenberg,  formerly  edj-  y  ^ 
tor,  Philadelphia  North  American,  is  ^ 
'11  at  Jefferson  Hospital,  Philadelphia,  vy 
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Circulation 

uQorLa  — — — 

"ttiBOYS  WIN  CHEVRONS 

.Sj  under  merit  plan 

Saltern  of  Birmingham  Dailies’  Aims 
^.I)2G  T**  Stimulate  Carriers  To  Be 

Efficient  —  Insignia  Sewn 
on  Bags 


782,«41 

ai.tnc 

inWe«k|, 

linai. 

N.  Y.) 

15^1 

I74.8WI 

I3.47II 

125.2941 

151.2241 

I40.I44LI 

3.73U 

224.Mll 


564.3151 
<  Ststa- 


I75.3U1, 

90.1321 

77.3971 

57.699G 

l5.a42G 


343.611  1 
73.561  G 
270.0501 


203.201  L 
140.301  L 
74.4351, 
4I,374G 


125,937 L 
8.854  G 
117.083 L 


256.0I0L 
124,829 L 
36.2751 
10.063  G 


>17,1141 
I0,063G 
07,051  L 


2I.82SL 
22,7491 
7,542  L 


44.574  L 
7.542  L 
32,1161 


The  sales  club  and  merit  system  of 
arrier  boy  promotion  used  by  the 
gjf^Htngham  (Ala.)  News  and  Agc- 
HtrM  embraces  an  all-around  pro- 
jjam,  including  home,  school  and 
iosiness. 

a  boy  progresses  under  this  plan 
is  awarded  chevrons  which  are  sewn 
oo  his  pai)er  bag  to  show  his  rank, 
jliere  are  three  ranks  in  the  Sales 
Qub,  Junior,  Super  and  Master.  To 
become  a  Junior  it  is  necessary  within 
a  stated  time  to  get  five  new  subscrip- 
aoos,  net  increase.  Then  the  merit 
svstetn  comes  in  and  before  the  boy 
•an  qualify  for  the  Sui)er  rank  he  must 
am  100  per  cent  ratings  in  leadership, 
bookkeeping,  appearance  and  courtesy, 
a  addition  to  getting  five  new  sub- 
jcriptions.  .\fter  obtaining  the  Super 
ink  he  must  obtain  five  more  subscrip- 
3ons,  net  increase,  and  also  pass  muster 
ji  meeting  attendance  and  canvass  at- 
fli^nce  before  being  admitted  to  the 
llaster  Sales  Club.  Members  of  this 
tab  may  obtain  additional  chevrons  by 
Mssing  the  test  for  service,  salesman¬ 
ship,  collections,  public  speakin"  school 
-tcord,  and  dependability. 

Some  of  the  chevrons  are  awarded 
a  recommendation  of  school  teachers 
lad  the  boys’  parents.  They  are  mailed 
a  boys’  mothers  with  the  request  that 
iht  sew  them  on  his  bag. 

In  addition  to  this  system  the  Bir- 
ningham  dailies  use  contests  to  keep 
it  boys  alert.  During  this  Thanks- 
ri\'ing  season,  for  instance,  balloons 
were  released  by  the  boys  with  a  post¬ 
al  attached  asking  the  finder  to  re- 
OT  the  card  to  the  newspaper  office. 
Turkeys  were  given  to  the  boys  whose 
i^ns  were  found  at  the  greatest 
hstances  away. 

Don  R.  Davis,  circulation  manager, 
1  a  statement  to  Editor  &  Pi'bi.i.sher, 
■aid: 

“We  strive  to  impress  upon  the  boy 
swell  as  his  parents  that  the  training 
*  (jets  is  worth  much  more  than  the 
ompensation.  However,  the  boys’  pay 
limited  only  by  his  own  efforts.  He 
a)re  nearly  meets  the  actual  difficulties 
:  adult  life  than  in  nearly  any  other 
4  Many  forces  act  to  keep  him  from 
tlivering  his  paper  on  time.  Possibly 
1  is  the  weather  or  a  plant  delay  be- 
Mse  of  an  extra  edition.  But  he  gets 
j*  paper  there  because  he  has  learned 
ipendability.  He  is  trained  in  the 
any  other  elements  that  go  to  make 
i  dean-cut  American  boy  as  opposed  to 
y  dirty  urchin  formerly  associated 
nth  newspaper  delivery.  We  use  only 
niool  boys  and  we  endeavor  to  carry 
*the  work  started  by  the  home  and 


» school.” 
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Cleared  of  Liability 

The  Santa  Ana  (Cal.)  Register,  joint 
tiendant  with  Kenneth  Eastman,  one 
i  its  carriers,  in  a  $20,000  personal 
nrv  suit  brought  by  guardians  of 
bar-old  Natalia  Waldron  following  a 
a$c  accident,  has  been  cleared  of 
iWity.  Eastman  proved  that  at  the 
■e  of  the  mishap  he  was  on  an  errand 
■  directed  by  his  employer.  The  car- 
si  was  absolved  of  blame  when  the 
ly  returned  a  verdict  holding  the 
iil  had  run  recklessly  into  the  path 
die  machine  driven  by  Eastman. 
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lOO^r  Safety  Record 

According  to  a  recent  survey  con- 
•ted  by  Raymond  J.  Crane,  circula- 
^  manager  of  the  Hontell  (N.  Y.^> 
"^ne-Times,  three  of  the  daily’s 
•aers  have  covered  .^05,000  miles  (hir¬ 
st  the  past  three  years  without  a  single 
"Cdent.  The  men  cover  routes  of  150, 
®  ind  75  miles.  The  100  per  cent 
of  the  Tribune-Times  is  believed 
’’Mr.  Crane  to  be  unequalled  in  the 
imtry. 


PROMOTING  TOUR  CONTESTS 


Chicago  Bureau  Plan  Gives  Free 
Trips  to  World’s  Fair 

(Special  to  Editor  &  Publisher) 

Chicago,  Nov.  21. — Announcement 
was  made  today  of  the  endorsement  of 
the  Century  of  Progress  Tour  Bureau, 
S.  La  Salle  street,  Chicago,  as  an 
official  agency  to  conduct  newspaper 
contests  which  have  as  prizes  all- 
ex])ense  tours  to  the  1933  Chicago 
World’s  Pair.  The  tour  bureau  is 
under  the  management  of  O.  S.  McPher¬ 
son  and  Ivan  1.  Spear,  and  is  the  suc¬ 
cessor  to  the  Olympic  Games  Boys’ 
Tour  Bureau,  which  conducted  a  similar 
undertaking  in  connection  with  the 
Olympic  Games. 

The  tour  bureau  has  been  organized 
to  serve  newspapers  exclusively  with 
World’s  Fair  contest  services.  Eight 
railroads  are  participating  in  the  proj¬ 
ect,  including  New  York  Central,  Balti¬ 
more  &  Ohio,  Illinois  Central,  Rock 
Island,  Southern  Pacific,  Northern 
Pacific,  Great  Northern  and  Burlington. 

The  newsiiaper  docs  not  pay  for  the 
(irize  trips,  it  was  explained  to  Editor 
&  Publisher,  they  are  financed  through 
the  sale  of  merchandise  certificates  to 
local  participating  merchants.  The 
newspaper  merely  sponsors  for  mer¬ 
chants  of  its  selection  a  merchandising 
contest.  The  newspaper  benefits  through 
the  possible  increase  in  local  linage  and 
also  makes  a  profit  on  all  voting  cer¬ 
tificates  sold. 

Readers’  Advice  Asked 

In  an  effort  to  improve  its  presenta¬ 
tion  of  New  York  Stock  Exchange 
quotations,  Chicago  Herald  and  Exam¬ 
iner  has  invited  its  readers  to  indicate 
their  choice  in  how  they  want  their  stock 
tables  listed.  The  Herald  and  Examiner 
has  printed  four  tables,  one  giving  the 
opening  quotation  and  the  annual  divi¬ 
dend  rate  in  dollars,  another  without  the 
opening  bid.  a  third  with  the  investment 
yield  at  the  current  price  on  stocks 
paying  dividends  and  the  fourtli  show¬ 
ing  the  closing  and  asked  prices,  whereas 
the  other  three  tabulations  contain  only 
the  closing  bid  price. 

Issued  Negro  Section 

The  Charlotte  Observer  issued  a  spe¬ 
cial  Negro  Educational  section  of  22 
pages  Nov.  20,  edited  by  W.  H.  Daven¬ 
port,  Negro  leader  in  the  Carolinas. 
The  supplement  contained  numerous 
articles  by  and  about  Negro  leaders  and 
institutions  of  both  North  and  South 
Carolina,  and  advertisements  for  com¬ 
mercial,  civic  and  educational  enter¬ 
prises  of  the  race. 


Starts  Church  Page 

Starting  Nov.  19,  Chicago  Daily  Neti'.t 
is  publishing  a  Saturday  page  of  church 
news,  conducted  by  William  F.  McDer¬ 
mott  of  the  news  staff  and  featuring  a 
weekly  inspirational  talk  by  S.  J. 
Duncan-Clark,  Daily  News  editorial 
writer. 


Planning  Spelling  Bee 

With  a  list  of  355  schools  in  Cook 
county  entered  in  the  contest,  the  Chi¬ 
cago  Daily  Times’  annual  spelling  bee 
will  begin  Dec.  1,  Harold  Essex.  Daily 
Times  promotion  manager,  announced 
this  week. 


Louisville  Cooking  School 

The  Louisfille  Courier-Journal  and 
Times  sponsored  a  three-day  cooking 
school  recently  in  the  Columbia  audi¬ 
torium.  Mrs.  Ida  M.  Chitwood  was  the 
director.  More  than  6,000  attended. 

Has  Genealogy  Course 

'Phe  Salt  Lake  City  Deseret  Nctvs  has 
started  a  course  in  genealogy.  Lessons 
are  printed  weekly  and  answers  to  the 
((uestions  propounded  are  given  the  fol¬ 
lowing  week. 


Awarded  Garden  Prizes 

The  Richmond  Hill  (N.  Y.)  Record 
recently  awarded  gold  and  silver  medals 
to  the  winners  of  the  newspaper’s  first 
annual  garden  contest.  Richard  N.  Lee 
directed  the  contest. 


FLOODED  WITH  PRODUCE  DEALERS’  SALES  $100,000,000 


Daily  Gave  Twice  Market  Value  for 
Produce  Applied  on  "Subs” 

.\  barrage  of  farm  produce  flooded 
the  Crookston  (Minn.)  Daily  Times 
recently  in  one  of  the  most  advantage¬ 
ous  circulation  campaigns  ever  staged 
by  the  paper. 

The  Times  offered  double  the  mar¬ 
ket  prices  for  farm  produce,  e.xcepting 
potatoes  for  which  50  cents  a  bushel 
was  allowed,  all  to  apply  on  new  or  re¬ 
newal  subscriptions. 

The  net  result :  462  new  subscrip¬ 

tions  ;  724  renewal  subscriptions ;  5.800 
bushels  of  potatoes  taken  in;  1,500 
pounds  of  chicken;  more  than  a  ton  of 
turkeys;  and  200  bushels  of  grain. 

The  campaign  lasted  for  ten  days. 
Farmers  were  more  than  pleased  with 
the  offer,,  because  they  had  plenty  of 
surplus  produce  and  no  money,  and 
were  able  to  get  twice  the  present  mar¬ 
ket  prices  for  their  produce. 

.\11  produce,  with  the  exception  of 
potatoes,  was  sold  in  Crookston  at  regu¬ 
lar  market  prices.  The  potatoes  were 
stored,  with  the  exception  of  about  100 
bushels  given  to  Times  employes. 

Crowds  Attended  Cooking  School 

More  than  5,000  women  packed  each 
of  the  12  sessions  of  the  Chicago  Trib¬ 
une’s  1932  School  of  Cookery,  held  for 
one  week  on  the  north  side  of  the  city, 
one  week  on  the  west  side  and  one  week 
on  the  south  side.  Sixty-six  advertisers, 
including  food,  grocery  and  household 
appliance  manufacturers,  cooperated 
with  the  Tribune.  Mrs.  Ida  M.  Chit¬ 
wood,  home  economics  expert,  conducted 
the  school,  assisted  by  Mary  Meade, 
Tribune  cooking  editor.  Stage  and 
screen  stars  appeared  on  the  programs 
which  preceded  each  day’s  cooking  dem¬ 
onstration.  Prizes  were  awarded  at 
each  session. 


Issued  Holiday  Cook  Book 

20-page,  five-column  tabloid  “Holi¬ 
day  Cook  Book,”  prepared  by  Prudence 
Penny,  Chicago  Herald  and  Examiner 
home  economics  editor,  appeared  m  con¬ 
junction  with  the  Nov.  21  issue  of  the 
Herald  and  Examiner.  In  addition  to 
helpful  stories  on  how  to  prepare  holi¬ 
day  dimers,  including  famous  family 
recipes,  there  was  national  food  adver¬ 
tising. 

Saturday  Comic  Section 

The  Richmond  (Va.)  Neivs-Leader, 
Nov.  19,  added  an  eight-page  tabloid 
colored  comic  section,  which  will  be 
distributed  regularly  hereafter  as  a  sup¬ 
plement  with  all  Saturday  editions. 

Radio  Programs  Reinstated 

The  Regina  (Sask.)  Daily  Star  and 
Regina  Leader-Post  have  resumed  pub¬ 
lishing  daily  radio  programs.  They 
were  eliminated  almost  a  year  ago. 

Daily  Awards  Drama  Trophy 

The  Manitoba  Free  Press  trophy  was 
recently  presented  to  the  Arborg  Play¬ 
ers,  winners  in  the  first  Manitoba  Drama 
League  provincial  festival. 


U.  S.  Census  Bureau  Issues  Figures 
For  Newsdealer  Chains 

( Special  to  Editor  &  Publisher) 

Washi.ngto.n,  Nov.  24 — Chain  news¬ 
dealers,  who  in  recent  years  have 
branched  out  into  many  other  lines  of 
business,  normally  do  an  annual  busi¬ 
ness  of  more  than  $100,000,000,  accord¬ 
ing  to  a  recent  report  of  the  Census  of 
Distribution  studies  made  by  the  Census 
Bureau. 

Surveying  the  various  types  of  news¬ 
dealer-chains,  the  Census  Bureau  dis¬ 
covered  that  in  1929,  the  last  year  for 
which  normal  measurements  are  avail¬ 
able,  the  3,207  units  operated  by  123 
different  organizations  reported  a  vol¬ 
ume  of  business  of  $104,055,733.  Largest 
net  sales  were  reported  by  the  book¬ 
store  chains,  while  newsdealer-restau¬ 
rant  chains  had  its  second  largest  figure 
and  chains  dealing  exclusively  in  news¬ 
papers,  magazines,  and  similar  articles 
had  the  third  largest  total. 

The  strictly  newsdealer  chains  num¬ 
bered  61,  comprising  50  local  organiza¬ 
tions  which  had  total  sales  in  1929  of 
$11,727,900,  or  48  per  cent  of  the  total, 
and  11  national  or  sectional  groups 
which  reported  total  sales  of  $12,579,- 
366.  Of  the  latter  figure,  nearly  50 
per  cent  of  the  business  was  handled  by 
two  chains  in  170  locations. 

Total  sales  of  bookstore  chains 
amounted  to  $35,482,077  while  those  of 
restaurant-newsdealers  were  $36,433,958. 
Other  groups  noted  were  stationery 
chains,  $3,750,616;  art  and  gift  shop 
chains,  $3,270,279 :  and  noveltv-store 
chains.  $811,537. 

Magazines  and  newspapers  repre¬ 
sented  63.76  per  cent  of  the  total  sales 
of  $24,307,266  reported  by  newsdealer- 
chains  but  comprised  only  46.07  per  cent 
of  sales  of  newsdealer-restaurant  chains, 
8.63  per  cent  of  sales  of  bookstore 
chains,  17.43  per  cent  of  sales  of  sta¬ 
tionery  chains,  and  unrecorded  propor¬ 
tions  for  art  and  gift  shop  chains  and 
novelty-store  chains. 

Detailed  data  on  costs  of  operation, 
proportionate  sales  of  other  commodi¬ 
ties.  and  many  various  phases  of  the 
businesses  of  the  different  groups  also 
were  shown  in  the  report. 


Boy  Farmers  Rewarded 

Clarence  Goldsberry  of  Houston 
County.  Mo.,  who  was  adjudged  the 
“outstanding  boy  farmer  of  America,” 
was  awarded  the  $1,000  prize  of  the 
Weekly  Kansas  City  Star  at  the  Ameri¬ 
can  Royal  Livestock  Show  in  Kansas 
City,  Nov.  15.  Other  prizes  from  $100 
to  $200  were  given  to  “star  farmers” 
of  seven  states  by  the  newspaper.  W.  A. 
Cochel,  editor  of  the  Weekly  Star  made 
the  presentations. 


New  Art  Page 

Edan  Wright  and  Inez  Cunningham, 
formerly  of  the  Chicago  Evening  Post 
art  staff,  together  with  Ernest  L.  Heit- 
kamp,  art  editor  of  the  Chicago  Hearst 
papers,  are  in  charge  of  the  new  weekly 
full  page  of  art,  antiques  and  decoration 
in  the  Chicago  Herald  and  Examiner. 


thcCornpanyW6j<6«P - - 
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Advertising  Agencies  TWO  JOIN  SEARS,  ROEBUCK 


JOINS  CITRUS  EXCHANGE 


BIG  FIELD  FOR  COLOR 


JOKE  CENSOR  ASKED 
BY  COAST  AGENCY 

One  Hundred  and  Twenty  •five 
Newspapers  Getting  Ice  Schedule 
Requested  to  Eliminate  Any 
"Disparaging  Comments” 

{Special  to  Editok  &  Publisher) 

San'  Fran'Cisco,  Xov.  21 — Aroused 
by  publication  in  a  San  Francisco  news¬ 
paper  of  a  cartoon  showing  an  ice 
wagon  driver  planning  to  buy  an  elec- 


Cartoon  which  annoyed  agency 


trie  refrigerator,  the  Leon  Livingston 
Advertising  Agency  recently  sent  out 
an  indignant  letter  “To  the  newspapers 
on  the  ice  schedule."  numbering  125. 

“Is  this  cartoon  worth  $100,000?”  said 
a  heading  on  the  letter,  significantly. 
After  recounting  the  investment  in  the 
ice  industry  ef  California,  the  number 
of  employes,  and  the  large  taxes  paid, 
the  letter  said,  in  part : 

"There  is  this  additional  fact  to  con¬ 
sider  :  The  ice  companies  of  California 
are  spending  approximately  $100,000  in 
newspaper  advertising. 

“They  do  not  expect  any  special  con¬ 
sideration  for  this  exjH.-nditure,  but  they 
exiK-ct.  rightfully,  that  the  newspapers 
will  refrain  from  publishing  cartoons 
like  the  above,  and  refrain  from  edi¬ 
torial  comment  which  makes  disparag¬ 
ing  comparisons  between  the  ice  busi¬ 
ness  and  the  mechanical  refrigerator 
business. 

“Will  you.  on  liehalf  of  the  ice  com- 
jianies  and  ourselves,  discuss  this  matter 
with  your  editorial  department  and  try 
to  arrange  for  a  censorship  on  all  edi¬ 
torial  matter,  of  whatever  kind,  which 
makes  unfair  allusions  to  the  ice  busi¬ 
ness?" 

Leon  Livingston,  president  of  the 
agency,  told  Editor  &  Publisher  that 
within  the  first  week  after  the  letter 
went  out.  he  had  received  replies  from 
25  newspapers.  He  added  that  he  in¬ 
tended  to  get  statements  from  all  those 
on  the  ice  schedule  before  releasing  ne.xt 
year's  copy.  Practically  all  the  letters 
from  newspapers  ignored  the  implied 
threat  but  stated  that  they  sought  to 
play  fair  in  references  to  any  industry, 
and  not  to  publish  matter  that  would 
favor  one  commercial  interest  o\er  a 
rival. 

The  California  ice  industry,  he  said, 
started  to  advertise  in  1925  with  a 
$5,000  appropriation,  and  has  increased 
its  appropriation  yearly.  In  1932  weekly 
advertisements  appeared  from  March  1 
to  Oct.  1.  newspapers  lieing  almost  the 
only  form  of  advertising  used,  he  said. 


Lehn  A  Fink  Accounts  Placed 

Lehn  &  Fink.  Inc.,  has  appointed 
Ruthrauff  &  Ryan.  Inc.,  New  York,  to 
direct  the  advertising  of  Dorothy  Gray 
preparations  in  addition  to  the  Hinds 
Honey  &  .\Imond  Cream  account.  Lehn 
&  Fink  has  placed  Pebeco  toothpaste 
advertising  with  Lennen  &  Mitchell, 
Inc.,  New  York. 


Marmon  Auto  Appoints 

The  Marmon  Motor  Car  Company. 
Indianapiilis,  has  apixjinted  the  Central 
Advertising  Company,  of  that  city,  to 
direct  its  advertising. 


Irving  Price  and  John  B.  English 
Take  Executive  Posts 

(Special  to  Editor  &  Publisher) 

Chicago,  Xov.  21 — Irving  Price  of 
Xew  York,  former  advertising  manager 
of  L.  Bamberger  &  Co.  department 
store,  Newark,  X.  J.,  has  lieen  apiiointed 
national  retail  advertising  manager  of 
Sears,  Roebuck  &  Co.  and  John  B. 
English,  also  of  Xew  York  and  for¬ 
merly  of  the  Scripps-Howard  organiza¬ 
tion  national  advertising  department, 
has  been  named  national  supervisor  of 
field  advertising  of  the  Chicago  mail 
order  house,  it  was  announced  this  week 
by  L.  S.  Janes,  director  of  publicity. 

The  two  appointments  represent  the 
setting  up  of  parallel  departments 
through  which  all  the  national  retail 
advertising  of  Sears,  Roebuck  &  Co. 
will  be  conducted  under  the  suervision 
of  Mr.  Janes.  The  national  advertising 
service  of  Sears,  prepared  for  distribu¬ 
tion  among  the  company’s  retail  stores, 
will  be  created  under  the  direction  of 
Mr.  Price,  while  Mr.  English  will  co¬ 
ordinate  the  work  of  the  national  office 
with  the  problems  and  activities  of  the 
individual  retail  units. 

Mr.  Price,  for  two  years  Bamberger 
executive,  was  formerly  assistant  ad¬ 
vertising  manager  of  R.  H.  Macy  & 
Co.  of  New  York.  He  was  at  one  time 
a  member  of  IVomen’s  IVcar  editorial 
staff  and  received  his  early  merchandis¬ 
ing  training  with  the  Retail  Research 
Association  of  Xew  York. 

Mr.  English  was  advertising  manager 
the  Akron  (O.)  Times-Press,  Scripps- 
Howard  paper,  prior  to  joining  the 
national  advertising  department  of  that 
organization.  He  was  formerly  of  the 
Hahne  &  Co.  department  store  of  New¬ 
ark  and  was  also  assistant  advertising 
director  of  the  John  VVanamaker  store 
of  New  York. 

Ralph  Rosaiter  Forms  Agency 

Ralph  Rossiter,  recently  with  H.  VV. 
Kastor  &  Sons  .\dvertising  Company, 
has  organized  an  advertising  agency 
under  the  name  of  Ralph  Rossiter,  Inc., 
at  565  Fifth  Avenue,  New  York.  He 
was  for  many  years  with  Littlehale- 
Burnham-Rossiter,  Inc.  The  new  agency 
will  direct  the  advertising  of  the  Tish- 
man  Realty  &  Construction  Company, 
Xew  York,  and  the  Hotel  St.  George. 
Brooklyn. 

Racey  Joint  Dallas  Agency 

J.  Richard  Brown,  president  of 
Rrennon-Brown-Racey,  Inc.,  Dallas  and 
Houston  advertising  agency,  announces 
the  appointment  of  Erie  Racey  as  vice- 
president.  Mr.  Racey  was  account 
manager  the  last  six  years  with  the 
Tracy-I^ke-Dawson.  Inc.,  advertising 
agency  in  Dallas.  He  retired  this 
month  as  governor  of  the  tenth  district, 
.Advertising  Federation  of  .America. 


Starts  Newspaper  Campaign 

Red  Band  Flour  Mills,  Johnson  City. 
Tenn..  have  entered  upon  an  extensive 
newsijaper  advertising  campaign.  The 
first  copy  will  appear  in  communities 
in  which  the  product  is  sold,  Xov.  18, 
with  a  coupon  worth  25  cents  when  ap¬ 
plied  upon  the  purchase  price  of  a  large 
or  small  sack  of  flour.  Names  of  deal¬ 
ers  in  each  community  will  be  carried 
in  the  copy. 


Appoints  Chicago  Agency 

National  Enameling  &  Stamping 
Company,  Milwaukee,  manufacturer  of 
oil  stoves,  Xesco  Enamelware,  electric 
cooking  utensils  and  a  general  line  of 
stwl  stampings,  has  placed  its  adver¬ 
tising  account  with  the  Reincke-Ellis 
Company.  Chicago. 


F.  Willett  Walton,  Jr.,  Weds 

F.  Willett  Walton.  Jr.,  executive  vice- 
president  of  .Arnold  Constable  &  Co., 
in  charge  of  advertising,  was  married 
N'ov.  15.  to  .Mrs.  Gertrude  Serrill  Mc¬ 
Cord.  of  Bloomfield,  X^.  J. 


New  Radio  Account  Placed 

McMurdo  Silver,  Inc.,  Chicago  firm 
marketing  radio  receivers,  has  appointed 
Phelps-Engel-Phelps,  Inc.,  Chicago,  to 
handle  its  advertising. 


Earl  Lines,  Formerly  of  Kelvinator, 
Is  Made  Advertising  Manager 

(By  telegraph  to  Editor  &  Publisher) 

Jackso.n’vtlle,  Fla.,  Nov.  23. —  Earl 
Lines,  former  president  of  the  Advertis¬ 
ing  Club  of  Grand  Rapids,  Mich.,  and 
twice  governor  of  the  fifth  district.  In¬ 
ternational  .Advertising  Association,  has 
been  named  as  advertising  manager  for 
the  Florida  Citrus  Exchange,  according 
to  a  statement  made  yesterday  to  Editor 
&  Publisher  by  William  Edwards  of 
Zellwood,  Fla.,  president  of  the  fruit 
cooperative.  The  appointment  of  Mr. 
Lines  was  confirmed  by  the  board  of 
directors  of  the  Exchange  at  a  meeting 
at  Tampa. 

Mr.  Lines’  advertising  experience  has 
included  service  as  director  of  advertis¬ 
ing  and  sales  promotion  for  the  Kel¬ 
vinator  Corporation,  Detroit,  in  1929 
and  1930,  as  well  as  previous  advertis¬ 
ing  work  for  the  Leonard  Refrigerator 
Company,  of  Grand  Rapids,  and  for  the 
Rex  Manufacturing  Company,  of  Con- 
nersville,  Ind.  Recently  he  has  been 
located  in  Tampa. 

In  his  new  position,  Mr.  Lines  will 
direct  the  Exchange’s  participation  in  a 
recently  approved  co-operative  program 
arranged  in  conjunction  with  the  Florida 
Citrus  Growers’  Clearing  House  Asso¬ 
ciation,  which  maintains  headquarters  in 
Winter  Haven,  Florida. 

The  Exchange-Clearing  House  Ad¬ 
vertising  plan  calls  for  the  expenditure 
of  a  minimum  of  $200,000  this  season, 
with  the  possibility  that  the  total  ex¬ 
pended  may  be  appreciably  larger.  Mr. 
Lines  is  also  exjiected  to  direct  the 
dealer  service,  poster  boards  and  demon¬ 
stration  work  conducted  by  Exchange. 
The  Exchange  account  is  handled 
through  Erwin  Wasev  &  Co.,  New 
York. 


RCA  Victor  Appointments 

E.  J.  Hendrickson  has  resigned  as 
president  of  the  Xew  York  Talking 
Machine  Company,  operating  in  Buffalo 
and  Rochester,  to  assume  duties  as  mer¬ 
chandise  manager,  reporting  to  the 
manager  of  the  Radio  and  Phonograph 
Division  of  the  RC.A  Victor  Company, 
and  Gerald  Nelson  has  been  appoint^ 
assistant  to  the  vice-president  in  charge 
of  sales.  Mr.  Hendrickson  went  to 
Buffalo  four  years  ago  as  manager  of 
the  Midland  Radio  Corporation.  RC.A 
distributors.  He  was  formerly  with  the 
General  Electric  Companv.  Mr.  Nel¬ 
son  has  had  ten  years  of  service  with 
the  Radio  Corporation,  the  Radio-Victor 
Corporation,  and  later  the  RC.A  A^ictor 
Company,  at  Camden. 


Cleary  Heads  White  Company 

lames  M.  Cleary,  president  of  the 
.S.P..A.  Truck  Corporation,  of  South 
Rend.  Ind.,  has  been  appointed  presi¬ 
dent  of  the  White  Motor  Company,  it 
was  announced  this  week  following  the 
merger  of  the  White  Motor  Company 
with  Studehaker  Corporation.  In  his 
new  position.  Mr.  Clearv  heads  White 
sales  activities.  A.  G.  Bean  continues 
as  president  of  the  parent  White 
Company. 


Tourist  Service  Names  MeJunkin 

Mejunkin  .Advertising  Company, 
Chicago,  has  been  selected  by  the  Uni¬ 
versal  Tourist  Service,  with  head¬ 
quarters  in  Chicago.  This  organization 
plans  to  furnish  members  who  attend 
the  Century  of  Progress  exposition  with 
parking  space,  clubroom  facilities,  and 
service  in  obtaining  rooms. 


Joins  Toronto  Agency 

B.  E.  Legate,  has  been  appointed  by 
Xorris-Patterson.  Ltd..  advertising 
agency,  as  account  executive  at  the  head 
office.  Toronto.  He  has  spent  several 
years  in  sales  promotion  and  advertis¬ 
ing  agency  work  in  Canada. 


Edwin  B.  Wilson  Appointed 

Chamberlin,  Holmes  &  Co.,  Inc.,  New 
York,  air  transportation,  airport  opera¬ 
tion.  construction  and  financing,  have 
appointed  Edwin  Bird  Wilson,  Inc.,  New 
York,  to  handle  its  advertising  account. 


Cleveland  Agency  Man  Predicts 
Rush  by  Advertisers  Soon 

In  all  the  advertising  campaigns  of 
the  Standard  Oil  Company  of  Ohio, 
newspaper  advertising  has  played  tht 
most  important  part,  according  to  R.  M 
Alderman,  account  manager  for  the 
McCann-Erickson  Company,  Cleveland 
who  spoke  before  the  Sales  and  .Adver- 
tising  Club  of  Toledo  last  week. 

“There  is  a  factor  that  will  play  j 
big  part  in  newspaper  advertising  a  year 
or  two  from  now  and  everyboidy  will 
want  to  use  it  at  once — and  that  is 
color,”  Mr.  .Alderman  declared.  He 
said  many  papers  were  making  rapid 
progress  toward  making  three  and  four 
colors  available  to  advertisers. 


Rite  Form  Appoints  Waters 

William  Weinstein,  president  of  the 
Rite  Form  Corset  Company,  announces 
the  appointment  of  the  Waters  Mer¬ 
chandising  Corporation,  16  East  42nd 
Street,  New  York  City,  as  marketing, 
sales  promotion  and  advertising  counsel. 
It  is  understood  from  Herbert  S. 
Waters,  president,  that  marketing  the 
Rite  Form  line  will  be  through  the  key 
department  stores  of  the  United  Stores, 
and  that  trade  papers,  mail,  and  news¬ 
paper  advertising  will  be  used. 


New  Home  for  Smart  Co. 

New  and  larger  quarters  have  been 
acquired  by  the  David  A.  Smart  Pub¬ 
lishing  Company,  holding  corporation 
for  the  Apparel  Arts  Publications, 
through  the  leasing  of  the  25th  floor 
of  the  Palmolive  Building,  Chicago. 
Quarters  of  the  company  are  being  ex¬ 
panded  as  a  step  in  a  program  which 
calls  for  the  publication  of  two  addi¬ 
tional  magazines  to  be  known  as  Home 
FnniisUing  Arts  and.  Fabrics  & 
Fashions. 


Blaketlee  to  Speak 

H.  M.  Blakeslee,  western  manager  of 
the  A.N.P.A.  Bureau  of  Advertising, 
will  be  the  principal  speaker  at  a  meet¬ 
ing  sponsored  by  the  Newspaper  Repre¬ 
sentatives’  Association  of  Chicago  Nov. 
29,  at  the  Medinah  Athletic  Club. 
Members  of  several  advertising  agen¬ 
cies  will  be  guests  of  the  publishers’ 
representatives. 


Trood  Join*  Agency 

S.  P.  Trood,  for  11  years  advertising 
manager,  I^s  Angeles  Steamship  Com¬ 
pany,  has  resigned  to  become  vice- 
president  of  Bowman-Deute-Cummings, 
Inc.,  agency  specializing  in  travel  ad¬ 
vertising.  He  will  be  in  the  Los  .An¬ 
geles  office. 

Relief  Chairman  to  Speak 

Harvey  D.  Gibson,  head  of  the  X'ew 
York  campaign  to  raise  funds  for  un¬ 
employment  relief,  and  Mrs.  .August 
Belmont,  were  speakers  at  a  special 
luncheon  of  the  Advertising  Club  of 
New  York,  Nov.  18. 

Shu-Milk  To  Tracy 

W.  1.  Tracy,  Inc.,  New  York  agency, 
has  been  appointed  advertising  agent 
for  Shu-Milk  Products  Corporatiw. 
Orange,  N.  J.,  manufacturer  of  a  white 
shoe  cleaner.  Newspapers  and  trade 
papers  will  be  used. 


Lo*  Angela*  Agency  Expand* 

The  American  Letter  Company.  Los 
Angeles,  has  expanded  to  a  complete 
advertising  and  merchandising  service, 
according  to  Earl  R.  Obern,  president, 
and  will  hereafter  operate  as  a  general 
agency. 

McGregor  Club*  to  Geyer 

The  Crawford  McGregor  and  Canby 
Company  of  Dayton,  manufacturers  w 
McGregor  golf  clubs,  has  appointed  the 
Geyer  Company,  Dayton,  to  direct  its 
advertising  account. 


Kaufman  Hat  Appoint* 

The  advertising  account  of  KaufmM 
Hats,  a  national  chain  of  men’s  hat 
shops,  has  been  placed  with  Hirshon- 
Garfield,  Inc.,  New  York. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


The  California  agency  that  went  to 
tlie  newspapers  on  its  schedule  with 
juch  vigorous  protest  against  a  cartoon 
j)out  an  ice  man  might  have  got  equallv 
good  results  without  shaking  the  stick 
JO  much.  However,  no  one — except 
possibly  the  cartoonist — will  make  out  a 
£jse  ot  advertiser  domination  of  the 
press  in  tliis  instance.  The  cartoon  had 
00  bearing  on  any  question  of  public 
policy  but  was  merely  entertainment,  and 
publishers  are  generally  disposed  to  com¬ 
ply  with  reasonable  objections  from 
business  interests  whose  toes  have  been 
onintentionally  stepped  on  during  the 
pursuit  of  a  laugh. 

«  *  * 

PITY  the  poor  cartoonist  or  colum¬ 
nist,  though.  About  the  only  class 
of  people  left  to  ridicule  will  be  robots 
-and  possibly  General  Electric  wouldn't 
like  that. 

*  * 

Advertisements  come  and 

.advertisements  go,  and  sometimes 
advertisements  waste  their  brilliance  in 
desk  drawers  until  another  clean-up  day 
arrives,  but  one  Advertisement  can 
always  be  counted  on  by  M.  C.  Mogen- 
sen  of  San  Francisco,  head  of  the  firm 
of  newspaper  representatives  bearing  his 
name.  This  Advertisement  is  a  saddle 
horse  that  has  been  making  a  high 
reputation  as  a  jumper.  Other  horses  in 
the  Mogensen  stable  bear  such  nanies 
as  Newspaper,  Representative,  Society 
News,  City  Desk,  etc. 

w  *  * 


.Abbott  Kimball,  Inc.,  who  assembled 
the  copv. 

4>  «  * 

USE  of  the  initial  is  an  attempt  to 
avoid  the  shoddy  connotation  which 
has  attached  itself  to  the  very  word, 
“Quality”  as  a  result  of  its  misuse  in 
recent  years.  In  the  words  of  Mr. 
Ryan’s  advertisement,  “What  a  sick 
sound  Quality  has  in  the  mouths  of 
those  who  have  no  right  to  use  it !  So 
from  now  on,  people  who  know  values 
will  say  ‘Q’.” 

The  attempt  to  find  a  fresher  synonym 
for  Quality  brought  out  an  interchange 
of  letters  from  readers  on  the  editorial 
page  of  the  AVii’  York  Eivning  Post 
in  which  “timbre,”  “character,”  “excel¬ 
lence,”  “nobility,”  “grade”  and  others 
were  suggested.  The  discussion  grew 
out  of  a  reader’s  request  for  a  word- 
gam?  of  some  sort  as  a  means  of  post¬ 
election  relaxation.  Mr.  Powel  wrote 
at  once  suggesting  that  the  game  con¬ 
sist  in  “taking  the  old,  womout,  thin- 
dime  words  used  by  advertisers,  and 
replacing  them  with  brisk  newly  minted 
words  that  will  really  mean  something.” 

Among  the  replies  published  was  one 
from  C.  S.  Marquand,  of  Stockbridge, 
Mass.,  suggesting  “Q,”  which  had 
already  been  adopted  for  the  purposes 
of  the  movement. 

«  w  * 

O  WE  hope  you  have  had  a  Q 
Thanksgiving  and  are  ready  to  do 
some  Q  advertising  for  goods  all  full 
of  Q. 


British  figures  on  the  value  of  ad¬ 
vertising  in  a  depression  period, 
roughly  corresponding  to  those  issued 
by  the  Advertising  Federation  of  Amer¬ 
ica,  some  time  ago,  are  cited  in  a  bro¬ 
chure  published  by  Saward,  Baker  & 
Ca,  Ltd.,  “incorporated  practitioners  in 
advertising,”  of  London.  Quoting  infor¬ 
mation  supplied  by  the  Advertising 
.Association,  the  booklet  says : 

“.\mong  company  reports  that  ap- 
oeared  during  1932  no  less  than  313, 
out  of  a  batch  of  1,664  recently  analyzed, 
showed  an  increase  in  profits  over  those 
af  the  previous  year;  while  a  further 
139  showed  a  negligible  decline  (less 
•Jun  one-tenth)  in  profits.  It  is  inter- 
tsting  to  note  that,  of  the  452  companies 
the  profits  of  which  increased  or  showed 
only  a  negligible  decline,  311,  or  nearly 
'  iO  per  cent,  are  advertisers ;  while  of 
the  other  companies — the  1,212  the  prof¬ 
its  of  which  diminished  10  per  cent  or 
tnore— two  out  of  every  three  are  non- 
athertisers.” 

“There  Is  a  Tide  ...”  is  the  sug¬ 
gestive  title  of  the  booklet,  which  makes 
Mt  a  painstaking  case  for  the  argument 
that  “Freer  spending  has  become  a 
ational  necessity,”  that  “the  public  can 
veil  afford  to  spend  more.”  and  that 
advertising  media  are  “distributive  ma- 
thines  that  will  carry  an  advertiser’s 
message  to  a  certain  measurable  number 
«' destinations  and  deliver  it  there  with 
acertain  measurable  effect.”  Attractive 
darts  in  color  illustrate  the  text. 

*  *  * 

kA»»  stands  for  Quality,  in  the 
lexicon  of  the  National  Quality 
Movement,  which  is  getting  under  way 
« its  effort  to  put  retailing  emphasis 
wre  on  what  you  buy  instead  of  what 
pay. 

Appearance  of  a  newspaper  advertise- 
^t.  "What  is  Q?”  over  the  signatures 
*  department  stores  in  numerous  parts 
•ithe  country  introduced  the  advertising 
Jiase  of  this  movement.  The  advertise- 
*iit.  written  hy  Thomas  L.  L.  Ryan, 
’[tsident  of  Pedlar  &  Ryan,  Inc.,  New 
‘Drk  advertising  agency,  is  one  of  a 
furnished  to  the  members  of  the 
^ional  Retail  Dry  Goods  Association, 
■wrs  have  been  written  by  other  well- 
ytown  advertising  writers,  including 
°njcf  Barton,  of  Ratten,  Barton,  Durs- 
^  &  Osborn.  Inc. :  Mark  Wiseman, 
7  tlw  Blackman  Company:  Dorothy 
J>»fnson.  of  Abraham  &  Straus,  Brook- 
I.  A.  Hirschmann  of  Lord  &  Tay- 
Ijf'N’ew  York;  F.  W.  Spaeth  of  the 
YRD.G..A. :  and  Harford  Powel,  of 


New  Bradstreet’s  Appointments 

Walter  I.  Hughes  has  been  ap¬ 
pointed  publication  manager,  and  Joseph 
Stagg  Lawrence  editor,  of  Bradstreet’s 
IV eekly,  in  connection  with  the  an¬ 
nouncement  of  new  and  aggressive 
policies  for  that  publication  by  the  Brad- 
street  Company,  credit-rating  organiza¬ 
tion.  Frank  Greene,  after  48  years  with 
the  weekly,  becomes  editor  emeritus. 
Mr.  Hughes  has  served  with  Hearst’s 
International  Magasine,  McCall’s,  Neze 
York  Times,  Mid-Week  Pictorial,  and 
Xezv  York  Daily  Investment  N^ews. 
Mr.  Lawrence  has  been  a  teacher  of 
economics  at  Princeton  University,  asso¬ 
ciate  editor  of  World’s  Work,  and  a 
contributor  to  the  Nezu  York  Herald 
Tribune.  ^  Henry  L.  Cassidy,  statistician, 
has  also  joined  the  Bradstreet’s  editorial 
staff.  Among  new  contributors  will  be 
Edward  H.  Collins  and  William  Lyons, 
of  the  Herald  Tribune  financial  staff. 


Gulf  Oil  Campaign 

The  Gulf  Refining  Company  of  Pitts¬ 
burgh  is  placing  a  series  of  13  large 
advertisements  in  about  200  newspapers 
in  states  from  the  Atlantic  Coast  to 
the  Mississippi  River.  The  campaign 
is  to  total  about  $350,000. 


C.  L.  Bowman  Joins  Agency 

Charles  Luckey  Bowman,  formerly 
vice-president  and  general  manager  of 
Stanco,  Inc.,  has  been  appointed  vice- 
president  and  a  director  of  Cowan  & 
Dengler,  Inc.,  New  York  agency. 
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AGENCY  INCORPORATED 

The  Burrow  .Advertising  Corporation, 
Miami,  Fla.,  which  plans  to  conduct  a 
general  advertising  business,  has  filed 
papers  of  incorporation  with  Secretary 
of  State  Gray  in  Tallahassee.  The 
authorized  capital  stock  is  $10,000.  In¬ 
corporators  are :  C.  W.  Patchen,  George 
Rogers  and  E.  R.  Rogers. 


C.  J.  Huff  Promoted 

Clarence  J.  Huff,  sales  manager  of 
the  Procter  &  Gamble  Company.  Cin¬ 
cinnati,  has  been  appointed  general  sales 
manager,  succeeding  the  late  Stockton 
Buzby. 


AD  TIPS 


N.  W.  .\yer  &  Son.  Washington 
Square,  Philadelphia.  Placing  orders 
with  newspapers  in  selected  sections  on 
Ballard  &  Ballard  Company,  flour, 
Bouisville,  Ky. 


Honimann,  Tarrher  Si  Sheldon,  500 
Fifth  Avenue,  New  York  City.  Making 
contracts  with  newspapers  in  various 
sections  on  Smith  Bros.,  Cough  Drops 
and  Cough  Syrup,  Poughkeepsie. 

Summers-Oardner,  Inc.,  Curtiss  Build¬ 
ing,  Buffalo,  N.  Y.  Placing  orders  with 
newspapers  in  a  few  selected  sections 
on  Remington  Typewriter,  Division  of 
Remington  Rand,  Inc.,  Noiseless  Type¬ 
writers. 

i.  Walter  Thompson  Company,  Shell 
Building,  San  Francisco,  and  New  "York 
City.  Making  contracts  with  newspapers 
in  various  sections  on  Pineapple  Pro¬ 
ducers,  Co-Operative  Association,  San 
Francisco. 

W.  I.  Tracy,  Inc..  420  Lexington  ave¬ 
nue,  New  York  City.  Placing  orders 
with  some  Southern  newspapers.  Copy 
to  start  in  January  and  about  April 
copy  to  start  in  newspapers  from  Coast 
to  Coast,  on  Shu-Milk  Products  Corpo- 
^tion.  White  Shoe  Dressing,  Orange, 

Young  &  Rubicum,  Inc.,  285  Madison 
avenue.  New  York  City.  Again  plac¬ 
ing  copy  with  newspapers  in  various 
sections  on  Gulf  Reflning  Company, 
Supreme  Motor  Oil  and  No  Nox  Gaso¬ 
line.  Pittsburgh,  Pa. 


Batten,  Barton,  Bustlnc  Si  Osborn,  383 
Madison  avenue.  New  York  City.  A[gain 
placing  orders  with  newspapers  in  se¬ 
lected  sections  on  Continental  Baking 
Company,  Wonder  Bread.  New  York 
City. 

Bedford  Advertising  Agency,  105 
Court  street,  Brooklyn,  N.  Y.  Placing 
orders  with  newspapers  in  a  few  se¬ 
lected  sections  on  Capitol  Busses,  New 
York  City. 

Blackett-Sample-Ilummrrt,  Inc.,  221 
North  La  Salle  street,  Chicago.  Pre¬ 
pared  a  list  of  50  newspapers  in  48 
cities  for  10,000  lines  of  rotogravure  ad¬ 
vertising  for  Ovaltine,  product  of 
Wander  &  Company,  Chicago. 

Green,  Fiilton  Si  Cunningham,  360 
North  Michigan  avenue,  Chicago.  Plac¬ 
ing  orders  In  some  newspapers  in  Illi¬ 
nois  on  Chicago  Herald  &  Examiner. 

Guenther-Bradford  Si  Co.,  15  East 
Huron  street,  Chicago.  Issuing  orders 
to  newspapers  in  test  towns  on  Sum¬ 
mers  Medicine  Co.,  South  Bend,  Ind. 

Lawrence  C.  Gumblnner  Advertising 
Agenc.v.  9  East  41st  street.  New  York 
City.  Placing  orders  with  New  York 
City  newspapers  on  American  Steel  Wool 
Manufacturing  Company,  Hand!  Rolls 
Steel  Sponges,  New  York  City. 

lleath-Seehof,  Inc.,  211  West  Wacker 
drive,  Chicago.  Using  national  list  of 
newspapers  on  Kolorbak.  a  product  of 
United  Remedies,  Inc.,  Chicago. 


278,599 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  For 
the  month  of 


OCTOBER,  1932 

The  average  net  paid  circulation 

of  THE  SUNDAY  SUN  per 

Sunday  for  the  month  of  October, 
1932,  was  183,152. 

Everything  in  Baltimore 
Revotvea  Around 

THE  SUN 

Morning  Evening  Sunday 


In  the  better-class 


SUBURBS 

of  New  York,  The  Sun 
is  read  in  more  homes 
than  any  other  New  York 
weekday  newspaper. 

NEW  YORK 


PLANNING 

AHEAD 

The  cost  of  a  report  by  competent 
engineers  is  small  compared  with  the 
rofib  from  improvemenb  that  may 
e  made  in  the  arrangement  of  an 
existing  newspaper  publishing  plant 
or  in  plans  for  a  new  plant. 

Reports  and  investigations  by 
Lockwood  Greene  Engineers  have 
the  background  of  experience  with 
the  design  of  many  successful  news¬ 
paper  plants. 

LOCKWOOD  GREENE 
ENGINEERS,  INC. 

100  E.  42nd  Street,  New  York 
Boston  Spartanburg 


L 
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Among  the  major  achievements  of 
our  Engineering  Department  was 
the  designing  of  the  Unit  system  of 
Steel  Newspaper  Composing  Room 
Equipments.  These  Equipments  are 
constructed  carefully  and  stoutly  to 
withstand  the  severe  wear  and  tear 
of  newspaper  work  and  afford  the 
maximum  of  durability. 


.nmexlLan  nearest  you 

Type  Founders  Company 

VISUALIZERS  AND  PLANNERS 

a/Dxa/a/B/u/D/B/B/o/’a/’axa 
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Intertype 

BODONI 

MODERN 


For  the  HartFto-Please 
Newspaper  Advertiser 

ONE  OF  MANY 

IXTERTYPE 
FACES  made  on 

Modem  Wide  Tooth 
Matrices 


INTERTYPE  CORPORATION 

360  Furman  St.,  Brooklyn,  New  York 
Chicago  ^  New  Orleena  *  Boston 
San  Franclaeo  *  Loa  4ngelea 
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Editor  & 


JOHN  L.  SOUTHWICK 

Editor  of  Burlington  (Vt.)  Free 
Press  25  Years 

John  Leonard  South  wick,  74,  for  25 
years  editor  of  the  Burlington  (Vt.) 
/•ree  Press,  died  in  Burlington  Nov.  22. 

Mr.  Southwick’s  career  was  one  of 
consistent  affiliation  with  one  newspaper. 
He  became  the  news  editor  of  the  Free 
Press  in  1884,  one  year  after  he  had 
received  his  Ph.  D.  degree  at  Cornell 
University,  and  he  became  successively 
city  editor,  managing  editor  and  editor. 

-As  a  student  at  Cornell  he  had  helped 
to  found  the  Cornell  Daily  Sun,  a  pub¬ 
lication  having  the  support  of  the  stu¬ 
dents,  and  he  remained  as  its  editor 
until  1884. 

He  was  born  at  Bombay,  N.  Y..  on 
.April  24,  1858.  His  early  education  he 
received  at  Franklin  Academy  at  Ma¬ 
lone,  N.  Y.,  where  he  was  graduated  in 
1878,  subsequently  entering  Cornell. 

He  was  interested  in  foreign  affairs 
and  traveled  extensively  abroad.  He 
associated  himself  with  many  business 
and  cultural  activities,  and  was  a  mem¬ 
ber  of  the  Vermont  Press  Association. 

(Obituary 

JOHN  H.  LAWTON,  54,  former  ad¬ 
vertising  manager  of  the  Rockville 
Centre  (L.  I.,  N.  Y.)  Nassau  Daily 
Review,  di^  at  his  home  in  Concord, 
Mass.,  Nov.  16.  He  started  newspaper 
work  as  a  reporter  on  the  Boston 
Globe. 

Isaac  Rogers  Nelson,  president  and 
founder  of  radio  station  WAAM, 
Newark,  N.  J.,  and  well-known  in 
Newark  advertising  circles,  died  last 
week  at  his  home  in  Newark. 

Alfred  W.  Fritz,  78,  editor  of  the 
Euclid  Beach  News,  Cleveland,  O.,  died 
in  Miami,  F'la.,  Nov.  19. 

.Arthur  Soule  Macdonald,  editor, 
Putnam  (Conn.)  Patriot,  a  weekly, 
died  recently  at  his  home  after  a 
month’s  illness.  The  newsiiaper  was 
formerly  owned  by  his  father,  the  late 
Alexander  W.  Macdonald.  Several  years 
ago  the  paper  was  purchased  by  C. 
Lawrence  Perkins  and  John  J.  White- 
head,  and  Mr.  Macdonald  continued  as 
editor. 

Noble  E.  Johnston,  67,  veteran  of 
the  Los  Angeles  Times  composing 
room,  died  Nov.  17  at  Hawthorne,  Cal. 
Coming  from  St.  Louis  in  1890  he 
joined  the  Times  composing  room  and 
reorganized  it.  In  1903  he  became  man¬ 
ager  of  the  Times-Mirror  Printing  and 
Binding  House  and  later  resigned  to 
join  the  Program  Publishing  Comjiany. 
He  rejoined  the  Times  in  1910. 

.Alfred  T.  Price,  75,  head  proof¬ 
reader  of  the  Montreal  Star,  died  at 
his  home  Nov.  18.  Born  in  London. 
England,  he  worked  in  the  composing 
room  of  the  London  Times  for  30  years. 
He  was  pensioned  and  went  to  Canada 
about  15  years  ago,  settling  in  Montreal. 

William  Duffy,  dean  of  Buffalo 
police  reporters,  was  found  dead  in  a 
lodging  house  in  that  city  last  week.  As 
reporter  for  the  Review,  Enquirer,  Ex¬ 
press  and  other  Buffalo  newspapers 
Mr.  Duffy  had  covered  every  major 
police  story  in  that  city  for  nearly  40 
years.  He  was  injured  several  times 
in  covering  stories.  Broken  in  health, 
Mr.  Duffy  retired  several  years  before 
his  death,  passing  a  portion  of  his  time 
in  the  Perrysburg  Hospital,  where  he 
editeti  a  newspaper  W'hile  his  strength 
permitted. 

Bert  C.  Cottam,  38,  Chicago  Jour¬ 
nal  of  Commerce  copy  reader  and 
make-up  man.  died  Nov.  20  of  heart 
disease.  Mr.  Cottam  begap  his  news¬ 
paper  career  in  his  home  city  of  St. 
Louis  and  then  served  a  number  of 
years  on  the  New  Orleans  Times- 
Picayune,  New  Orleans  Item,  Ne^o 
York  Herald  Tribune,  Nezv  York 
Times,  Mihvaukee  Sentinel,  Detroit 
News,  Chicago  American,  Chicago 
Herald  fr  Examiner  and  Chicago  Daily 
News.  He  is  survived  by  his  wife,  Mrs. 
Grace  Cottam. 

James  Abbott,  78,  former  newspaper¬ 
man  and  old  time  court  reporter,  died 


Publisher  The  F  o  ur  t 


of  heart  disease  at  his  home  in  Chi¬ 
cago  Nov.  20.  After  being  graduated 
from  Yale  in  1873,  Mr.  Abbott  entered 
law  school  in  Chicago.  He  later  organ¬ 
ized  a  court  reporting  firm  and  from 
1880  until  1916  reported  all  national  po¬ 
litical  conventions.  He  also  reported 
the  campaign  tour  of  President  Roose¬ 
velt  in  1912.  He  also  had  edited  various 
publications. 

Mrs.  Hanes  Montgomery,  39,  so¬ 
ciety  editor,  Montgomery  (Ala.)  Leader 
for  20  years,  died  Nov.  19  in  a  New 
Orleans  hospital,  where  she  had  been  a 
patient  since  Oct.  23. 

JosEi*n  Fisher  Perry,  66,  former 
publisher  of  the  Lagro  (Ind.)  Press 
and  formerly  with  the'  Wabash  (Ind.) 
Plain-Dealer  when  that  paper  was 
owned  by  his  father,  died  Nov.  19  at 
the  Masonic  Home  at  F'ranklin,  where 
he  went  several  years  ago. 

Bird  H.  Davis,  63,  editor  and  pub¬ 
lisher  of  the  New’port  (Ind.)  Hoosier 
State,  a  weekly,  died  at  the  home  of  his 
daughter,  Mrs.  D.  C.  Moffett,  at 
Greencastle,  Nov.  16.  He  had  been  in 
ill  health  for  several  months.  Recently 
he  leased  his  paper  to  Charles  R. 
Gardner. 

John  R.  Anderso.n,  72,  a  traveling 
solicitor  for  the  Wichita  (Kan.) 
Beacon  for  17  years,  died  Nov.  3. 

Nathan  O.  Talbot,  70,  former 
publisher,  Omaha  (Neb.)  Daily  Record 
and  a  member  of  the  Omaha  bar,  died 
at  San  Diego,  Cal.,  Nov.  15. 

Melville  LeRoy  Slater,  formerly 
assistant  city  editor  of  the  San  Diego 
(Cal.)  Union  and  a  member  of  the  edi¬ 
torial  staff  of  that  newspaper  for  more 
than  ten  years,  died  Nov.  13  after  a 
long  illness.  He  was  born  in  Wau¬ 
kegan,  111.,  in  1889,  entered  newspaper 
work  in  that  city  and  later  was 
employed  on  several  Chicago  news- 
pajiers. 

Louis  D.  Goldsborough,  a  typog¬ 
rapher  who  set  type  for  the  Baltimore 
Sun  the  day  it  told  the  story  of  the  bom¬ 
bardment  of  Fort  Sumter  at  the  out¬ 
break  of  the  Civil  War  and  also  for 
the  first  issue  of  the  New  York  World, 
died  Nov.  16  at  Baltimore  at  the  age 
of  92. 

Raoul  .Aime  Tison,  63,  former 
editor-in-chief,  Canada  Gasette,  Do¬ 
minion  government  publication,  died  in 
Montreal  recently. 

Frank  George  Weeks.  75,  editor  and 
owner,  Carson  (la.)  Critic, died  Nov.  15 
in  his  home.  A  native  of  Illinois  his 
parents  moved  to  Carson  60  years  ago. 
He  purchased  the  Critic  in  1^7. 

Thomas  B.  Palmer,  53,  director, 
Acton  Publishing  Company,  Toronto, 
and  for  42  years  engaged  in  the  printing 
business  in  Toronto,  died  at  his  home, 
Nov.  11. 

Mrs.  Della  M.  Harris,  writer  of 
west  side  news  in  the  Council  Bluffs 
(la.)  Nonpareil  for  23  years,  died  at 
her  home  November  18  of  heart  disease. 

Jewel  T.  Manus,  31,  driver  of  a  mail 
truck  for  the  Atlanta  Constitution  for 
the  past  five  years,  was  instantly  killed 
Nov.  14  when  his  truck  was  struck  by 
a  passenger  train  at  a  railroad  crossing 
near  Calhoun,  Ga. 

Charles  F.  Murphy,  55,  for  18 
years  with  circulation  department.  Salt 
Lake  Tribune,  died  of  heart  disease  at 
his  home  recently. 

Miss  Mary  R.  Mahony,  circulation 
department,  Boston  Evening  American, 
died  Nov.  18  at  the  Cambridge  City 
Hospital  following  a  short  illness.  She 
was  the  sister  of  the  late  John  F.  Ma¬ 
hony,  of  the  editorial  staff,  Boston 
Trax'cler. 

A.  J.  Moore,  72,  veteran  newspaper¬ 
man  died  recently  in  Reno,  Nev.,  fol¬ 
lowing  a  long  illness  due  to  a  throat 
ailment.  Moore  started  his  career  with 
the  New  York  World  and  later  was 
with  the  San  Francisco  Call  as  Sunday 
editor.  He  went  to  Nevada  in  1906 
during  the  Goldfield  boom  and  in  re¬ 
cent  years  had  been  mining  editor  on 
several  newspapers. 

Mrs.  Louella  Krauss  Grube,  39, 
wife  of  James  E.  Grube,  editor,  Urbana 
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(O.)  Detnocrat,  died  of  (Hjisoning  at 
her  home  this  week. 

Bird  H.  Davis,  61,  editor  of  the 
Hoosier  State,  a  weekly  newspaper  at 
Newport,  Ind.,  died  Nov.  16  following 
a  long  illness.  He  was  a  member  of 
the  board  of  trustees  of  the  Evansville 
State  Hospital. 

Mrs.  Dorothy  Kelley  Vodrey,  wife 
of  VV.  H.  Vodrey  of  East  Liverpool,  O., 
secretary-treasurer  of  the  Brush- Moore 
Newspapers,  died  last  week.  She  had 
been  ill  for  several  weeks.  Joseph  K. 
Vodrey,  a  son,  is  managing  editor  of 
the  Canton  (O.)  Repository. 

Karl  J.  Konzen,  38,  publisher,  Volga 
City  (la.)  Nev's,  died  of  heart  disease, 
Nov.  15.  He  established  the  News  in 
1913. 

Mrs.  An  NY  Louise  Hough,  wife  of 
George  A.  Hough,  former  managing 
editor.  New  Bedford  (Mass.)  Standard 
and  mother  of  George  A.  Hough,  Jr., 
publisher  of  the  Falmouth  (Mass.) 
Enterprise,  and  Henry  Beetle  Hough, 
publisher  of  the  Martha’s  Vineyard 
(Mass.)  Vineyard  Gazette,  died  Nov. 
19  at  her  home  in  New  Bedford. 

F.  D.  Mead,  60,  publisher,  Cresco 
(la.)  Plain  Dealer,  died  Nov.  16  two 
hours  after  a  heart  attack.  He  was 
re-elected  to  the  state  house  of  repre¬ 
sentatives,  Nov.  8. 

William  Alexander  Ohley,  74, 
former  secretary  of  state  of  West  Vir¬ 
ginia  died  at  his  home  in  Charleston 
recently  following  a  long  illness.  He 
joined  the  Fainnont  (W.  Va.)  Index 
as  a  youth  and  at  19  was  editor  and 
publisher.  Retiring  as  sercetary  of 
state  he  leased  his  newspaper  to  Owen 
S.  McKinney,  its  former  owner.  His 
wife  and  a  daughter  survive. 

Frank  L.  Webster,  71,  for  many 
years  with  the  Denver  Post  editorial 
staff,  died  Nov.  12  following  six  years 
of  ill  health.  He  was  graduated  from 
the  University  of  Kansas,  where  one 
of  his  classmates  and  intimate  friends 
was  the  late  Gen.  Frederick  Funston. 
Before  joining  the  Post  he  was  with 
the  old  Denver  Times. 

Donald  Bird,  former  editor  of  the 
Belleville  (Ont.)  Intelligencer,  but  re¬ 
cently  employed  by  the  Canada  Steam¬ 
ship  Lines,  was  drowned  at  Glenora, 
five  miles  from  Picton,  Nov.  22,  while 
superintending  the  loading  of  the 
steamer  Edmonton.  He  slipped  down 
an  icy  gangplank  and  fell  between  the 
ship  and  dock. 

.Angus  E.  McLean,  41,  vice-president 
and  general  manager  of  the  Bathurst 
Power  and  Paper  Company,  Ltd.,  and  a 
director  of  other  New  Brunswick  en¬ 
terprises,  died  in  a  hospital  at  Bathurst, 
N.  B.,  Nov.  17  after  an  emergency 
operation  for  appendicitis. 

Henry  H.  Taylor.  84.  manager  of 
the  office  of  the* Record  Publishing  Com¬ 
pany,  New  Haven,  Conn.,  died  in  New 
Haven  Nov.  18. 

Herbert  S.  La  Duke,  43,  formerly 
a  reporter  on  the  Washington  (D.  C.) 
.9tar,  Philadelphia  Enquirer  and  several 
Massachusetts  newspapers,  died  in 
Marblehead.  Mass.,  Nov.  21. 

Robert  Jordan,  a  director  of  the 
Globe  Newspaper  Company,  publishers 
of  the  Boston  Globe  and  Evening  Globe, 
and  son  of  Robert  Jordan,  founder 
of  the  Jordan  Marsh  Company,  died  at 
his  home  in  Paris,  France,  Nov.  2  and 
was  buried  in  Boston  recently. 

Dr.  Benoni  F.  Underwood,  89,  for¬ 
mer  editor  of  the  Edgervater  (N.  J.) 
Netvs  and  of  various  medical  publica^^- 
tions,  died  at  his  home  in  Edgewater 
Nov.  20.  He  practiced  medicine  in 
Brooklyn  and  New  Jersey  40  years. 

Mrs.  Lucy  Antisdalf.  Mason,  74, 
editor  of  the  Marion  (N.  Y.)  Enter¬ 
prise,  died  at  her  home  in  Marion  Nov. 
20.  She  was  a  sister  of  the  late  Louis 
M.  Antisdale,  for  many  years  editor  and 
publisher  of  the  Rochester  Herald. 

FAMOUS  CARTOON  STAGED 

“Injun  Summer,”  famous  cartoon  by 
John  T.  McCutcheon,  Chicago  Tribune 
cartoonist,  came  to  life  behind  the  foot¬ 
lights  in  a  special  stage  presentation  at 
the  Chicago  Theatre  this  week. 
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WILL  M.  CLEMENS  A 

Former  Publisher  of  Flushing  Jour. 

nal  Dies  in  Louisville  u 

( Bp  telegraph  to  Editor  &  Publisher)  ] 
Louisville,  Ky.,  Nov.  23 — Will  M. 
Clemens,  58,  editor  of  various  news- 
papers  until  his  retirement  18  months ' 
ago  and  a  reporter  for  the  LouisiilU 
Times  at  the  first  trial  of  Caleb  Powers 
for  assassination  of  Governor  Goebel 
died  today  at  his  home  here. 

-Mr.  Clemens  had  been  in  ill  health 
a  year,  suffering  from  heart  trouble.  J' 
l  ie  was  a  son  of  the  late  Dr.  John  M. 
Clemens,  who  was  a  first  cousin  to  Marl  !2 
Twain.  ^ 

Born  in  Louisville  Mr.  Clemens  was 
a  graduate  of  Centre  College.  After  ” 
periods  of  employment  with  the  l^uis- 
ville  and  Nashville  Railroad  and  tk 
Louisville  National  Banking  Companj 
he  joined  the  staff  of  the  Times.  Later 
he  served  as  editor  of  papers  in  Mem- 
phis,  Atlanta,  Knoxville,  Birminghaa, 
Mobile  and  Rochester  before  buying  and  ^ 
operating  the  Evening  Journal  at  Flush.  ® 
ing.  Long  Island.  ® 

Mr.  Clemens  is  survived  by  his  wife, 
a  sister,  Mrs.  Hugh  F.  Tidwell  of  Rich.  “ 
mond,  \’a.,  and  a  half  brother,  Dr.  i-i 
Edward  Clemens  of  New  Orleans.  ' 
.Arrangements  were  made  for  funeral  !!! 
services  at  the  residence  at  2 :30  o’clock  p 
I'riday.  Burial  will  be  in  Cave  Hi!  ^ 
Cemetery.  .A  special  escort  from  the 
Spanish  War  veterans,  of  which  he  was  ^ 
a  member,  was  planned. 

MARY  B.  MULLETT 

-  bi 

Newspaper  and  Magazine  Writer  til 
Dies  in  Clinton,  la.  tii 

Miss  Mary  B.  Mullett,  news])ape: 
and  magazine  writer,  died  Nov.  22  iol 
lowing  a  long  illness  of  heart  disease.  “ 
at  the  home  of  her  sister,  Mrs.  .Artht  ** 
W.  Blunt,  in  Clinton,  la. 

She  started  her  writing  career  i: 

C  linton,  later  being  employed  by  tlk 
Chicago  Tribune,  the  New  York  IVorU  ? 
tlie  former  New  York  Morning  S»  ^ 
and  the  .Veru  York  Times.  From  19!  *1 
to  1924  she  was  managing  editor  of  T'  ' 
American  Magazine.  ^ 

Miss  Mullett  was  born  in  Ve«y  F 
Ind.,  the  daughter  of  Eugene  a:  ® 
Valeria  Harding  Mullett.  She  «  y 
tended  the  public  schools  of  Clinton,  h  I 
She  was  a  member  of  the  Cosmopolits-  ' 

and  Pen  and  Brush  Clubs.  * 

_  n 

OFFICIAL  SUES  DAILY 

The  Holyoke  (Mass.)  Transcript, r  ^ 
which  Mrs.  W.  G.  Dwight  is  editor,  's  ® 
named  in  a  suit  for  $S0,0(K)  broiict  ® 
this  week  by  City  Solicitor  Jacob  Oga:  ? 
He  charges  the  Transcript  said  exce 
sive  amounts  were  paid  in  settlement  ? 
injury  claims  for  falls  on  sidewalk 
He  alleges  statements  were  made  tk  " 
more  than  $35,000  of  such  damage  * 
were  paid  while  he  says  that  tb  5 
amounts  settled  by  him  as  city  solicitr  . 
did  not  total  more  than  $2,9(X).  1^ 

MRS.  MINERVA  C.  L.  CRANE 

Mrs.  Minerva  Carlisle  Lea  Cram  * 
vice-president  of  the  Elizabeth  (N.  J. 
Daily  Journal,  of  which  her  son,  Fre  ^ 
Lea  Crane,  is  publisher,  died  at  be  . 
home  in  Elizabeth,  Nov.  17.  Her  hit  ^ 
hand,  .Augustus  Crane,  publisher  of  th 
Journal,  died  in  1923.  Mrs.  Crane 
active  in  local  club  and  cliarity  work 
and  was  the  founder  of  the  Elizabet! 
Young  Men’s  Christian  Association 

BEN  FRANKLIN 

Ben  Franklin,  65,  convention  manage 
of  Albany,  N.  Y.,  and  former  news¬ 
paperman.  died  in  Albany  Nov. 
After  a  short  time  with  newspapers  b 
became  a  legislative  correspondOTt.  n 
knew  many  famous  concert  artists  an 
arranged  for  their  concerts  in  norther 
New  ‘b'^ork  State. 

OLIVER  P.  COURTNEY 

Oliver  P.  Courtney,  75.  former  edi 
tor  of  the  Srvitzerland  (Ind.) 
crat,  died  at  Vevay,  Ind.,  Nov.  19. 

NORMAN  H.  NESBITT 

Norman  Hill  Nesbitt,  62,  forffl® 
journalist  in  India  and  a  teacher « 
French,  died  in  Oakland,  Cal.,  Nov.  - 
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Adopts  Resolutions  After  Hearing 
Protests  on  Election  Night  Com* 

petition  with  Dailies 

(Special  to  Editor  &  Publishkh) 
Rochester,  N.  Y.,  Nov.  21 — Protest 
over  the  participation  by  the  Associated 
Press  in  broadcasting  on  election  night 
»as  voiced  by  members  of  the  New 
York  State  Society  of  Newspaper  Edi¬ 
tors  meeting  at  Powers  Hotel  today. 
The  discussion  came  to  a  head  when 
resolutions  were  passed  asking  the  A.P. 
Itoard  of  directors  to  take  steps  to  re¬ 
voke  the  permission  previously  granted 
tor  the  broadcast  of  news. 

The  resolution  states  “that  we,  the 
members  of  the  New  York  State  Soci¬ 
ety  of  Newspaper  Editors,  recommend 
to  the  board  of  directors  of  the  Asso¬ 
ciate  Press,  that  they  prepare  resolu¬ 
tions  for  submission  to  the  annual  meet¬ 
ing  in  April  for  the  rescinding  of  the 
resolution  of  1925  which  permits  the 
broadcast  of  news  on  the  radio.” 

Secretary  Clarence  T.  Leighton  was 
likewise  directed  to  send  copies  of  the 
resolution  to  the  officials  of  the  Inter¬ 
national  News  Service  and  the  United 
Press. 

A  second  resolution  was  adopted  as 
follows:  “Be  it  resolved,  that  our  soci¬ 
ety  recommends  to  the  Associated  Press 
that  it  consider  the  feasibility  of  allow¬ 
ing  the  Associated  Press  news  to  be 
broadcast  only  within  the  discretion  of 
the  individual  members,  with  the  restric¬ 
tion  that  the  broadcast  of  any  one  story 
should  not  exceed  one  hundred  words 
within  one  hour,  and  that  such  broad¬ 
cast  be  limited  to  individual  broadcasting 
stations.” 

Difference  of  opinion  arose  over  the 
value  of  broadcasting  by  an  individual 
newspaper  over  a  local  station.  It  was 
pointed  out  that  the  Rochester  Times- 
Uiiion,  which  operates  its  own  station, 
attained  35,000  extra  circulation  on 
election  night — an  all-time  record.  The 
nearest  approach  to  this  figure  was 
the  extra  announcing  the  finding  of  the 
body  of  the  Lindbergh  baby,  when  the 
extra  circulation  was  28,000.  The  Nero 
York  Times  and  the  New  York  Herald 
Tribune,  which  do  not  broadcast,  were 
also  reported  to  have  achieved  new 
records  with  their  election  extras. 

President  Walter  P.  Plummer  of  the 
Albany  Ei'eniny  News  presented  the 
matter.  M.  V.  .Atwood  of  the  Gannett 
newspapers  crystalized  the  sentiment  for 
1  resolution,  but  four  were  offered  be¬ 
fore  the  two  final  ones  were  accepted. 

It  was  pointed  out  that  newspapers 
published  in  an  area  covered  by  another 
newspaper  which  owned  a  broadcasting 
station,  would  go  to  the  expense  of 
gathering  news,  put  it  on  the  wires  and 
then  hear  the  near-by  station  broadcast 
the  information  before  an  extra  could 
be  circulated.' 

Another  point  was  brought  up  that 
some  stations  broadcast  election  infor¬ 
mation  received  from  a  local  newspaper 
while  other  newspapers  lying  in  that 
same  area  could  not  broadcast,  because 
they  could  not  get  a  wave  length  if 
they  wanted  to. 

Another  point  related  to  court  deci¬ 
sions  that  news  is  property.  Just  how 
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long  it  is  property  no  one  was  able  to 
say.  The  question  was  raised  whether 
if  a  newspaper  should  throw  election 
returns  on  a  screen,  a  broadcasting  sta¬ 
tion  might  legally  obtain  them  and 
broadcast  them. 

The  society  likewise  decided  to  favor 
passage  by  the  next  Legislature  of  the 
modification  of  the  libel  law  which  would 
consider  as  privileged  any  communica¬ 
tion  issued  by  a  state  official.  The  law- 
providing  for  this  failed  to  pass  at  the 
last  session. 

Meetings  of  the  society  in  the  future 
will  be  held  biennially  instead  of  quar¬ 
terly,  the  dates  to  be  in  May  and 
November. 

Gannett  newspaper  executives  held  a 
two-day  meeting  beginning  today,  leav¬ 
ing  this  afternoon’s  session  open  for  the 
meeting  of  the  society. 

LEGAL  FEES  DENIED 

Magistrate’s  Handling  of  Telegram 
Cost  Him  $35,100 

( Special  to  Editor  &  Publisher) 

Albany,  N.  Y.,  Nov.  22 — Giving  a 
copy  of  a  libelous  telegram  to  a  news¬ 
paper  reporter  will  cost  Magistrate 
Joseph  E.  Corrigan  of  New  York  City 
just  $35,100 — the  fees  he  has  paid  out 
to  lawyers  to  defend  himself  success¬ 
fully  in  a  libel  action  brought  by  former 
Police  Commissioner  Richard  E. 
Enright. 

Judge  Corrigan  today  lost  his  final 
appeal  to  collect  the  counsel  fee  from 
the  State  of  New  York  on  the  conten¬ 
tion  that  he  acted  as  a  public  official. 
The  Court  of  Appeals,  however,  de¬ 
cided  that  the  Appellate  Division  ruled 
correctly  in  holding  Corrigan  personally 
liable  for  his  actions. 

The  libel  suit  was  based  on  the  alle¬ 
gation  that  Corrigan  made  public  in 
.April,  1923,  a  telegram  from  Assembly- 
man  Louis  A.  Cuvillier,  which  Com¬ 
missioner  Enright  declared  reflected 
upon  him  and  other  police  department 
officials  in  connection  with  the  enforce¬ 
ment  of  the  state  prohibition  law. 

Judge  Corrigan  declared  he  had  given 
out  the  telegram  before  he  had  carefully- 
read  the  message.  He  said  he  tried  to 
stop  publication  of  it. 

GANGSTERS  SEIZE  CAMERA 

A  car  answering  the  description  of 
that  used  by  gangsters  in  chasing  two 
Newark  (N.  J.)  Eveniiia  A’ctuj  pho¬ 
tographers  and  forcibly  taking  a  camera 
from  them  was  found  by  prosecutor’s 
detectives  this  week.  The  driver  was 
taken  into  custody.  The  photographers 
were  chased  after  they  had  taken  a  pic¬ 
ture  of  the  exterior  of  the  Third  Ward 
Political  Club  headquarters  of  an  al¬ 
leged  gangster.  The  pursuing  car 
caught  up  at  a  traffic  light  at  Clinton 
avenue  and  High  street.  Gangsters 
tried  to  force  the  News  men  into  their 
car  and  one  of  them  snatched  the 
camera. 


CARRIER  BOY  KILLED 

Stephen  Fisher,  14,  “start”  carrier 
boy  for  the  lYaterhury  (Conn.)  Repub- 
lican  was  killed  Nov.  15  when  run  over 
by  a  truck. 


PROGRESS 

in  any  field 
depends  upon  consistently 
putting  forth  the  best  we 
have  to  offer. 
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DR.  FINLEY  HONORED 


Receives  Medal  for  Promoting 
Jewish-Christian  Amity 

Dr.  John  H.  Finley,  associate  editor 
of  the  Neti’  York  Times,  was  presented 
the  American  Hebrew  medal,  awarded 
to  the  .American  who  has  done  most  to 
promote  understanding  between  Chris¬ 
tian  and  Jew  in  the  United  States,  be¬ 
fore  a  large  gathering  in  the  auditorium 
of  the  City  College,  Nov.  22. 

Many  tributes  were  received  by  tele¬ 
gram,  including  messages  from  Presi¬ 
dent  Hoover  and  President-elect  Roose¬ 
velt.  Henry  Morgenthau,  former  Am¬ 
bassador  to  Turkey,  presided. 

The  siH-akers  were  Acting  Mayor 
Joseph  McKee,  Martin  Conboy,  rep¬ 
resenting  the  Catholics;  Mrs.  William 
Dick  Sporborg,  for  the  Jews;  Charles 
M.  Schwab,  Dr.  Frederick  B.  Robinson, 
president  of  City  College,  of  which  Dr. 
Finley  was  once  the  head,  and  Dr. 
Finley.  Rabbi  Isaac  Landman,  editor 
of  the  Ameriean  Hebretv,  made  the  ad¬ 
dress  of  presentation. 

Among  those  present  were  Owen  1). 
Young,  Bishop  Francis  J.  McConnell. 
Methodist  Bishop  of  New  York;  Felix 
M.  Warburg,  Victor  F.  Ridder,  Samuel 
W.  Reyburn,  Frederick  Brown,  Dr. 
Charles  S.  MacFarland  and  William  H. 
Woodin. 


FARM  WRITERS  TO  MEET 

The  annual  meeting  of  the  Farm 
News  Writers  Association  will  be  held 
at  the  Saddle  and  Sirloin  Club  at  the 
Chicago  Stock  Yards,  Nov.  29,  in  con¬ 
nection  with  the  International  Live  Stock 
Exposition,  J.  S.  Russell,  Des  Moines 
Register-Tribune  farm  editor  and  presi¬ 
dent  of  the  association,  annnounced  to¬ 
day.  Speakers  on  the  program  will  in¬ 
clude  C.  F.  Collison,  Minneapolis  Trib¬ 
une;  Ray  F.  Anderson,  Cedar  Rapids 
(la.)  Gazette;  Fred  Jeanette,  Detroit 
News;  Ira  Martin,  Elkhart  (Ind.) 
Truth;  Paul  Potter  and  E.  B.  Swingle, 
Chicago  Tribune. 

DAILY  WON’T  MOVE 

John  Ames,  Chicago  Journal  of  Com¬ 
merce  publisher  who  purchased  the  old 
Chieago  Evening  Post  building  from 
Col.  Frank  Knox,  Chieago  Daily  News 
publisher,  following  the  merger  of  the 
Evening  Post  with  the  Daily  News,  told 
Editor  &  Publisher  this  week  that  he 
did  not  plan  to  move  the  Journal  of 
Commerce  plant  to  the  Post  building. 


CHEMISTS  HAVE 
A  WORD  FOR  IT 

Type  metal  being  remelted  in 
your  plant  won’t  boil  up  and  send 
the  dross  to  the  surface,  no  matter 
how  much  heat  you  apply,  until  a 
potato  or  a  green  stick  is  dropped 
into  the  molten  mass. 

Sometimes  newspaper  staffs  are 
like  that  molten  metal.  Good  stuff, 
often  under  severe  fire,  but  they 
never  quite  measure  up  to  your 
expectations. 

Perhaps  you’ve  sensed  the  need 
of  new  blood  —  a  youngster  with 
good  training  or  an  older  man  with 
country  or  city  experience,  a  differ¬ 
ent  viewpoint. 

Well-trained  men  of  all  ages  and 
degrees  of  experience  to  suit  any 
editorial  or  business  staff  need  are 
quickly  available.  Write  or  wire  — 


Personnel  Bureau 
of 

SIGMA  DELTA  CHI 

836  Exchange  Avenue,  Chicago 


No  Charge  to  Employers 


40  YEARS  WITH  DAILY 

Otis  Morse,  advertising  manager  of 
the  Detroit  Free  Press,  celebrated  his 
40th  year  of  service  with  the  new-s- 
;>aper,  Nov.  19.  Entering  the  employ 
of  the  Free  Press  in  1892,  as  a  book¬ 
keeper,  Mr.  Morse  rose  through  the 
ranks  as  an  advertising  solicitor  to  be¬ 
come  one  of  the  owners  of  the  Free 
Press,  and  advertising  manager,  a  posi¬ 
tion  to  which  he  was  appointed  in  1909. 
Mr.  Morse  w-as  the  first  advertising 
man  in  Detroit  to  solicit  classified  ad¬ 
vertising.  He  is  a  charter  member  of 
the  Detroit  Adcraft  Club,  founded  in 
1905  by  Henry  Ew-ald. 

EXTORTION  CHARGE  DISMISSED 

A  charge  of  attempted  extortion 
against  Albert  Gurzynski,  accused  of 
sending  threatening  letters  to  Thornton 
L.  Smith,'  manager  of  the  Milwaukee 
(Wis.)  bureau  of  the  Chicago  Tribune, 
was  dismissed  in  municipal  court  at 
Milwaukee  for  lack  of  evidence. 


UNITED  PRESS 


news  coverage 
is  world-wide, 
complete  and 
Independent 

UNITED  PRESS 


with  full  automatic 
push  button  control 
is  used  by 
Dayton  Daily  News 

Dayton,  Ohio 
Atk  th*m  about  it 
CLINE  ELEC.  MFC.  CO. 
Chicago i  111  West  Washington 
Street 

New  York:  Daiiy  News  Bidg. 

220  East  42nd  St. 

San  Francisco:  First  National 
Bank  Buiidin; 


The  WELFARE  COMMITTEE 

of  Ihe 

INTERN4TI0NAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  cirtulation  men  of 
capacity  aid  ability  capable 
to  take  dtire  charge  of 
your  dep  tment  or  to  fill 
importan^tin’osts  in  the  de¬ 
partment 

Addre^  Secretary- 

Treasur  '  ^iase,  Mr.  Clar¬ 
ence  ■»“»  Eat:,  care  Star 

Buildit^,  -ria.  Ill. 

dison  A 
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WHAT  OUR  READERS  SAY 


AWAKENING  PUBLISHERS 

To  Kditok  &  Publishkr:  Your 
splendid  editorial  Xov.  19  on  radio  and 
IKjlitics  should  help  materially  in 
awakening  publishers  to  the  urgent  need 
of  coojjerating  in  working  out  a  con¬ 
structive  ixjlicy  in  their  attitude  to¬ 
ward  radio  broadcasting.  I  appreciate 
greatly  your  helpfulness  in  this  difficult 
I)robleni. 

E.  H.  H.vrris, 
Richmond  (Ind.)  Palladium. 


RADIO  IN  POLITICS 

To  Editor  &  Plblishkk — Allow  me 
to  salute  you  for  the  splendid  editorial, 
"Radio  in  Politics,”  which  appeared  in 
yc:ur  issue  of  Xov.  19. 

You  have  summed  up  the  situation  so 
admirably  that  there  is  little  left  to  say. 
Indeed,  my  sole  excuse  for  writing  is  to 
present  the  viewpoint  of  the  newspaiier 
distributor,  who  is  in  a  measure,  the 
man  on  the  firing  line. 

I  started  in  the  newspaper  business 
thirty-four  years  ago.  In  accord  with 
the  great  .\merican  tradition,  I  began 
at  the  Ixittom  of  the  ladder,  graduating 
by  easy  stages  to  my  present  position 
as  the  proprietor  of  an  elaborate  news- 
pai)er  delivery  organization  that  services 
an  important  part  of  the  Brooklyn  area. 

During  the  early  years,  when  I 
hawked  papers  myself,  there  was  an 
almost  universal  appetite  on  the  part 
of  “the  man  in  the  street”  for  news  con¬ 
cerning  the  daily  baseball,  and  football 
games,  boxing  bouts,  racing  and  other 
current  events  of  popular  appeal.  The 
newspaper  was  supreme  as  a  purveyor 
of  the  news,  and  justly  so. 

Particularly  on  the  day  following  local 
or  national  elections,  newspaper  readers 
could  hardly  wait  until  they  got  their 
favorite  sheet  to  discover  just  what  had 
hapjiened.  Today,  that  first  keen  flush 
of  interest  and  curiosity  is  sated  by  the 
broadcasting  companies,  with  the  result 
that  the  press  has  suffered  accordingly. 

Certainly  the  supreme  obligation  of 
the  Associated  Press  lies  in  the  direc¬ 
tion  of  its  own  membership.  By  the 
same  token,  the  newspapers  should  have 
full  and  undisputed  title  to  the  time- 
element  value  of  the  world-wide  news 
gathering  agency  that  they  themselves 
have  made  possible.  The  most  ele¬ 
mentary  business  principles  are  out¬ 
raged  by  a  procedure  that  makes  it 
ixissible  for  the  cream  to  be  skimmed 
off  by  their  own  most  vigorous  com- 
jietitors. 

I  for  one,  rejoice  to  see  newspaper 
editors  and  publishers  everywhere  wak¬ 
ing  up  tc  the  facts.  For  the  past  five 
years,  only  an  occasional  voice  has  been 
raised  in  orotest.  The  press,  with  a 
few  notable  exceptions,  has  not  only 
stood  by  calmly ;  it  has  actually  con¬ 
tributed  to  the  very  instrumentality 
that  was  draining  away  its  own  vital¬ 
ity.  In  fact,  it  reminds  me  of  the  prize 
fighter  who  deliberately  lowers  his 
guard  and  sticks  out  his  chin  to  invite 
the  blows  of  his  adversary. 

Xow  that  the  eatire  question  is  sched¬ 
uled  for  an  airing  I  join  with  you  in 
the  hope  that  the  issue  will  be  met  with 
ojien  eyes.  Perlnps  the  embattled 
newsjiaiier  fraterniw  will  formulate 
some  efficient  bulwa-k  against  further 
encroachments  into  their  legitimate 
domain.  In  this  eveit,  I  offer  as  a 
liattle  cry  the  famou;  slogan  of  the 
Marne — “They  shall  n»t  pass.” 

Hairy  Wkinberg, 
Harry  Weinberg  Co.,  Brooklyn. 

CONTRARY  VIEW 

To  Editor  &  Publisher:  As  a  for¬ 
mer  newspaperman,  wh  listens  to  the 
radio  with  avidity  and  tinues  to  read 
newspajiers,  but  has  no*’^nnection  with 
either  industry,  may  I ,  ^  permitted  to 
question  the  conclusiC''’'”*,!  your  edi¬ 
torial  article  “Radio  ^“?*’Mitics,”  pub¬ 
lished  Xov.  19? 

Instead  of  detractii*’”^^'*!  the  pub¬ 
lic’s  interest  in  printe^’J"  ^  I  beg  to 
submit  that  such  sk '  ^‘(itment  as 
the  radio  gives  to  n<  the  hear¬ 

er’s  appetite  for  del^S.  former jble  only 
;  court  rej 


in  the  following  day's  newsjiapers.  Wit¬ 
ness  the  record  sales  of  issues  contain¬ 
ing  the  recent  election  results,  which, 
according  to  your  own  statement,  were 
covered  in  brief  by  broadcasters  with 
the  aid  of  the  .\ssociated  Press  and 
others. 

.•\  story  I  heard  the  other  day  illus¬ 
trates  the  point ;  The  interest  of  a 
young  woman,  holding  a  clerical  jxisi- 
tion,  was  focused  on  the  camiiaign  by 
listening  to  jHilitical  news  and  speeches 
over  the  air,  and  she  got  the  habit  of 
buying  one  or  more  newspajx'rs  each 
day.  She  remarked  to  a  friend  that  she 
had  theretofore  read  newspapers  only 
occasionally.  There  must  be  many  such 
persons  whose  interest  in  printed  news 
has  been  created  or  increased  by  hear¬ 
ing  news  fragments  and  headlines  on 
the  air. 

For  any  radio  listener  who  has  been 
a  news  editor,  it  is  hard  to  imagine 
the  radio  as  a  successful  competitor  of 
the  newspapers.  The  cost  in  both  money 
and  time  would  be  prohibitive.  It 
seems  a  reasonable  prediction  that  they 
will  be  supplementary,  and  mutually 
beneficial  to  one  another,  after  ironing 
out  their  disputes,  many  of  which  are 
based  on  imaginary  differences. 

Ralph  X.  Gra\t.s. 

Syndicate  Manager, 
Doubleday,  Doran  &  Co.,  Inc. 


MICHIGAN’S  EDITORIAL  DEAN 

To  Editor  &  Publisher — Comes  to 
my  attention  a  little  news  item  in  your 
issue  of  Xov.  5,  which  states  that  Mr. 
Tom  L.  Rogers  of  the  Rai<enna  Times 
is  believed  to  be  the  oldest  editor  in 
point  of  service  in  Michigan. 

I  have  every  reason  to  believe  that 
this  distinction  belongs  to  Mr.  Matt  D. 
Blosser  of  the  Matichester  Enterprise, 
who  founded  that  paper  in  1867  and  is 
still  its  active  editor  and  publisher,  and 
who  still  picks  up  a  stick  occasionally 
and  shows  the  gang  in  the  office  how 
to  “lift  lead.” 

I  revere  old  Tom  Rogers  and  want 
him  to  have  all  the  credit  due  him  and 
all  the  good  things  of  life,  but  Mr.  Blos¬ 
ser  is  the  “Dean,”  as  far  as  Michigan 
is  concerned. 

Len  W.  Feighnek. 

Xashville,  Mich. 


PUBLISHERS  INDICTED 


Brevities  Officers  Charged  With 
Mailing  Obscene  Matter 

The  Brevities  Publishing  Company, 
publishers  of  the  Baltimore  Breinties, 
.Xeu’  York  Hush,  and  other  papers,  was 
indicted  in  Baltimore  Xov.  1/  by  the 
Federal  grand  jury,  charged  with  send¬ 
ing  obscene  matter  through  the  mails 
and  shipping  obscene  matter  in  inter¬ 
state  commerce. 

The  indictment  also  mentions  the 
Maryland  Xews  Company,  the  A.  B. 
&  M.  Corporation.  The  Daily  Running 
Horse  and  the  Cecilia  Investment  Com- 
liany.  These  firms  were  called  inter¬ 
locking  companies  with  the  publishing 
house. 

Officers  of  the  Brevities  company 
were  arrested  after  the  indictment,  and 
released  in  $1,500  bail.  They  are  C.  C. 
Rumold,  president;  Donald  Tracy,  edi¬ 
tor.  and  E.  M.  Budner,  secretary.  Other 
individuals  indicted  were  M.  L.  Annen- 
lierg,  Walter  H.  .\nnenberg.  H.  E.  Mur¬ 
ray  and  J.  D.  Bannon  all  of  Xew  York, 
who  are  the  sole  stockholders  of  the 
A.  B.  &  M.  Corporation,  and  Joseph 
Ottenstein  of  Washington,  who  is  con¬ 
nected  with  the  Maryland  Xews  Com¬ 
pany. 


FINED  FOR  FAKE  ADS 

Two  men  who  placed  want  advertise¬ 
ments  in  Chicago  Tribune  for  waitresses 
and  then  tried  to  hire  the  applicants  as 
speakeasy  hostesses  were  fin^  $50  and 
costs  and  sentenced  to  20  days  in  the 
Bridewell  in  Chicago  recently  for 
false  advertising.  The  investigation 
leading  to  their  prosecution  was  begun 
by  the  Tribune  and  the  sentence  was  the 
maximum. 


MERGENTHALER  REPORTS 


Lots  of  $993,525  Sustained  During 
Fiscal  Year 

.•\  net  loss  of  $993,525  for  the  fiscal 
year  ended  Sept.  30  was  re])orted  by  the 
Mergenthaler  Linotype  Company  this 
week.  More  than  one-half  of  this  sum 
is  repre.sented  by  the  reserves  for  de¬ 
preciation,  Xorman  Dodge,  president, 
liointed  out  in  the  report.  Mr.  Dixlge 
.said  he  felt  the  company’s  conservative 
policy  regarding  depreciation  “should 
continue  even  in  times  as  difficult  as 
these.” 

.•\mong  the  reasons  cited  for  the 
showing  of  a  loss  were  mergers  among 
newspapers  and  printing  concerns, 
which  have  resulted  in  putting  many 
comixising  machines  in  the  second-hand 


market,  and  the  depressed  state  in  tht 
newspaper  business  because  of  dimin¬ 
ished  advertising  volume. 

The  balance  sheet  showed  total  cur¬ 
rent  assets  of  $9,925,075,  of  which  $9,. 
265.4f)4  represented  bills  and  accounts 
receivable,  against  $20,903  current  Ha- 
bilities.  Inventory  was  shown  at 
$5,505,080 :  investment  $2,885.248 ;  fixed 
assets  $(>.322,49 1  and  rights,  privileges 
franchises,  patents  and  inventions  $3,i 
(>53,092.  Reserves  were  shown  at 
$4,702,222,  capital  stock  $12.8(K),(KK),  and 
surplus  $10,768,381. 

ROCHE  ADVERTISING  CHIEF 

Henry  J.  Roche  has  been  appointed 
director  of  advertising  for  the  Edmon¬ 
ton  (Alta.)  Bulletin. 


Supplies  and  Equipment 


for  better  Color  Plates 
use  GOSS  Curved  Router  55  B 

The  machine  you  need  for  routing  color 
plates  easily  and  accurately  is  the  Goss 
Friction  Driven  Curved  Router  55B. 
It  is  the  only  routing  machine  built  en¬ 
tirely  without  tapes  or  belts  for  driving 
the  cutter  spindle.  It  is  simple,  quick, 
positive  and  convenient  to  operate.  This 
machine  solves  the  problem  of  produc¬ 
ing  superior  plates  when  you  have  a  run 
with  color.  Write  for  full  information. 

THE  GOSS  PRINTING  PRESS  COMPANY 

1636  South  Paulina  Stroat 

New  York:  220  E.  424  St.  CHICAGO  So*  FuncImo:  707  Call  SilHIai 


CUTTING 

RUBBERS 

RUBBER  INK 

ROLLERS 

PRESS  TAPE 

and  CUPS 

Stereotype  Supplies 
WET  MAT  DRY  MAT 

American  Publishers 
Suppl) 

P.  O.  Box  I3I,  West  Lynn,  Mass. 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  G>. 

Worcester,  Mass.,  U.  S.  A 

CabU  AddrwM  NENSCO— Woreastar 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  porticuUrs 
to  your  neerest 
G*B  mIcs  office 

GENERAL  ELECTRIC 
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URGES  NEW  PRODUCTS 
TO  AID  BUSINESS 

General  Food*  Officer  Saye  Adver¬ 
tising  of  Improvements  Should 
Not  Be  Withheld  Because 
of  Quiet  Business 

Tainting  a  vivid  picture  of  tlie  way 
ill  whicli  scientific  developments  have 
changed  the  food  industry,  until  the 
modern  American  kitchenette  contains 
only  a  small  quantity  of  groceries,  and 
those  mostly  in  packaged  form  requir¬ 
ing  little  home  preparation,  Lewis  W. 
Waters,  vice-president  of  the  General 
Foods  Corporation,  told  the  Advertis¬ 
ing  Club  of  Boston  Nov.  22 : 

•■.\lthough  our  population  is  increas¬ 
ing  at  a  slower  rate,  there  are  still  two 
and  a  half  million  new  consumers  born 
in  this  country  every  year,  and  a  million 
and  a  quarter  new  brides  start  house¬ 
keeping — all  potential  customers. 

"It  is  easy  for  a  company  to  slide 
along  on  its  reputation.  It  is  wiser  to 
chart  a  course  of  expansion  with  new 
products,  as  well  as  finding  new  uses 
for  old  products.  Although  a  change  is 
always  going  on,  it  is  natural  for  most 
of  us  to  resist  it.  If  a  new  idea  or 
product  has  real  merit,  its  success  is  as 
probable  as  a  new  sales  cami>aign,  a 
new  advertising  program,  or,  for  that 
matter,  a  new  factory.  While  some  new 
projects  fail,  successes  usually  pay  not 
only  for  themselves  but  also  for  the 
failures. 

“An  improved  product  sliould  not  be 
withheld  from  the  market  because  busi¬ 
ness  is  quiet.  Anything  new  is  news, 
and  proper  presentation  of  the  merits 
of  a  new  product  through  advertising 
will  stimulate  demand,  for  advertising 
is  the  able  ally  of  science.” 

As  examples  of  the  successful  launch¬ 
ing  of  new  products,  Mr.  Waters  cited 
the  introduction  of  Grape  Nuts  Flakes 
within  the  last  year  with  the  aid  of  ad¬ 
vertising  ;  the  development  of  a  new 
method  of  packing  foods  in  the  presence 
of  a  harmless  gas  which  doubled  the 
cashew  nut  industry  in  nine  years  by 
eliminating  spoilage;  and  the  growth  of 
the  quick-freezing  business. 

"These  examples,”  he  said,  “are  in¬ 
dicative  of  the  way  in  which  we  may 
improve  our  products  and  create  larger 
markets  to  put  more  money  into  circu¬ 
lation  and  to  increaes  our  earnings.” 

Other  statements  in  Mr.  Waters' 
talk: 

“Of  the  thousand  natural  food  prod¬ 
ucts  in  the  world,  only  about  one 
hundred  contribute  commercially  to  the 
world’s  table.  Probably  at  least  a 
third  of  these  were  missing  from 
the  grocery  .shelves  of  grandmother’s 
time  .  .  . 

“New  packages  have  revived  the  food 
nftnufacturers’  sales  departments  by 
providing  something  new  to  sell.  Ad¬ 
vertising  has  been  inspired  by  a  new 
story  to  tell,  to  create  the  desire  to 
buy.  Even  the  grocer  has  welcomed 
the  change  from  old-fashioned  staples 
by  having  new  packages  to  feature  in 
his  windows,  counters,  and  island  dis¬ 
plays — something  new  to  create  con¬ 
sumer  interest.  .  .  . 

“We  welcome  ideas  from  all  sources, 
listen  to  everybody’s  story,  make 
thorough  investigations,  and  arrive  at 
reasons  why  the  idea  can  or  cannot  be 
used.  About  50  separate  investigations 
I  are  being  conducted  all  the  time.” 


WINS  $50,000  SUIT 

The  Patriot  Company,  publishers  of 
the  Harrisburg  (Pa.)  Morning  Patriot 
Md  Evening  Neivs,  was  winner  in  a 
150,000  libel  suit,  brought  by  Addison 
Bowan,  Carlisle,  Cumberland  County 
ftferee  in  bankruptcy.  The  plaintiff 
alleged  an  article  in  the  Evening  News 
imaged  his  reputation.  The  trial  ran 
lor  three  days  in  Dauphin  County  court. 
Jldth  Judge  Robert  R.  Lewis  of 
Coodersport,  specially  presiding.  The 
iiry  was  out  all  night.  .Among  the  W'it- 
*$ses  were  Dean  Hoffman,  editor-in- 
tWef  of  both  papers :  John  Lehr,  Pa- 
Jiot  reporter ;  Penrose  K.  Spohn, 
Evening  News  reporter. 


FILES  $4,000  SUIT 

Charles  Hodel.  president  and  general 
manager,  Beckley  Newspai)er  Corpora¬ 
tion,  publishers  of  the  Beckley  (W.Va.) 
Post-Herald  and  Raleigh  Register,  has 
been  named  in  a  $4,000  suit  filed  by 
the  attorneys  for  Francis  Hunter,  New 
York.  The  litigation  is  the  outcome  of 
the  sale  of  the  Post-Herald  by  Hunter 
and  associates  to  Hodel  several  years 
ago.  The  defendant  contends  Hunter 
guaranteed  a  clear  title  by  a  provision 
permitting  the  purchasers  to  deduct 
from  the  final  i>ayment  the  amount  of 
any  judgments  by  creditors  of  the  old 
company.  Deductions  were  made  to 
satisfy  judgments  of  Raleigh  County- 
court  and  the  Beckley  Water  Com¬ 
pany,  amounting  to  approximately  $2,8(M). 
Hunter  sues  to  recover  full  amount  of 
the  final  payment,  $4,(M)0. 

BUYS  INTO  DAILY 

Ray  C.  Wilkerson  of  Columbus  has 
purchased  an  interest  in  the  Manchester 
(O.)  Signal,  from  Otis  White,  who  has 
published  the  paper  for  12  years. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Time*  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  Time  —  .75  per  line 

4  Time*  —  .60  per  line 
Count  *ix  word*  to  the  line 

White  (pace  charged  at  *ame  rate  per  line 
per  insertion  a*  earned  by  frequency  of 
insertion.  Minimum  space,  three  line*. 
The  Editor  &  Puhli*her  re*erves  the  right 
to  cla**ify,  edit  or  reject  any  copy. 


Broker* 


Bargains!  Real  Bargains!  In  weekly  uews- 
pupers  witli  nnd  without  joli  pliints;  earning 
prullt.  In  following  Htatex;  MaHsuihllsettH, 
New  York,  New  Jersey.  I’eniiNylvania,  Vir¬ 
ginia.  J.  B.  Shale.  Times  Building.  New  Y’ork. 


Daily  and  weekly  newspapers  in  California.  M. 
C.  .Moore,  Newspajier  liroker,  Beverly  Hills, 
California. 


Newspaper  For  Sale 


For  Sale- -Dally  nnd  weekly  newspaper  and 
job  ofllee  in  Central  Texas  Town  of  3,000.  Ex¬ 
clusive  Held.  Now  making  money.  $.'i,(H)0 
cash,  balance  out  of  profits.  K.  C.  Dyer, 
Dallas,  Texas. 


One  of  Kentucky's  biggest,  best  weeklies,  still 
making  money  (not  in  coal  area):  splendid 
equipment,  unexcelled  community,  great 
future;  $15,000  cash  bu.vs  controlling  interest. 
D-6,s3,  Editor  &  Publisher. 


Semi-weekly  located  In  Rocky  Mountain  dis¬ 
trict,  altitude  5,000  ft.  Prosperous  western 
key  center  town,  population  18,000.  Property 
worth  $50,000.  Will  take  $25,000,  $1.’'..000 
rash  and  mortgage  to  reliable  parties.  Address 
Box  D-649.  Editor  &  Publisher. 


Circulation  Premiums 


Exceptional  Premiums — Strange  As  It  Seems 
JIg-itaw  puzzles.  Books— cloth  and  paper 
covered.  Jacobsen  Publishing  Company,  Inc., 
61  East  11th  St..  N.  Y.  C. 


Increase  Circulation— offer  colored  photo  en¬ 
largement.  framed.  Samples — prices.  E.  Metro 
Art  Studio,  40  East  21st,  N.  Y, 


Circulation  Promotion 


Ms  "forced  circulation,"  no  premiums,  no  cut 
prices,  no  bargain  offers,  no  Inducements  of 
any  type  to  the  subscriber.  Every  subscription 
secured  In  a  PARTLOWB  PLAN  campaign  1* 
sold  to  the  snbscriber  through  unusual  sales¬ 
men  and  saleswomen,  strictly  upon  the  merits 
of  the  publication.  Charles  Partlowe  added 
circulation  Is  clean  circulation.  Charles  Part¬ 
lowe  Company — Circulation  Specialists  for 
over  28  years — Indianapolis,  Indiana. 


Prometlon  now,  to  bring  “better  times.”  Hud¬ 
son  Ds  Priest  A  Associates,  world's  record 
circulation  builders,  246  Sth  Ave.  N.  T.  C. 


Interest  For  Sale 

Rare  opportunity  for  right  man  with  news¬ 
paper  experience  to  buy  share  in  old.  estah- 
llshe<l,  prosperous  paper  in  New  England. 
Must  he  able  to  Invest  about  $8,000.  and 
willing  to  work  at  reasonable  salary.  Address 
D-tMt.'i,  Editor  &  Publisher. 


Investment  Wanted 


Will  invest  $2,000  rash  in  sulnirban  or  small 
town  paper,  assuming  editorial  work.  Young 
man  with  10  years'  success  as  reporter  and 
editor.  Best  references.  D-6!)4.  Editor  & 
Publisher. 


Help  Wanted 


Circulation  Manager 

Wanted — A  man  who  has  had  experience  in 
handling  all  liranches  of  Circulation  and  <'apalde 
of  writing  ne<-essar.v  promotion  f<»r  the  de- 
liartnient.  Must  furnisli  A1  references.  State 
age,  ex|ierience  and  salary  expected  in  your 
first  letter.  Box  D-O-si,  Eilitur  A  Putilisher. 


General  editorial  writer,  metroimlitan  experi¬ 
ence;  give  full  particulars,  clippings,  refer¬ 
ences.  D-672.  Editor  A  Publisher. 


Special  Service 


STRAIGHT  TALK 

To  Publishers  of  Books,  chiefly,  but  also  worth 
reading  by  Other  People: 

1  have  Just  read  a  highly  valuable  book  by 
a  distinguished  American  publicist.  It  is 
greatly — and  needlessly! — marred  by  errors. 
Some  of  these  Involve  lack  of  accuracy  in  quo¬ 
tations,  others  hare  to  do  with  grammatical 
<-on8truction,  spelling,  etc.,  etc.  Too  bad! 
Big  publishing  house! 

And  now  I  do  not  mean  errors  of  the  hair¬ 
splitting  sort,  like  whether  one  should  spell 
it  "traveler"  or  “traveller.”  No!  I  refer  to 
real,  man's  size  blunders,  like  "statute"  for 
“atatne,"  "window"  for  "widow,"  and  so 
on.  and  so  on.  This  applies  not  only  to  Amer¬ 
ican  books  but  to  English  hooks,  likewise. 

For  instance: 

Not  long  ago — in  September,  in  fact — I  was 
re-reading  an  edition  of  a  great  English  novel¬ 
ist  published  by  a  very  prominent  London 
house.  As  a  lover  of  the  work  of  a  man  of 
genius  I  was  as  much  disturbed  over  the 
errors  that  forced  themselves  upon  my  notice 
as  I  should  have  been  if  I  had  seen  a  man 
in  spotless  evening  dress  enter  a  ball-room 
without  shoes  or  stockings  on  his  feet! 

I  wrote  to  l.ondon.  Pnder  date  of  Sept.  28 
I  received  a  reply  from  which  I  quote:  “We 
are  much  obliged  to  you  for  your  letter.  .  .  . 

It  is  extraordinary  that  a  book  like - 

which  has  been  seen  by  hundreds  of  thousands 
of  readers,  should  still  contain  misprints. 
Those  you  name  will  be  corre<-ted  next  time 
we  reprint,  and  any  other  corrections  you  send 
at  any  time  will  always  be  gratefully  accepted. 
We  appreciate  greatly  your  writing  to  us  as 
you  have.” 

Well,  now,  here's  the  point:  I  am  not  so 
anxious  to  "read”  manuscripts.  Preferably,  let 
somebody  else  do  that.  But  send  me  the  final 
proofs— galley  or  page,  but  preferably  the 
latter — and  thus  let  me  have  the  last  word  on 
the  book  before  your  presses  start,  Mr.  Pub¬ 
lisher.  It'll  pay  you.  Anyhow,  as  the  adver¬ 
tisements  say,  "A  trial  will  convince.”  What 
say  you?  Address — "Straight  Talk,”  care 
Editor  A  Publisher. 


Situations  Wanted 


Accountant  —  Thoroughly  experienced  —  news¬ 
paper  auditing  and  systematizing.  Available 
immediately.  Anywhere.  D-676,  Editor  A 
Publisher. 


Advertising  -Can  you  use  this  experienced  ad¬ 
vertising  man?  Twenty-three  years  with 
Metroitolltan  Dailies  as  .\dvertising  Solicitor, 
Business  Manager  and  Advertising  Director. 
Itei'ord  his  reference.  Will  interview  at  own 
expense.  Box  D-68.’).  Editor  A  Publisher. 


Advertising  Man;  seasoned  executive;  depart¬ 
ment  store,  newspaper  experience;  thoroughly 
•inalitled  make  layouts,  write  cop.y,  contact 
ailvertisers.  develop  campaigns;  now  employed 
Miildle  West:  seeks  newspaper  connection 
larger  city:  samples,  full  details  furnished 
intereste<l  imrty.  D-6S6.  Eilitor  A  Pul»li8her. 


Advertising  Man  of  |)roven  worth.  Experi- 
ence<l  all  departments  newspaper  work.  Will 
Join  smaller  city  piildisher  needing  gocsi 
exe<’Utlve  to  help  business.  D-603,  Editor  A 
Pnldisber. 


Advertising  Salesman-Executive.  Five  years' 
experience  display  solicitor  for  leading  mid- 
western  metropolitan  dally.  Three  years  in 
.\.  Y.  as  representative  for  list  of  business 
publications.  32  years  of  age.  married.  Cap¬ 
able  of  handling  both  local  and  foreign  ad¬ 
vertising  for  metropolitan  daily.  Well  quali- 
6e<I  to  take  charge  of  advertising  department 
of  dally  newspaper  in  town  of  .50.000  popu¬ 
lation  or  less.  D-6fll,  Editor  A  Publisher. 


Advertising  Man.  Easterner,  age  32,  12  years’ 
ex|>erlenre  as  display  salesman,  classified  man¬ 
ager,  mat  service  salesman,  wants  work  any¬ 
where.  Excellent  record,  references.  Realiz¬ 
ing  present  conditions  will  start  at  $.'(0  If 
worthwhile  opportunit.v  exists.  D-e02,  Editor 
A  Publisher. 


Circulation  Manager,  wide  experience  North 
and  South,  large  and  small  circulations,  de¬ 
sires  connection.  Best  references.  Available 
now.  H.  M.  Wheeler,  Rt.  1,  Cottonwood,  Ala. 


Circulation  Manager — 20  years'  practical  expe¬ 
rience  from  the  ground  up  on  daily  and  Sunday 
publications.  14  years  with  large  chain. 
Know  circulation  expense  budgeting  and  how 
to  get  results.  Thoroughly  versed  in  carrier 
and  dealer  operations.  Age  38.  married.  Good 
references.  D-668,  Editor  A  Publisher. 


Composing  Room  Ezecutivs — Mechanical  Super¬ 
intendent — economical,  aggressive,  business¬ 
like.  Fine  record.  D-660,  Editor  A  Publisher. 


Situations  Wanted 

Desk  man — Ten  years’  experience  as  reporter, 
desk  man  and  assistant  city  editor  on  large 
Eastern  papers.  Fully  qualified.  Available 
immediately  at  moderate  salary.  D-664, 
Editor  A  Publisher. 


Editorial — Available  from  January  1st,  10:13 
(sooner  if  necessary).  32  years  of  age;  mar¬ 
ried;  with  12  years'  varied  experience  in  news¬ 
paper,  publicity,  public  relations,  news  pic¬ 
ture,  and  iwlitlcal  contacts.  Also  unexcellol 
political  and  social  connections  plus  2)  years' 
service  as  correspondent  in  Washington, 
D.  C.  Now  employed  New  York  City. 
D-674.  Editor  A  Publisher. 


Editor  and  Business  Manager,  trained  in  every 
liraiich  of  news|iaper  work.  Education,  per¬ 
sonality.  training  and  experience,  combined 
with  ex|>ert  knowle<lge  of  pro<im  tion  costs  and 
extraordinary  business  ability,  enables  me  to 
(lerfect  a  superb  organization  and  manage  it 
along  economic  lines.  Exceptional  ability  in 
all  phases  of  editorial  work  with  emphasis  on 
management  and  special  editorial  features. 
\\  ill  accept  a  imsition  on  large  or  smali 
dailies  anywhere.  D-680,  Editor  A  Publisher. 


Map  Draftsman  wants  work.  Ten  years’  ex¬ 
perience  type  stamping  on  tracing  cloth.  Any 
kind  of  map  drawing.  Edwin  Frobenius,  615 
N.  Drexel,  Indianapolis,  Ind. 


Newspaper  Executive 


Leaving  present  iN»sition  as  general 
manager  of  morning  and  evening  com- 
Idnation  In  Southwest.  Have  siiccess- 
fnlly  served  as  general  manager  of 
two  other  dailies  along  with  present 
|M»sition.  Also  oi'erate  commercial 
Iilant.  Capable  of  serving  as  manag¬ 
ing  (Kiitor,  supervisor  of  national  and 
l<M-al  advertising,  and.  or  business 
manager.  Seven  .vears'  experiein'e  as 
executive,  young,  have  degree,  will¬ 
ing.  tractalde.  capalile.  Write  Box 
D-H'.H),  Editor  A  Publisher. 


Newspaper  executive  of  wide  experience,  age 
40,  with  fine  record  in  editorial  accomplish¬ 
ments,  seeks  connection  In  small  or  m^ium 
sized  city  that  will  permit  investment  In 
sound  property  after  trial  demonstrates  de¬ 
sirability  to  both  publisher  and  applicant. 
Initial  salary  not  so  important  as  future 
prospects.  Will  make  trip  to  discuss  likely 
proposition.  D-666,  Editor  A  Publisher. 


Picture  Editor — 8  years’  metropolitan  tabloid 
experience.  Expert  photography,  photo  re¬ 
production.  picture  make-up.  Capable  caption 
writer.  D-675.  Editor  A  Publisher. 


Reporter  —  Y’oiing  woman.  instructor  in 
journalism  hut  a  good  reporter,  nevertheless, 
wants  to  return  to  active  profession.  Wants 
hard  work  and  plenty  of  it.  Prefer  small 
paper  in  east  or  south.  D-687.  Editor  A 
Publisher. 


Books  Wanted 


Copies  of  following  Nmks  by  Jason  Rogers: 
"Newspaper  Building."  "Building  Newspaper 
.Vdvertising."  and  “Newspaper  Making.”  Ad¬ 
dress  Library,  Editor  A  Publisher. 


Newsprint  For  Sale 


For  Sale  —  06  rolls  22)  inch  International 
Paper,  below  market.  Standard-Times,  New 
Bedford,  Mass. 


Mechanical  Equipment  For  Sale 


For  Sale  -Lanston  Type  and  Sort  Caster  No. 
070.5.  with  excellent  e<iuipinent  of  mats,  molds, 
l<Hds.  etc.,  about  4)  years  old;  also  one 
Mislel  14  Linotype  No.  24008.  Journal-Times 
Conipany.  Racine.  Wis. 


Mat  Fonts — 6)  Ionic  with  bolt  No.  2;  6)  Ionic 
with  bold  No.  2;  8  pt.  Roman  with  Italic;  12 
pt.  Italic,  small  font;  8  pt.  No.  2  with  bold 
No.  2:  and  7  pt.  No.  2  with  hold  No.  2. 
Cheap  for  cash.  Standard-Times,  Mercury, 
New  Bedford,  Mass. 


Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Go.,  480 
West  Broadway,  N.  'f. 


Equipment  Wanted 


Wanted  to  Bny:  One  dry  mat  roller.  Must 
be  cheap.  No  dealers.  0-077,  Editor  A 
Publisher. 


NEWSPAPER 


PROPERTIES 


Bouqht,  Sold  and  Appraised 


All  iip/iotiations  confidential 


Palmer, Sutcr&  Palmer 

Business  Established  In  1899 


360  Madison  Ave.  New  York 
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By  MARLEN  PEW 


TWO  interesting  juurnalistic  anni¬ 
versaries  have  just  been  celebrated 
in  New  York.  The  index  number  of  New 
York  Evcnintj  Post,  founded  by  Alex¬ 
ander  Hamilton  in  1801,  was  changed 
from  “Volume  131”  to  “Volume  132.” 
There  is  a  proud  folio  for  you!  And 
last  week  witnessed  the  198th  anniver¬ 
sary  of  the  real  founding  of  the  Ameri¬ 
can  free  press.  On  Xov.  17,  1734,  John 
Peter  Zenger,  editor  of  the  Nciv  York 
Weekly  Journal,  was  arrested,  im¬ 
prison^  in  the  common  jail,  by  virtue 
of  a  warrant  from  the  Hon.  Governor 
Francis  Harrison,  Iwcause  of  free  criti¬ 
cism  of  the  Colonial  administration. 
The  incident  served  to  inaugurate  the 
battle  for  freedom  of  speech  and  press 
which  continues  to  this  day. 

*  * 

WILLIAM  BRAUFORU  was  the 
founder  of  the  first  Xew  York 
newspaper.  New  York  Gazette,  a  weekly 
— later  called  the  Post-Boy.  It  was 
a  government  organ.  A  typesetter  on 
this  paper  was  John  Peter  Zenger,  a 
German  emigrant.  I^ter  he  obtained 
some  type  and  a  press  and  brought  out 
in  1733  the  Nno  York  lYeekly  Journal. 
Zenger  was  imbued  with  the  idea  that  a 
I)eopIe  could  not  be  really  free  unless 
liberty  of  speech  and  press  was  guaran¬ 
teed  by  the  Government.  As  a  free 
spirit  he  proceeded  to  comment  on  the 
curtailment  of  popular  liberties  and 
when  the  Colonial  Governor  suspended 
jury  trial  in  an  impudent  interference 
with  justice,  Zenger  remarked  in  his 
paper:  “The  people  of  this  city  and 
province  think,  as  matters  now  stand, 
that  their  liberties  and  properties  are 
precarious.”  This  mild  comment  the 
Governor  found  to  be  “scurrilous,  scan¬ 
dalous  and  virulent”  and  he  had  Zenger 
thrown  into  jail.  He  was  charged  with 
libel,  the  first  suit  of  its  kind  in  .Amer¬ 
ica.  The  Mayor  was  ordered  to  burn 
the  paper  in  the  public  street.  Lawyers 
who  undertook  the  defense  were  dis¬ 
barred.  However,  the  assembly  refused 
to  indorse  the  Governor’s  order  and  the 
Grand  Jury  of  those  days  would  not 
find  an  indictment,  .\ndrew  Hamilton, 
who  had  come  to  .\merica  from  Scot¬ 
land,  under  a  cloud  and  therefore  under 
the  alias  Andrew  Trent,  had  become  one 
of  Philadelphia’s  best  known  lawyers. 
Hearing  of  Zenger’s  woe  he  drove  to 
New  York  and  offered  to  defend  the 
editor  without  fee.  Because  in  those 
days  the  concept  of  “the  greater  the 
truth  the  greater  the  libel”  was  still 
valid,  the  Chief  Justice,  during  the  trial, 
refused  to  permit  Hamilton  to  prove 
the  truth  of  Zenger’s  charges,  so  the 
whole  debate  in  court  turned  on  the 
question  of  the  right  and  wrong  of  Zen¬ 
ger’s  act.  Hamilton  declared,  “This  is 
the  cause  of  liberty.”  When  Zenger 
was  found  “not  guilty”  the  colonists 
surged  in  the  streets  with  bonfires  and 
other  demonstrations  to  vent  jubilation. 
.\ndrew  Hamilton  was  the  hero  of  the 
hour.  From  that  moment  forth,  the 
colonial  press  played  a  daring  part  in 
the  great  controversy  with  Britain. 

*  *  * 

IN  TWO  years,  Nov.  17,  we  will  cele¬ 
brate  the  bi-centennial  of  Peter  Zen¬ 
ger’s  courageous  act,  foundation  stone 
of  the  political  freedom  the  Aqierican 
press  now  enjoys.  It  is  none  too  early 
for  newspapermen  and  the  heads  of  jour¬ 
nalism  schools  to  start  to  prepare  for 
an  impressive  demonstration,  national  in 
scope,  and  intended  to  inculcate  some 
of  the  original  spirit  of  freedom  in 
the  public  mind  of  this  generation.  The 
American  people  take  their  liberties  as 
a  matter  of  course,  much  as  they 
breathe  the  fresh  air  or  drink  the  waters 
of  gushing  streams.  It  is  only  the 
occasional  individual  who  has  any 


realization  or  appreciation  of  the  long 
and  bloody  trail  of  human  sacrifice  lead¬ 
ing  to  the  goal.  Particularly,  I  think, 
the  average  man  in  the  street  is  thought¬ 
less  and  heedless  of  the  privileges 
txjund  up  in  the  free  press  grant.  The 
date  is  November  17,  1934.  If  the  boys 
of  1734  were  possessed  of  enough  spirit 
to  celebrate  the  anticipation  of  a  free 
press  with  bonfires  on  Broadway  and 
whoopee  in  the  Coffee  Shops,  the  bene¬ 
ficiaries  of  our  system  of  liberty  ought 
to  have  gumption  enough,  aided  by  mod¬ 
ern  air-craft,  to  sketch  a  line  of  fire 
in  the  skies  from  Eastport,  Maine,  to 
San  Diego  and  Seattle  to  Miami. 

*  «  * 

New  YORK  newspai)ers  the  other 
day  advised  readers,  with  glitter¬ 
ing  3-column  half-tones  and  nice  long 
stories,  that  Mayor  McKee  had  received 
at  City  Hall,  with  appropriate  honors, 
a  band  of  Siou.x  Indians,  gay  in  native 
costume.  The  name  of  “Chief  Two 
Moon  Meridas”  frequently  was  men¬ 
tioned.  This  display  was  quite  amusing 
in  Connecticut  newspaper  circles.  Chief 
Two  Moon  has  been  the  manufacturer 
of  a  bitter  herb  oil,  claimed  by  him  to 
be  a  marvelous  curative,  at  Waterbury, 
Conn.,  for  more  than  20  years.  He  re¬ 
cently  was  arrested  and  is  awaiting  trial 
on  state  charges  of  unlawful  practice  of 
medicine.  .\lso  pending  in  the  Connecti¬ 
cut  Superior  Court  is  a  suit  by  one 
Sorrentino  who  alleges  that  as  a  former 
press  agent  he  induced  the  Sioux  to 
adopt  “Chico  Colon  Meridas”  into  their 
tribe  as  Supreme  Chief,  in  which  en¬ 
deavor  he  allegedly  and  sacrificingly 
spent  much  wampum.  Newspapermen 
right  across  the  map  will  get  a  smile 
out  of  the  fact  that  medicine  show  In¬ 
dians  crashed  the  sophisticated  New 
York  press  by  the  old  visit-to-the- 
Mayor  gag.  Fine  feathers  make  fine 
copy,  when  press  agents  lurk  in  the 
background. 

*  *  * 

A  CALLER  this  week  was  Bice 
Clemow,  Seattle  newspaperman,  just 
returned  from  Rome,  with  inside  in¬ 
formation  concerning  late  developments 
in  the  Mussolini  censorship  and  the 
rather  startling  news  that  the  iron  jaw 
is  in  the  act  of  relaxing,  not  only  to 
orovide  amnesty  for  political  prisoners, 
but  to  permit  the  writing  and  editing 
craft  of  Italy  increased  freedom,  now 
that  the  Fascist!  think  they  have  less  to 
fear  from  criticism. 

Mr.  Clemow  gave  us  the  following 
statement : 

“Benito  Mussolini  has  turned  his 
political  prisoners  free  so  I  asked  to  be 
introduced  to  some  anti-Fascist  editor 
My  Roman  friend,  a  government  official, 
scratched  his  head :  ‘Well,  there  might 
be  some  anti-Fascist  editors,  but  they 
have  no  papers.’ 

“Mussolini  and  his  Italian  black¬ 
shirts  are  busy  this  month  in  a  spec¬ 
tacular  celebration  of  the  success  of  the 
dictatorship,  but  they  aren’t  telling  the 
world  at  what  cost  this  miracle  has  been 
achieved.  On  the  tenth  anniversary  of 
the  Revolution  they  are,  with  costly  ex¬ 
hibitions  in  Rome,  braggingly  telling 
the  convincing  story  of  agricultural, 
social,  economic  improvement.  These 
things  must  be  granted  f>rima  facie  1»- 
cause  when  the  dogmatic,  dictatorial 
saviour  appeared,  Italy  had  more  room 
for  improvement  than  virtually  any 
other  world  power.  Great  things,  espe¬ 
cially  in  public  works,  have  been  ac¬ 
complished.  Italy  has  been  nationally 
strengthened,  but  what  about  the  press 
‘ten  years  after’? 

“In  the  first  place,  there  remains  no 
vestige  of  freedom  of  expression,  in  the 
American  sense.  As  he  did  with  every 
other  phase  of  public  life  II  Great  Duce 


told  his  editors:  ‘In  the  Unitarian  re¬ 
gime  the  press  cannot  be  a  stranger  to 
this  unity.  That  is  why  all  the  Italian 
press  is  fascist,  and  must  be  proud  to 
militate  together.  What  is  injurious  to 
the  regime  is  avoided,  and  what  is  use¬ 
ful  is  done.’  What  he  meant  was 
■proud  to  militate  together  or  not  at 
all.’  Today  Italy  has  fewer  papers, 
daily  and  weekly,  per  capita  than  any 
other  major  nation. 

*  *  * 

“TT  IS  with  more  political  sagacity 

X  than  kindly  generosity  that  Musso¬ 
lini  has  released  his  enemies.  In  the 
same  light,  Yirginio  Gayda.  who  as  edi¬ 
tor  of  II  Giomale  D’  Italia,  principal 
Fascist  organ  in  Rome,  is  probably 
closer  to  the  dictator  than  any  other 
journalist,  feels  that  at  last  Fascism 
has  become  so  well  established  that  it 
is  beginning  to  release  its  hold  on  the 
press.  It  can  afford  to  relent  now.  Like 
the  political  prisoners,  the  press  is 
thoroughly  subdued,  its  spirit  of  free¬ 
dom  broken,  and,  strangely  enough,  vir¬ 
tually  forgotten.  Gayda,  tight-lipped 
like  his  Great  Protector,  is  typical  of 
those  who  saw  their  natural  advantages 
and  joined  the  regime,  for  reasons  of 
personal  conviction  or  personal  eco¬ 
nomics.  He  challenges  the  charge  that 
the  press  of  Italy  has  no  freedom.  His 
Master’s  voice  has  said :  ‘The  old 
charge  that  the  freedom  of  the  press 
was  suffocated  by  the  Fascist  tyranny  is 
no  longer  believed.  The  freest  press 
of  the  whole  world  is  the  Italian  press. 
Elsewhere  newspapers  are  under  the 
command  of  plutocratic  groups,  of  fac¬ 
tions,  and  individuals ;  elsewhere  they 
are  reduced  to  the  meagre  task  of  pur¬ 
chase  and  sale  of  exciting  news  .  .  . ; 
elsewhere  newspapers  are  nowadays 
grouped  in  the  hands  of  a  very  few 
persons  who  consider  the  newspaper  as 
a  mere  industry,  just  as  in  the  iron  or 
leather  trade.  The  Italian  press  is  free 
because  it  serves  only  one  cause,  and 
one  regime.  .  .  .  ’ 

“Gayda  and  his  white-collar,  black¬ 
shirt  colleagues  throughout  the  nation 
have  heard.  Those  who  are  still  actively 
engaged,  at  least,  are  convinced  (prob¬ 
ably  giving  more  thought  to  the  present 
advertising  pinch).  They  prefer,  says 
Gayda,  dictatorship  from  what  they  feel 
the  best  interest  of  Italy,  i.e.  Mussolini, 
to  ‘dictatorship  from  big  business  and 
vested  interests.’ 

*  *  * 

“OECONDLY,  the  man  in  the  streets 

^of  Rome  or  other  center,  will  tell 
you  that,  with  the  exception  of  a  few 
‘pornographies,’  the  1932  Fascist  press 
is  completely  stultified.  In  outlining  fu¬ 
ture  policy  Mussolini  recently  said : 
‘Those  who  give  too  much  space  to  the 
scandal  news,  making  their  papers  mor¬ 
bid  for  the  aim  of  selling  copies,  do  not 
serve  the  regime.  One  paper  thinks 
necessary  to  inform  that,  “A  young 
teacher  has  shot  his  wife”  as  if  this  news 
could  interest  particularly  humanity  be¬ 
sides  porters  and  their  relatives . 

All  this  is  not  instructive.  It  is  neces¬ 
sary  that  journalism’s  “new  regime’^  dis¬ 
engage  itself  from  this  mental  position, 
and  that  it  should  start  to  search  and 
illustrate  all  the  other  various  grMt 
aspects  and  problems  of  the  life  of  in¬ 
dividuals  and  people.  The  scandal 
news  must  be  left  to  the  minutes  of 
police  agents  except  in  special  cases  in 
which  human  or  social  or  political  in¬ 
terest  prevails.’  That  from  a  man  who 
was  an  extremely  practical  journalist 
for  eight  years  as  editor  of  Popolo 
d’ltalia  in  Milan. 

“But  Mussolini  has  spoken  and  the 
purveyors  of  printed  guidance  to  the 
masses  have  obeyed.  Not  entirely  with¬ 
out  what  the  American  newspaperman, 
at  least  the  ideal  one,  could  term  im¬ 
provement  have  they  followed  orders. 
The  thinking  Italian  citizen  realizes 
that  some  go^  has  been  done.  Typical 
feeling  is  registered  by  an  American- 
educated  Italian  diplomat  in  Rome,  Dr. 
Franco  Montanari:  ‘One  can  really  say 
without  any  prejudice  that  the  Italian 
press  is  one  of  the  cleanest  _  in  the 
world.  There  is  none  of  that  distortion 
of  values,  that  emphasizing  of  the  mor¬ 
bid  or  sensational  aspects  of  daily 
events  (all  covered  up  by  the  label  of 


“human  interest  stuff”)  that  character¬ 
izes  most  of  modern  newspapers.  The 
news  of  divorces,  trials,  crimes  and 
other  scandal  news  is  usually  relegated 
to  a  certain  page  of  the  newspaper  to 
which  its  devotees  can  turn  and  wallo* 
in  their  favorite  filth.  I  have  never  in 
the  last  five  years  seen  the  account  of 
a  crime  on  the  front  page  of  any  of 
the  well-known  papers.’ 

“.•Mthough  Mussolini  has  until  now 
been  more  concerned  with  the  destruc¬ 
tive  than  the  constructive  possibilities 
of  the  press,  has  killed  and  buried  free¬ 
dom  of  expression  as  an  impossibility 
during  a  national  emergency,  the  tenth 
anniversary  of  his  regime  brings  some 
tidings  of  good  in  journalism,  as  well 
as  revealing  an  unhealthy  situation  of 
suppression  of  personal  views.  Hints 
of  a  possible  loosening  up  of  the  super- 
strict  regulation  of  all  outgoing  cables 
and  wires  are  already  in  the  air. 

“Since  the  regime  is  so  far  a  marked 
success,  at  least  outwardly,  there  re¬ 
mains  hope  that  Fascism  may  return 
to  the  press  its  prerogatives.  Today,  as 
outlined  by  Editor  Gayda,  the  fullest 
extent  of  criticism  is  allowed  on  any 
measure  before  the  government  acts. 
‘Nothing  is  done  arbitrarily.  Editon 
can  discuss  and  criticize  as  they  see  fit 
until  the  government  makes  a  step,’ 
says  Gayda.  ‘After  that  criticism  could 
accomplish  nothing  except  stir  up  ill 
feeling,  anyway.’ 

“Firmly  entrenched.  Fascism  stands 
on  its  successful  record,  fearless  of  the 
press.  .As  Mussolini  has  told  his  edi¬ 
tors,  ‘Deeds  of  the  Fascist  revolution  are 
greater  than  any  word,  and  above  all, 
greater  than  too  many  words.  Nouns 
make  adjectives  superfluous.’ 

“.And  that  is  that!” 


READERS  COUNTED  METEORS 


Leonid  Shower  Gave  Seattle  Post- 
Intelligencer  Unusual  Story 

In  connection  with  the  Nov.  13-18 
visitation  of  the  Leonid  meteors,  the 
Seattle  Post-Intelligencer  put  on  a  novel 
stunt  that  aroused  widespread  reader 
interest,  netted  a  number  of  first-class 
news  stories  and  made  a  contribution  to 
science. 

The  idea  grew  out  of  an  announc^ 
ment  by  the  American  Meteor  Society 
w'hich  floated  over  the  desk  in  the  usual 
course  one  day.  The  society  mentioned 
that  it  would  like  to  have  a  count  of 
falling  meteors  made  by  as  many  per¬ 
sons  as  possible  during  the  anticipated 
“shower.”  The  society’s  Pacific  Coast 
representative  was  immediately  pie- 
sented  with  a  plan  officially  to  appoint 
the  Post-Intelligencer  as  a  clearinf 
house  for  reader-observer  reports  on 
the  astronomical  event.  The  society 
enthusiastically  fell  in  with  the  idea. 

As  a  result  the  newspaper  announced 
in  a  featured  story  it  wanted  its  readys 
to  volunteer  their  services  as  observers 
in  the  interest  of  science.  The  tie-up 
with  the  Meteor  Society  was  explained 
and  full  instructions  for  observing  and 
counting  the  meteors  prepared  by  the 
society  especially  for  the  paper,  were 
published.  Blanks  were  printed  for  re¬ 
ports  of  the  phenomenon.  A  number  of 
articles  on  the  meteors,  prepared  by 
scientists  of  the  society  and  illustrated 
with  diagrams  of  the  heavens  and  oW 
wood  cuts  and  steel  engravings  of  his¬ 
toric  meteor  showers,  were  printed. 

In  spite  of  generally  bad  weather  and 
visibility  over  most  of  the  newspaper's 
territory*,  thousands  of  readers  watchd 
and  many  were  able  to  get  a  view  of 
the  meteor  bombardment  and  a  count 
per  hour  that  was  a  real  contributku 
to  the  society. 

R.  T.  Van  Ettisch  is  managing  editor 
of  the  Post-Intelligencer. 


PLANS  "ALUMNI”  MEETING 

H.  W.  Alexander,  president  of  H.  Vj^ 
Alexander  &  Co.,  advertising  consult¬ 
ants,  Chicago,  is  arranging  the  for^ 
tion  of  an  old  Inter-Ocean  Alumni  ^ 
sociation  with  the  intention  of  havinf 
a  “get-together”  banquet  before 
mas.  The  last  informal  re-union  ot 
former  Inter-Ocean  men  of  which  tw 
is  any  record  was  held  in  New  Yof* 
in  1916. 


IJ 


